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Feminist Bookstore News

As we go to press...

The big story as we go to press is the $25 million
Penguin is giving independent booksellers, the largest
settlement — by a factor of 30 — ever awarded in an
antitrust case. Penguin/Pearson was very forth-
coming and cooperative and there’s a strong sense of
“making right” to this settlement, which is alandmark
in and of itself. ABA is enormously pleased with itself
and it has every right to be.

But it’s also important to keep the context of this
settlement in mind: This is the first time that any remu-
neration has been made to independent booksellers for
the enormous damage done to independents nation-
wide by illegal and unfair trade practices that favor the
chains and superchains. In just this one case, Penguin
acknowledges that, over six years, it gave $77M in
discounts to a handful of accounts, presumably super-
chains. Independents will get a $25M settlement.
Superchains and independents did roughly the same
amount of business during the period covered, but the
chains got $77M — three times as much as the 1nd1es
That gives the superchains a discretionary §
income of $50M above and beyond what [ =
independents made for selling the same
amount of books. $50M is a lot of full-page
ads promoting independent stores. $50M
buys a lot of branding. A lot of author din-
ners. A lot of high-profile donations to
charity. $50M is $10,000 per independent
store. Think what you could do with $10,000
to spend on promotion. Or re-fixturing the
store. Or how much backlist you could add.
Or what a nice dent it would make in your
accounts payable....

Then multiply that by every publisher
and distributor that has given preferential
treatment to chainstores over the lastsix to |
ten years and you get some idea how |

lot of media in these last few months, but this larger
financial reality — and independent booksellers’
everyday heroics in simply staying in business
despite such phenomenal illicit dealings — that’s
next year’s media story.

Be proud. Do the math, then be angry. Don’t give
up the fight and take time to cheer ABA and its law-
yers. Renew your membership.

This issue sees the return of the publisher’s
column in full force: Aunt Lute Books’ Joan Pinkvoss
and yours truly arm wrestle a series of conversations
aboutbook distribution and the effects of the industry
crisis on feminist publishers into a mere ten pages.
(See “Distribution: Does It Work” and “The Mathe-
matic$ of Distribution and Wholesaling.”) Now Joan

~and I enjoy talking to each other, but what we're

really interested in is a community-wide discussion.
There are questions aplenty for both publishers and
booksellers. Take notes as you read and tell us what

much these deals have hurt independent

Crampzine editor (and FBN intern) Kickass Karen Mltchell

outlining projects with FBN Assistant Editor Jenn Tust.

stores. The book industry had received a
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Feminist Bookstore News

you think — printable or otherwise, on the record or off.

This issue also sees the launch of our long-
dreamed-of Publishers’ News column, a sister-column
to Bookstore News, to help bookstores and publishers
stay abreast of what's happening on the publishers’
side of the tracks and to recall the ideas that motivate
and empower feminist publishing.

Our January issue will be a very special issue to
encourage booksellers — feminist, Black, gay — to cele-
brate both Black and Women’s History Months. Living
in California, where anti-affirmative action Proposition
209 was recently passed, we are acutely aware of the
right-wing attempts to re-segregate society via their
attack on affirmative action. We want to encourage
booksellers to use their displays and promotions during
these two months to remind their communities that we
all sink together or swim together. Cross-community
support and building solidarity between Black and
. feminist bookstores will be at the heart of this issue.
Special features will include:

e Round-ups of books for Black History and
Women’s History Months. (Publishers, please send

frontlist title announcements and outstanding
backlist titles.)

e A compilation of booksellers” favorite and best-
selling titles in both areas.

e Sidelines for ethnically focused bookstores.

o Black History and Women's History Month display
resources.

Please send us your suggestions, ideas, favorite-
book raves, and your best resources for celebrating
either — or both — months. We're very excited about
this issue and welcome your input.

Last but not least, please join me in thanking
Jacqueline Dumas for taking on the Canadian Books
column and in welcoming our new video reviewer,
Liz Wermcrantz and our new science fiction colum-
nists, Laura Quilter and Heather Whipple, and all of
our new Pubs Row reviewers to these pages. And also
our intern Karen Mitchell, who joined us in Septem-
ber. We'll have an opening for a second intern in
January, when Karen’s term ends.

Yours in spreading the words,

Carol Seajay

FBN DUE DATES

Black Hist. Month, Spring ABA, BEA, TLC
Women’s Hist. Mo. Announcements Advance Info
Jan/Feb March/April May/June
Articles November 7 January 2 March 6
Ad Reservations November 14 January 9 March 13
Ad Mechanicals November 21 January 16 March 20
News Column ltems November 21 January 16 March 20
Letters November 26 January 21 March 25

FEMINIST BOOKSTORE NEWS is the communications vehicle for
the informal network of feminist bookstores. FBN reaches 500
feminist and feminist-inclined bookstores in the U.S. and Canada as
well as feminist booksellers in England, Europe, Australia, New
Zealand, India, Japan and Kenya. Librarians, Women's Studies
teachers, book reviewers, publishers and feminist bibliophiles
comprise the remainder of the subscribers. Signed articles and

letters are the responsibility of the authors. FEMINIST BOOKSTORE
NEWS (ISSN: 0741-6555) is published bimonthly in January,
March, May, July, September, and November by FEMINIST
BOOKSTORE NEWS at 2180 Bryant Street #207, San Francisco
CA 94110. Periodicals Postage paid at San Francisco CA. POST-
MASTER: Please send address changes to FEMINIST BOOKSTORE
NEWS, PO Box 882554, San Francisco CA 94188-2554.
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Facing the Mirror
Older Women and Beauty Shop
Culture

Frida Kerner Furman
232pp 8bwillus $17.95/pb

Appropriating Gender
Women's Agency, the State, and
Politicized Religion in South Asia
Edited by Patricia Jeffery and
Amrita Basu

Zones of Religion
256 pp  $17.95/pb

Everyday Sexism in the
Third Millennium

. Edited by Carol Rambo Ronai,
Barbara A. Zsembik, and

Joe R. Feagin
264 pp  $17.95/pb

Rock-a-by Baby
Feminism, Self-Help and
Postpartum Depression
Verta Taylor

Perspectives on Gender
240 pp  $18.95/pb

Feminist Amnesia
The Wake of Women'’s Liberation

Jean Curthoys
216 pp  $16.95/pb

Feminist Nationalism

Edited by Lois A. West
320 pp  $18.95/pb

Chicana Feminist Thought
The Basic Historical Writings

Edited by Alma M. Garcia
416 pp  $24.95/pb

Faeing:Mirror

OLBER WWONIEN anD
BEAUTY SHOP CULTURE

bida kernd b

Wendy Chapkis

rock-a-by éa[v,[/

verta taylor

Helene Cixous: Rootprints
Memory and Life Writing
Helene Cixous and

Mireille Calle-Grubar
208 pp 30 b/w photographs
$17.95/pb

AT BOOKSTORES, or call
Routledge Customer Service
(800) 634-7064 FAX (800) 248-4724

November/December 1997

_Routledge 29 West 35th Street, N.Y,, NY 10001-2299

www.routledge.com
*Prices are subject to change.
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Live Sex Acts
Women Performing Erotic Labor

Wendy Chapkis
248 pp 12 biw photos  $16.95/pb

Whores and Other Feminists

Edited by Jill Nagle
256 pp  $18.95/pb

Reinterpreting Menopause
Cultural and Philosophical Issues
Edited by Paul Komesaroff,
Philipa Rothfield, and

Jeanne Daly
288 pp  $18.95/pb

The Second Wave
A Reader in Feminist Theory

Edited by Linda Nicholson
416 pp  $22.95/pb

Transitions, Environments,

Translations
Feminisms in International Politics

Kaplan, and Debra Keates
556 pp  $27.95/pb

Women Imagine Change
A Global Anthology of Women's
Resistance from 600 B.C.E. to
Present ~

Edited by Eugenia C.
DeLamotte, Natania Meeker,

and Jean F. O’Barr
480 pp  $29.95/pb

The Gender/Sexuality
Reader

Culture, History, Political Economy
Edited by Roger N. Lancaster

and Micaela di Leonardo
550 pp 25 illus  $27.95/pb
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ld I RS

1846 Richmond Avenue
Houston TX 77098
Dear FBN,

Enclosed are a couple of photos from our author
appearance for Does Your Mama Know: An Anthology of
Black Lesbian Coming Out Stories ($19.95), edited and
published by Lisa C. Moore. Lisa visited a number of
our stores across the continent — Amazon, Lammas,
Bookwoman, to name a few.

Lisa self-published this book because she felt it
needed to exist. She had no advances, no marketing
studies, no international rights contracts, and, at the
outset, no idea where she would get the money to pay
the printer. But she had a passion, and a journalism/
business background, and came out with a beautiful
book on her first try.

It's people like Lisa who make feminist book-
sellers necessary and possible, and vice versa. When
Lisa visited Inklings, she said no other store in
Houston (which is 20% African American) was carry-
ing her book. She’s working on her next book now,
stories of African American families, and how they
deal with their gay/lesbian members.

Stores who haven't picked up this book — consider
it. Call Lisa at Redbone Press (Decatur GA); 404-815-
8391. 40%, minimum 3, free freight.

Best to all,

Pokey Anderson/Inklings

PO Box 3648
Portland ME 04104
Dear FBN,

Nine years of Astarte Shell Press publishing
books on feminist spirituality and social justice will
come to a close at the end of this year. What has
happened to us is not new to anyone who reads FBN.

We began with a vision, a great deal of enthusiasm, a
little experience and not much money. We ebbed and
flowed and have ultimately drowned in a sea of
returns and megastore dictates.

In addition to the hardships (oh, but there have
been joys as well), our individual lives have changed
and we've agreed that the collective effort needs to be
disbanded. We'll find new causes, new ways to make
a difference.

In the afterword to Keep Simple Ceremonies, our
bestselling publication, Mary Daly (Gyn/Ecology) spoke
of “our rough Voyage, which has proved — for those
who have persisted — strange, difficult, unpredictable,
terrifying, enraging, energizing, transforming, encour-
aging...[t]here is no turning back.” We're not turning
back, we’re moving on. Our thanks to FBN and the
feminist bookstores and feminist publishers who have
helped to make it a worthwhile ride.

Sapphire/ Astarte Shell Press

Publisher Lisa Moore beside Inklings’ sign asking the
entire city of Houston Does Your Mama Know?
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University of

inneSOta Press
FEMINIST agenda

Leslie Heywood and Jennifer Drake, editors

Third Wave Agenda

Being Feminist, Doing Feminism

Feminists born between the years 1964 and 1973 have grown up with a plethora of cul-
tural choices and images. Here they discuss the things that matter now, both in looking
back at the accomplishments and failures of the past and in planning for the challenges
of the future.

$17.95 Paper (3005-4) $44.95 Cloth (3004-6) 232 pages

Doing Feminism
LESLIE HEYWOO0D
& JENNIFER DRAKE

Devoney Looser and E. Ann Kaplan, editors

Generations

Academic Feminists in Dialogue

Composed of essays from academic women at various professional stages—f{rom established schol-
ars to junior professors to graduate students—this collection illuminates the debates of feminist his-
tories and future legacies, while analyizing the challenges of “passing the torch.”

$19.95 Paper (2899-8) $49.95 Cloth (2898-X) 296 pages

___ Now in paperback

Fatima Mernissi

The Forgotten Queens of Islam

Recovering the stories of fifteen Islamic queens, this remarkable exploration tells how these women
ascended the throne, how they governed and exercised their power, and how their forgotten reigns

influence the ways in which politics is practiced in Islam today.
“Fatima Mernissi is regarded by many as the greatest living Koranic scholar.” Vanity Fair

$16.95 Paper (2439-9) 238 pages

Mo of Interest
Oyeronke Oyewumi
The Invention of Women

Making an African Sense of Western Gender Discourses

The “woman question,” this book asserts, is a Western one, and not a proper lens for viewing African
society. Rethinking gender as a Western construction, Oyewumi offers a new way of understanding
both Yoruban and Western cultures.

$21.95 Paper ISBN (2441-0)  $54.95 Cloth (2440-2) 240 pages

To order call 1-800-621-2736

University of Minnesota Press
ISBN Prefix 0-8166 www.upress.umn.edu
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Penguin to Pay Independents $25M
to Compensate for lllegal Discounts

While not agreeing that the consent order was
violated, Penguin has agreed to pay ABA an
unprecedented $25 million, plus $2 million in legal
fees, in what is the largest antitrust settlement in U.S.
history. After 17 years of FTC investigations, two
lawsuits filed by NCIBA and four years of litigation
by ABA, this is the first time any publishers have
been held financially accountable for illegal trade
practices that have jeopardized independent book-
selling in the U.S.

Half of the settlement will be distributed as
quickly as possible to ABA member stores based on a
formula still under development as FBN went to
press. Further, all bookstores will now be permitted to
deduct returns from accounts payable as soon as the
books are shipped and earned co-op when taken,
instead of waiting for approvals and credit memos.

Penguin further agreed to modify the consent
order to ensure the equal availability of pricing,
credit, and promotional reimbursement terms to all
booksellers as well as agreeing to an unprecedented
annual review (through the year 2000) of its opera-
tions by an outside antitrust expert. The review will
ensure that Penguin is complying with the modified
consent order and federal antitrust discrimination
laws. A confidential report of findings will be sent to
ABA which can then pursue any problems. If result-
ing discussions with Penguin are not satisfactory,
ABA may take these problems to the court. ABAmay
also ask the court to extend the review period
beyond the year 2000 if problems warrant. The new
consent order also outlines a very stringent defini-
tion for the “meeting the competition” defense that
publishers have used to justify special financial
advantages for chainstores in the past. This new

agreement is subject to approval by the same court
that approved the 1995 consent order. The new consent
order will also apply to Putnam, as the two pub-
lishers merged last year.

The settlement stems from Pearson’s disclosure
of accounting irregularities discovered when Pearson
bought Penguin earlier this year and an examination
of Penguin’s books revealed a $77 million discrep-
ancy. It seemed at the time that Penguin’s accounts
receivable department had given discounts of 10% to
28 retailers in exchange for early payment. These
discounts were not offered to all accounts and
spanned a six-year period. Instead of being written
off, the discounts were buried in the company’s
books. Pearson advised its stockholders that it would
take a one-time charge or $1656M to cover the dis-
counts, a then-unarrived at settlement with stores that
did not receive the discounts, and anticipated legal
expense and brought the matter to ABA’s attention.

The source of the bookkeeping “irregularities” is
still in dispute, with Penguin maintaining that the
discounts were generated by one employee as part of
an embezzlement scam. Those who are more cynical
suspect that these discounts were simply “business as
usual” in the book trade, which happened to be
caught at an auspicious moment for booksellers —
after the lawsuits were concluded and the consent
order with Penguin was signed.

“This is the biggest thing that has happened in
the publishing industry this century,” ABA interim
executive director Avin Domnitz stated. “Our victory
should be a rallying cry for the independent book-
seller. It means that publishers will no longer be able
to play fast and loose with their customers, disregard-
ing antitrust laws. The message should be clear —
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everyone must follow the rules or be prepared to
answer for their choices.”

ABA President Barbara Bonds Thomas called the
settlement “an enormous breakthrough in ABA's
long-standing efforts to achieve equity and fairness

See Settlement, page 36.

_ Distribu ‘

Half of the $25 million will go directly to book-
sellers who were “regular members” of ABA at any
time between November 28, 1995 (the date of the
original consent order) and September 29, 1997 (the
date the settlement was filed) and purchased books
from Penguin and/or its distributed lines in 1996
either directly or through wholesalers. Bookstores
that were ABA members during this time, but who
have closed their stores in the interim, will also qualify

. for these damage awards.

ABA expects to develop two procedures for dis-
tributing the funds: 1) a “short form” for booksellers
who want to apply for the basic award by submitting

minimal paperwork, and 2) a longer form requiring
fuller documentation (invoices, check stubs, and
wholesaler co-op reports) for stores that did above
average amounts of business with Penguin. Given
that $12.5 million, divided by ABA’s 5,000 members
comes to an average of $2,500 per store, it is expected
that the minimum payment will be significant (in the
neighborhood of $1,000?) as a way of recognizing
every member’s participation in the lawsuit, although
some sources have projected that minimum payments
may be as low as $500.

Members will receive certified letters advising
them of application procedures.

Members who received discounts or who have
filed suit against Penguin over the issue are not eligi-
ble for this part of the payment.

Most of the second half of the settlement ($7.5
million) will be held in escrow against other claims
related to the cash discounts and will be paid to ABA
over the next three years. ABA’s legal expenses also
come out of the remaining $3.5 million and the ABA
Board of Directors will determine how to use the
funds as they are received.

...WONDERFUL first novel. —Wally Lamb

CALY X—Qve THE QIFT OF WOMEN'S VOICES

SECOND SIGHT a novel by Rickey Gard Diamond

Readers are all the richer for [Diamond’s] courage. —Jean Hegland

...a tragedy, a thriller, a mystery, and a psychological profile all rolled into one.
—Midwest Book Review

256 pages, ISBN: 0-934971-55-2 paper, $14.95 ¢ ISBN: 0-934971-56-0 cloth, $28.95

| PRESENT TENSE WRITING AND ART BY YOUNG WOMEN edited by Micki Reaman, et dl.
¢ Award-winning anthology of art and literature by women ages 14 to 33.

Present Tense is an anthology well worth buying. .. the kind that you want to talk
about and share with strangers, family, and friends. —Women’s Review of Books

176 pages, ISBN: 0-934971-53-6 paper, $14.95 ¢ ISBN: 0-934971-54-4 cloth, $26.95

LYXOKS PO Box B @ Corvallis, Oregon 97339 ® 541 753 9384  FAX 541 753 0515

DISTRIBUTED TO THE TRADE BY CONSORTIUM: 1 800 283 85772
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(Books-A-Million, a chain that did not receive
discounts, has filed an independent claim.)

As part of the settlement, the five bookstore
co-plaintiffs (Harry W. Schwartz Bookshops, Milwau-
kee; The Tattered Cover, Denver; Zion Bookstore, Salt
Lake City; BR Books/Little Professor, Charlotte, N.C.;
and Olsson’s Books & Records, Washington, D.C.) in
the case will receive treble damages. Specificamounts
were not released.

BEA Moves to L.A. for 1999
' May 1to 3 —
, HC Return

BEA seems to have come to understand (from
declining attendance? from the show of hands at this
year’s Town Meeting?) that booksellers and pub-
lishers are unhappy with show after show being in
Chicago and has moved the 1999 show to Los Angeles.

Dates for the 1999 show have been changed
(again) to May 1-3. (May 14-17 was previously
announced.) The show will then return to Chicago.
The 2001 show is rumored to return to L.A. FBN,
however, fervently hopes that the BEA will truly
return to being a road show and schedule shows in
two or three other parts of the country before return-
ing to Chicago. Such a commitment is long overdue.

In related news, HarperCollins and Random
House have decided to exhibit at the 1998 BEA in
Chicago. Both are expected to mount smaller exhibits
than in years past. It will be very interesting to see
what locations the returning corporate publishers are
assigned this year and next. Presumably both applied
after the deadline for seniority-based location assign-
ments for the 1998 show. As per BEA’s published
seniority regulations, HC’s seniority status would
apply next year (assuming that they made the appli-
cation deadline) as BEA now allows publishers to
retain their seniority points if they skip one year.
Random House, having been absent for two years,
according to BEA’s regulations, will drop down to the
bottom of the location-assignment list. RH, tradition-
ally, has occupied the front-and-center location.

Simon & Schuster has decided to take rights-sales
space at BEA this year but, in a move that many are
taking as a slap at independent bookstores, will not
exhibit on the convention floor.

A bitterly fought battle over censorship in the
Greater Vancouver school district of Surrey has culmi-
nated in Canada’s first-ever court challenge to a
school book banning.

Following the take-over of the Surrey school
district by the Christian-dominated, right-of-center
Surrey Electorate Team (SET), five Surrey school
district board members voted to ban the use of Asha’s
Mums (published by The Women'’s Press/Toronto),
and Belinda’s Bouquet and One Dad Two Dads, Brown
Dad Blue Dads (both published by Alyson Press). All
three books have matter-of-fact positive imagery that
confirm that some children have two parents of the
same gender. Two of the books also address issues of
racism, and Belinda’s Bouquet addresses self-esteem
issues for overweight children. All three are intended
for Kindergarten and Grade One use.

The books were banned after James Chamber-
lain, an openly gay teacher, submitted them for review
in January. The school board violated its own book
review process by taking three and a half months to
complete the review procedure, which normally takes
30 days. All of the books are on the Gay and Lesbian
Educator (GALE)'s resource list and have been used
successfully in B.C. schools for several years.

In March, at the B.C. Teacher’s Federation con-
vention, teachers overwhelmingly approved a
GALE-inspired resolution to “create a program to
eliminate homophobia and heterosexism in B.C.
schools.” “Many observers,” according to Quill &
Quire, Canada’s book trade journal, “see the board’s
decision to ban as a form of revenge against GALE
and its supporters, for that decision.”

The school board further voted “that all adminis-
trative, teaching, and counseling staff be informed
that resources from gay and lesbian groups such as
GALE B.C. are not approved for use or distribution in
the Surrey School District.”

A coalition of teachers, parents, students and
authors, and the B.C. Civil Liberties Association, filed
a constitutional challenge with the B.C. Supreme
Court. The coalition argues that the board’s decision
violates the federal Charter of Rights and Freedoms.
“While the [provincial] School Act allows the board to
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new from gynergy books

Understanding
the Adolescent Years

Parents of teens often do not know where to turn to for advice about their
adolescents. Mothering Teens is a much needed collection which offers parents
and other caregivers a wide range of information about the adolescent years. This
unique book gives parents a way to view their teens which is both practical and

encouraging.

motherin

eci

Edited by
Miriam Kaufman, M.D.

— Dr. Goldberg, Head of Adolescent Medicine, The Hospital for Sick

Children, Toronto

Mothering Teens is a long-awaited, indispensable collection for all who accom-
pany teenagers on their way to adulthood.
— Dr. Farrow, Professor and Head of Adolescent Medicine, University

of Washington, Seattle

1 highly recommend this book for parents who want to prepare themselves and

their children to enter the 21st century.
— Dr. Friedman, Chief, Primary Care Pediatrics and Adolescent Medi-

cine, University of California, San Diego

Distributed in USA by InBook/LPC Group, in Canada by GDS
gynergy books, P.O. Box 2023, Charlottetown, PEI, Canada, C1A 7N7

rule on what resources are used, they have to make
those decisions in line with Charter principles,” said
Irene Faulkner, associate counsel for Arvay/Finlay,
the law firm representing the plaintiffs. “Banning
material on the grounds of sexual orientation violates
the expression-right of kids to read the books...and the
[rights of] parents, teachers, and authors.” The case is
expected to reach court later this fall.

Deborah Barretto, marketing and promotions
manager for Women'’s Press, said she wasn’t aware of
any previous controversies involving Asha’s Mums,
which has been in print since 1990 and has sold
approximately 8,000 copies. “Teachers have told us
they’ve used it and liked it,” she said. “It's been
ordered widely and we’ve had very good feedback.
This has come as a bit of a surprise.”

This particular book banning is part of a larger
pattern of restrictions and agendas passed by the SET
board members including the dismantling of the
highly respected CARE (Child Abuse Research
Prevention) program for children in grades K-3, the
repeal of a motion to install condom dispensers in
high school bathrooms, ending educational programs

about the transmission of STDs (taught by public
health nurses), the banning of AIDS-education and
Planned Parenthood materials, and the addition of a
new program called “Challenge '97,” a program of
student presentations on the merits of abstinence and
chastity for high school students.

Donations toward court costs — which are esti-
mated at $70,000 — may be sent to the B.C. Civil
Liberties Union.

For more information contact (www.lesbigay
.com/bigots) or the B.C. Civil Liberties Union, 425-815
W. Hastings, Vancouver BC V5C 1B4; 604-687-2919;
(www.BCCLA .org). —Info from Quill & Quire

~ Wordsworth Launches
Indie Bestseller List

Inspired by the Southeast Booksellers Associa-
tion’s (SEBA) recent letter of protest to the NYT Book
Review Web site deal with B&N (“Click here to order
this book ” — and all sales automatically go to B&N
with no mention whatsoever of the hundreds of
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independent bookstores that contribute their sales
figures to make up the list), Wordsworth Books
(Cambridge, MA) has launched “The Independent
Bestseller List” and is inviting all independent book-
stores to participate.

Wordsworth staff had been considering the idea
of an independent-only bestseller list for some time
but the SEBA letter was the catalyst for action. As
Wordsworth general manager Sanj Kharbanda told
PW Duily, “All independents have something valu-
able to contribute to such alist,” adding that each store
should receive credit for its contribution.
Wordsworth’s bestseller list is up at (www.word
sworth.com/www /showme/bestsellers), but the
new Independent Bestseller List will soon have a site
of its own. The site will be designed to credit all of the
stores that contribute to the list and will include links
to their Web sites or the stores” address if they don’t
have a Web site. Wordsworth wants the list to be truly
reflective of what the independents sell — and
believes that specialty store reports are essential to
building it.

Independent booksellers nationwide have been
furious that the NYT is, in effect, collecting their
sales information, posting it on the Web and selling
the book sales generated by the site as well as selling
proximity to the list to one of their primary competi-
tors (the site mentions no independent bookstores,
only B&N). Response to the NYT/B&N deal has
been growing all summer and many independent
booksellers across the country (including
Wordsworth) have stopped reporting sales to the
list. Early letters of protest came from Northern
California Independent Booksellers Association
members, a letter from the Oregon Independent
Booksellers Association this summer urged mem-
bers to stop reporting, and NCIBA President Amy
Thomas and NCIBA executive director Hut Landon
went to New York to meet with NYT Book Review
editor Charles McGrath in July. SEBA members, at
their fall trade show, unanimously endorsed a letter
of protest that states that, while many independents
in the South have faithfully forwarded sales infor-
mation in the past, 78% of reporting stores at the
business meeting have stopped or will soon stop
sending sales figures to the book review.

Media coverage of the protest has been extensive,
ranging from ABC’s “World News Tonight” to U.S.

.pendent Bestseller List, contact Sanj Kharbanda at

News & World Report, The New York Post, Entertainment
Weekly, The Denver Post, The S.F. Chronicle Book Review,
NPR and, of course, Publishers Weekly and ABA’s Book-
selling This Week. But the NYT has failed to respond
adequately, leaving McGrath in the hot seat saying
only, “I'm not responsible for this decision, it is out of
my hands” — as if the NYT, which is supposedly
familiar with the rudiments of journalism, doesn’t
know how to find or interview the people at the NYT
who are responsible for this decision or how to
address its own advertising ethics issues.

The new Independent Bestseller List should help
to redress this situation, focus attention on inde-
pendent booksellers, and become interesting in and of
itself, as the contrast between what is sold in chain-
stores and what is sold in independents is clearly
documented. It may also serve as a reality check for
publishers” advertising and promotion departments
as to whether investing thousands of dollars to put
books in surperchains’ national print advertising
programs is appropriate for titles that appear on the
Independent Bestseller List but not on the chains-
dominated lists. (Now that information alone would
be worth the cost of collecting the data!)

If your store is willing to contribute to the Inde-

(sanj@wordsworth.com) or 617-354-5201.

Chicago Borders

Ratifies First Union Contract

Negotiating its first union contract did not come
easily for Borders but, after over a year of negotia-
tions, the Chicago Borders at Clarke and Diversy
Streets has become the first store in the chain with a
union-negotiated contract.

The employees, represented by the United Food
and Commercial Workers Union Locale 881, voted to
ratify the contract 28-9. The contract calls for a union
shop, representing approximately 45 employees with
annual union dues of $200. Salaries start at $6.50 per
hour, with a 25-cent raise after six months and
another 25 cents after a year, and annual pay raises of
4.5% thereafter (32 cents on $7.00 at the end of one’s
second year.) The standard work week remains 37 to
38.5 hours, although employees can request a
40-hour week. The contract also provides a grievance
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procedure to handle dismissals and states that
changes in the medical plan must be submitted in
advance to the union. Medical coverage had been one
of the primary organizing issues in the union drive.
A Borders spokesperson called the agreement “tenta-
tive,” saying that there is still some disagreement
over language issues. —Info from PW Daily.

. Superchains Go Global —
Borders Opens in Singapore and U.K.,
’ - B&N Shopping

Borders is expanding its horizons to Europe
and Asia.

On November 1, Borders will open a 31,000-
square-foot store in Singapore. It will be the largest
bookstore in Singapore and will feature indoor and
outdoor cafes.

: Days after confirming the Singapore store, the
Borders Group announced thatitis purchasing Books,
Etc., a UK. chain with 22 stores in the London area.

Borders plans to open several superstores in the U.K.
in addition to running the Books, Etc. stores, which
range in size from a few thousand square feet to
16,000 square feet.

Rick Vanzura, Borders’ vice president in charge
of planning and finance, told the U.K.’s Bookseller that
the purchase of Books, Etc., along with the opening of
the Singapore store, are part of an effort to build
Borders into “a global brand,” adding that the U.S.
market may reach “the saturation point” by the turn
of the century.

The Bookseller also noted that Barnes & Noble has
a team of 15 looking for superstore sites in the U.K. A
recent London Times report indicated that Barnes &
Noble is on the verge of a multimillion pound venture

-in the UK. B&N already owns 20% of Chapters,
Canada’s expanding superchain which expects to
have 75 superstores in major urban areas by the year
2000. The chain currently operates 13 superstores and
330 smaller stores.

Rumors that B&N is actively pursuing the pur-
chase of HarperCollins, however, seem to be fading. O

V

BOOKPEQOPLE

Employee-Owned & Operated

7900 Edgewater Dr.

Oakland, CA 94621
(800) 999/4650 and service.
Fax: (510) 632-1281

www.bponline.com

Independent wholesaling from BOOKPEQPLE.

What does it mean to you?

At Bookpeople, it means a selection of titles especially tailored to
/ feminist booksellers, real communication, and a strong commitment
to increasing your store’s profits & protecting your bottom line.

For over 25 years, we've grown with you and changed with this
volatile industry. We know that many feminist booksellers feel
frustrated with cut-throat competition, impersonal business
dealings, and inexperienced help. We've made it a priority to
provide a different experience while providing competitive terms

Call Bookpeople at (800) 999-4650 to find out more about what

our special brand of independent wholesaling can mean to you.
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By Carol Seajay and Jenn Tust

Meristem (Memphis) celebrated their 7th birth-
day at their neighborhood street festival in September,
with a booth right outside their store displaying but-
tons, bumperstickers, t-shirts and other sidelines
items. Customers could go into the store to peruse
books and higher-end items and admire the new loft
in the rear of the store. Audrey writes, “We didn’t
really have the money for the loft but I just borrowed
some more on our line of credit with the bank. Should
have done this five years ago.... We have really high
ceilings in the back — so my office and storage area
are now in the loft, and we gained 150+ square feet of
sales space without any additional rent. I love being
up here — I have a view of the entire store
and part of the street, but Thave much more
of a sense of having a separate office space.
It’s like being in a treehouse!” Meristem
displayed their Banned Books Week
Banner early to help publicize the week.
Audrey also told FBN that the Center for
Research on Women at the University of
Memphis, in a partnership with the local }
Women's Foundation, released a ground-
breaking study on the status of women in
Memphis and Shelby County that includes
a piece on Audrey and Meristem. ~ —]JT

Happy 23rd Birthday to Charis Books
& More in Atlanta! Charis women are plan-
ning a big celebration in conjunction with
the release of Carryin’ On in the Lesbian and
Gay South, which includes a 40-page oral |
history of the store and historic Charis
photographs (See University Presses). Con-
grats to these famous birthday ladies!

Charis is looking forward to an excep-
tionally rich and full fall. In-store events

will include readings by bell hooks, Minnie Bruce Pratt
and Leslie Feinberg, and Pearl Cleage — and Penny
Mickelbury will be working with Charis” high school
women writers group which started in October.

Charis also has three major out-of-store events on
the fall schedule.

On November 11, Indigo Girls Emily Saliers and
Amy Ray will take time off from a killer tour to do a
benefit for Charis Circle. They’ll be talking about
and signing Daughters of the Moon, Sisters of the Sun:
Young Women and Mentors on the Transition to
Womanhood (see Small Press). Emily and Amy were
interviewed by two young women from The Girls
Focus Group for the book. Hopefully at least one of
them will be able to join the Indigo Girls on stage.

Sweet Violets owners Susan Graves and Leigh Wall at their
Customer Appreciation Party on the occasion of

the store’s fifth anniversary. Highlights included violet-decorated
carrot cake and the new 1998 calendar display.
Fortunately most of the calendars arrived before the UPS strike.
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Ms. and Utne Reader are expected to cover the event.
Location TBA but Charis expects it to be big.

Charis women are also planning, in conjunction
with a local Unitarian group, a program on eating
disorders to promote The Secret Language of Eating
Disorders. Charis has rented a 600-seat auditorium,
and is expecting a large community of school coun-
selors and therapists to attend. They expect to get a
lot of press for the event.

In addition to selling books at the Atlanta
Women’s Fund luncheon featuring Jane Fonda and
Gloria Steinem, Charis has been invited to include
promotional material in the packets that will be given
to each of the 1,500 attendees. What to use? Charis
picked the FB-Net Catalog, which includes the names
and addresses for all of the feminist bookstores in the
U.S. and Canada, and had an additional 1,500 copies
imprinted especially for the occasion. —JT

Women & Children First (Chicago) also has a
great lineup this fall: 22 events plus a workshop and
assorted book groups. Writers include Elizabeth
Perle McKenna (When Work Doesn’t Work Anymore:
Women, Work and Identity); Sandra Benitez (Bitter
Grounds), Alice Hoffman, Joan Jacobs Brumberg (The
Body Project: An Intimate History of American Girls),
Cris Mazza and Lily James, Sharon Skolnick (Okee-
Chee) (Where Courage Is Like a Wild Horse: The World
of an Indian Orphanage), Lynn Kanter ( The Mayor of
Heaven), Sandra Jackson-Opoku ( The River Where
Blood Is Born), Rita Mae Brown, Daphne Scholinski

A Room of One’s Own’s beautiful new
bookstore. Wish we could print these photos in
color, b&w doesn’t do justice to the rich colors,
the natural woods, and the casual elegance
they create. That's one very proud Sandi
Torkildson at the café counter while Maggie
Kozak brews coffee (middle).

Bottom: Moving the store just two doors closer
makes it much more visible from State Street,
Madison’s main drag. The store is two
storefronts wide, but local zoning restrictions
allow signage on only one awning. The café

is on the left, with the books immediately
behind and on the right hand side. Has the
café brought in new traffic? Our reporter
noted that, on a recent weekday morning,

16 of 18 customers in the store came in

for the coffee shop and most stayed to

browse the books.

Photos by Rose Katz
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(The Last Time I Wore A Dress), and Jamaica Kincaid.
And an out-of-store event for Anita Hill,
co-hosted with The Women’s Bar Association of
Illinois. Tickets for this event, Hill’s only Chicago
appearance, were $30 and included an autographed
copy of Speaking Truth to Power. Book groups
included a mother/daughter book group discussing
The Moon Over Crete, a mystery group and a fiction
group.
Women & Children First will also provide “a
private shopping night” for groups of ten or more
« (friends, book groups, women'’s organizations). These
events offer “the undivided attention of W&CF staff
to recommend books, and the pleasure of each other’s
company and advice while you shop. Do your holiday
shopping early or stock up on good books for your
discussion group or the children in your life,” W&CF
invites. Non-profits are invited to use private shop-
ping nights to benefit their groups.

Orlando Books (Edmonton) has launched a new
series of writing workshops — on song writing. The
workshops take place on the second Friday of every
month.

For those of you who have been following
Amazon's (Minneapolis) saga of the coffeehouse next
door (“Ruby’s Cafe by day, Café Ruby by night”), the
evening coffeehouse has closed but the daytime cafe
(8-2 Sunday to Saturday) is still open and serving
their great breakfasts and lunches. Amazon has
adjusted their hours accordingly and is no longer
open on Saturday nights. FBN, on the other hand, is
still waiting for the right coffeehouse manager to
come along and make the entire block swing at night.

Aﬁ

Milk & Honey (Sebastopol CA) has just added a
video rental library at the shop. Some of their favorites
are Marilyn Waring’s On Sex, Lies & Global Economics,
The Hemp Revolution, When Night is Falling, and
Antonia’s Line.

Milk & Honey’s owner Jill Kurman writes, “This
summer [ found myself astonished again and again.
The sense of community and celebration we gener-
ated together at the Goddess Temple at the Health &

Harmony Fair, at the Goddess Festival at Ocean Song,
and at our own anniversary, “Celebrate the Sacred
Feminine Erotic,” is tremendous. Indeed, we are shift-
ing the paradigm and creating a way of living that
instills respect and reverence as the foundation from
which we come together. Blessed Be! From my heart
of hearts I acknowledge each of us for our commit-
ment and dedication in making the personal the
political, the mundane the sacred, and for choosing a
path that may at times feel overwhelming in our quest
for freedom and equality.” ®)

Looking Back

By Pat Reeves
Herland Sister Resources/Oklahoma City

What were you doing on August 1, 1988?

On August 1, 1988, for the first time, Herland
Sister Resources opened for business in our very own
property. This August, Herland celebrates nine years
of operation at 2312 NW 39th. Many hours of volun-
teer time and many donations made it possible for
Herland to open our current location and to keep it
open for the past nine years.

The opening followed two years of searching for
the right property and preparing the building to
house Herland's services. Herland had been operat-
ing in rented space in an old store building on NW
19th. Members of the Herland collective decided a
move from the old location was necessary because of
the deterioration of the building and potential zoning
problems at that location as well as a desire for a more
easily accessible location.

The Herland Board of Directors made an offer to
purchase the property at 2312 NW 39th in September,
1987. The first hurdle to the new building was the
down payment of $3,500 that had to be raised within
just a few weeks of making the offer. The Herland
community came through and the down payment
was raised. The Herland Board of Directors entered
into a five year mortgage that would end with a
balloon payment of $31,000.

Soon after the purchase was made, renovation
work began. That’s when the second big hurdle to
moving in surfaced. The electrical wiring was in terri-
ble shape and needed to be completely redone before
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the building could be occupied. These were difficult
times. For several months, Herland was essentially
homeless — we had moved out of the old location and
the new location could not be opened. The volunteers,
Board and community preserved, keeping Herland
alive with the newsletter, retreats and other events
continuing even without a building.

Finally, on August 1, 1988, nearly eleven months
after the initial offer to purchase, Herland’s new home
was ready to be opened to the public.

The story doesn’t end there, though. There was
still a balloon payment to be made. As the time for the
balloon payment got closer and closer, Board mem-
bers tried to come up with ways to meet it. Finally a
volunteer stepped forward and said, “What we really
need to raise the remaining $20,000 is 100 people to
donate $200 each,” and she set about finding those 100
people. Thanks to an incredible amount of support
from the community over $13,000 was donated in just
. four months.

On January 5, 1993 Herland paid off the $31,000
balloon payment. Most of the money came from
donations from members of our community. A small
anonymous loan covered the rest. (Thank you, Ms.

Digital montages of photographs of sculpted clay figures by
Jill Solomon and Sam Laundon in Kindred Arts Collection
1998 Calendar (Kindred Arts).

Anonymous, Herland will be forever in your debt). The
next time you are in Herland, take a minute to look at
the plaque with the names of all those who contrib-
uted $200 or more to pay off the mortgage. It is an
impressive sight.

Maintaining and improving the building is a con-
tinuing challenge. There’s always something to be
done — painting, plumbing, yard work, and cleaning.
In the past year, we finally got the central heat and air
conditioning that had been only a dream for many
years. (There’s still a balance on the loan for the heat
and air so contributions are welcome!)

WO

v
&’ "1‘;‘

Many people have made it possible for Herland
to be in this location. Almost every time I'm at
Herland, I'm reminded of some who made this space
whatitis — Cindy Bookout, who was Sister 1 and took
the responsibility of signing the mortgage note; jo
Soske and her son Jon, whose leadership made the
final fundraising drive successful; Kris Lund, who
planted and nurtured the grass and the trees in the

front yard, Tommy and Diana, who painted

and carpeted the office area; Peggy

Johnson, who tore out a wall to open up the
~ meeting space; Natasha Rice and her army
of volunteers who did the landscaping;
Kris and Marian, who donated the ceiling
fans that were moved from the 19th Street
Herland; Ginger McGovern, who built the
backyard stage and led the crew to build
the ramp; and many others. And these are
just some of the people who helped. There
are so many more people whose work and
contributions have made Herland happen.

So, who's responsible for Herland still
- being here? You are — if you've ever made
~ a donation, pounded a nail, mowed the
grass, swept the floor, met with a commit-
tee, performed at a fundraising event or
- worked a shift. Has it all been worth it? I
know it was and is worth it every time I
hear a woman say “I didn’t know where to
go but then I found Herland.” Thanks to
every one of you for making it happen.

—Reprinted from Herland's Newsletter O
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Compiled by Carol Seajay

While FBN does a good job covering the books from the
feminist publishers, there’s a lot more to publishing than
just the books. In this new column and in related articles
we’ll cover publisher news, interesting tidbits and trivia,
and look at some of the more complicated aspects of publish-
ing, such as the ongoing discussion about distribution.
Publishers, please send us your (non-book related) news for
this column, and please call if you have suggestions for the
related series of articles. —CS

New Publishers

Girls to watch out for: Pam Nelson will launch Girl
Press in March with the publication of Cool Women. This
pressisborn out of a commitment to gender politics and
shopping failure: frustrated that she couldn’t find the
books she wanted for her cousins and young friends last
Christmas, Pam decided to take matters into her own
hands and publish them herself. She approached Girls,
Inc. (formerly Girls Club) with a proposal about work-
ing together on some aspects of the first book. Inspired
by their enthusiasm, she decided to go for it. The first
book, Cool Women, will also serve as a fundraiser for
Girls, Inc., which will receive $1.00 for each book sold.
Fall 98 titles will include a righteous book about
menstruating and Girl Boss: Running the Show Like the
Big Chicks, a book to encourage entrepreneurial think-
ing among girls.

Until a couple of years ago Pam was a stock analyst
in New York. Then she moved to California, took a job
with a company that did business publishing, learning
as much as she could about publishing. When they
decided to cut back on their publishing program Pam
decided that the time was right to launch Girl Press.

This press may be adult-owned but the books will
be girl-tested long before they reach print. Thanks to
focus groups facilitated by Girls, Inc., girls have had a

1

hand in selecting the 50 women to be featured in Cool
Women, as well as having input on design, color usage,
and cover images. And these girls have strong opin-
ions, know exactly what they like, and aren’t afraid to
let you know. I didn’t expect it, but even the six-year-
olds love Thelma and Louise. Watch out world, when
this generation comes of age!

Girl Press books will be distributed to the trade
through LPC and to schools in association with
Advocacy Press. Girl Press is located at 8273 Clinton,
Los Angeles CA 90048; 213-651-0880; (GirlPress@
Earthlink.net).

Burning Bush, recently launched by Therese
Armstrong, Cheryl Williams and Abby Bogomolny,
will publish lesbian erotic poetry and journal books in
addition to books on the immigrant experience (see
New to North America in Small Press). Therese is the
publishing coordinator as well as being the print
manager at Community Printers in Santa Cruz.
Cheryl will handle publicity and marketing. She’s a
writer, is particularly interested in African American
writing, and works in the county court system. Abby
is the editor and also does public relations. She teaches
English and writing, has worked with HerBooks,
co-edited World Between Women, and has a book forth-
coming from Women in the Moon titled People Who Do
Not Exist (see Our Press). Burning Bush'’s themes will
be gender equity and gender justice. You can write to
Burning Bush Publications at PO Box 7361, Santa Cruz
CA 95061; or phone 408-426-9172.

Reality Check

Last issue we wrote about Kasha Songer’s new
approach to financing The Book Garden — real estate
sales. Midge Stocker gets this issue’s prize for creative
financing: she’s just finished computer programming
school and has a new job as a programmer for a
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sheetrock and ceiling tile company. Why this particu-
lar company? Because most of the people in the
department telecommute 2-3 days a week — a situ-
ation that would work quite well for a part-time
publisher. Third Side Press took a brief break from
publishing every season when the returns madness
set in, butitis back to regular every-season publishing
this Fall with The Mayor of Heaven. Published in hard-
cover, The Mayor of Heaven is the first Third Side title
to be reviewed in PW.

Astarte Shell Closes

It's been hard to watch Astarte Shell Press closing
(see Letters, this issue). Nothing is ever simple — other
contributing factors included life-decisions made by
the three central women (one has gone on to a new
career; the two who were “retired” decided that they
wanted to be retired) but there were also long-term cash
flow problems rooted in the InBook bankruptcy, the

. ineffective sales period just after LPC bought InBook,
and the increasingly frequently-heard complaint that
LPC/InBook is not selling numbers that are remotely
comparable to pre-bankruptcy days for many pub-
lishers. Astarte’s survival, during this period (no
payments from Login for 14 months), was financed by
the steady stream of mail order customers.

Last time we talked to Astarte they still had
several titles that they’d like to sell to other publishers
(or booksellers) at remainder prices. Astarte’s best-
seller, Celebrating Ourselves, for example, was featured
in USA Today and a nationally syndicated column, but
still does not have a home despite steady mail order
demand for the book. Only a handful of copies remain
and the book is ripe for republishing. Authors will also
be invited to buy-out their own books and some book
“relocations” are in the works. FBN will bring you the
news as soon as the ink is dry on the contracts.

Closing down the press has been difficult, but
was the whole experience worth the ride? “Abso-
lutely! We feel very good about what we did,” Debbie
Leighton told FBN, clearly proud of the 13 titles that
Astarte launched into the world.

Distribution

Spinsters Ink is the latest in a series of publishers
rethinking distribution decisions. Effective January 1,
Spinsters titles will be distributed by Words, the new
distribution program developed by the Bookpeople

crew. (Spinsters titles will continue to be available from
Bookpeople, Ingram, B&T, and other wholesalers.)

Spinsters isn’t the first publisher to leave
LPC/InBook. Rising Tide has recently taken their
distribution back and is now focusing on selling
books directly to bookstores on a non-returnable basis
(50% for 10+ titles), while keeping books at whole-
salers. (See the July/August issue, page 25, for more
information.) Papier-Mache resumed handling their
own distribution early last summer. FBN has also
received word that three other publishers are leaving
LPC/InBook. More next issue.

Success!

A&M Books is particularly pleased to be publish-
ing their Fall title, Nina in the Wilderness, in both
paperback and hardcover. Itis the first time that a Sarah
Aldridge novel has appeared in cloth. A&M would like
to remind booksellers that A&M Books is now the only
legitimate source for the Sarah Aldridge novels.

Elsewhere...

If you thought BEA was expensive...consider
this: The Books-A-Million chain runs “management
seminars” at the BAM offices in Alabama for BAM
employees. Publishers are invited to “sponsor” vari-
ous events at a cost of $1,000 for a morning break,
$6,000 for lunch and $8,000 for dinner. Display tables
cost $1,000/day (but, hey, you can get three tables for
$2,550)! Worried about reaching all the BAM employ-
ees who can’t attend? No problem — publishers can
(also) buy a 60-second spot on a required-viewing
“product knowledge video” for a mere $600. Or an ad
in the BAM Christmas catalog for $3,000. And those
are just a few of the “opportunities” publishers have
to drop money at BAM. Multiply these, may I say,
“demands” by several other chains and it’s no
wonder the corporate publishers have less and less
money to spend at BEA/ABA. (And why do I suspect
that if publishers who don’t choose to spend their
money this way (or don’t have this kind of money to
begin with) don’t get the same display and promotion
(and sales) that the big spenders get? One also has to
wonder what “separate but equal” parallel income
opportunities are available to independent book-
stores. Are these sorts of things covered by ABA’s
consent decrees...? The only remotely comparable
pay-outs would be the regional holiday catalogs.... O
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Distribution: “ws

What can we invent that will work for our future?

By Joan Pinkvoss/Aunt Lute Books
and Carol Seajay

Joan and I have been having an ongoing,
if fragmented, conversation about book distribution,
returns, feminist publishers and bookstores, since
FBN moved in next to Aunt Lute last February.

At Joan’s suggestion we sat down

inventing a new distribution structure that creates a
more level playing field for feminist publishers and
feminist, gay and other independent bookstores —
something that might not exist yet, but that will serve
us well over the next decade or two. We want to raise
some questions about what the landscape could look
like as feminist publishers and booksellers work

toward regaining our place in this

to have a deeper conversation and,
hopefully, to launch a dialogue among
the entire community of feminist book-
sellers and publishers (and deeply
concerned others). We’ve done our best
to capture our conversations in this
article and the next (“Mathemathics of
Distribution and Wholesaling”) and
now invite your experience and ideas,

responses, proposals, suggestions, and booksellers you might want to skip to that article
points of agreement and disagreement, work toward and come back to this one afterward.

and the addition of other issues that we b In this article, we'll look at the
haven'’t raised here. Carol will compile regaining our p/aae high cost of middlemen, the returns
and publish your comments in upcom- in this shiftin g problem (also see next article), the

ing issues of FBN (long pieces and
short pieces, paragraphs and free-
standing sentences). Visualize the

We want to raise
some questions about
what the landscape

could look like
as feminist publishers

book world.

shifting book world.

In the following article, “Mathe-
mathics of Distribution and
Wholesaling,” we look at the distribu-
tion system that has evolved during
the lifetime of feminist publishing and
bookselling. If you are unfamiliar with
how distribution works financially,

impact of superchains, the changing
impact of distributors in these times,
the disappearance of feminist press

spontaneity of a good email dialogue
and we're on our way. (Yes, of course, your comments
can be anonymous if that helps you to get your real
opinion out there. Wild humor also welcome.)

Our sincere hope in launching this conversation
is to raise questions, inspire discussions and encour-
age feminist publishers and booksellers to consider

identity, and we will suggest a few
alternatives. We'll even consider throwing out the
whole system and starting something new. But most
of all, we want to put out a simple, straightforward,
do-able, concrete proposal — one that came out of
Joan and Carol’s dialogue — and get your response.
We want to know what both publishers and
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booksellers think of this proposal, and if it is an
answer — or even a starting point to inspire an
alternative that will work better for us in the decade
to come.

Joan's Proposal for an Alternative Structure

Given that no one seems inclined (or financially
able) to invent a joint-distribution scheme (a new
wholesaler?) that could abide by policies that would
control returns and improve distribution, and that
existing distributors have been unable to change their
policies to resolve the situation, Aunt Lute wonders if
feminist publishers will be forced to pull back from
their distribution arrangement and forego whole-
salers and return to doing all of their own fulfillment
on a new discount schedule designed to reward stores
for ordering direct and to control returns. Textbook
sales (at 20% discount) are a vital component of Aunt
 Lute’s income and this is reflected in this plan. The
proposed schedule is as follows:

50% discount non-returnable

40% discount 20% of books returnable

20% discount fully returnable

We'll discuss the problems that this schedule is
designed to solve and some of the pros and cons in the
next parts of this article.

So Many Middlemen, So Little Money

Creating mega-structures like wholesalers and
distributors is expensive. And most of this money has
come from publishers while bookstore discounts
have remained steady at 40% or improved a few
points. Publisher’s “share” of the book dollar has
dropped from 60% in the good old everything-
feminist-was-ordered-direct days to as low as 33%
when books wend their way through both a distribu-
tor and a wholesaler on their way to the bookstore.
(See next article.) This system, in conjunction with
chain buying, returns and other factors, further
erodes publisher income. Some people (including at
least one distributor) will argue that the entire con-
cept of distribution was invented simply to generate
a larger revenue stream for wholesalers.

The theory was that using distributors would
increase sales by enough to offset the publishers’

decline in income on each book, i.e. selling 8,000
copies of a book at $4.50 would be better for the
publisher than selling 5,000 copies at $6.00. (8,000 x
$4.50 = $36,000. 5,000 x $6.00 = $30,000.) The rest of the
equation was that, if the publishers are armed with
accurate sales projections and (better yet) solid
advance sales figures, the publishers could increase
print runs accordingly and thus benefit from reduced
per-copy costs and increase their overall profit
margin. (The larger the print run, the lower the cost of
printing each copy.)

But what has gone awry is that the information
from distributors is no longer reliable. Those extra
3,000 books that were placed by the distributor may
bounce back as returns and they may come back
damaged — and the publishers are still stuck with the
larger printing bills.

Sales (or the balance that is left after returns are
subtracted from sales) are declining for a number of
other reasons, too:

e chain stores are much less interested in “midlist”
books than in years past (having discovered that
they don’t sell when stuck spine-out on non-
featured shelf space), so frontlist orders are smaller
and/or returns are higher

e superchains are being allowed to return books they
bought 2-3 years ago. (Not only is extending return
time for chains a problem for publishers, extending
this benefit to chains but not to independents is a
clear violation of the Robinson-Patman Act.)

e superstore sales aren’t offsetting the loss of sales to
the independents that have closed since the advent
of superstores (see below)

¢ independent (and feminist) bookstores have
reduced ordering in effort to stay current with their
distributor/wholesaler bills in this increasingly
credit-tight industry

e many stores have cut back on the number of
backlist and frontlist titles they stock (as well as
cutting back on the number of copies they stock of
the titles they keep) as overall store sales decline
when superchains move in and cannibalize the
sales in a town

e last but not least, there’s the problem that when a
feminist bookstore customer walks into a chain
store and buys books, the odds are that, even if she
buys the same number of books she would have
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bought on a trip to her feminist bookstore, fewer of
the books she buys will be feminist press books,
given the differences in display, location, staff
familiarity with the books, and handselling.
Atany rate, a declining percentage of an expand-
ing sale is one thing. A declining percentage of a
shrinking sale is a crisis.

Distributors and wholesalers, on the other hand
have their own problems. Already trying to finance
mega-structures on a slim margin, they are driven to
try to meet their expenses by increasing gross sales
and becoming (ever) more efficient and cost conscious
— but some of these efficiencies are at the expense of
the publishers they serve. Attention is shifted to the
publishers with the most popular product. Less
successful publishers may be dropped — or simply
lost in the shuffle as more and more publishers are
added to increase sales to the level that will support
the company’s (growing) expenses. (Consortium'’s list
of publishers, for example, has grown from 29 in 1994
to 49 in 1997.)

Furthermore, sales reps may or may not have
been hired for their feminist commitment. But too
often reps working on commission have little choice
but to focus on the titles where they can get a two-digit
initial order and skip less trendy titles

corporate buyers. It’s easy to see how attention to
publishers’ interests can become diluted.

But the bind for publishers becomes this: if you
don’t have a distributor, how are your books going to
be seen? With 60,000 books published each year, how
do you present your books to the larger world when
our books so rarely make the big review lists?

One proposal is to revive the idea of doing a joint
feminist-press catalog that would include the books
from all of the feminist presses (and how /where to
order them), which could be used to sell books to
bookstores and to promote the books to reviewers.
This idea, of course, requires both a certain amount of
money and someone to produce the catalog and main-
tain bookstore and reviewer mailing lists.

Feminist Press ldentity

Stores that depend on reps to review the books
may simply never even “see” certain feminist press
titles. Stores “too small” or “too far away” never see
the rep at all. (What percentage of feminist bookstores
see reps from each distributor even twice a year?
Carol’s guess — much as she’d like to be wrong — is
thatit’s well below 50%.) Some of these stores may not
even get these distributors’ catalogs.

that, in years past, would have sold
steadily in ones and twos for years in
both general and feminist bookstores.
(How many titles can a rep success-
fully introduce in a 30-minute
session? How many are on the lists?
Depending on the rep and the store,
the titles that are skipped could be a
publisher’s entire list.)

Distributors and wholesalers are
caught in a difficult bind. Servicing

Getting out from under
returns would be
many publishers’

most compelling reason

for exploring
new sales and
distribution options.

Almost worse: these catalogs may be
the only information they see from
many feminist presses. It is all but
inevitable that, when feminist pub-
lishers sign up for distribution, the
money that they used to spend on their
own catalogs, on their own promotion
and on paying for staff time to stay in
touch with bookstores now goes to
paying the distributors’ fees, to paying
for their spot in distributors’ catalogs
and to time spent with sales reps.

high-end corporate stores may

require agreeing to whatever those companies
demand: open returns, returns of damaged books,
shipping out books that everyone knows will be
returned and other compromises too delicate to list
here — or losing the chains’ business altogether.
Distributors may also feel required to make similar
arrangements with various wholesalers so that the
wholesalers can maintain their business with large

What happens to the connection between femi-
nist publishers and bookstores when the primary
connection s a distributor’s sales rep or simply a few
pages in a thick catalog? What happens to the press’
identity when even the “publisher” name on the
computer is reduced to the name of the handiest
distributor or wholesaler? Even five or six years ago,
Carol thinks, a lot more books were stocked (then
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sold and reordered) simply because they were pub-
lished by a known (and therefore respected) feminist
publisher. The irony is that, in this era of “branding,”
many feminist publishers are less visible today to
what should be a core constituency than they were a
decade ago. — And feminist publishers are much
less familiar with what is happening to their books
in feminist bookstores. As we at FBN have worked
on the Feminist Bookstore Network catalog over the
last few years, it has become painfully clear that
many mainstream publishers who have their own
sales reps who take information directly back to the
company, are far more familiar with how catalog ads
affect their sales and their working relationships
with their feminist bookstore customers than most
feminist presses are.

The Problem of Returns

) Returns have skyrocketed since the chains started
returning books rather than absorbing unsold books
into inventory expansion and as chains have gone
public and had to be more accountable to stockholders.

Returns in the book industry are now running
between 35% and 45% (depending on who you ask),
and higher in many situations. Statistics regarding the
source of returns are almost impossible to obtain but
early last summer The Wall Street Journal reported that
most independents sell 80% or more of the books they
order while superstores sell less than 70% and
discounters sell about 60%. Return rates, of course,
vary tremendously by publisher and title.

Many publishers have experienced entire seasons
of negative-sales as chains (and some near-to-closing
independents) return accumulations of backstock. The
chains’ disillusionment with selling small press and
specialty market books (not to mention literary fiction)
has led to large returns coupled with small buys for
both corporate and independent (including feminist)
presses. Getting out from under returns would be
many publishers’ most compelling reason for explor-
ing new sales and distribution options.

The returns problem is further complicated by
damaged books: as many as 50% of the books in large
returns are too damaged or shopworn to resell. While
most distributor contracts specify that books must be
in salable condition to be returned, in practice,

distributors and wholesalers lack the staff and the
payroll budget to sort through huge returns, book by
book, to pull out the damaged books, pack them to
return to sender and redo the paperwork. It is much
cheaper and easier (for the distributor) to simply
return the books to the publisher. Thus the burden of
the returns process — shipping the books back to the
publisher, damaged books, and often the distribu-
tor’s warehouse restocking fees — is at the
publisher’s expense.

Chainstores and Sales

Most of the chains are cutting back on “midlist”
titles. Returns of midlist books are up, while orders
are down. Clearly most (all) of our books are “midlist”
(or lower) to all of the chains except, possibly, Borders.
If 1,000 Barnes & Noble stores can only sell 1,100
copies of two-time National Book Award nominee
Cynthia Ozick’s The Puttermesser Papers, then how
many copies of a book by an “unknown” feminist
writer can we expect B&N to sell?

The big question here is: Do any of our books
have a significant future in chain stores, or will the
proliferation of chain stores simply mean that most
feminist and lesbian books will be available in fewer
locations a decade from now than they were five
years ago?

There’s an odd way that all the expansion of
(chain) bookstores with their lowest-common-
mentality approach to bookselling, and the corre-
sponding dislocation of independents and specialty
stores, may result in a re-creation of the mid-sixties
situation that led to the creation of feminist presses
and bookstores in the first place: The then-existing
superstructure of bookselling simply wasn't inter-
ested in non-mainstream America books and
couldn’t/wouldn’t /didn’t stock such books out long
enough for their readers (our communities) to find
them — if they stocked them at all. But if you think it
was hard to find a lesbian novel in Cody’s in Berkeley
in 1970, try finding a good lesbian novel in a non-
urban chainstore in 1997. As Alice Walker pointed out,
B&N used her picture in their promotion, but many
of the stores that displayed the required picture didn’t
stock any of her books. Are we going forward or
backward? Are we going to have to reinvent the wheel
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all over again, or can we invent some systems to keep
what we've got intact — and continue to build on it?

Who Cares?

And now some more hard questions:

Who is the constituency for feminist press books
these days? Feminist stores? Gay stores? General
independents? Some chains but not others? Some of
each of a chain’s locations but not the majority (i.e.,
B&N puts National Book Award displays in only 400
of its 1,000 stores)?

Are we being self-deceptive that we have a com-
munity that cares that we aren’t reaching or does that
community simply not exist anymore? Is it a matter of
not having the audience or not being able to get to the
audience? How does this vary by type of book and
audience?

As interest in gay/lesbian and queer books and
bookstores has increased, has atten-

many of the above problems and tried to come up
with solutions that would help both feminist book-
stores and publishers. One idea was to ask publishers
to create a 50% discount for non-returnable direct
orders (which would increase bookstore profit,
increase publisher income and reduce returns) and to
find a way to not sell books to superchains (so that
feminist stores would have a unique group of books
not found in every chain store in town). Aunt Lute’s
proposal achieves most of these goals.

Given that no one seems to be inclined (or finan-
cially able) to invent a joint-distribution system (a
new wholesaler?) for all the feminist presses, would
Aunt Lute’s proposed discount schedule work?

50% discount non-returnable

40% discount 20% of order returnable

20% discount fully returnable

Books would be available by direct order from

the publisher only. Bookstores could

tion to multicultural women’s litera-

ture, for example, declined? Does it Do any of our kaS‘ order-by-order basis.
exist if it isn't queer? If This Bridge have 2 Sly nificant

Called My Back was published today,
would it receive the same attention
that it received when first published?

Have feminist presses outlived

our time? How have presses that have of chain stores kind of schedule as they feel com-
committed to reaching “young” or : pelled to accept open returns, all
new markets fared? Where are those S'I'”P/}’ mean timely returns and even damaged
books selling? that most feminist returns. So if publishers embrace this
. kind of schedule, it will force all femi-

S P l and lesbian books nist and independent stores to order
ome I'OPOSQ $ will be available direct from the publisher — for both

Can we create an alternative that
produces a more level playing field for
independent, feminist and gay book-
stores? The proposals we have at hand

generate as many questions as solu- fl]ey were general stores?
tions. And that, gentle reader, is where Would you order direct from
you come in: What are your propos- five years ago? publishers to get these discounts?

future in chain stores,
or will the proliferation

in fewer locations
4 decade from now than

select among these discounts on an

Using this kind of discount
would force publishers to leave their
distributors and wholesalers because
these institutions won't (yet) use this

frontlist and fill-in orders.

How would this program work
for feminist bookstores? Independent

als? What do you think of these
proposals? How would you answer
these questions? Call, write, send email, and we'll
collect all of your responses in the next issues of FBN.

During discussions at the Feminist Bookstore
Network Conference in May, booksellers discussed

Would it feel too risky to order new
titles in quantity? Would stores order
direct from smaller publishers with fewer titles or
non-bestseller titles? Are stores willing to place direct
orders with publishers?

What if publishers augmented these terms with
special delayed billing backlist offers that allowed
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stores to buy a 4-6 month supply of back stock with
delayed billing (4-6 months) two or three times a year
at the above terms? This would allow stores to stock
more backlist titles and to keep more copies on hand to
replace weekly distributor runs for these publishers’
titles — and presumably increase sales for everyone.

What if feminist publishers created an ordering
consortium where the orders could be placed all at once
but the books were shipped from each publisher and
billed by each publisher? Would this make a significant
difference to booksellers or would stores prefer the
direct approach of ordering from each publisher?

Do stores — feminist and otherwise — value
small press and feminist press books enough to order
the books direct from the publishers? Can small
presses handle fulfillment of orders? Can they turn the
orders around quickly enough?

" Publishers Adopting This Program
Face a Number of Risks

If publishers do create an alternative structure
that bypasses Barnes & Noble and the other chains
(and the cash flow that comes from those sales) what
will the publishers get back from the independent
stores? Will the stores do in-store marketing on a scale
that makes up for the loss of other outlets?

How will the stores learn about the books? Will
publishers need to create some kind of joint catalog
that features all the new feminist press books and
includes ordering information?

What about collections? Will feminist, gay and
other independent stores pay feminist presses in a
timely manner, or will indies pay distributors, whole-
salers and other “big” accounts first and the “little
guys” last — or never? How many of “our” stores
would prioritize paying indie publishers first in order
to keep them alive?

While it’s not legal for publishers to refuse to sell
books to different kinds of bookstores, it’s likely that
this kind of discount would discourage chains from
ordering (and returning and ordering and returning
and ordering and returning) books and destroying
them along the way, while still facilitating the textbook
discount sales that keep many publishers afloat.

Conventional wisdom has it that if publishers
charge 80% for books (to get maximum income on
textbook sales), total sales will decline. Aunt Lute’s
experience, however, is exactly the opposite. In 1996,
concerned that so many copies of Making Face were
going as 50% sales (presumably to B&N'’s college
bookstores via Ingram), Aunt Lute made it a short
discount book (20% discount) for 1997 — and sales on
this backlist title increased 15%. (B&N'’s college stores
just bought them at the textbook discount and
marked them up.)

While this decision generates needed revenues
for Aunt Lute, the cost is knocking the books out of
some of the places Aunt Lute cares most about selling
them and it takes them away from some of the most
important parts of their constituency. Going outside
of the whole distribution/wholesaler system may be
the only way around this dilemma. As Joan says, “It's
tremendously dangerous for publishers to move
outside the distribution system, but to have B&N be
the winners is not acceptable, either.”

Educating university bookstores and instructors
about how to get the books would take a lot of effort
and an expensive campaign — but the factis that B&N
stores already tell instructors that feminist press
books aren’t available when, in fact, they just aren’tin
the Ingram warehouse at that moment.

Test Cases

Beginning this Fall, Rising Tide pulled their
books from distributors and started offering stores a
50% discount (non-returnable) to encourage direct
orders. Their books continue to be available through
wholesalers.

Naiad Press has offered 50% discount on direct
orders for years. Naiad has never signed a full distri-
bution contract and does most of their sales to
wholesalers in house. Their titles are widely available
at distributors. ©]

Your Turn!

Which of these ideas work for you, what
needs modification to work? What other ideas
are you thinking about? Call, write, email..we
really want to know what you're thinking!

—Carol & Joan
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The Mathematic$

of Distribution and Wholesali;l ‘

By Joan Pinkvoss/Aunt Lute Books
and Carol Seajay

To understand how distribution works in the
book industry today, and its impact on both booksell-
ers and publishers, it is essential to understand the
business math: who gets how much money (and why)
and how that has changed over the last decade.

First, we need to define two everyday words:
“wholesaler” and “distributor.”

Book wholesalers operate on the premise that
the booksellers already know about the books and
know what books they want. Basically, what whole-
salers do is warehouse books and sell them to stores
as the stores request them. It's pretty simple and

Joan Pinkvoss, a graduate of the University of lowa'’s
Fiction Workshop, was one of the founders of the Iowa City
Women's Press, one of the earliest (1972) and strongest of
the women-owned printing companies of the first phase of
the Women-in-Print movement. The Press published two
trade manuals for women as well as printing books for other
companies and printing for profit. In 1982, with Barb
Wieser, Joan founded Aunt Lute Books, in part to support
the lowa City Women'’s Press. In 1986 she moved the press
to San Francisco, merging with Spinsters Ink for three
years. In 1990, she recreated Aunt Lute as a non-profit to
focus on publishing underrepresented voices and view-
points. She continues to steer Aunt Lute towards the
creation of dialogue and discourse within the authors’
communities and across other communities.

In addition to her training in writing and editing, Joan
has worked as a printer and as a master electrician to support
her commitment to women’s writing and publishing.

9

straightforward. Wholesalers stock books from a large
number of publishers and usually stock a relatively
large number of titles from the publishers whose
books they stock. Bookpeople, Koen, Alamo Square,
Ingram and Baker & Taylor are all wholesalers.

If the publisher nets $3.75
that's less than the cost fo
produce the book.

Distributors function as a kind of “club” provid-
ing many more services for a relatively small number
of (independent) publishers and provide promotional
and sales support for “their” publishers — services
that wholesalers don’t offer.

Distributors distribute (hence the name “distribu-
tor”) books to wholesalers, chainstores and other
“national accounts” — such as Costco and warehouse
clubs — as well as selling them to bookstores. In
exchange for these services, distributors get a percent-
age of all of these sales and an “exclusive” sales
agreement (the publishers cannot sell to bookstores,
wholesalers, chainstores, to schools for course adapta-
tions, etc. All sales have to go through the distributor.)
The exclusive agreement protects the distributor’s
investment in promotion, sales rep costs, cataloging, et al.

One of the powerful attractions of distributors is
that each distributor provides a national sales force to
go out and rep the books to bookstores all across the
country. Some distributors provide a significant
amount of pre-publication advice re: the salability of
a book, cover design and developing the sales pitch.
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Some distributors help to defray the costs of certain
ads for certain books and provide other promotional
services as well. At the risk of stating the obvious:
distributors charge publishers more for their services
than wholesalers because they provide more services.
Publishers Group West (PGW), Consortium and
LPC/InBook are all distributors. Distributors do not
carry books from publishers they do not represent.

Both wholesalers and distributors also provide
the nearly invaluable service of collecting payment
from bookstores and absorbing the losses if a store
fails to pay, closes, goes bankrupt, etc. Distributors
also do all the collections and accounting for sales to
wholesalers, national accounts, et al., which, histori-
cally, have been a real headache for independent
publishers to do business with and collect from.

In theory wholesalers pay publishers 100% of
what’s owed in 90 days (which allows them time to

 collect from stores before paying the publishers).
Distributors begin to pay after 90 days and spread the
payment of the balance over the next four months as
a hedge against returns, so some payments can take as
long as eight months between the time a book is sold
and the publisher receives payment.

Occasionally wholesalers and distributors co-exist
in the same parent company. Words Distribution is a
new distributor that is, basically, an offshoot of Book-
people. Words will provide distribution services for
publishers who want these services, but Bookpeople
will continue to do wholesale. In those thrilling days
of yesteryear, Inland was a wholesaler but InBook did
distribution, all out of the same company and the
same facility.

From the booksellers’ perspective, the two kinds
of organizations look — and often act — almost the
same: you call them up, tell them what you want and
they send it. Seeing the distributors’ rep, especially
for the smaller or more remote stores, may not enter
into the picture at all. On the other hand, some whole-
salers have reps in their primary regions, so simply
seeing a rep (or not) doesn’t necessarily make a com-
pany a distributor instead of a wholesaler. Sometimes
a wholesaler’s telemarketing staff is more effective
(and helpful) than a distributors’ rep. Wholesalers
often publish catalogs and new-title updates.

But publishers can tell the difference at a glance:
different commitments, different services — and the
percentage the publisher receives for books sold is
significantly different.

The Math

OK, now the math: Who gets what. In the follow-
ing sections we'll outline the four most common paths
a book can travel to get to the bookstore — and who
gets how much money in each situation. To keep it
simple, we’ll use a $10.00 book and assume that the
bookstore always gets 40%. Hint: The figure to watch is
the publisher’s income. The bookstore’s income stays virtu-
ally the same, regardless.

$10 Book Sold Direct to a Bookstore
by a Publisher

Let’s start with the simplest (even if no longer
common) situation. If a publisher sells a $10 book to
abookseller at a standard 40% discount, the publisher
gets 60% of the $10 cover price which comes out to
$6.00. The bookseller keeps 40%, or $4.00.

Store Wholesaler Distributor ~ Publisher
40% 60%
$4.00 $6.00

$10 Book Sold to a Store Via a Wholesaler

Wholesalers generally get 15% of the cover price
when they get their books directly from the publisher.
So, if that same $10 book is sold to the store through
a wholesaler.... j

Store Wholesaler Distributor ~ Publisher
40% 15% 45%
$4.00 $1.50 $4.50

Note that while the transaction looks about the
same to the bookstore, which gets 40% in either case,
the publisher’s income has dropped by $1.50 per book
to $4.50. If this book is the “typical book” described in
the Book Production Cost sidebar, the publisher can
still cover the fixed costs for the book and have a little
bit left over to put toward all of the other expenses.
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$10 Book Sold to a Store Via a Distributor

So, how does this picture change if the publisher
uses a distributor?

The classic model for distributors is that the
distributor gets 25% of the amount they sell the book for
(a.k.a. “25% of net”). If the distributor sells the book
directly to the bookstore, it works out the same as if the
publisher had used a wholesaler. And the publisher has,
presumably, gotten a lot more services. So far so good!

Store Wholesaler Distributor ~ Publisher
" 40% 15%* 45%
$4.00 $1.50 $4.50

*Book sold to store at $6, so net = $6. Distributor's cut is
25% of net (25% of $6 = $1.50 or 15%).

$10 Book Sold to a Store by a Wholesaler
Via a Distributor

OK, now it’s going to get really interesting.

Now we're going to look at what happens when
the distributor sells the book to a wholesaler and the
bookstore buys the book from the wholesaler.

So, the distributor pays the publisher 25% of $5.00,
which is the net amount that the distributor collects
from the wholesaler for the book. ($10 retail price minus
$4.00 to bookstore minus $1.00 to wholesaler = $5.00)

Store Wholesaler Distributor ~ Publisher
40% 10% 12.5%* 37.5%
$4.00 $1.00 $1.25 $3.75

W+D income = $2.25
W+D % of income = 22.5%

*Book sold to wholesaler at $5.00, so net = $5.00.
Distributor’s cut is 25% of net collected from wholesaler
(25% of $5.00 = $1.25 or $12.5%).

The publisher’s share drops significantly as she is
now paying two middlemen. Wholesalers generally
get 10% when they get books from a distributor.

In the above situation, the publisher nets $3.75
(even less than the bookstore makes) and — now
here’s the crux of the matter — less than it cost to
produce the book. Suddenly it gets clear: where a
bookstore orders its books has a significant impact on
publisher finances.

Book Production Cost

It's hard to understand the impact of
declining per-book publisher income unless you
have some idea what publisher expenses are.
Book production costs vary tremendously, but
we can still project some typical expenses for
our $10.00 book — expenses that publishers
must cover with their $6.00, $4.50 or $3.37
per-book income.

Let’s start with an average printing cost of
$2.00/book for a small print-run title, maybe an
average of $1.00 per copy for the remaining
production costs (i.e.typesetting, design, lay-out,
cover art), and add $.50/book for shipping from
printer to the distributor or wholesalers. Add 7%
($.70) per book for royalties....

Just these “fixed costs” add up to $4.20 per
book. And then there’s salary, office overhead,
promotion costs...and all of those other things
that have to be covered.

If you ever noticed those requests from feminist
publishers asking bookstores to order their books
direct from their distributors whenever possible, this
is why: Publishers’ gross income drops by 25% when
bookstores order from wholesalers instead of the
publisher’s distributor. That's about as much as an
independent bookstore’s income drops when two
superstores move to town....

So now you have the basic math of wholesaling
and know exactly who gets how much money in each
of the basic situations described above.

You've probably already noticed the shift in
income away from publishers. In the old pre-distribu-
tion days, publishers received $6.00 (60%). Now, when
a book is sold via a “double-deduction sale” — which
has become the norm in many situations — the pub-
lisher receives only $3.75 (37.5%) of the book price.

But It's Not That Simple Anymore

Chain stores started returning books in large
quantities about two years ago. The patterns of these
returns create extensive expenses for publishers
that, too often, outweigh the profit from the sales.
These patterns include returning cartons of books
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NEW FROM CITY LIGHTS BOOKS

CLOSE TO THE MACHINE:

Technophilia and
Its Discontents

By Ellen Ullman

“Ullman wittily spills the beans about the
technology on which we all depend.”
—Publishers Weekly

“Computer programmers are remaking the world.

Here is ground truth about that world-making and

brilliant insider critique of it. The reader vibrates

between delight and alarm on every page.”
—Stewart Brand

“Ullman’s memoir of life in the electronic world is a
reckoning, a warning, a seduction. It is also very
funny.” —Rebecca Brown

ISBN:0-87286-332-8

e

$12.95

Available from the Subterranean Company
@(800) 274-7826, fax: (541) 847-6018

from frontlist buys that have never been opened
(and obviously never made it to the shelves), return-
ing and reordering the same book simultaneously
(which reduces the chain’s current accounts payable
but damages a lot of books) and returning books
purchased two, three or as long as five years
previously — long after the publisher had assumed
sell-through and in violation of distributors” and
wholesalers’ terms.

So if a chain returns, say only half of the books
they ordered on a frontlist buy, and if half of those
returns are damaged and cannot be resold, then the
publisher is stuck with a lot of damaged books, the
cost of which must come out of the sale: add another
$.50 to the printing cost of $2.00/per book to cover the
damaged /destroyed books.

At the time when most publishers signed up for
distribution, a relatively high proportion of distribu-
tors’ sales were to bookstores (wherein the publishers
received 45% or $4.50). But as time has passed, a much
higher percentage of most distributors’ sales have
shifted to wholesalers which reduces the publishers’

share to 37.5% or $3.75. This change may not amount
to much on a handful of books, but when 40% to 50%
or more of the books sold by the distributor shift from
the higher paying category to the lower paying cate-
gory, the publisher’s net loss is significant.

Furthermore, there are an increasing number of
situations where distributors are selling books at 55%
discount to wholesalers (rather than the 50% sale
described above). In these cases the publisher’s income
is reduced even more, to $3.37 (33.7%).

But even assuming that most sales are made at
50%, $3.75 isn’t enough to run a publishing company.
If fixed costs are “average” (see sidebar) the publisher
is actually losing money with every book sold at this
rate. But the story doesn’t stop here.

Presumably what offsets the low per-copy income
for publishers is their ability to sell many more copies
and thus increase their print runs so that, instead of
paying $2.00/per copy (plus the other $2.20/copy for
expenses) the publisher might end up paying $1.50 per
copy for printing, or if lucky, $1.00 per copy.

But what if she doesn’t sell those extra copies?
If she prints 8,000, at $1.00 per copy — instead of
printing 4,000 copies at $2.00/per copy — the $8,000
bill from the printer is the same, so if she winds up
selling only 4,000 of that 8,000-copy run, because the
chains returned a large part of their order, then the
publisher has gained nothing and it has lost income
by selling the book at $3.75 instead of $4.50 — plus
the publisher is also paying, in most cases, a restock-
ing fee to the distributor on all of the returned books
and for shipping the damaged books back to the
publisher, books that she can’t resell because of the
damage. If the sales projections were less dramatic,
or if the cost of printing fell by only $.50/book, and
the publisher printed 6,000 copies at $1.50 for a
printer bill of $9,000, then the publisher also loses
money on the printer bill.

The supreme irony here is that, if the publisher
takes these damaged books to a local bookfair and
sells them as “hurts” to the public at a 50% discount,
the publisher will make more per book selling the
damaged books than she can possibly make under
any other form of distribution.

What's wrong with this picture! O
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By Suzanne Corson
Boadecia’s Books/Kensington, CA
boadbks@norcov.com

Do you still wonder if you would/could really
use a computer? Is the thought of getting a computer
for your store too overwhelming? Do you doubt you'll
be able to recoup the investment? Do you want to hold
off until you're ready to invest in a computerized
inventory system, such as Booklog or IBID? Or are you
just tired of hearing about all the hype and want to sit
out the “computer thing” altogether?

I'm sure you've heard all the arguments about
getting a computer, and you may have had lots of
customers ask you when you're getting your own Web
page. There have been great articles in FBN about
these issues, as well as in other trade publications such
as American Bookseller. Most folks have heard the con-
ventional wisdom “buy the best system you can
afford” — but, since there are new, better, faster, pret-
tier, fancier machines available each day, this one bit
of “helpful” advice is enough to scare anyone!

But computers are definitely worth it. And you
can start out slowly, adding new components when
you can, taking advantage of each piece of technology
asit’s available to you. If one of the pieces you start out
with is a modem, you'll have two resources that are
incredibly helpful: the World Wide Web (a.k.a. WWW
or simply, “the Web”) and electronic mail (a.k.a. email),
two components of the Internet (“the Net”).

Even More Reasons to Get a

compuiier for
Your Booksiore

(Yes, There are More!)

When we first opened Boadecia’s, we thought
about computers pretty much in terms of computer-
ized inventory systems such as Booklog. We'd had
lots of great conversations with the folks at Booklog
and got to see demos of it and other computerized
inventory systems at ABA one year. We could see the
benefits of such a system — who wouldn’t? — but
couldn’t justify making that kind of investment so
early in our store’s tenure.

So we started very slowly. One of my business
partners had an old 286 speed computer with a mono-
chrome monitor and dot-matrix printer at home that
she brought into the store. The computer was affection-
ately known as “the doorstop,” since it was fairly
limited in what it could accomplish. But it did have
WordPerfect, a word processing program, on it, so we
used this computer for our first newsletters, mailing
labels, flyer creation, and other typewriter-style needs.

You can start out slowly,
adding new components
when you can,
taking advantage of each piece
of technology as
it’s available to you.

We live and work near Silicon Valley, home base
of many of the big computer companies, so many of
our customers are extremely computer literate. They
were enthusiastically egging us on about getting a
better machine with a faster processor and a better
printer. It actually felt like a lot of pressure, which we
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When To Buy

There’s a lot of buzz on the Web right now
about the price of computers.... Excerpts from
two articles follow:

“The computer hardware market is under-
going a historic transformation.... Until this year,
mainstream PCs typically stayed the same price
while increasing in power. Smart consumers al-
ways bought at the high end because (1) the
software demanded high-powered hardware
and (2) they feared instant obsolescence if they
bought low-end gear. Today, however, [most peo-
ple] just don’t need the latest and greatest
computer to do [their] job[s].... As a result of these
changes, now is a great time to get a hardware
bargain....”

The article goes on to suggest that there are
alot of $1,000 Value PCs that are great for Internet
access, email, word processing, spread sheets, etc.
Specs: 16 [MB] RAM, 166 [MHz], standard Pen-
tium, 1 GB hard drive, 8x CD-ROM. (Monitor not
included.) For $2,000 you can get a high-end mul-
timedia PC..but why spend that much money
unless you need to drive an inventory system?

A second article suggests that the price of the
above mentioned “entry level PCs” may well dip
to below $700 by Christmas and advises “buy any-
time between now and the end of the year,” adding
“the next big inflection point [possible price
change] won't come until spring of 1998 when Intel
rolls out two new versions of the Pentium I1.”

—Jesse Berst at http://fwww.zdnet.com/anchor-

desk/story/story_1342.html

didn’t really need, since running a bookstore is
certainly enough pressure, as we all know! But two of
the three of us were fairly computer literate from our
pre-bookstore days, so we, too, knew the limitations
of what we had and we knew what we could do if we
had a faster, bigger system. The mantra “it was free”
helped us love that old 286 during these days...and
we did publish a perfectly respectable newsletter with
it. So if this is the kind of system you have access to at
first, go for it!

Later, as some of our customers were upgrading
their personal computer systems, we were loaned first
a 286-upgraded-to-a-386 and then given a true 386
with a color monitor. It was now easier for us to
maintain files, and processing was much faster. Some
of your customers may be making this upgrade jour-
ney, too, so perhaps they’d be willing to let you have
or borrow some of their old equipment to get you
started! (If you have a choice between a Windows
machine and a Macintosh, and you think you might
want to add a bookstore inventory system some day,
you’ll want to know that all but one of the commer-
cially available bookstore inventory systems run on
DOS or Windows. Only one is made for Macintoshes.
So if you eventually think you'll be going this route,
you might want to start off with a Windows machine.)

In mid-1995, I asked a friend who had a fancy
system to show me a Web page. We had heard so
much about them, but not having seen any, it was
hard to know if we really needed one or not, like so
many of our customers were insisting. He got me
connected to the Internet on his machine and first
brought me to www.yahoo.com. This is a search direc-
tory on the Internet. From here, and other directories
and search engines like it, you can find anything you
like on the World Wide Web. One of the first things I
typed in was lesbian books, and even at that early date
was rewarded with many “hits,” as the found entries
are called. From there, I surfed away!

One of the ways the Web works is that it’s all
connected, like a spider’s Web. When you're on one
page, there will be either highlighted or underlined
words. Like digressing in a conversation, you can
click on one of these “links,” as they’re known, and go
to another page to find out more information about
that subject. As an example, a paragraph of text onone
Web page about writers may read:

Many great writers of the early twentieth century
spent time in Paris. Some of these include Gertrude Stein,
Natalie Barney, and James Baldwin.

See how these three writers names are under-
lined? This means you have a few choices. You can
either keep reading the page you're on about early
20th-century writers, or you can click on one of the
underlined names to find out more about that particu-
lar writer. Your Web browser, the utility that helps you
navigate the Web, will keep track of the pages you
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Selected Bibliography:

Gay & Lesbian Online: The Travel Guide to Digital
Queerdom on the Internet, the World Wide Web, et
al., 2nd edition, Jeff Dawson. ($16.95, Peachpit.)

Net Chick: A Smart-Girl Guide to the Cyberworld,
Carla Sinclair. ($19.95 pb, Holt.)

SurferGrrls: Look Ethel! An Internet Guide for Us!
Laurel Gilbert & Crystal Kile. ($15, Seal.)

A Woman’s Guide to Online Services, Judith
Broadhurst. ($19.95 pb, McGraw Hill.)

Selected Web sites:

(Note: your Web browser probably inserts
the “http://” for you)

Bookseller Related Sites:

List of feminist bookstores in U.S. and Canada
www.igc.apc.org/women/bookstores/
(You're probably on this list, even if you don’t have
a computer!)

Feminist Bookstore Catalog www.FemBookNet.com

American Booksellers Association
www.bookweb.org

BookWire www.bookwire.com
& www.bookwire.com/index/book-resources.html

R.R. Bowker (Books in Print)
Publishers Weekly

Sisters in Crime

www.bowker.com

www.bookwire.com

www.books.com/sinc

Women's Review of Books ww.wellesley.edu/

WCW/CRW/WROB/welcome.html

Non-Book Vendors:
Ladyslipper Music

Wolfe Video

Dan Kaufman Graphics

www.ladyslipper.org
www.wolfevideo.com
www.dkgraphics.com

Publishers:

Calyx www.proaxis.com/~calyx
HarperCollins www.harpercollins.com
HerBooks www.igc.apc.org/herbooks

New Victoria www.opendoor.com/NewVic

Press Gang www.pressgang.bc.ca

Publishers Marketing Association

www.pma-online.org
Random House www.randomhouse.com
Routledge itp.thomson.com.routledge
Sage Publications www.sagepub.com
Simon & Schuster www.simonandschuster.com
Spinifex Press www.pegd.apc.org./~spinifex

Stonewall Inn (St. Martin’s Press)
www.stonewallinn.com

Lists: Feminist Publishers in Asia
www.peg.apc.org/~women/asiapublish.html

Lists: Publishers Worldwide
www.lights.com/publisher

Other Business Resources:
Federal Express www.fedex.com
Small Business Administration www.sba.gov
United Parcel Service www.ups.com
United States Postal Service WWW.USPS.gov

Women'’s Business Resource Site
www.athenet.net/~ccain

Other Lesbian Sites:
Amazons Online WwWw.amazon.org
Isle of Lesbos www.sappho.com

Lesbian.org www.lesbian.org

Other Women’s Sites:
National Organization for Women  www.now.org
Feminist Majority Foundation
Women's Web

Women’s Wire

www.feminist.org
www.womweb.com
www.women.com

Web Directories & Search Engines:

Alta Vista www.altavista.digital.com
Excite! www.excite.com
InfoSeek www.infoseek.com
Lycos www.lycos.com
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visited, so if you wanted to go find out more about
Gertrude Stein, you could do that, and then come back
to finish the page you started on, or come back to click
on Natalie Barney to find out more about her.

Most major companies and many smaller ones
have Web sites. (Basically, a Web site is a collection of
Web pages, though the terms are often used inter-
changeably.) Many times the addresses of the Web sites
are intuitive, once you know the format. Most
addresses, also known as URLs, or Universal Resource
Locators, are divided into at least three parts, separated
by periods, known as “dots.” The first is usually
“WWW" for World Wide Web. The second is usually
some form of the name of the company, the part that’s
most intuitive. The third is an extension, of which,
currently, there are only a few. The most common are:
“com” for a (commercial) business; “org” for a non-
profit organization; “edu” for someone affiliated with

_aschool; and “gov” for a government affiliation. (Keep
these extensions in mind for the upcoming discussion
on electronic mail!) So let’s say you wanted to check a
zip code online, rather than calling the post office or

RAVENWoOoOD Co., LTD.
1-800-777-5021

/
)]

VE For the Magic
00! in Your Life

aNd Incense for Over 14 Years.

// Botanical Teas, Salves & Tinctures
Visualization Tools, Premium Incense
Votives, Candles in Glass & Tins
Oile, Bath Salts, Soapse, Body Fowder

looking it up in a clunky directory. You can go to a
search engine, such as www.excite.com, and type in
United States Postal Service or even just Post Office,
and you’ll find matches to choose from. Or if you're
feeling adventurous, you can try to guess, based on the
URL convention above: www.usps.gov would take you
right to the post office Web site.

What you can find on the Web is practically lim-
itless. You can compare shipping rates using the
online rate calculators at the FedEx and UPS Web sites
(www.fedex.com & www.ups.com); find out what book
was discussed on Terry Gross’ “Fresh Air” program
on National Public Radio (www.npr.org, then click
“Programs,” then click “Fresh Air,” then click on “Past
Fresh Air Programs,” and fill in the date you're look-
ing for when prompted); look at a vendor’s product if
you can’t put your finger on their catalog when you
need it (e.g. www.wolfevideo.com); find out what
upcoming releases are coming from a particular pub-
lisher (e.g. www.sealpress.com).... Many publishers,
authors, book distributors, and magazine distributors
have Web sites that give you access to information
about their companies 24 hours a day.

The Small Business Administration Web site
(www.sba.gov) has lots of information for small busi-
nesses, including special information for businesses
owned by women. There are a myriad of sites by and
for women; a good place to start is Women Online at
www.women.com. For lesbian sites, begin with Amy
Goodloe’s wonderful www.lesbian.org or Amazons
Online at www.amazon.org. Keep up with political activ-
ism at such sites as www.now.org where you’ll find the
National Organization for Women and www.feminist.org
for the Feminist Majority Foundation’s home page.

Now for my guilty, uh, ur...resourceful secrets! If
you can afford it, R. R. Bowker publishes Books in Print
on CD-ROM, so you can use your computer to inter-
face with this great resource! If you can’t or don’t want
to plunk down the money for that valuable, but oh-
so-pricey reference, there are places on the Web that
will get you similar information. Many college, uni-
versity, and public libraries have their card catalogs
online. Doing research for yourself and /or customers
is a snap using these catalog’s subject guides. But
what if you need an ISBN or price for a book? Use the
resources that have been built on our hard-working
backs — the online conglomerate bookstores:
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www.amazon.com (Amazon.com, the company that
took the name of the oldest feminist bookstore in the
U.S. The real Amazon Books can be found online at
www.amazonfembks.com) or www.barnesandnoble.com
(guess who?) and www.books:com (Book Stacks, Inc.).
As much as I hate to admit it, Amazon.com’s site is
especially useful since it lists out-of-print books, too.
Sometimes their pricing information is out-of-date,
but I've never had a problem with the ISBNs. (I'd also
like to point out that many of our customers use these
sites to find out about forthcoming books by their
favorite authors and then order them from us!)

You do not need an extra-fancy computer to
access the Internet. You will need a modem, though,
and the faster the modem, the less time you'll wait for
the information you want to download. At this time,
56K modems are all the rage, but truthfully, you'll do
just fine with a 14,400 bps (bytes per second) or 28,800
bps modem, unless you're planning on downloading
a lot of images.

Soon after taking the initial baby steps onto the
Web, my girlfriend bought a computer for our home in
February 1996. This purchase was researched for over
a year, and the “buy the best you can afford” theory
was definitely in effect. She purchased a Pentium 100
MHz with Microsoft Windows 95 and a software “suite,”
or group, of programs called Microsoft Office 95 Profes-
sional. It included Word, a word processing application;
Excel, a spreadsheet program; Access, a database pro-
gram that can be used for creating inventory files and
mailing lists; and PowerPoint, a graphics application.
We also got Microsoft Publisher, which is a desktop
publishing application. (Now there is a wonderful, less
expensive option called Microsoft Office Small Business
Edition. This replaces Access with Publisher and also
includes a program called Scheduler+ which is great
for creating work schedules, event schedules, etc.) The
machine she purchased also had an internal modem at
14,400 bps.

One of our store’s customers has his own Internet
Service Provider company. This kind of company, ab-
breviated as ISP, provides access to the Internet, the
Web, and email. Most also provide some space on their
server for you to have your own Web page — when
you're ready! You don’t have to rush into this right
away. [Books such as A Woman’s Guide to Online Services
explain the differences between local ISPs and bigger

online services such as America Online (AOL) and
Microsoft Network (MSN), so I won't go into those
details here. Basically, we chose to support a customer
who has supported us, and an independent business
as opposed to a conglomerate.] When we signed up
with this ISP, besides getting “mailboxes” for each of
us, we also got one for the store. This meant the store
now had email access, which has been a huge help!

(]

‘f«\'!
L »

We're on Pacific Time, while many publishers,
authors, and other contacts are on the East Coast. Some
are in different countries. Being able to write to folks
all over the world, 24 hours a day, is incredible! You
have written documentation of all of your online “con-
versations,” so there’s not as much confusion as there
is when relaying phone messages. And there’s no long
distance charge! The charges for online service vary,
but many are similar to ours: we pay $25 a month.
Quite a bargain, considering you get access to all the
resources on the Web, as well as email and Web site
privileges! (I should also mention that many ISPs and
other online companies often give you the software
you'll need to get started. Our ISP gave us a version of
Netscape Navigator for our Web browser, and Eudora
Light for our email program. Commercial versions of
these and other similar products are also available.)

I really like the fact that I can write to publishers,
publicists, and authors when it’s convenient for me,
and know that they’ll be reading their email when it’s
convenient for them. Scheduling readings has become
so much easier! Though we often play email tag in-
stead of phone tag, it all usually happens much
quicker (and cheaper!).

Email can also be used to publicize events. In the
San Francisco Bay Area where we are, there are several
email mailing lists that are kind of like online news-
letters. We can send our events to these lists and several
hundred people will see them. (Be sure to check with
the list administrator of a list you're thinking of posting
to if it's okay that you post these events. Some do not
allow the posting of for-profit events, so if you charge
admission, you might not be able to use these.) Even
some of the papers that we send press releases to about
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W Signs of Pride

P.O.BOX 762
SIMPSONVILLE SC 29681
DECALS e offer the
widest selection of Gay/Lesbian
static cling decals including:
Rainbow Pride
Pink Triangle
Black Triangle
Rainbow Triangle

4 4 4 <€ <

Rainbow decals with
silhouette of each state

Great quality, good prices and

super fast service. Free wholesale
and retail catalogues.

864-862-7833
FAX: 864-862-6944

our events prefer getting these listings by email. They
can save them all up in a file and then “cut and paste”
the text from the email message into their word process-
ing program. You save copying and postage costs!

If you have customers who have email, you can
notify them of when their special orders are in or if a
book by their favorite author has arrived. Customers
with email can also contact you 24 hours a day to ask
questions, special order books, make reservations for
events, and the like. Stores can also publish an online
version of their newsletter (again, saving copying and
postage costs). Warning about email, though: it's
generally just basic text. You can’t underline titles, use
bolding or italics, or have graphics. So this means you
may need to reformat your print newsletter into a
simpler version before you send it out online.

Depending on how ambitious you want to be,
you could conceivably publish different versions of
your newsletter via email — one for mystery fans, one
for sf/f, etc....and send them only to those customers
who have expressed interest in those subjects.

One nice email resource is our very own FB-Net
list. This is a mailing list started by Carol and the folks
at FBN to connect all of us online feminist bookstores
together. In the past, this list has been used for asking
each other questions about certain books, publishers,
vendors, or distributors; for sharing tips on handling
certain situations; for chatting about particular
events; and getting up-to-the-minute notice (earlier
than mail, that is) of changes and updates to the
annual FBN catalog.

There used to be two good mailing lists: one for
women/feminist publishers called “BookBabes” and
one called “Bookfiends” for feminist and lesbigaytrans
booksellers, publishers, authors, publicists, etc....
They may re-emerge this fall, as Carol thinks she has
located a server to host them. Watch these pages for
more information!

Eventually, Vina, one of my business partners,
purchased a computer, color monitor, and inkjet printer
for the store. Again, lots of research took place, and we
got the best we could afford. We spent about $2,300 for
an MCA 166 MHz Pentium with a 28,800 modem, a fast
CD-ROM drive, Windows 95, etc. The price included a
color printer and a 15" monitor. (MCA is an “off brand,”
and so a little cheaper. We’ve had some problems that
took longer to fix than we wanted, but we think that
was primarily a problem with the local office.) There are
a lot of decent systems out there for about $1,000, or
figure $1,500 if you need a monitor and a printer. For
this price you should be able to find a 133 MHz Pentium
with a 28,800 modem and Windows 95.

With our new computer we can access the store’s
email right at the store and use the Web there as well.
We have several virtual filing cabinets worth of infor-
mation on the computer, from customer records to
copies of orders, our mailing list, and our newsletters.
Someday, we'll get Booklog and have a point-of-sale
terminal, online inventory, and all that jazz. But by
taking baby steps, we’ve come a long way from that
286 “doorstop,” at a pace we could handle, at prices
we could afford at the time, while having a wealth of
information and resources at our fingertips, 24 hours
a day. You can, too! O
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CANADIAN CONTENT

New Book Chapter in EAmonton?

By Jacqueline Dumas
Orlando Books/Edmonton AB, Canada

As I write, I've just received an invitation to
attend the opening of the new Chapters Bookstore —
business attire (do I wear an Orlando Books t-shirt?)
and RSVP to a Toronto phone number. Although curi-
ous to see what all the fuss is about, and tempted to
further embellish my t-shirt with a bold I Am Not
Afraid message, I've decided to finish the newsletter,
and to think again about the whole issue of large
corporations and small businesses.

Our city has the reputation of being one of the
best book cities in the country. Since Mel Hurtig's first
bookstore, the independents, including the excellent
second-hand stores, have established locations on and
around Jasper Avenue and Whyte Avenue — in the
heart of the city. One could say they are the heart of the
city. Chains have proliferated in the malls and in the
outskirts. Now we have the superchains moving into
the periphery, first on the south flank, with three
planned forays from other directions. Is this a war? I
don’t know, but it seems to me that independent,
community-centered bookstores are more important
than they have ever been.

Ten years ago the main market share of book-
stores was in the hands of the independents. Now the
numbers are reversed with chains controlling the bulk
of the retail book industry. The August 12 edition of
The New York Times reported that Grove Press
approached Barnes & Noble for its opinion of a forth-
coming title by Jerry Leiber. Barnes & Noble
responded with “a tepid response,” i.e., an order for
1,200 copies, at which point the title was canceled. Is
the day now upon us when a few buyers from a few
superchains are determining what is to be published?
As the chains gain a larger share of the market place,

they are gaining a larger say in what is published.
HarperCollins has canceled 100 forthcoming titles
fromits lists, many of them because not enough copies
were ordered in advance to please the publisher’s
bottom line. But it’s not just new titles which are
affected. Backlist titles seem to be disappearing with
alarming frequency, declared out of print — titles by
Judy Grahn, Jane Bowles — all so Jay Leno can get a
$4 million advance for a nonbook to be featured in
every superchain in North America? Are we seeing
fewer titles being published, but in larger quantities?

I've just received an invitation
to attend the opening
of the new Chapters Bookstore —
business attire.
Do | wear an Orlando Books
t-shirt?

Carol Seajay of the Feminist Bookstore News has
pointed out that in the U.S., the expansion of super-
stores (with direct aid from large publishers) has not
translated into more book sales, but into a diffusion of
sales, with books being used as “wallpaper” for these
huge stores, resulting in huge returns to the publish-
ers, in some cases as high as 70%. Here in Canada, this
situation has meant problems for some bookstores, as
HarperCollins earlier this year decided to stop ship-
ping books to independents (not chains!) whose
returns were over 40%. And in the U.S., again reported
in the Feminist Bookstore News, Macmillan has recently
announced that it will no longer do business with
stores with whom they do less than $10,000/year (no
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exceptions for special orders) — eliminating many inde-
pendents in a single sweep. Translation: an increasingly
inefficient book industry is foisting the blame for its
inefficiencies onto the smaller independents.
Asuperchain will carry whatever books it can sell
at the moment, whether they be romances, feminist
books, anti-feminist books, Paul Bernardo books, gay
books — as long as they can sell them, it will stock
them; the moment they are no longer popular, it will
return them. On the other hand, if I can’t keep going
selling the kind of books I believe in, I may struggle
harder, but I won't stop carrying books by bell hooks,
or Gail Scott, or Di Brandt, or David Leavitt. And I'will
not carry books like The Bell Curve or magazines like
Alberta Report even if I can sell 100 copies of each.

A superchain can try to disguise itself as a giant
community bookstore, with interest in local poets
and thinkers. But beware: if the superchain doesn’t
reach its bottom line, it will change the mix of books
until it makes the money it wants to make. It might
discount titles until other stores can’t compete, and if
it still doesn’t make enough money, it will close the
outlet. And where does that leave the local poets and
thinkers if the independent bookstores have long
gone? Where are the lovely local stationers we once
had on Jasper and Whyte? We have to get in our cars
and drive to the giant office supply monopolies,
which have now reduced their choice of products,
raised their prices, and by the looks of it, reduced
their staff. ®)

Settlement, continued from page 8.
for independent booksellers in their dealings with
.trade book publishers,” adding, “The settlement
sends a message to the entire publishing commu-
nity that federal law requires a ‘level playing field,’
that the law must be observed scrupulously...and
that there are very serious adverse consequences for
publishers that are cavalier or callous regarding
compliance with the law.”

She also stressed that the settlement “demon-
strates Penguin’s commitment to treat independent
booksellers with the respect they deserve. Penguin,
which is now operated by almost entirely new senior
management, should be applauded for its voluntary
decision last spring to permit ABA to conduct the
investigation which lead to this settlement, as well as
for the settlement itself.”

Discussing the settlement, ABA counsel Jerry
Jacobs stressed, “This is by far the largest antitrust
discrimination settlement ever, in the 60-year history
of the antitrust discrimination laws. We are unaware
of a recovery of any [antitrust recovery] that exceeds a
million or two million dollars.”

He added that it would be difficult to overstate the
significance of ABA's settlement in terms of antitrust
discrimination law, which the government has failed to
enforce: “ABA, struggling for the survival and prosper-
ity of its members, did what the FTC couldn’t — or
wouldn’t — do,” he told BTW. “For nearly two
decades, publishers looked to the FTC for ultimate
guidance on compliance with the law while, year after

year, caving in to the pressures from chains and other
favored buyers, sometimes on the basis, we were told,
that FTC had not yet specifically interpreted the law for
publishers.... But a series of seven consent orders, $25
million in settlement, and $2 million in legal fees is,
frankly, far more than the FTC would likely ever have
achieved had it proceeded,” Jacobs concluded.

The FTC inexplicably dropped its 17-year
proceedings against seven of the largest U.S. book
publishers last year and refused to complete the
process or issue guidelines for publishers.

Domnitz also recalled that, at the beginning of the
lawsuit, “We were severely maligned. I remember-
sitting with my colleagues in a room filled with
opposition lawyers who were heaping invective upon
us. We were called irresponsible and criminals. We
didn’t know the business. We were infantile, and we
were going to destroy publishing as we know it for no
good reason. Those were the nice things they said.”

But the bottom line for Domnitz and everyone
who has supported the lawsuits is, as he explained,
this message to the entire book publishing industry:
“You're not dealing with only the individual plain-
tiffs but with all of the independent booksellers that
belong to the [ABA]. We represent a significant
market share in this industry, and we're claiming the
moral high ground. There is a grand tradition of
bookselling in the American culture and [with these
lawsuits] we said, simply, that we were not going to
be cheated out of our birthright. We will do what
needs to be done.” (©

November/December 1997

36

Volume 20 Number 4

This content downloaded from
70.126.145.227 on Sat, 19 Mar 2022 18:08:11 UTC
All use subject to https://about.jstor.org/terms




Feminist Bookstore News

ANNOUNCEMENTS

A

Compiled by Jenn Tust with Carol Seajay

The Union Institute Center for Women is accept-
ing applications for its third annual Audre Lorde
Legacy Award and for the new Audre Lorde Fellowship
for Women of Color Writers/Activists. The Audre
Lorde Fellowship Award includes a month-long resi-
dency at Norcroft: A Writing Retreat for Women and a
$1,000 stipend. This fellowship is made possible by a
gift from the Harmony Women’s Fund (MN). The
Center for Women will also award its $3,000 Audre
Lorde Legacy Award to an individual or organization
doing exemplary work, which meshes scholarship and
activism for the benefit of women and/or girls. For
more information or to receive an application (specify
award or fellowship) send SASE to: The Union Insti-
tute, Center for Women, Attn: Diana Onley-Campbell,
1710 Rhode Island Ave. NW #1100, Washington DC
20036; 800-969-6676, Web (www.tui.edu/ ~osr).

Small Publishers Co-Op is an organization of 250
zine, comic, newsletter and catalog publishers. SPC’s
main focus is ganging press runs together to take
advantage of the membership’s combined buying
power, cutting members’ printing costs by as much as
60%. Members can do newsprint as well as glossy
covers and white bond interiors, and a full spectrum of
publication lengths and sizes. Costs for 1,000 16-page
newsletter, zines, or comics can be as low as $240.
Members include Desert Moon/NM, Dagger/CA,
Fat?So!/CA. For more information contact: Scott MclIntire,
Small Publishers Co-Op, 2579 Clematis Street, Sarasota
FL; 941-922-0844, email (spcoop@netline.net).

Ingram Book Co. and the Publishers Marketing
Association have started Ingram Express, a program

that allows publishers with fewer than ten titles to be
stocked by Ingram. Before officially joining the pro-
gram, publishers are tested: the publisher sends
Ingram four free copies of each of its titles, which must
have the ISBN on the back cover, a Bookland EAN bar
code on the back cover, title on the spine and price
marked clearly on the cover. Two copies of each title
will be stocked in Ingram’s two large warehouses —
in LaVergne/TN, and Roseburg/OR — for six
months, allowing Ingram to gauge demand. If
demand is sufficient, Ingram will then establish “a
trial business relationship with the publisher.” Ingram
recommends that publishers promote and market the
titles actively and rely on PMA for support. For more
information, call 615-793-5555, ext. 7584, or on the
Web (www.ingrambook.com). —Info from PW Daily

OutWrite ‘98, the seventh annual (usually) queer
writers conference will be held February 20-22, in
Boston at the Sheraton Hotel in Copley Square. Keynote
speakers will be Pratibha Parmar and Craig Lucas. $65
pre-registration through December. For more informa-
tion, call Mia Anderson at 617-262-6969, ext. 3.

The Women'’s National Book Association is cele-
brating its 80th anniversary by publishing a list of
“Eighty Books for 21st Century Girls.” Books range
from Madeline to Just Us Women and The Library, as
well as including The Nancy Drew Mysteries and
Sexual Harassment: High School Girls Speak Out. Itis OK
with WNBA to reproduce the list for distribution, as
long as appropriate credits are given. Alternately,

See Announcements, page 48.
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ANCIENT WISDOM FOR MODERN TIMES

Listening to the Oracle
Dianne Skafte, Ph.D.

. . Dianne Skafte, Ph.D., leads a wondrous tour through the rich
1 eninc TO THEHR  tradition of oracles, gleaning the steps necessary for reclaim-
” OR_ACLE . ing this ancient source of guidance and illumination.

cat Art of Finding Guidance in

“The Anch

che Signs and Symbols Afl Around Us

“Provocative and original. Essential reading for anyone seek-
ing to penetrate the mysteries of human consciousness.”
—ROBERT JOHNSON, author of He, She, and We

| 51ANNE SKAFTE, PH.D.

Altars Made Easy

Peg Streep

A faded photo, a trinket, a sea shell, a feather—you may
not know it, but objects such as these placed in a particular
fashion on your mantel or your desk are examples of
personal altars. Let this comprehensive guidebook show
you how to create your own powerful and sacred space
using materials meaningful to you.

The Pagan Book of Living and Dying

THE ‘ Starhawk, M. Macha NightMare, and the Reclaiming Collective
P;fgr&‘ | Let Starhawk and friends teach you the Pagan practices for
OF _ helping your loved ones cross over.
LivinG
AmD . “Absolutely superb . . . I love the simple and elegant writing,
DY‘{‘EM and the way death is described in relationship to the cycles of
m":““ f the natural world. Enormously comforting.”

—MARGOT ADLER, author of Drawing Down the Moon

& HarperSanFrancisco

4 Dizision of HarperCollinsPublishers
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Compiled by Jenn Tust

. Raising Peaceful Children in a Violent World by
Nancy Lee Cecil. This is for parents and teachers who
want to end violence and create a safe, peaceful envi-
ronment for children — in the home, in school, and in
the community. Brimming with suggestions and
examples for teaching children to become peace-
makers. Wonderful ideas and lots of encouragement.
$16.95, 1-880913-16-X, Innisfree.

The Science Book for Girls and Other Intelli-
gent Beings by Valerie Wyatt and Pat Cupples.
Absolutely wonderful — don’t miss this one. Dem-
onstrates that science is fun, and that it's for girls.
This was a hit at our family reunion, both with the
pre-teen young woman we thought was the target
audience, and with the boys and adults also! $8.95,
1-55074-113-6, Kids Can Press. —Dorothy Holland

Coming across Sally Gearhart’s wild story of
how she came to own a pitbull in Storming Heaven’s
Gate: An Anthology of Spiritual Writings by
Women, got me hooked into reading the other sixty
pieces. Several others are just as riveting, such as
Joanna Macy’s experience with a fly in her tea among
Tibetan refugees in India, and Gene Zeiger's explora-
tion of “the little bit” that’s missing. It’s an incredibly
varied assortment of personal essays, stories and
poems covering the widest possible definition of
what might be considered spiritual, from every
source of inspiration. The authors are of many races,
religions and spiritual paths. Editors Amber Coverdale
Sumrall and Patrice Vecchione have put together an
inspiring and entertaining collection. $14.95 pb,
0-452-27621-7, Plume. —Kathryn Werhane

Monkey Bridge, Lan Cao’s haunting fiction-
alization of a teenager’s flight from war-torn Vietnam,
contrasts the experiences of generations, gives readers

wonderful, long glances into a Vietnam they didn’t see
on TV in the 70s, and subtly illuminates coming of age
balanced (or unbalanced) between two cultures. But
what has haunted me, for the several months since I
read it, is its telling exploration of exile: what does it
mean to be exiled from one’s own country, from a
home that one can’t (ever?) return to and, most of all,
how exile, so very often, begins in the very home that
is left, in the class and cultural clashes of the hearth and
heart. I've often wondered why lesbians and gay men
so rarely write of exile but found, in Monkey Bridge,
exactly the story I had looked for, just as rich with
complexity and contradiction as I had dreamed. $23.95
cl, 0-670-87367-5, Viking. —Carol Seajay

Avast ye! If you've ever had a hankering to don
some breeches and a pegleg and set sail on the mighty
Caribbean, Women Pirates and the Politics of the
Jolly Roger by Ulrike Klausmann, Marion Meinzerin,
and Gabriel Kuhn is the book for you! The book is
divided into sections — the first, by Klausmann and
Meinzerin, gives us the real stories of these female
pirates and the seas that they plundered. The book
covers a broad range of lady buccaneers, from the
infamous lesbian duo of Anne Bonny and Mary Read
to lesser-known heroines such as Lady Ch’ing of
China and the Arabian pirate Sida al Hurra. The
authors even shed some light on the suspected gender
of the great sea-captain Bartholomew “Black Bart”
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Roberts — was “he” really a “she?” The stories are
lively and exciting. While reading, I could practically
feel the salt wind on my face and the motions of the
sea below my feet. (Although that might be just
because I was reading it on the bus.) You'll definitely
be able to taste the sensation of piracy, as the authors
have included a number of actual recipes prepared on
the high seas. (Shark schnitzel, anyone?) The second
part is a brief essay by Gabriel Kuhn entitled “Life
Under the Death’s Head,” which links piracy to anar-
chist politics. Less fun than the first half, but still
interesting and definitely preferable to a keelhaul!
Overall, this book is a hearty read which I would
recommend to the saltiest of seadogs as well as your
average landlubber. Advertised in the Feminist Book-
store Network Fall Catalog. $23.99 pb, 1-55164-058-9,
Black Rose Books. —Karen Mitchell

FBN Intern and publisher of Crampzine

Magician’s Assistant is a lovely, haunting novel
— but it’s hard to know what to say that won’t give it
away. Lisa brought it into the office and we’ve been
passing it hand to hand ever since. It was the book du
jour during a recent weekend full of houseguests.
Those of us who had just finished one of the two galley
copies we had circulating had such an urgent need to
discuss it that we (OK, I) rudely sent those who hadn’t
finished it out of the room so we could talk about the

Sixth century pirate, from Women Pirates and the Politics
of the Jolly Roger (Black Rose Books).

ending. One of those conversations convinced a book-
seller from a city lucky enough to be scheduled for
Ann Patchett’s tour to call the publicist back and
crowbar room into the schedule for a reading. Caught
in the crisis of not having finished it, but having to
leave, another houseguest took it with her and
FedEx'd it back from the airport when she landed.
Good thing, too. Anything slower and we’d have not
let her into the house again. The waiting list for this
book is long and impatient.

So what makes this book so magical? More than
anything, it’s a novel about a woman, Sabine, coming
into herself. It's a wonderful, complicated, and deeply
satisfying journey. In her forties, having spent the
previous twenty years being a magician’s assistant to
a man who, though he loved her dearly, loved men
much more, Sabine is faced with her own life after the
magician’s death. That’s the simplest summary of
plot, but the novel’s explorations of love and content-
ment (and what is required of different people to
achieve it), of abandoned vs. cherished childhoods
and the creation of one’s own adulthood, and of what
it takes to choose life when surrounded by death, all
combine to create a wonderful, rich, thoughtful, and
unforgettable novel.

I refuse to give away any details that could spoil
its unexpected twists and developments. Please just
trust me on this one: if you read FBN, this novel’s for
you. But where to shelve it? I offer only one solution:
in a stack on the counter where you can handsell it to
all of your best customers. They will thank you for it
— even those who buy only one hardcover a year.

Magician’s Assistant by Anne Patchett, $23 cl, 400
pages, 0-15-100263-0, Harcourt Brace. —Carol Seajay

Our Guys: The Glen Ridge Rape and the Secret
Life of the Perfect Suburb is a profoundly disturbing,
provocative — and very important — book. I think
everyone in the office is relieved that I've finished it,
having had enough mornings begin with rants like
“One of the defense attorneys asked the victim's
mother what steps she had taken to protect the boys
from her daughter!”

When I first saw this book, I thought it was a true
crime-genre account of this brutal rape of a retarded
young women by a group of high school athletes she
considered her friends. This happened in a small,
affluent, “safe” community where neighbors knew
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each other: most of the boys had grown up with the
victim. I followed the story in the paper, on the radio
and in magazines — and I feltI'd heard all I needed to
know about this atrocious crime. I couldn’t imagine
that there could be any good reason to go through it all
again, but Russell Banks’ review in the NYTBR made it
clear that the book was something much more: a
thoughtful, painstakingly researched indictment of
this nation’s cult of the athlete, and how in communi-
tiesall over America, boys arebeing

facts of the case and how it unfolded, but it’s not the
chronicle of what happened that makes this an impor-
tant and worthwhile book. (I can’t help saying,
though, that of the 13 boys who were in the basement
when the rape occurred only four were charged and
brought to trial. In April of 1992, they were convicted
and sentenced to medium-security campus-style
prisons where they were given “indeterminate” mini-
mum terms. They were free on bail, of course, until the

appeal on June 30, 1997. They lost,

raised to be abusive in their deal-
ings with girls and women.
Bernard Lefkowitz, a journal-
ist who has spent much of his career
writing about poor children and
adolescents in urban environ-
ments, arrived in Glen Ridge at the
close of the school year and about
four months after the gang rape. He
attended graduation parties where
the athletes that had finally been
charged with rape (the rape
occurred on March 1, 1989; while
the victim told one of her teachers
about it two days later, it was three
weeks before anyone reported it to
the police, and then another two

The book is important
as a powerful examination
of male violence
against women,
and the cultural biases
so commonly held
that promote and nurture
this violence in
young boys and men.

and eight years later, it looks like
three of them will finally spend a
few years in jail.)

Our Guys is important as a
powerful examination of male
violence against women, and the
cultural biases so commonly held
that promote and nurture this
violence in young boys and men.
About what this same culture
teaches young women, the author
writes, “As children [the girls of
Glen Ridge] expected to be
accepted as equal human beings
by the boys they knew. This was a
reasonable expectation for chil-
dren living in a seemingly placid

months before any charges were
brought against the boys) were treated like martyred
heroes. “It’s such a tragedy. They're such beautiful
boys and this will scar them forever,” was one com-
ment he overheard. Most townspeople seemed to feel
that “the incident,” as they chose to refer to it, was a
tragedy for the boys, their families, and the good name
of the town. Local teenagers told other reporters that
the victim, a 17—year-old mentally retarded girl (IQ of
64, and with the reading comprehension of an
eight-year-old) “teased them into it,” “was promiscu-
ous,” and “asked for it.” During the trial, one of the
defense lawyers tried to paint her as a Lolita, stressing
numerous times that she was “big-breasted.”
Lefkowitz conducted more than 200 interviews in
the six years it took him to write the book, and pro-
vides the history and socioeconomics of the town as
well as detailed portraits of the people of this commu-
nity that responded so passively to the crime in an
effort to understand why this happened. I could write
this whole “rave” about the offensive and despicable

small town whose appearance
invited trust. Treated as inferiors and outcasts when
they stood up to the Jocks, these girls learned while
they were very young — a lesson that was repeated
throughout their childhood and adolescence — that
the price of acceptance was submission. They had to
submit to whatever the boys asked of them, and, as
time passed, the boys kept asking for more.... Weren't
parents worried about how their sons were growing
up? Weren't they concerned about what might
happen to their daughters?” $29.95 cl, 0-520-20596-0,
University of California Press. —Lisa McGowan

Hey Booksellers: We want to hear you rave your
current favorite feminist books. Especially your unexpected
delights and discoveries that other stores might have
missed. Write them up, including the title, author, price,
binding, ISBN, and publisher, and send them to Feminist
Bookstore News, Attn: Jenn Tust, PO Box 882554,
San Francisco CA 94188; fax 415-642-9995, email
(Jenn@FemBkNews.com). @)
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B'A CK“=TO=PRESS

AND SOTHER GOOD NEWS

By Jenn Tust

Awards

New Delhi writer Arundhati Roy won England’s
distinguished Booker Prize this year for her novel, The
God of Small Things ($23 cl, 0-679-45731-3, Random
House). The Booker, the most prestigious literary
prize in Britain, carries a £20,000 (about $32,000)
purse and is awarded annually to a novel published
in the past year by a writer from Britain or one of the
.Commonwealth countries.

A first novel, The God of Small Things is set in a
pickle factory in southern India and is told from the
perspective of seven-year-old twins who are strug-
gling to make sense of the world, themselves and their
strange and difficult family.

Gillian Beer, a professor of English literature at
Cambridge and the chairman of the Booker judges,
said The God of Small Things, which has already been
translated into 27 languages, was written with
“extraordinary linguistic inventiveness.” Roy’s com-
bined advances reportedly came to $1.6 million.

The Booker is usually riddled with controversy,
with people criticizing the judges for not naming one
book or another to the six-book short list and the
judges themselves, who plowed through 106 novels
this year, often failing to reach a happy consensus.

.
-.'
Down There Press’ First Person Sexual won an

inaugural Small Press Book Award for Sex/Romance
category.

National Book Award finalists have been
announced. Fiction finalists include Le Divorce by Diane
Johnson (Dutton/William Abrahams) and The Putter-
messer Papers by Cynthia Ozick (Knopf); nonfiction

finalists include My Brother by Jamaica Kincaid (FSG);
and poetry finalists include Primate Behavior by Sarah
Lindsay (Grove) and The Fields of Praise: New & Selected
Poems by Marilyn Nelson (Louisiana State).

This year’s United States Board on Books for
Young People’s Hans Christian Andersen Commit-
tee chose Nancy Farmer’s A Girl Named Disaster
(Orchard, 1996) for its author citation. Set in
Mozambique and Zimbabwe, the story offers young
readers a powerful and often mystical tale of physi-
cal and spiritual survival set against incredible
odds. Nhamo's escape from a forced marriage to a
cruel elderly man and her struggle to find strength
and courage as she journeys to her father’s country
will speak to children of any culture and country.

&
g

Eighth Mountain sold translation rights for a
Chinese edition to A Journey of One’s Own: Uncommon
Advice for the Independent Woman Traveler by Thalia
Zepatos to Macrovision Culture Co., Ltd.

Penguin has bid $150,000 for Point Last Seen: A
Woman's Tracker’s Story (Beacon) for paper reprint. The
Book-of-the-Month and QPB have picked up club
rights to the book and Ms. has run a first serial excerpt.
Foreign rights sales include: Karl Blessing Verlag,
Germany; Rizzoli, Italy; Meulenhoff, Holland; and
Hodder/Headline for the U.K., Australia and New
Zealand. A TV/film option is in the works. O
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THEY WENT THAT-A-WAY

By, Jenn Tust

New Stores

The Haven is a new Gaia-like feminist bookstore
that opened in mid-October in Pleasant Hill, CA.
Sandie Kardof, who has 15 years experience working
in legal publishing, has always wanted to and is now
going to be “living in a bookstore.” The 700-square-
foot selling space will hold 3,500 titles focusing on a
spectrum of women’s issues including sexuality and
relationships, and will also have new age and meta-
physical titles in the mix. The Haven, which Sandie
hopes will be a resource center and comfortable space
for women, is located in a shopping center at a major
intersection in Pleasant Hill. Other shops in the center
include a scrap-booking store, a learning center for
kids, a karate studio, and a convenience store. The
Haven, 607 Gregory Lane #160, Pleasant Hill CA 94523;
510-947-5571, fax 510-947-5579, email soon to come.

Drumming is the focus at The Muse Lodge, a
new women’s spirituality bookstore and creative
learning center in Newport Beach, California. The
owners, Kimberly Hodgson-Wallish and Misha
Ma’Heo, are working on turning their project into a
nonprofit center, with a board of directors of women
with diverse energies and specialties. Although the
bookstore was something of an afterthought, the
store’s stock includes 45% books, lots and lots of
drums, jewelry, crafts, art and more. The Muse pro-
vides classes and workshops including monthly
drumming circles, and supports local artists and
craftspeople by carrying and/or displaying their
work. The 600-square-foot location is pretty full, and

the owners are contemplating moving to a bigger
space. The Muse is located an hour south of L.A. and
is a half mile from the beach, which is nice for outside
drumming circles. The Muse Lodge, 408 Westminis-
ter Ave. #7, Newport Beach CA 92663; phone/fax
714-631-1179, email (themuselodge@juno.com).

winE

\ 71

Spiritworks, a new spirituality gift and book-
store, was opened in October by Patricia Smith and
Anne Elliott in Saskatoon, ten minutes away from
Cafe Browse. Patty hopes the space will provide a
healing atmosphere and assist customers in finding a
spiritual path. While the store focuses on spirituality
in the greatest sense, it is only partially (about 25% of
the stock) feminist-oriented. Hot sections are self-
help, women'’s issues, psychology and religion, and
sidelines such as goblets, incense burners, and music.
The 1,500-square-foot store is located in a beautiful
semi-residential neighborhood, and it has a garden in
front with space for customers to relax. Spiritworks,
1814 Lorne Ave., Saskatoon SK, Canada S7H 1Y4;
306-653-7966, fax 306-665-0276.

Thelma Spencer is the owner of Thelton Hall Books
& Gallery, a very small women'’s bookstore in Spring-
field, MO, which focuses on local authors. Springfield
is three hours from Kansas City, four hours from St.
Louis and ninety minutes from the Arkansas border.
Also a writer and a publisher of memoirs, Denlinger’s
Publishers — Ozark Division, Spencer carries all of her
own titles, two of which are advertised in this year’s
Catalog. The new space will be used as a store as well
as for publishing-related needs. Thelton Hall Books, 417
N. Booneville, Springfield MO 65806; 417-887-4521.
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Melody Beattie, author of Co-Dependent No More
and ten other titles, opened A Different Dimension
in Malibu in September. This “boutique” features
recovery, spiritual, and alternative healing books,
music, meditative tools and more in a space with a
cozy home library feel. Customers can relax on pil-
lows and cushions and peruse books — while
surrounded by burning candles, music, and 4,000
books — or use the store/healing center’s sound,
light, or biofeedback machines. Other important
sections include major and minor religions, gay and
lesbian issues, women’s issues, self-help and recov-
ery. The store is managed by Kyle Mathews. A
Different Dimension will be up on the Web soon.
Beattie is also returning to her original publisher,
Hazeldon, from HarperSanFrancisco. A Different
Dimension, 3900 Cross Creek Plaza #2, Malibu CA
90265; 310-317-9573, fax 310-456-5774.

. Unique In Tucson is the new branch of Douglas
Klinge’s Unique on Central, a gay and lesbian gift
shop located in Phoenix. The second store opened

Unapologetically Female

. Listening for Cactus
; -2« poems by Mary McGinnis

(1) % “These poems reveal an  adept

listener, one who has been listening
to time move through cactus, the sky,
lovers, all manner of tender and
funny buman bebavior. I have been

listening to the poems of Mary

McGinnis for years. They continue
96 pages, trade paper, $14
ISBN 0-9644196-4-5

to move me to listen.”
— Joy Harjo
Finalist for the 1997 PEN-West
Literary Award & the Ben Franklin Award for Poetry

DisTRIBUTORS: INGRAM, KOEN, BAKER & TAYLOR

SE‘ i Sherman Asher Publishing

1-888-984-2686 www.shermanasher.com

September 20 — Mike Jones is the manager. Unique
In Tucson, 2900 E. Broadway #142, Tucson AZ 85716;
520-318-4307, fax 520-319-8496.

New Owner

Karen Malcher is the new owner of Valley
Women Books & Gifts in Fresno, which reopened in
September after a few weeks of remodeling. Karen
changed the store’s name to Valley Books & Gifts, but
will continue to keep the store’s focus feminist. The
contact information remains: Valley Books & Gifts,
1118 N. Fulton St., Fresno CA 93728; 209-233-3600.

wie=R

1

Stores & Publishers Move

Womankind Books and Rising Tide Press left
hearth and home in New York for new adventures
in the hot and expansive Tucson. The new address is
65161 E. Emerald Drive, Tucson AZ 85739; 800-
648-5333.

An Open Book in Columbus, Ohio, recently
moved three doors down to a new location twice the
size of their old space. An Open Book, 749 N. High
Street, Columbus OH 43215; 614-291-0080, fax
614-291-0081.

Attic Press has a new address: Attic Press, c¢/o
Cork University Press, Crawford Business Park,
Crosses Green, Cork Ireland; +353-1-021-902-980, fax
+353-1-021-315-329, email {(s.wilbourne@ucc.ie).

Polestar Book Publishers has new contact infor-
mation: for Editorial and Administrative: Michelle
Benjamin, PO Box 5238, Station B, Victoria BC, Can-
ada V8R 6N4; 250-361-9718, fax 250-361-9738, email
(pstarvic@direct.ca), Web (http:/ /mypage.direct.ca /
p/polestar/), and for Publicity: Emiko Morita,
103-1014 Homer Street, Vancouver BC, Canada V6B
2W9, 604-488-0830, fax 604-669-8250, email
(polestar@direct.ca).

Special Issue

Trikone recently published a wonderful special
issue that tackles the issues around coming out to
Indian (and other South Asian) parents. It includes

P.O. Box 2853 Santa Fe, NM 87504
November /December 1997
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articles by lesbians and gay men as well as articles
for, by and about parents who learned that their kids
are gay. It's a wonderful read — and it addresses
many culture-specific issues that are ignored in the
basic coming-out books! Stock it! You won’t make
any money on it — but you will change someone’s
life. July 1997 (Vol. 12, No. 3). Write Trikone Back
Issues, PO Box 21354, San Jose CA 95151; 408-270-
8776. $3.95, standard terms 60/40.

People Move

Ann Grossman left LPC/InBook for a job as the
Northeast Sales Rep for Koen. John Alvord will be
handling publishers of the InBook list, as well as a

number of marketing duties. You can reach John at
203-878-6417, ext. 5, fax 203-874-2308.

Inga Petri, formerly marketing manager at
Ragweed Press/gynergy books, is offering a full range
of marketing services on a freelance basis. For more
information: Inga B. Petri, Marketing Consultant, 99
Fifth Avenue #145, Ottawa ON, Canada K1S 5P5; 613-
237-9915, email (ipetri@cyberus.ca).

Anniversaries

Third World Press, one of the nation’s oldest
Black owned book publishing companies, is celebrat-
ing their 30th anniversary! Events included panel
discussions on What Black Theater Can and Should Be
and a Dialogue Between Writers and Publishers. The
gala celebration in Chicago featured Derrick Bell as
the keynote speaker, performances by Steve Cobb and
Chavinduka, music and dancing.

Conari Press is celebrating their 10th year in
publishing.

Distribution News

Spinsters Ink titles will be distributed by Words,
the new distribution arm of Bookpeople, as of Janu-
ary 1, and will continue to be available from the
whole-salers BP, Ingram, B&T and others.

Biblio Press has a new distributor: H. & M. Distri-
bution, 41 Monroe Turnpike, Trumbull CT 06611;

800-698-7781, fax 203-459-5095. Biblio titles will also
be available from LPC, BP, and New Leaf.

Tradeswoman magazine is now available from AK
Press. AK also distributes Maxine (see Small Press),
Bitch, the SCUM Manifesto by Valerie Solanas, Pussycat
Fever by Kathy Acker and Cleis and Ism titles. 40% for
5+. AK Press Distribution, PO Box 40682, San
Francisco CA 94140; 415-923-1429.

Small Press Distribution (SPD), the sole remaining
exclusively literary wholesaler in the country, relocated
its operations to a new 6,400-square-foot space, on
Berkeley’s west side, that’s twice the size of their old
location. SPD provides distribution and wholesaling
services to 500 independent presses. Founded in 1969,
SPD now distributes books to bookstores and libraries
around the U.S. and abroad. Direct sales to individuals
is its fastest growing market. SPD’s customer base is
60% bookstores, 72% of which are independents. SPD
expects to double its sales over the next five years to
$750,000/year. SPD, 1341 Seventh Street, Berkeley CA
94710; 510-524-1668, fax 510-524-0852.

St. Martin’s Press is now the exclusive U.S.
distributor of Zed Books. Zed is the English-language
publisher of Nawal El Saadawi and other leading
women'’s studies titles, including Male Daughters,
Female Husbands: Gender and Sex in an African Society
by Ifi Amadiume, and Ecofeminism by Maria Mies and

Vandana Shiva.
\ o
.
%

Electronic News
Mother Kali’s in Eugene, Oregon now has email
(kali@efn.org).

Pride & Joy in Northampton has an email address
(pridnjoy@crocker.com), and a fax number 413-584-4848.

The new Brave Girls and Strong Women book list
at (http:/ /members.aol.com/brvgirls) describes over
40 small publisher books that empower girls.

HarperCollins’ Winter /Spring catalog is online
at (http:/ /www.catalog.harpercollins.com). o
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WRTELNG WA NCEE D

b TS

Compiled by Jenn Tust

Susan Fox Rogers is seeking nonfiction stories
for a literary anthology focusing on women heading
into the outdoors together. Entitled Sisters in Adven-
ture: Stories from Outdoor Women, the book will be
edited by Rogers and be published by Vintage
Books. The female companion in these works can be
.a sister, mother, lover, grandmother, daughter-in-
law, best friend, or even (female) dog. Deadline:
April 1, 1998. For guidelines or contributions: Box
2576, Tucson AZ 85702.

Kuumba, a poetry journal for Black lesbians and
gay men, accepts ongoing contributions of poetry and
artwork celebrating the lives and experiences of Black
people “in the life.” Topics of interest include, but are
not limited to, coming-out experiences, interactions
with families and community, substance abuse and
recovery, political activism, oral histories, HIV /AIDS,
and intimate relationships. For guidelines see a recent
issue of Kuumba or contact: BLK Publishing Company,

The waxing moon, the full moon and the waning moon,

by Jane Brideson, in The 98 Lunar Calendar (Luna Press).

Box 83912, Los Angeles CA 90083; 310-410-0808, fax
310-410-9250, email (newsroom@blk.com).

Cleis Press is seeking short stories by Jewish
lesbians about sex and desire between women for an
anthology, Jewish Lesbian Erotica. Stories can be funny,
sad, serious, steamy or passionate. Maximum: 5,000
words. Deadline: October 1. Send stories with SASE
(with IRC), bio, address, phone, email, to: Karen X.
Tulchinsky, PO Box 106, 1832 Woodland Drive,
Vancouver BC, Canada V5N 3N7.

Cleis Press is also seeking explicit memoirs and
fiction on Jewish themes for Kosher Meat, an anthol-
ogy of Jewish gay male sexual writing. Deadline:
November 1. Send to Lawrence Schimel, PO Box 528,
New York NY 10011.

Alyson Publications is seeking contributions for
an erotic anthology in which lesbians describe intro-
ducing another woman to the pleasures of lesbian
sex. Stories can be romantic, passionate, and/or
sizzling. Deadline: December 31. For guide-
lines, send SASE to Virgin Guidelines, Alyson
Publications, PO Box 4371, Los Angeles CA
90078; email (alyson@advocate.com), Web
(http:/ /www.alyson.com).

BronzeWord is seeking stories from secre-
taries about their worst, funniest and best
secretarial experiences. For those who have
never written a story before, BronzeWord is a
publisher who will work with you. The goal:
The best gift book for Boss’ Day ever! Write for
guidelines, or send story typed or on audio
cassette to: BronzeWord, Office Worker Tales,
1155 S. Van Ness, San Francisco CA 94110. O
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BESTSELLEFRS

mother tongue books —

femmes de parole

Ottawa, Ontario

September Bestsellers (in no particular order)

 Alias Grace, Margaret Atwood, C$8.99 pb,
0770427596, Seal

o Fall on Your Knees, Ann-Marie MacDonald,
C$18.95, 0394281780, Vintage

e Larry’s Party, Carol Shields, C$31, 0679308776,
Random House

e Prozac Highway, Persimmon Blackbridge,
C$18.95, 088974078X, Press Gang

* Two Ends of Sleep, Lizard Jones, C$15.95,
0889740720, Press Gang

e Slow Dance: A Story of Stroke, Love &
Disability, Bonnie Sher Klein, C$18.95,
0679970303, Vintage Canada

e Everywoman’s Almanac 1998, C$12.95,
0889612234, Women'’s Press/Canada

e Memoires Lesbiennes, Line Chamberland,

C$22.95, 2-89091142X, Les editions du

remuemenage

Liberty Square, Katherine Forrest, C$7.99,

0425158993, Berkley

Beyond the Pale, Elana Dykewomon, C$19.95,

0889740747, Press Gang

Amazon Bookstore
Minneapolis, MN
September Bestsellers

1. Apparition Alley, K. Forrest, $21.95, 0425159663,
Berkley

2. Body Alchemy, L. Cameron, $24.95, 1573440620,
Cleis

3. Divine Secrets of the YaYa Sisterhood, R. Wells,
$13.50, 0060928336, Harper

4. Early Embraces, L. Elder, $11.95, 1-55583-354-3,
Alyson

5. Ferrari for Women, $14, 0-942586-61-1, Ferrari
International

6. Hot, Throbbing Dykes to Watch Out For,
A. Bechdel, $10.95, 1-56341-086-9, Firebrand

7. Intimacy Dance, B. Berzon, Ph.D., $12.95,
0-452-27747-7, Plume /Penguin

8. Let’s Face the Music and Die, S. Scoppettone,
$5.99, 0345412257, Little, Brown

9. Liberty Square, K. Forrest, $5.99, 0425158993,

Berkley

We’Moon Calendar 1998, $14.95, 0951066196,

Mother Tongue Ink

10.

Rainbow’s Ltd. Inc.
Huntsville, AL
September Bestsellers

1. Ferrari for Women, $14, 0-942586-61-1, Ferrari
International

2. Permanent Partners, Betty Berzon, Ph.D., $14.95,
0-452-26308-5, Plume

3. What the Bible Really Says About
Homosexuality, D.A. Helminiak, Ph.D., $9.95,
0-9624751-9-X, Alamo

4. Early Embraces, Lindsey Elder, $11.95,
1-55583-354-3, Alyson

5. Hot, Throbbing Dykes to Watch Out For,
Alison Bechdel, $10.95, 1-56341-086-9,
Firebrand

6. Lesbian Couples Creating Healthy
Relationships for the 90s, Clunis/Green,
$12.95, 1-878067-37-0, Seal

7. Dream Lover, Jane Futcher, $9.95,
1-55583-375-6, Alyson

8. Nina in the Wilderness, Sarah Aldridge, $11.95,
0-9646648-3-6, A&M
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9. Baby, It’s Cold, Jaye Maiman, $10.95, 4. Liberty Square, Katherine Forrest, $5.99 pb,
1-56280-156-2, Naiad 0425158993, Berkley
10. Intimacy Dance, Betty Berzon, Ph.D., $12.95, 5. Apparition Alley, Katherine Forrest, $21.95 cl,
0-452-27747-7, Plume/Penguin 0425159663, Berkley
6. Class Reunion, Linda Hill, $11.95 pb,
1562801783, Naiad
A Quiet Corner Bookstore 7. The Loving Lesbian, McNab/Gedan,
Ft. Collins, CO $14.95 pb, 1562801694, Naiad
September Bestsellers 8. A Grave Talent, Laurie King, $5.99 pb,
0553573993, Bantam
1. We’Moon '98: Gaia Rhythms for Women, $14.95 9. Baby, It’s Cold, Jaye Maiman, $10.95 pb,
pb, 0951066196, Mother Tongue Ink 1562801562, Naiad
2. Hot, Throbbing Dykes to Watch Out For, 10. Phases of the Moon, Julia Watts, $11.95 pb,
Alison Bechdel, $10.95 pb, 1-56341-086-9, 1562801767, Naiad 0]
Firebrand
3. Baby, It’s Cold, Jaye Maiman, $10.95 pb, )
1-56280-156-2, Naiad Announcements, continued from page 37.
4. Succulent Wild Woman, Sark, $15 pb, stores might want to hang it from a shelf in the kids
068483376X, Simon & Schuster department for shoppers and book browsers’ reading
. 5. Conscious Loving: The Journey to pleasu.re.
Co-Commitment, Gay and Kathlyn Hendricks, Eighty years ago, on October 29,1917, three years
$13.95 pb, 0553354116, Bantam before women were granted the right to vote, fifteen
6. Liberty Square, Katherine Forrest, $5.99 pb, women met at Sherwood’s Book Store on John St. in
0425158993, Berkley New York City. Excluded from the all-male Book-
7. Bisexuality: The Psychology and Politics of an sellers League (which later became the ABA), they
Invisible Minority, Beth A. Firestein, editor, formed their own organization, which became the
$25.95 pb, 0803972741, Sage Women'’s National Book Association. WNBA has ten
8. In Her I Am, Chrystos, $12.95 pb, 088974033X, chapters, and members throughout the U.S. and
Press Gang Canada. WNBA is open to women — and men — in
9. Journal to the Soul, Rose Offner, $19.95 pb, all areas of the book world including editors, publi-
0879057025, Gibbs M. Smith cists, librarians, booksellers, literary agents,
10. Color of Woman: Coloring Book and designers, writers and producers.
Journal for Women, Shiloh Luminar McCloud, For more information or to obtain copies of the
$26 spiral bound, Heron/McCloud, list of books for girls, send a SASE to WNBA 80th
PO Box 668, Port Townsend WA 98368; Anniversary List, 160 Fifth Ave., NY NY 10010, call
360-379-3055 212-675-7805 or email (SKPASSOC@internet
mci.com). It is also posted on WNBA’s Web site at
(http:/ /bookbuzz.com).
Page One — Books By & For Women
Pasadena, CA The Friends of Marija Foundation is seeking
Bestsellers between 7—17 and 9-17 contributions for a documentary on the life and work
of the late archaeologist Marija Gimbutas. This hour-
1. Angel Wings, Nicole Conn, $23 cl, 0684832054, long film will be narrated by Olympia Dukakis and
Simon & Schuster produced by Belili Productions (an organization
2. Dream Lover, Lyn Denison, $11.95 pb, formed by filmmaker Donna Read and author
1562801732, Naiad Starhawk). Send contributions to: Reclaiming,
3. Passion’s Shadow, Nicole Conn, $5.99 pb, “Friends of Marija Project,” PO Box 410187, San
0425156648, Berkley Francisco CA 94141. O
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BookKs in Canada:

BrEER-DIE. RS

CROSSING

By Jacqueline Dumas
Orlando Books/Edmonton, Alberta

Publishers and booksellers, please phone in
information and comments to me at 403-432-7633 or
email (orlando@compusmart.ab.ca).

Novels

Larry’s Party by Pulitzer Prize-winner Carol
Shields — The portrait of a man with a passion for
garden mazes, and a story that flashes backward and
forward as he journeys toward the millenium. C$31 cl,
0-679-30877-6, Random House.

Prozac Highway by Lambda winner Persimmon
Blackbridge — Features Internet junkie Jam and her
far-flung family. (C$18.95/$14.95 pb, 0-88974-078-X,
Press Gang, General/LPC.) Now in paper, her first
novel, Sunnybrook: A True Story with Lies.
(C$18.95/%$15.95, 0-88974-060-7, Press Gang,
General/LPC.)

The Underpainter by Jane Urquhart — A story of
love and art (Rockwell Kent is featured) that spans more
than seven decades and moves from the Great Lakes to
World War I France to 20s and 30s New York. C$29.95
cl, 0-7710-8664-4, McClelland & Stewart, Canbook.

Some Things About Flying by Joan Barfoot —
Namely, skewered male-female relationships. C$19.95
pb, 1-55013-908-8, Key Porter, General/Firefly.

The Moons of Palmares by Zanab Amahady —
A feminist adventure novel for science fiction buffs
and social justice advocates alike. C$17.95/$14.95 pb,
1-896705-22-7, Sister Vision, General.

In the Wings by Carole Corbeil — Alice falls in
love with Allan, and the two are cast opposite each

Note: Canadian distribution information except where
otherwise noted.

other in an upcoming production of Hamlet. A
passionate exploration of art informing life. C$28.95
cl, 0-7737-3041-9, Stoddart, General.

These Festive Nights by Marie-Claire Blais, trans-
lated by Sheila Fischman — Eagerly awaited in English,
a swirling, baroque fresco of activity on an island in the
Gulf of Mexico. (C$22.95 pb, 0-88784-601-7, House of
Anansi, General.) Also from Anansi, 1953: Chronicle of
a Birth Foretold by Acadian writer France Daigle, trans-
lated by Robert Majzels. (C$18.95 pb, 0-88784-604-1,
House of Anansi, General.)

The Time Being by Mary Meigs — Her fourth
book, two women in love in Australia. C$15.95 pb,
0-88922-374-2, Talonbooks, General.

>

Visible Worlds by Marilyn Bowering — A
sweeping novel which moves from Depression-era
Winnipeg to the polar ice caps of Siberia to the
napalm-burned forests of Korea. C$28 cl, 0-00-
224377-6, HarperCollins.

Bread, Wine and Angels by Winnipeg writer Anna
P. Zurzolo — A girl child in southern Italy and her
dreams of America. (C$17.95/$14.95 pb, 0-88801-213-6,
Turnstone Press, General/LPC.) Also, What Birds Can
Only Whisper by Julie Brickman — About recovered
memory and childhood sexual abuse. (C$17.95/$14.95
pb, 0-88801-214-4, Turnstone Press, General /LPC.)

The Other Side by Cynthia Holz — Her second
novel, this one about love, both sexual and platonic.
C$15.95 pb, 1-896764-01-0, Second Story Press,
University of Toronto Press.

The Burden of Grace by Veronica Ross — Her
third Carolyn Archer mystery. C$17.95 pb, 1-55128-
049-3, Mercury Press, General /LPC.
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New in paper: Fall on Your Knees by Ann-Marie
Macdonald (C$18.95 pb, 0-394-28178-0, Vintage);
Oyster by Janette Turner Hospital (C$17.95 pb, 0-676-
97031-1, Vintage); A Killing Spring by Gail Bowen
(C$7.99 mm, 0-7710-1486-4, McClelland & Stewart,
Canbook); and Stargate by Pauline Gedge (C$7.99
mm, 0-14-026842-1, Penguin, Canbook).

Short Stories

Aurora Montrealis by Monique Proulx, trans-
lated by Matt Cohen — A unique sequence of stories
set in referendum and post-referendum Montreal by
one of Quebec’s most outstanding writers. C$18.95
pb, 1-55054-258-3, Douglas & McIntyre, University of
Toronto.

Flirt, Punk and Loo: My Dogs and I written and

-illustrated by Emily Carr — An irresistable collection of
dog stories (from The House of All Sorts) and drawings
reproduced here for the first time. C$18.95 cl, 1-55054-
598-1, Douglas & McIntyre, University of Toronto.

The Congress of Human Wonders by M. A. C.
Farrant — Her fifth collection, this one encompassing
celebrity and fan phenomena, domestic matters, and
strange folks who domesticate odd pets and engage in
peculiar rituals. C$16.95/$14.95 pb, 1-896095-28-3,
Polestar, General /Orca.

Awake When All the World Is Asleep by Shree
Ghatage — An articulation of the minutiae of daily life
in India’s urban south. C$18.95 pb, 0-88784-602-5,
House of Anansi, General.

And a Body to Remember With by Chilean
Canadian writer Carmen Rodriguez — Stories of
place, language, and women who are in transition and
caught between two worlds. (C$14.95 pb, 1-55152-
044-3, Arsenal Pulp, General.) Also, Stories to Hide
from Your Mother by Montreal writer Tess Fragoulis.
(C$14.95 pb, 1-551-52-045-1, Arsenal Pulp, General.)

Snackers by Janina Hornosty — Stories from
Generation X. C$14.95 pb, 0-88982-163-1, Oolichan,
General.

Women Dancing on Rooftops: Bring Your Belly
Close by Turkish Canadian Yasmin Ladha — A mix-
ture of fiction, poetry, travelogue and memoir.
(C$13.95 pb, 0-920661-65-3, Tsar Publications,
General.) Also, Against an African Sky by Farida

Karodia — A collection of stories in which South
Africans pick up where apartheid leaves off. (C$13.95
pb, 0-920661-62-9, Tsar Publications, General.)

The Penguin Anthology of Stories by Canadian
Women selected by Denise Chong — An excellent
introduction to one of Canada’s best-kept secrets —
her great tradition of short story writing. Includes
stories by Carol Shields, Alice Munro, Mavis Gallant,
Dionne Brand, Margaret Atwood and many others.
C$35 cl, 0-670-87633-X, Penguin, Canbook.

Ma-Ka: Diasporic Juks: Contemporary
Writings by Queers of African Descent edited by
Debbie Douglas, Courtney McFarlane, Makeda
Silvera and Douglas Stewart — An erotic, political
anthology of prose, poetry, essays and personal
testimony from Canada, the U.S., Africa, the Carib-
bean and Britain. C$17.95/$14.95 pb, 1-896705-14-6,
Sister Vision, General.

Her Mother’s Ashes 2: More Stories by South
Asian Women in the United States & Canada ed-
ited by Nurjehan Aziz. C$15.95 pb, 0-920661-63-7,
Tsar, General.

Cowgirls: 100 Years of Writing the Range edited
by Thelma Poirier. C$16.95 pb, 0-88995-168-3, Red
Deer College Press, Raincoast/Orca.

New in paper: Traplines by Eden Robinson — A
fresh collection of funny, unsettling stories by a young
West Coast First Nations writer. (C$15.95 pb, 0-676-
97026-5, Vintage.) The Selected Stories of Mavis
Gallant — A superb collection. (C$26.99 pb, 0-7710-
3330-3, McClelland & Stewart, Canbook.) Reissued:
In Transit, Mavis Gallant’s ninth collection. (C$14.99
pb, 0-14-027003-5, Penguin, Canbook.) The New
Canadian Library has picked up two collections of
short fiction by Margaret Atwood which had van-
ished along with Coach House Press: Good Bones
(C$6.95 mm, 0-7710-3463-6, McClelland & Stewart,
Canbook) and Murder in the Dark (C$6.95 mm,
0-7710-3464-4, McClelland & Stewart, Canbook). And
now available in paper: Strange Things: The Malevo-
lent North in Canadian Literature by Margaret
Atwood. (C$17.95 pb, 0-19-541351-2, Oxford.)

Plays

2000 by Joan MacLeod — As the millenium
approaches, the wild (a cougar) invades the city, and
the city invades the wild. C$13.95 pb, 0-88922-373-4,
Talonbooks, General.
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Harlem Duet by Djanet Sears — The story of
Billy, Othello’s first wife (yes, before Desdemona),
set in Harlem at the corner of Martin Luther King
and Malcolm X boulevards. C$12.95 pb, 1-896239-
27-7,]. Gordon Shillingford, General.

Playwrights Canada Press has reissued two out-
of-print Coach House plays: Good Night
Desdemona, Good Morning Juliet by Ann-Marie
MacDonald (C$11.95 pb, 0-88754-513-0) and Lion in
the Streets by Judith Thompson (C$10.95 pb, 0-88754-
515-7). 40% for 5+. Playwrights Union of Canada, 54
Wolseley Street, 2nd Floor, Toronto ON, M5T 1A5;
416-703-0201, email (cdplays@interlog.com).

Poetry

The Hidden Room by P. K. Page — The essential
work of this essential poet in two volumes. C$18.95 pb
each, Vol. 1, 0-88984-190-X; Vol. 2, -193-4, The Porcu-
pine’s Quill, General.

The Journals of Susanna Moodie by Margaret
Atwood, full-colour illustrations by Charles Pachter
— A faithful reproduction of the 1980 hand-set, hand-
printed limited edition. C$39.95 cl, slipcased,
1-55199-013-X. Macfarlane Walter & Ross, 37A Hazel-
ton Avenue, Toronto ON, M5R 2E3; 416-924-7595,
email (mwandr@interlog.com), General.

Two books by writers who are also performance
artists: Woman of Sticks, Woman of Stones by Sandra
Nicholls — A meditation on the silence and invisibility
of domestic life (C$14.95 pb, 1-55082-195-4, Quarry
Press, General/ LPC); Uncommon Prayer by Susan
McMaster — In the oral tradition of Song of Songs
(C$14.95 pb, 1-55082-196-2, Quarry Press, General/ LPC).

The Man with the Dancing Monkey by Barbara
Curry Mulcahy — A dazzling first book of poems.
C$12 pb, 0-919897-54-1, min. 1. Wolsak and Wynn, Box
316, Don Mills ON, M3C 257; 416-237-0364.

Debbie: An Epic by Lisa Robertson — A lush,
subversive vision of the world. C$14 pb, 0-921586-
61-2, New Star, General.

Hand to Hand by Nadine McInnis — An explo-
ration of connections: between the personal and the
public, and between the family and the larger sphere
of social history. C$16.95/$14.95 pb, 1-896095-31-3,
Polestar, General /Orca.

Fault Line by Toronto writer Laura Lush. C$9.95
pb, 1-55065-096-3, Véhicule, General.

Lyrics and Poems by Joni Mitchell — The first
comprehensive collection of song lyrics and poems by
this influential singer/songwriter. C$29.95 cl, 0-679-
30882-2, Random.

Humour

Storm Clouds Over Party Shoes: Etiquette
Problems for the Ill-Bred Woman by Sheila Norgate —
Norgate’s response to The Rules is a compilation of her
own illustrations and retro images and rules culled

;ovenly as well as for tha
"sake of symmelry, it should *
e so perfectly poimed aloft:
hat you could at &ny moment
alance a saucer on it with-j
out preliminary adjustment
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From Storm Clouds Over Party Shoes: Etiquette
Problems for the lll-Bred Woman (Press Gang)
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from etiquette books and magazines of the 30s to the
50s. 30+ full-colour illustrations. C$18.95/$13.95 pb,
0-88974-080-1, Press Gang, General /LPC.

More Letters from the Country by Marsha
Boulton — A continued look at what can happen
when a city woman trades in her high heels for a pair
of rubber boots. C$14.95 pb, 0-316-10238-5, Little,
Brown/Waltham.

Sandra Shamas: A Trilogy of Performances (My
Boyfriend’s Back and There’s Gonna Be Laundry;
Spin Dry: The Cycle Continues; Wedding Bell Hell)
— Transcripts of her very popular one-woman
shows. C$18.95 pb, 1-55128-044-2, Mercury Press,

General /LPC.

Biography and History

Mrs. King: The Life and Times of Isabel
Mac-Kenzie King by Charlotte Gray — The mother
of one of Canada’s most colourful (and reviled) Prime
Ministers, their complex relationship, and a portrait of
early 20th-century Ontario. C$32.99 cl, 0-670-86674-1,
Penguin, Canbook.

Mothertalk: Life Stories of Mary Kiyooka by
Roy Kiyooka — A poignant, witty account of a
Japanese Canadian woman born in 1896 whose son
tape-recorded and translated her memories. C$16.95
pb, 1-896300-24-3, NeWest Press, General.

A Woman'’s Place: Seventy Years in the Lives of
Canadian Women — Social history through the eyes
of Chatelaine magazine. (C$36 cl, 1-55013-910-X, Key
Porter, General/Firefly.) And now in paper, Rebel
Daughter by Doris Anderson — The autobiography
of the editor of Chatelaine from 1957 to 1977, one of the
first magazines in North America to cover women’s
issues. (C$19.95 pb, 1-55013-930-4, Key Porter,
General/Firefly.)

I Am First a Human Being: The Prison Letters
of Krystyna Wituska edited and translated by Irene
Tomaszewski — Letters smuggled out of Moabit
prison in Berlin in 1944, the year before this 22-year-
old member of the Polish Resistance was executed
by the Gestapo. C$16 pb, 1-55065-095-5, Véhicule,
General.

Selected Letters of Margaret Laurence and
Adele Wiseman edited by John Lennox and Ruth

Panofsky — Correspondence covering 1947-1986,
and encompassing the professional and personal de-
velopments, disappointments and satisfactions of
these eminent writers and friends. (C$24.95 pb,
0-8020-8090-1, University of Toronto.) And just out,
The Life of Margaret Laurence by James King.
(C$35.95 cl, 0-676-97073-7, Knopf.)

Mamie’s Children: Three Generations of
Prairie Women by Judy Schultz — Their dramas
played out against the history, climate and landscape
of the Canadian West. C$16.95 pb, 0-88995-167-5, Red
Deer College Press, Raincoast/Orca.

Lilith Fair: The Story of Sarah McLachlan by
Judith Fitzgerald — Eight-page colour insert, 24 b&w
photos. C$19.95 pb, 1-55082-190-3, Quarry Press,
General /LPC.

The Colour of Gold by Margaret McKirdy — The
white justice system worked against Cree Adelaide
McCauley and her two children after their Métis
husband/father was killed by a crazed white miner.
C$15.95 pb, 0-920576-66-4, Caitlin Press, General.

Victory Harvest: Diary of a Canadian in the
Women’s Land Army by Marion Kelsey — An
account of World War II Britain. 32 illustrations.
(C%$29.95 cl, 0-7735-1663-8, McGill Queen’s, Univer-
sity of Toronto.

Undisciplined Women: Tradition and Culture
in Canada edited by Pauline Greenhill and Diane Tye
— Twenty essays in folklore scholarship — from fe-
male sailors to women preachers. Eleven illustrations
and one map. C$45 cl, 0-7735-1614-X, McGill Queen’s,
University of Toronto.

Gold Diggers of the Klondike by Bay Ryley —
Alook behind the myths and popular accounts of the
dance-hall girls and prostitutes of the 1898 gold rush.
C$19.95 pb, 1-896239-29-3, J. Gordon Shillingford,
General.

Click edited by Lynn Crosbie — How the per-
sonal became the political in the lives of 30 very
different feminists. C$24.95 pb, 1-55199-004-0.
Macfarlane Walter & Ross, 37A Hazelton Avenue,
Toronto ON, M5R 2E3; 416-924-7595, email
(mwandr@interlog.com), General.

Female Gazes: Seventy-Five Women Artists by
Elizabeth Martin and Vivian Meyer — A diverse
collection of well-known and lesser-known artists
from the Renaissance to the present. 75 full-colour
reproductions. C$29.95 pb, with French flaps,
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0-929005-99-6, Second Story Press, University of
Toronto.

Too Many Men on the Ice: The Story of Women'’s
Hockey in North America by Julie Stevens and
Joanna Avery — The women have arrived! From
grassroots hockey to national team programmes to the
passionate drive to the 1998 Olympics. Includes b&w
photos. C$19.95/$16.95 pb, 1-896095-33-X, Polestar,
General /Orca.

Now in paper: The Way She Looks Tonight:
Five Women of Style by Marian Fowler — A wicked
and revealing romp through the history of fashion,
with peeks at French Empress Eugénie, pulp novelist
Elinor Glyn, Marlene Dietrich, Wallis Simpson and
Jackie Kennedy. (C$18.95 pb 0-676-30885-7, Vintage:.)
Slow Dance: A Story of Stroke, Love and Disability
by Bonnie Sherr Klein — A survival story by the
award-winning filmmaker best known for her bril-
liant exploration of pornography, Not a Love Story.
(C$18.95 pb, 0-676-97030-3, Vintage.) The Concu-
bine’s Children: Portrait of a Family Divided by
Denise Chong — A memoir of the author’s grand-
mother, brought from China to Canada as a young
outraged concubine, and her family. (C$14.99 pb,
0-14-025427-7, Penguin, Canbook.)

>N

Social and Cultural Politics

The Big Black Book: The Essential Views of
Conrad Black and Barbara Amiel by Maude Barlow
and James Winter — Essential reading to help coun-
teract the antifeminist, homophobic, antiunion and
anticultural views of Amiel and her husband, who
controls 60% of the dailies in Canada (100% in three
provinces). C$18.95 pb, 0-7737-5904-2, Stoddart, General.

The Trouble with Normal: Postwar Youth and the
Making of Heterosexuality by Mary Louise Adams —
The first Canadian study of youth as a sexual and moral
category, as well as an unpacking of normality. C$19.95
pb, 0-8020-8057-X, University of Toronto.

Capturing Women: The Manipulation of
Cultural Imagery in Canada’s Prairie — A series of
stories, events and episodes is used to contrast
representations of women and the creation of hierar-
chies of race and gender in the Prairies. Illustrated.
(C$17.95 pb, 0-7735-1656-5, McGill Queen’s,

University of Toronto.) Also, The Cultural Politics of
Fur by Julia V. Emberley — Using stories by Native
peoples as well as other sources, Emberley traces the
colonial fur trade to its globalization. 41 illustrations.
(C$22.95 pb, 0-7735-1706-5, McGill Queen’s, Univer-
sity of Toronto.)

SN

Stolen from Our Embrace: The Abduction of
First Nations Children and the Rebuilding of
Aboriginal Communities by Suzanne Fournier and
Ernie Cey — A hard-hitting, compassionatelook at the
experience of First Nations children in Canada, from
first contact to recovery. C$29.95 cl, 1-55054-117-X,
Douglas & McIntyre, University of Toronto.

Night Spirits: The Story of the Sayisi Dene
Relocation by Ila Bussidor and Ustiin Reinart —
Survivors now living in Tadoule Lake recount their
stories. C$18.85 pb, 0-88755-643-4, University of
Manitoba Press, University of Toronto.

Sinews of Survival: The Living Legacy of Inuit
Clothing by Betty Kobayashi Issenman — Promises
to be another stunning and unique window into Inuit
culture. Includes 225 duotones, 13 maps, and dia-
grams. C$49.95 cl, 0-7748-0596-X, UBC Press/
University of Washington Press.

“...But Where Are You Really From?” Stories of
Identity & Assimilation in Canada anthologized by
Hazelle Palmer — Women of colour discuss the
meaning of identity, where it comes from, and how
to claim it. C$15.95/$12.95 pb, 1-896705-20-0, Sister
Vision, General.

A Genealogy of Resistance by M. Nourbese
Philip — Essays on race and culture — always worth
reading what she has to say. C$18.95 pb, 1-55128-047-7,
Mercury Press, General/LPC.

Race, Class, Women and the State: The Case of
Domestic Labour by Tanya Schecter — How the
Canadian state took advantage of Third World immi-
grant women’s desperation and poverty in order to
find a cheap supply of domestics and limit its own
social expenditures. C$24.99 pb, 1-55164-108-9, Black
Rose, University of Toronto/Consortium.

Still Raising Hell: Poverty, Activism and Other
True Stories by Sheila Baxter — An anti-poverty

See Canada, page 76.
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{oth dzed the thought came to me..

good, if I paid attention, if I put up with,

Ifl understood and overlooked and tended my bruises in silence,
. jeved...that, in time, happiness would be given me.

That I would find it. Or it would find me.”

WHEN SHE WAS GOOD

A New NoveL by NORMA FOox MAZER

ISBN 0-590-13506-6 ® $16.95

* “Powerful.”
— Booklist, starred review

* “Heart-wrenching.”
— Publishers Weekly, starred review

* ”Sfunning
— School Library Journal,

starred review

ﬁ Artlmr A Levine Bool&s
An Imprint of Scholastic Press

MSCHOLASTIC
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By Linda Bubon
Women & Children First/Chicago

Greetings from sunny Chicago. I'm writing my
column this month from my sunny balcony overlook-
ing a sparkling Lake Michigan on what may be the last
day when both the water and the air are warm enough
for swimming. Fortunately my task is an easy one —
reviewing the children’s books featured in our stun-
ning new Feminist Bookstore Network Fall Catalog.
While few in number, the books cover a range of
topics, genres, and age groups. My compliments to the
wise publishers who picked terrific, feminist books for
Catalog placement. I'm sure you'll agree that feminist
bookstore customers will be delighted with this year’s
Catalog choices.

For the youngest readers, When Dawn Stole the
Dark ($17.95 cl, 09653018-1-8) by Donna Joerg and
Judith Ann Benedict, from Cadence Press, is a warm
and reassuring story of a daughter and mother deal-
ing with the daughter’s fear of the dark. Bedtime
battles and sleep resistance is a very common problem
with toddlers, and there are many good books on this
subject (There’s a Nightmare in My Closet, Jeremiah and
Mrs. Ming, and Kate’s Giants), but what makes this
book special is the rhyming text and the portrayal of
communication and understanding between mother
and daughter. Rhymes help children learn language,
keep their attention while reading, are soothing, and
make a text more memorable. The mother in this story

Graphic by Laura Irene Wayne, in Journey to Feel (Jora).

identifies with her daughter’s imaginings and helps
her change them from frightening to funny. Great for
two- to seven-year-olds.

Another lovely, full-color book for this age
group is Grandmother’s Alphabet ($14.95 cl, 157025-
127-4) by Eve Shaw, from Pfeifer-Hamilton. This
book could also be titled “Grandmothers Can Do
Anything” because each letter of the alphabet is
represented by a drawing of a woman at her job:
“Grandma is an Artist/she paints with colors bright.
Grandma is a Businesswoman/who often works at
night.” Note the rhyming text. And each picture is
lovingly drawn and colored with wonderful details.
The Grandmas depicted range in age, size, and race.
Under each picture other occupations are suggested:
“Grandma can be.../an actress, an author, or an
architect/...and so can I.” I love the repetition of that
final phrase on every page. We've been selling this
book in the store for six months and have had very
nice customer feedback.

For school-age children (5-10), I highly recom-
mend Bright Star ($13.95, 0916291-75-8) by Gary Crew
and Anne Spudpvilas, from Kane Miller Publishing. In
beautiful, full-color paintings and thoughtful, clear
language, Bright Star tells the story of Alicia, a farm
girlin Australia, who meets and is inspired by the “Star
Man,” the amateur astronomer John Tebbutt, who dis-
covered the Great Comet of 1861. Alicia’s love for
school and learning, and her frustration with the
mundane farm chores that are the lot of a 19th-century
girl, are palpable in this poignant and inspiring story.
I especially like the portrayal of her mother’s
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encouragement and Alicia’s acknowledgment, at the
end, that she can make a choice to pursue her interest
in astronomy. This is a book for boys and girls that tells
a great story in an historical context without being dull
or preachy. (Also in the Catalog for this age group are
Something to Remember Me By and Confessions of a
Divorced Kid, which I reviewed favorably last issue.)
There are several great gift choices for older kids
in this year’s Catalog, including the very popular New
Moon magazine. We had never sold a kids’ magazine
successfully before New Moon and had to keep
increasing our standing order each issue. For girls in
the 8-14 range, this is the best, featuring stories,
poems, articles, and artwork by girls themselves. Even
if you don’t have your own kids, I challenge you to
read an issue to see what young girls are thinking
about. Kids Can Press has published an educational
book thatis truly lively, interesting and fun for this age
range, The Science Book for Girls and Other Intelli-
.gent Beings ($8.95 pb, 1-55074- 113-6) by Valerie
Wyatt. My eleven-year-old son grabbed this off the
cart the day it came in and was instantly absorbed
(apparently he considers himself an intelligent being
or he wanted to make sure he wasn’t being left out). I
wish this book had been there when I was growing up;
we had such poor science education, and I grew up
convinced that girls like me just didn’t “get science.”
This book shows how scientific principles are at work
in our everyday life and how we can do simple experi-
ments to find out more. I love the way it encourages
kids to think like scientists.

Those sensible women at Free Spirit Publishing
have put two terrific young adult titles in the Catalog
this year. Having just sat through another “mini-
school” for parents at my son’s school last night
where I was told that there would be a special empha-
sis on character-building, I was delighted today to
page through What Do You Stand For? A Kids’
Guide to Building Character ($18.95, 1-57542-029-5)
by Barbara A. Lewis. I can envision this book being
used in a variety of settings, certainly the middle-
school and high-school classroom, scout group,

Sunday school, therapeutic settings, and at home.
Character-building, thankfully, is a hot topic in edu-
cation today, but how does one go about teaching
accountability, empathy, purpose, self-discipline?
How do parents, especially those of us who don’t go
to church or temple, describe, model and instill posi-
tive traits in our children? Each chapter focuses on a
trait, gives a definition, appropriate quotes, and
background info, then describes several dilemmas to
use for journaling, discussion, debate, or role-playing.
This is a kid-friendly book with bold graphics and
cartoons. I'm going to encourage parents to buy one
for home and one for their child’s homeroom teacher
or guidance counselor.

For the same age group, 10 and up, Free Spirit is
publishing Girls and Young Women Entrepreneurs:
True Stories About Starting and Running a Business
($12.95, 1-57542-022-8) by Frances A. Karnes and
Suzanne M. Bean. The first section profiles 20 young
entrepreneurs in both product and service businesses
as they tell in their own words how they started and
developed money-making businesses while they
were still in school. These girls are a kick! Many of
them display more business sense than many adults
I've encountered with schemes to start bookstores.
There’s a section at the end with inspiring quotes from
women business leaders, but I found 14-year-old
Lindsay Elder’s advice as sage asany: “...stay commit-
ted to your project. Once you start, you have to see it
through. You can’t skip out because you're tired or
show your customers that you're in a bad mood. You
can’t act shy or quiet — an entrepreneur needs to get
out and sell her product with enthusiasm. And you
can’tjust sit back and expect people to approach you.
You have to display an air of confidence in yourself
and your product.” So take Lindsay’s advice and get
out there and sell these wonderful children’s books
designed to delight and inspire the next generation.

The rain has pushed me back inside, looks like
my opportunity to swim is gone. I guess I'll just have
to curl up with Who Killed Olive Soufflé? ($5.95,
0-07-006275-9) by Margaret Benoit, from McGraw-
Hill’s Learning Triangle Press. For ages 10 and up, this
stylishly written kids’ mystery features Detective
Angel Cardoni and her lovable German shepherd,
Miro. I'd better finish it before Max gets home from
school because he saw it this morning and called
“dibs.” Happy Holidays! O
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GAY-MEN'S LEE

FOR FEMINIST BOOKSTORES

By Richard Labonte
A Different Light Bookstores

But wait, there’s more...more of the year’s rich
and varied (to coin a cliché) flow of gay titles, in this
third chapter of Summer, Fall and now Winter
announcements:

*Gay Body: A Journey Through Shadow to Self
by Mark Thompson — In a quiet and profound way,
former Advocate senior and arts editor Thompson has
made his mark as one of the gay male community’s
most valued theorists and spirit-guides. Previous
books, Gay Spirit and Gay Soul, explored, in essay and
interview form, the underpinnings of evolving gay
culture; in this latest work, the political becomes
personal, the spiritual theory is brought to life by the
experience of his own present and past. It’s a moving
and necessary memoir. St. Martin’s, $24.95 cl, 0-312-
16853-5.

Gorilla Suit: My Adventures in Bodybuilding by
Bob Paris — No less personal, revealing and instructive,
this is a memoir of quite a different sort: it’s the story of
a worldclass bodybuilding champion, one of the few
known to be gay, describing why he was willing to mold
his body into a muscular aesthetic not always appreci-
ated. St. Martin’s, $23.95 cl, 0-312-16855-1.

Execution, Texas: 1987 by D. Travers Scott — This
debut novel from a prolific writer of short fiction and
essays is a breathtaking, brilliant take on the coming-
of-age tale, here set in the small town of Execution,
and centered on a 17-year-old struggling, with grim
grace, to find out who he really is. St. Martin’s, $20.95
cl, 0-312-16830-6.

*Sister, Brother: Gertrude and Leo Stein by
Brenda Wineapple — Paper edition of a deft biogra-
phy telling of Gertrude’s powerful, poignant
relationship with her brother in Paris in 1906 — a
brother to whom she never spoke from 1914 until her

death. Johns Hopkins University Press, $24.95 pb,
0-8018-5807-0.

Simple Justice by John Morgan Wilson — Paper
edition of a well-wrought mystery from a new writer
compared to Joseph Hansen and Michael Nava in
how he sets his characters realistically into the under-
world and back alleys of a vividly-drawn L.A.
Bantam, $5.99 pb, 0-385-57532-5.

Revision of Justice by John Morgan Wilson — In
Hollywood, they’ll kill for a movie deal, and that sort
of death among the stars is what Benjamin Justice
meets in this second mystery. Doubleday, $21.95 cl,
0-385-48235-3.

Hostage by R. D. Zimmerman — Third in a series
about a gay TV personality whose private life is forever
intruding on his public image; here, hero Todd Mills is
caught up in a frenzy of unlikely terrorism. His paper-
back originals Tribe and Closet have been bestsellers; this
is his first hardcover, but it's a good one for the mystery
section. Delacorte, $21.95 cl, 0-385-31983-5.

*Pink by Gus Van Sant — From the director of
My Own Private Idaho and To Die For, to mention the
two movies I liked, comes a debut novel, a loopy and
exhilarating novel of the sort which used to be called
experimental before that became a put-down.
Doubleday, $21.95 cl, 0-385-48828-9.

Miss Vera’s Finishing School for Boys Who
Want to Be Girls: Tips, Tales, and Teachings from the
Dean of the World’s First Cross-Dressing Academy
by Veronica Vera — Well, the title says it all: it'll liven
up your transgender section. Doubleday, $14.95 pb,
0-385-48456-9.

*Cracks in the Iron Closet by David Tuller —
Paper edition of a fine book looking at lesbian and gay
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life in contemporary Russia. University of Chicago,
$14.95 pb, 0-226-14264-7.

*After Nirvana by Lee Williams — “A stark and
stunningly realized post-grunge novel in the tradition
of John Rechy’s City of Night,” says the publisher of
this on-the-streets coming-of-age book. William
Morrow, $20 cl, 9-688-15215-5.

Modern Words 5: A Thoroughly Queer Literary
Journal — Garland Richard Kyle’s exquisite little
magazine has evolved into, in effect, an excellent
annual anthology of prose and poetry by both women
and men. Contributors this issue include Justin Chin
(Bite Hard), Jorge Ignacio Cortinas (whose work will
appear next year in Best Gay Erotica 1998), Brian
Chung and Rigoberti Gonzalez — a welcome wide
range of voices which has been a hallmark of Kyle’s
magazine. Modern Words, $12 pb, no ISBN, Alamo.

In the Flesh: Undressing for Success by Gavin
Geoffrey Dillard is a book with an interesting publish-
ing history — several years ago it was offered in a
Dutton catalog, and touted by sales reps (A Different
Light in San Francisco ordered 100), and page-proof
galleys were even mailed out, before legal threats from
some of the moguls mentioned in Dillard’s sensuous
and spiritual tell-all caused the publisher to suddenly
cancel the book. Several other publishers dallied with
the work but backed out when they realized that the
Dillers and the Geffens of the world don't like to be
written about in an unauthorized way; the at-last edi-
tion, edited by David Groff, may be, um, softer than the
original manuscript. In any case, though, Dillard’s
balanced take on porn films, hustling, AIDS, and spiri-
tual renewal is candid, saucy, refreshing and wise, a
fine addition to the recent spate of personal memoirs.
Barricade Books, $23.95 cl, 1-56980-118-5.

A couple of gender-straddling gift book ideas:
Bachelor Brothers’ Bed & Breakfast Pillow
Book by Bill Richardson — From Canadian radio
broadcaster Richardson comes a really sweet sequel
to the bestselling Bachelor Brothers” Bed & Breakfast,
itself purporting to be an account of the lives of
elderly hoteliers Hector and Virgil; this is a finely fey

collection of bon mots, doggerel, annotated recipes,
anecdotes and lists of recommended readings. St.
Martin’s, $18.95 cl, 0-312-16779-2.

Studio 54: The Legend by Niels Kummer, photo-
graphy by Felice Quinto — A photo/text reprise of the
blazing-bright glamour of the dimly-lit disco which,
for better or worse, has defined New York of the 70s
and early 80s. teNues, $29.95 pb, 3-8238-2118-0.

Isaac Mizrahi Presents the Incredible Adven-
tures of Sandee the Supermodel or Yvesac’s Model
Diaries by Isaac Mizrahi — Let’s use the word “decon-
struct” with a sense of humor, and that’s the essence of
this fashion designer’s skewering of a world he knows
well. The book comes, actually, as a boxed set, with the
before and after stories of a generic supermodel, and a
third volume which pretends to be a novel based on the
making of a documentary (in real life) of Mizrahi. It's
an odd but delightful piece of camp — gay men with
fashion genes will love it, as will gay women with a
certain perspective on the tyranny of fashion. Simon &
Schuster, $29.95 boxed, 0-684-83511-8.

Enchanted Evenings: The Broadway Musical
from Show Boat to Sondheim by Geoffrey Block —
Here are the backstage stories of how more than a
dozen classic Broadway shows were crafted. Oxford
University Press, $35 cl, 0-19-510791-8.

*Shared Heat: Portraits and Stories Celebrating
Lesbian, Gay and Bisexual Young People by Adam
Mastoon — Forty portraits of teens, stunning in their
style, are complemented by the teens’ own words.
William Morrow, $22.50 cl, 0-688-14931-6.

Sex Lives of the Hollywood Idols and Sex Lives
of the Hollywood Goddesses, both by Nigel
Cawthorne — The first digs into the polymorphous
reality of the likes of Flynn, Dean, Grant, Valentino
and Gere (how come the guys aren’t “gods”? Oops,
maybe a silly question); the second looks under the
bedcovers of Nazimova, Garbo, Dietrich, Crawford
and Colbert. And if you don’t know the first names,
you won't get much out of these two books. Trafalgar
Square, $11.95 pb each, 1-85375-249-5/-250-9.

Never make promises you can’t keep: last issue
I promised calendars for the Winter season, but way
back then I didn’t realize how close to December that
listing would appear, after many calendars are
already out of stock at the wholesalers — the best
ones always run out. I'll plan ahead next year. ~ O
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= ART BOORKS

By Tee A. Corinne

Spirited Threads: A Fabric Artist’s Passion for
Life, The Art and Writings of Patricia Roberts Cline
by Cynthia Grant Tucker uses a mixture of (edited)
journals, memoir, and biography to focus on the life of
Memphis-born quilter, Patricia Roberts Cline
(1943-1996). Cline’s life was shaped both by her talent
for art and the cystic fibrosis which caused doctors to
predict that she would not live beyond age twelve. For
Cline, working with fabrics and threads was a way to
avoid the lung-damaging fumes of painting and print-
making studios. In 1991, Cline showed her quilts at
Meristem bookstore: “Meristem is a feminist book-
store and, like others around the country, serves the
lesbian community as well as women in general and
their friends.... One of my nieces, a college student,
phoned right before the [opening of my exhibition at
Meristem] and told me that my exhibit was being
announced in a local gay and lesbian newspaper.
She...was afraid I didn’t know — actually, [ didn’t —
but I really saw no cause for alarm.... My deep feeling
is that women'’s progress has been so slow because we
divide ourselves up according to what we are not,
instead of who we are.” The book is inspiring on many
levels. Advertised in the Feminist Bookstore Network
Fall Catalog. $19.95 pb, 0-9638327-8-6, Sibyl Publica-
tions. Distributed by Ingram, BP, and APG.

Limelight: A Memoir by Helen Gee is a highly
readable memoir by a woman who ran a combination
photographic gallery and coffeehouse in Greenwich
Village from 1954 to 1960. Gee, a single mother, over-
came myriad obstacles in starting and running the
only photo gallery in the country at the time, exhibit-
ing work by many well-known individuals and others
whose fame has grown. $19.95 pb, 0-8263-1817-7; $50
cl, -1783-9, University of New Mexico Press.

Julia Margaret Cameron (1815-1879) was one of
the earliest British women photographers who
created a unique body of work, using family, friends,
and servants to represent poetic or mythic figures. It
helped her fame that many friends, such as Carlyle
and Tennyson, were famous literary figures. She
wrote, “I longed to arrest all beauty that came before
me, and at length the longing has been satisfied.”
Annals of My Glass House: Photographs, an exhibi-
tion catalog, includes texts by Cameron and several
others as well as very interesting critiques of

s

From Annals of My Glass House: Photographs by Julia
Margaret Cameron (Scripps College)
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Cameron’s work. $14.95 pb, 0-295-97602-0, Ruth
Chandler Williamson Gallery of Scripps College.
Distributed by University of Washington Press.

The Goddess: Creation, Fertility, and Abun-
dance, The Sovereignty of Woman, Myths, and
Archetypes by Shahrukh Husain is a glossy, mini-
encyclopedia of color photographs and multicultural
information, including maps, personalities such as
Zsuzsanna E. Budapest, and work by both modern and
ancient artists. $15.95 pb, 0-316-38005-9, Little, Brown.

Hathor Rising: The Power of the Goddess in
Ancient Egypt by Alison Roberts is one of those books
which is likely to sell on the richness of its illustrations
alone. All the illustrations are in black and white, which
keeps the price reasonable, but their clarity, juxta-
position, and relevance to the text make them a delight.
The writing is engaging and compelling. $19.95 pb,
0-89281-621-X. Inner Traditions, One Park St., Rochester
VT 05767. Distributed by Ingram and B&T.

My Spirit Flies: Portraits and Prose of Women
in Their Power by M. Cathy Angell documents
Angell’s journey as she learns to follow her own
passions and gains the power to make her vision real.

The photographs are strong images of ordinary
women doing activities which empower them. These
are juxtaposed with their own words about their mo-
tivations and activities. An excellent gift book. $24.95
pb, 0-9655459-3-8. Bay City Press, PO Box 1213,
Bellingham WA 98227. Distributed by BF, Ingram,
B&T, and New Leaf.

Sex in Public: Australian Sexual Cultures edited
by Jill Julius Matthews collects excellent essays, includ-
ing “Lesbian Erotica and Impossible Images” by
photographer C. Moore Hardy, and “Stirred Heart and
Soul: The Visual Representation of Lesbian Sexuality”
by Elizabeth Ashburn, author of Lesbian Art: An Encoun-
ter with Power. $24.95 pb, 1-86448-049-1, Allen & Unwin.
Distributed by Paul & Co., PCS Data Processing, 360 W.
31 St.,, New York NY 10001; fax 212-967-0928.

“Feminism has made a significant impact on all
Western theory for the past twenty-five years but it
has had little positive impact on Africa, where it is
frequently viewed with suspicion because of its
foreign origins.” In Women and Art in South Africa,
Marion Arnold, a white South African academic, sets
out to supply female histories, make women of the
past visible, and present a contemporary post-
colonial critique. In a series of essays with titles like
“Subject to Authority,” “Portraits of Servitude,”
“Contemplating Self,” and “Proclaiming Woman-
hood,” Arnold examines a variety of artists and
issues. References and brief biographies are included.
$39.95 cl, 0-312-16586-2, St. Martin’s Press.

June Wayne: A Retrospective by Arlene Raven
focuses on one of the fabulous figures of American art
in the last forty or so years. Wayne (born in 1918),
founded Tamarind Lithography Workshop in L.A. in
1960 and led the contemporary print revival. Tough,
invorgorating, explosively creative, her work ranges
from abstract to fanciful to hauntingly realistic. $24.95
pb, 0-295-97607-1, Neuberger Museum. Distributed
by University of Washington Press.

The Witch of Kodakery: The Photography of
Myra Albert Wiggins, 1869-1956 by Carole Glauber
documents the work of an early Pacific Northwest photo-
grapher who was active with the Pictorialists, a photo
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movement which created moody, soft-focused images
more akin to art than to reportage. Later in life, Wiggins
became a painter and several of her oil paintings are also
reproduced here. $28 pb, 0-87422-148-X; $42 cl, -149-8,
WSU Press. Distributed by Ingram and Partners.

Particular Voices: Portraits of Gay and Lesbian
Writers by Robert Giard has Olga Broumas on the
front cover, Audre Lorde on the back cover, and a host
of generally well-known lesbians and gay men
pictured inside, including Achy Obejas, Jane Rule,
Irena Klepfisz, Joan Nestle, Becky Birtha, Del Martin
and Phyllis Lyon, Carol Seajay, Ana Maria Simo, Kath-
erine Forrest, and many, many more. Most images are
coupled with excerpts from each person’s writing. $45
cl, 0-262-07180-0, The MIT Press.

I Am the Most Interesting Book of All: The
Diary of Marie Bashkirtseff Vol. I, translated by
Phyllis Howard Kernberger with Katherine Kern-
berger, is the private voice of Marie Bashkirtseff
(1858-1884), a talented artist who rebelled against the
restrictions of her time, lived fast, and died of
consumption atage 26. She was born in Russia, moved
to France as she began her teen years, and started
keeping her journal at age 14. The story of the transla-
tion itself is a feminist adventure story worth
preserving. $35 cl, 0-8118-0224-8, Chronicle Books.

From Suffragettes to She-Devils: Women’s
Liberation & Beyond by Liz McQuiston, introduction
by Germaine Greer, begins with an image of Wonder
Woman using a speculum, battling men wearing
AMA buttons, holding books by Freud or holding
protest signs. This book is a visual history of graphics
associated with different phases of women’s move-
ments in various cultures, from 1850 to the present.
Funny, insightful, moving, international, and worth
every penny of its price. $59.95 cl, 0-7148-3619-2, Phai-
don. Available from Chronicle Books.

For librarians: Women Photographers: A Selec-
tion of Images from the Women in Photography
International Archive 1852-1997 by Peter E. Palmquist
and Gia Musso, is a limited edition reference book with
abroad range of photo practitioners and fineillustrators
(I am represented by the cover image I made for The

Swashbuckler), as well as brief, informative biographical
essays. $32.50 pb, 1-887825-04-5. laqua Press, PO Box
70, Kneeland CA 95549. No discounts.

New in paperback: Conversations Before the
End of Time: Dialogues on Art, Life & Spiritual
Renewal by Suzi Gablik includes provocative dis-
cussions with The Guerrilla Girls and other women
active in the contemporary art scene. $14.95 pb,
0-500-27838-5, Thames and Hudson. Distributed by
W.W. Norton.

Clarification:

Healing Legacies, reviewed in the Sidelines issue
(pg. 55) and in the Fall Announcements issue (Art, pg. 51)
seems not to be available for resale. A 24-page booklet of
Matuschka’s photo-montages and writing dealing with
mastectomy and breast cancer, titled Y2 of a V2 of a %, (but
bearing only the word “Matuschka” on the cover) is avail-
able direct from Matuschka. An excellent resource in a
world where breast cancer runs rampant and there are far
too few images of women living their lives post-mastectony.
50% discount to bookstores. $9. Matuschka, 150 E. 87th
Street, New York NY 10128; 212-722-2131. o

Which lunar calendar?
The Lunar Calendar.
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The 22nd anniversary edition features fresh work from
25 artists and writers, definitive moon-data,
32 page, wall-hanging, recycled paper.
ISBN 1-877920-08-8. Retail: still only 20.00 US$.

Available from: BOOKPEOPLE, BAKER & TAYLOR,
LADYSLIPPER, NEW LEAF DISTRIBUTING,
MOVING BOOKS, SAMUEL WEISER,

SMALL CHANGES, VISIONWORKS, and the publisher.
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By Dorothy Holland

TECH GRRLS STRIKE BACK

After years of boys going first, girls finally have
a few choices in software designed for them. Last year,
Barbie was one of the bestselling computer software
packages during the holiday season. It did extremely
well, and finally proved to the software industry that
there really is a market in girl-related materials. This
year, there are actually several titles for supportive
moms, aunts, and friends to consider for those Tech
(or soon-to-be-) Tech Grrls.

The first is a book that is absolutely wonderful for
girls who are, or hope to become, computer literate:
Tech Girl’s Internet Adventures, subtitled “An
adventure-filled and fun way for girls to learn about
the Internet and technology” by Girl Tech. Yes Yes Yes.
Designed for girls ages 8 and up, this delightful book
offers girls a step-by-step guide to launching them-
selves onto the Web. It highlights 100 Web sites just
for girls, features helpful tips and advice to keep
young Internet users safe, presents notable women
throughout history, and helps girls design a Web
page — even providing space on the Internet to post
it! Quite a delight. Attractive graphic design, engag-
ing presentation. Advertised on the cover of the
Feminist Bookstore Network Fall Catalog. $19.99,
0-7645-3046-1, book + Win CD-ROM, IDG. Available
from Ingram, BP.

You'll definitely want to carry the book. As for the
following software, I'm not so sure, but I really think
you'll need to at least know about the following soft-
ware/ games for girls.

Purple Moon is a new software company that
develops computer adventures for girls. Rockett’s
New School and Rockett’s Tricky Decision are $29.95
each (Win/Mac CD-ROM), and both feature Rockett,
an eighth-grade girl, and her adventures. You control
the adventures with your decisions every step of the
way. Secret Paths in the Forest ($29.95, Win/Mac
CD-ROM) is the first in another series. In this title, you
venture into a mysterious wilderness, following paths
by solving puzzles and gathering secret stones. I
haven'’t seen these yet, but the company definitely has
its heart in the right place, and I'm planning to direct
these toward my niece.

Girl Games has produced three titles: Sabrina,
The Teen-Age Witch, based on the TV show which is
#1 in ratings among 12-17-year-old girls. CUC Inter-
national is releasing it. Clueless, based on the
second-most-popular show for girls that age, will be
released by Mattel New Media. I haven’t messed
around with either of these programs, however, I'm
assuming they will be as good as the Web site for Girl
Games — which is awesome. I have seen Let’s Talk
About Me: Girl’s Interactive Handbook for the 21st
Century (0-671-56332-7, Win/Mac CD-ROM, Simon
& Schuster). Wow! Go for it grrrrls. I had to fight for
my turn to mess around with this CD. It was a great
YA hit. Interviews with famous women, a password-
protected diary, a scrapbook, horoscopes (both

Web Site Addresses for Computer Games
for Girls:
http:/ /www.girlgamesinc.com
http:/ /www.herinteractive.com
http:/ /www.purple-moon.com
http:/ /www.girltech.com
http:/ /www.planetgirl.com
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Western and Chinese), cool quizzes, and insights into
growing up and teenage troubles. Also, ways to get
onto the Net, and hints about what to do there and
how to doit!

Then, there’s the Barbie stuff — following last
years’ tremendous sales success with Barbie Fashion
Designer CD-ROM, this year Mattel has several more
titles for those Barbie fans: Barbie Screen Styler lets
users place all sorts of amazing Barbie paraphernalia
on their computer’s desktop; Barbie Magic Fairy
Tales: Barbie as Rapunzel* has Barbie starring as the
beautiful princess trying to break the spell and save the
handsome prince; Barbie Print 'n” Play* helps users
create personalized print projects — stickers, cards and
more; and Barbie Storymaker lets users create original
Barbie stories. I'm not sure of prices or availability.
(* indicates CD-ROM on both Mac and Windows.)

AUDIO

There are several mystery titles that I just loved
this time around. Of course, there’s Unnatural Expo-
sure by Patricia Cornwell, read by Blair Brown.
Another great Cornwell mystery with Kay Scarpetta.

Can You Afford Not to Call?

(800) 634-6044

The Most Extensive Selection
of Recordings by Women

Feminist/Women’s Music ¢+ Comedy 4+ World
Drumming/Percussion + Rock/Pop 4+ Spoken
Alternative + Soundtracks 4+ Men's Music
Blues + Spirituality 4+ Jazz 4 Classical

Country + International 4+ and much more...

LADYSLIPPER Music

Nationally Distributing Music By Women Since 1976

($24, 4 cassettes, 4 hours, abridged, 0-679-44509-9,
Random Audio. Available from Ingram, BP) Also,
Endangered Species by Nevada Barr, read by Cindy
Williams. Oh goodie, now I can listen to one of my
favorite authors as I travel. This one takes place on
Georgia’s Cumberland Island National Seashore
after a drug-related plane crash. ($17.95, 2 cassettes,
3 hours, abridged, 0-787103-73-5, Dove Audio.)
Then, don’t miss Il Wind by Nevada Barr, read by
Joanna Gleason. Somehow I missed this one! Quite a
delight to find Barr s stuff on tape. ($17.95, 2 cassettes,
3 hours, abridged, 0-787103-70-5, Dove Audio.)

Willa Cather: Stories by Willa Cather, read by
Melissa Hughes. Think of Willa Cather, then think of
Nebraska: the divide, the plains, the colors, and the
awesome horizon lines. Cather’s stories and novels
embrace life there in the early 1900s as no other
authors have done. I loved this tape. ($22.95, 2 tapes,
3 hours, 1-883332-29-X, Audio Bookshelf. Available
from Ingram, BP) A Thousand Acres by Jane Smiley,
read by Kathy Bates. A touching, poignant novel
about the human cost of a lifetime of farming — and
repressing, then confronting, the incest memories that
are deeply rooted in this particular farm family. ($22,
4 cassettes, 4 hours, abridged, 0-671-57727-1, Simon &
Schuster.)

There’s this kids’ tape that I loved that has both
Eleanor and Hattie and the Wild Waves by Barbara
Cooney on it, read by the author. Cooney devoted
three years to researching the story of Eleanor
Roosevelt’s childhood, and her meticulous attention to
historical detail lays the groundwork for superb visual
and verbal storytelling. Cooney says, “I think that
Eleanor is the nicest book I've ever written.” Contrast-
ing with the sad and lonely childhood of Eleanor
Roosevelt is the book Hattie and the Wild Waves,
based on the life of Cooney’s mother. Filled with love,
family, and hope, this is the story of a young girl's
inspiration and dreams. Ages 5 and up. $13.95, 1 cas-
sette, 40 minutes, 1-883332-31-1, Audio Bookshelf.

Here’s one we’ll all enjoy: A Kind of Grace: The
Autobiography of the World’s Greatest Female
Athlete by Jackie Joyner-Kersee, read by the author.
From the world’s greatest female athlete comes an
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inspiring story of triumph over poverty, racial
discrimination, and life-threatening illness. $17.98, 2
cassettes, 3 hours, abridged, 1-57042-543-4, Warner
Audio.

Night Flying Woman: An Ojibway Narrative
by Ignatia Broker, read by Debra Smith. I couldn’t get
into this tape, but Kati Jacobs, a friend of ours, abso-
lutely loved it! Here’s her review: “Journey to the
not-so-distant past where two cultures collide and
only one emerges. Or so it seems. Guided by the
wisdom of the Ojibway grandmothers, the tribe
learns to appear to absorb itself into the white man's
world, while still maintaining the wisdom, knowl-
edge, and values of generations gone by. Adopting
the white man’s vernacular, the grandmothers teach
their children to love the earth and one another and
to wait...wait for the time when the caretakers of the
Mother will once again save us all from [the white
man’s] destructive practices.” Kati highly recom-
mends it. $22, 3 cassettes, 3 hours, 0-87351-293-6,
Minnesota Historical Society Press.

The Heart of a Woman by Maya Angelou, read
by the author. Angelou leaves California with her son
for New York, where she enters a world of Black artists
and writers. Not since her childhood has she lived in
an almost entirely Black environment, and she is sur-
prised at the obsession her new friends have with the
white world around them. Angelou chronicles her
joys and burdens as a Black mother in America, and,
how the son she has cherished so intensely and
worked for so devotedly finally grows to be a man.
$18, 2 cassettes, 3 hours, abridged, 0-679-46097-7,
Random House.

The Dancing Mind by Toni Morrison, read by the
author. This is the speech that Morrison gave for her
acceptance of the National Book Foundation Medal
for Distinguished Contribution to American Letters in
1996. She speaks with brevity and passion to the pleas-
ures, the difficulties, and the necessities of the
reading/writing life in our time. $6, 1 cassette, 10
minutes, unabridged, 0-679-46026-8, Random House.

Clearing Your Past: How to Explore Your
Memories and Change Your Future by Lynne Finney,
read by the author. Teaches a direct way to uncover and
heal the painful memories from the past. With step-by-
step instructions and case histories, Finney guides
readers through a program for freeing themselves of
the limiting core beliefs that can cause fear, guilt,

depression, and self-defeating behaviors. $18.95, 2 cas-
settes, 3 hours, abridged, 1-56455-444-9, Sounds True.

The Healing of America by Marianne William-
son, read by the author. Presents a vision for America
in which Williamson calls for a return to spiritual
values and to principles outlined by our founding
fathers [sic]. Explores the roots of politics to show how
we have lost our way, and how we can heal ourselves
as we heal our nation. If you have a big Marianne
Williamson following, you'll probably need this tape.
$18, 2 cassettes, 3 hours, abridged, 0-671-57653-4,
Simon & Schuster.

Meditations by Shakti Gawain, read by the
author. Offers four different guided meditations, all
designed to help listeners develop qualities such as
creativity, intuition, and inner strength to effect posi-
tive change in their lives. $17.95, 3 hours, unabridged,
1-57731-023-3, New World Library.

The Chalice & the Blade: Our History, Our
Future by Riane Eisler, read by the author. This is a
new, accessible adaptation of the ground-breaking
book in which Eisler combines theory and scholarship
to tell a new story of our cultural origins. She recon-
structs a prehistoric culture based on partnership
rather than domination and traces the roots of the
global shift to patriarchy, showing that war is neither
divinely nor biologically ordained. $17.95, 3 hours,
abridged, 1-57731-011-X, New World Library.

COMPUTER BOOKS
The Writer’s Guide to the Internet by Dawn
Groves. Intended for writers who want to use their
computers for more than word processing, this book
focuses on the tools and skills needed to take advan-
tage of Internet resources, services, research, and
communication — from getting on the Web and creat-
ing Web pages, to publishing an E-zine and copyright
info. Very useful for writers who are also computer
folks. $18.95, 1-887902-13-9, Franklin, Beedle & Assoc.

GREAT GIFT IDEAS FOR
COMPUTER-SAVVY CUSTOMERS

Women in the Arts isa CD-ROM of the collection
from the National Museum of Women in the Arts. I've
just seen a demo of this, but it really looked good. You
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By Liz Wermcrantz
Women & Children First/Chicago

Liz Wermcrantz from Women & Children First is
our new Video reviewer. Please send review copies to her
at Women & Children First, Attn.: Liz Wermcrantz —
FBN Video Reviewer, 5233 N. Clark St., Chicago IL
60640; 773-769-9299.

Born in Flames by Lizzie Borden. This futuris-
tic film was first released in 1983 but has been in
moratorium for many years. Newly re-released, it
is so right-on in so many ways. Not only is it an
amazingly written, acted, and directed film, it
drives home its message in a way that is interesting,
provocative, and enlightening despite the fact that
the characters are dressed in some obviously 80s
garb. Born in Flames opens ten years after the
social democratic war of liberation and we get the
chance to look back on what’s happened. Instead of
the egalitarian society that social democracy pro-
poses, we witness the typical compromises that
occur when a party comes to power. The strong
women in this film fight back. They struggle and
rage against conflicts women face under all types of
governments and in all times. This film has firmly

VIDEO FOR FEMINIST BOOKSTORES

placed itself in my personal top 10. $29.95 retail,
First Run Features. Available from Wolfe Video and
Naiad Video.

Amazing World by Denise Ohio. This Northern
Arts/Naiad Press release done by Denise’s own pro-
duction company, Holy Toledo Pictures, is about two
tabloid reporters, Bing and Nico, as they track down
strange and supposedly freaky occurrences in their
fight for the front page. Their relationship starts with
the stereotypical tensions between two lesbians of
completely different styles and pasts and quickly
turns sexual as they muddle through a case of serial
killing with the assistance of a dead psychic. Call it a
street-smart, grunge Claire of the Moon with a thriller’s
twist. $29.95 retail. Available from Naiad Video.

Teasers: Provocative and Passionate Lesbian
Erotica. This saucy collection of erotic shorts is
filled with the earnest tanglings of young lesbians.
Included are films titled Top of the World, Regarde-
Moi, Double Entente, and Love Strikes Hard, and a
couple of music videos. These shorts take the
viewer to coffee shops and bars and show many
tension-filled moments and erotic interludes. The
video is a much-needed addition to the somewhat
lacking world of lesbian erotica. $29.95, #5172.
Available from Wolfe Video and Naiad Video. O

can browse, create a slide show, take a tour of the
museum, and find biographical material on lots of
women artists. Could be very useful for teachers.
Advertised in the Feminist Bookstore Network Fall
Catalog. $49.95, 1-57768-010-3, Win/Mac CD-ROM,
McGraw-Hill Home Interactive.

The Heroic Legends of Hercules & Xena. This
is a CD-ROM full of more information than you ever
wanted to know about Xena (and also Hercules, but
who cares about him?!). Includes never-before-
available bloopers. Full of video, audio, graphics,
and text. A sure bet for the Xena fan clubs. $34.95,
1-887692-28-2, Win CD-ROM, Software Sculptors.

The Harvard Guide to Women’s Health, edited
by Karen Carlson, Stephanie Eisenstat, and Terra
Ziporyn. Pilgrim New Media and Harvard have
joined together to package the book and CD-ROM
— at a reasonable price. It installed very easily on
my Windows 95 computer. The info on the disk is
presented in easy-to-navigate menus — won't scare
even a novice. I don’t know, though, if we have
customers who will go the extra little bit to get a
CD-ROM — but perhaps it’s worth a try. $39.95,
0-674-36771-5, Win/Mac CD-ROM, Harvard
University Press.

Her Heritage: A Biographical Encyclopedia of
Famous American Women, edited by Robert McHenry.
Some stores sold this well, many did not. The new
packaging is much more appealing. $49.95, 1-885213-
07-7, Win/Mac CD-ROM, Pilgrim New Media.
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Reel Women: The Untold Story. Based on the
book Reel Women: Pioneers of the Cinema by Ally Acker,
this CD features Jodie Foster, who says, “I think that
it would have changed me as a human being if I had
known that there were women who were so impor-
tantly involved in all aspects of filmmaking....”
Includes interviews, film clips and photographs, biog-
raphies and filmographies for 100 women
filmmakers. I'm not a film buff, but I really enjoyed
playing around in this CD. It includes a documentary
on the history of women in film. Users can sit back and
watch, or go searching for information on women,
film, or whatever. Very nicely put together, installs
easily, interactive. 1-887233-15-6, Win CD-ROM.

FOR TEACHERS AND PARENTS

PCs for Teachers, 2nd Edition by Pamela Toliver
and Carol Kellogg. This could be really valuable for
teachers — starts with what a computer is, dwells on
how to make one work, and then presents tons of ideas
for using computers with students and in the teacher’s
professional life. Includes great proposals such as how
to teach computers withouta computer (sadly enough,
a given for many teachers). $24.99, 0-7645-0240-9, book
+ CD-ROM, IDG. Available from LPC.

Creating Web Pages for Kids and Parents: The
Dummies Guide to Family Computing by Greg
Holden includes a CD with all the tools you'll need.
Hands-on, easy-to-follow reference for creating and
publishing family members’ personal pages on the
Web for little or no cost. Simple, clear instructions
show adults and kids how to organize and plan a
complete Web site and even how to add animation,
sound, and graphics. $24.99, 0-7645-0156-9, IDG.
Available from Ingram.

Great Software for Kids & Parents by Cathy
Miranker and Alison Elliott gives hints on how to
choose the best software for kids — how to evaluate
different kinds of software, coordinate software with
schoolwork, and buy software that works for kids’
ages, grades, and interests. Very handy. $24.99, 0-7645-
0099-6, IDG. Available from Ingram, BP.

Take Charge Computing for Teens & Parents by
Pam Dixon helps teens and parents find relevant,
useful software and Web information. Hundreds of

MORE VIDEO

By Jennifer Hichey
Formerly with Full Circle/ Albuquerque

Two Friends, by the Academy Award-
winning director of The Piano, this is one of Jane
Campion’s finest films. Louise and Kelly, once
inseparable girlfriends, have now grown apart,
their friendship having fallen prey to the typical
teenage problems of boys, sex, and drugs. This
video tells the story of their heartbreaking rush
toward adulthood with the honesty and passion
that are the hallmarks of Campion’s work. 76
minutes. $59.95, #11324. Available from Wolfe.

The Castro. Known internationally as the
world’s first “gay hometown,” San Francisco’s
Castro district has a rich history. This highly
acclaimed documentary is a must have. Filled
with rare archival footage, the story of the
Castro’s transformation over the years is told by
those who love it, young and old, straight and
gay. $29.95, #11271. Available from Wolfe.

Women Speak Up: A Video Collection of
Women’s Voices from Around the World — The
United Nations’ International Women’s Forum,
Huairou, China, 1995. Produced by Esther
Farnsworth and Linda Leehman. This is a colorful
collage of events and music from the Fourth UN
International Women’s NGO Forum, attended by
30,000 women from 189 countries. Captures the
serious, predominant themes of the Forum and
also portrays the joyful celebration of women
being together. 58 minutes. SR$19.99/$11.99 from
Multicultural Media, RR 3, Box 6655, Granger
Rd., Barre VT 05641; 800-550-9675, 802-223-1294,

fax 802-229-1834. Available from Ladyslipper and
Goldenrod. O

software descriptions give users an inside look at how
to choose the best software to take charge of school
work, social life, Web browsing, hobbies, sports, and
more. Ages 12-20. $24.99, 0-7645-0101-1, IDG. Avail-
able from Ingram, BP. (®,

Volume 20 Number 4

67

November /December 1997

This content downloaded from
70.126.145.227 on Sat, 19 Mar 2022 18:08:11 UTC
All use subject to https://about.jstor.org/terms



Feminist Bookstore News

CIENCE FICTIO
& FANTASY

By Laura Quilter, University of Illinois at Chicago
Library and Heather Whipple, Swarthmore College
Library

Nice to meet you, FBN people. We are long-time
feminist science-fiction fans, sometime bookstore
employees, avid bookstore patrons, and current aca-
demic librarians. We met through our interest in

_ feminist SF, first online and then at WisCon, the annual
feminist SF convention in Madison, Wisconsin. WisCon
is the birthplace and frequenthome of the James Tiptree,
Jr., Award, presented, since 1992, to science fiction that
explores or expands gender roles. The Tiptree winners
offer an amazingly diverse sampling of what good
(science) fiction can do, and most importantly, all the
books (not counting two winning short stories by
Ursula K. Le Guin) are still in print. Several of these titles
have been mentioned in previous issues of FBN, but
they’re all good enough to warrant another look and
keep in stock. In this issue we'll review the Tiptree books
and revisit some other fabulous titles, new and old, that
should expand horizons and inspire devoted follow-
ings among your customers.

The first Tiptree winners were White Queen by
Gwyneth Jones (Orb, $12.95 tp, 0312890133) and A
Woman of the Iron People (WIP) by Eleanor Arnason
[two volumes: WIP: In the Light of Sigma Draconis
(Avon, $4.99 pb, 0380756374) and WIP: Changing
Women (Avon, $4.99 pb, 0380756382)]. A Woman of
the Iron People chronicles the experiences of two
women, one from Earth exploring a new planet, the
other a native of that planet, a wanderer and outcast
searching for a way to live with herself and her

culture. In contrast to Arnason’s limited-technology
culture, White Queen presents another version of the
“first contact” story, this one set in early 21st-century
chock-full-o-technology Earth. A journalist in exile
encounters a person he assumes to be a “girl,” but
who is actually one of a group of marooned aliens.
The shifting points of view between human and alien
offer a fascinating exploration of cultural assump-
tions and expectations.

Maureen E McHugh’s China Mountain Zhang
(St. Martin’s, $13.95 tp, 0312860986) presents a future
Earth in which China is the dominant world power
and culture, frontier colonies have begun to settle
Mars, and social constraints remain a powerful force
in the lives of the characters. The book’s chapters
switch narrators, all of whose lives intersect loosely
with each other, though the primary story is told by
Zhang, a gay Chinese student/engineer/designer.

Ammonite by Nicola Griffith (Ballantine, $5.99
pb, 0345378911) takes place on Jeep, a planet with a
virus that kills most people infected by it —including
all men. An anthropologist is sent to test a new vac-
cine for the virus and to find out how the original
colonists survived and thrived. Her journey across
Jeep leads to her own journey of change and discov-
ery. This is a women-only novel with no separatist
discussion — the virus is a big problem, but the pros
or cons of the absence of men is simply not an issue.

Nancy Springer’s Larque on the Wing (Avon,
$4.99 pb, 0380767422) was a co-winner. Larque may
be familiar to many of us — a middle-aged woman
wondering who she is and who she wanted to be and
who she wants to become. Humorous and fantastical,
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serious and metaphysical, the story follows Larque as
she encounters, searches for, and becomes different
incarnations of herself: a grubby, skeptical 10-year-old
appalled at how the 40-year-old turned out, a fun-
loving, adventurous young gay man, and the new old
person she (re)discovers in herself.

Both Waking the Moon by Elizabeth Hand
(HarperCollins, $5.99 pb, 0061054437) and Theodore
Roszak’s The Memoirs of Elizabeth Frankenstein
(Bantam, $5.99 pb, 0553576372) involve secret
goddess-worshiping groups and explore images of
the Goddess as both creator and destroyer. Hand’s
illuminati-style believers live and die in a modern
high-gothic world of academia and magic. Anyone
familiar with Mary Shelley’s tale knows that the char-
acters in the Frankenstein story also inhabit a gothic
world; Roszak’s retelling of the story from Elizabeth’s
point of view is compelling and surprising; her mem-
oirs are full of events as strange and charged as
Victor’s concurrent experiences creating the monster.

Mary Doria Russell’s novel The Sparrow is still
in hardcover and will be out in paperback this Fall
(Fawcett, $12 tp, 0449912558). Reviewed in the
May/June 1997 issue of FBN, it’s just as highly
recommended now as then. Rich characters and a
suspenseful, tragic story of first contact between
humans and aliens focus on the transformation of a
Puerto Rican Jesuit priest struggling with his love of
God, his different loves for his human companions,
and his awe-ful encounter with the alien culture.

Three retrospective Tiptrees were awarded to
works that would have won had the award existed
when the books were originally published: Ursula K.
Le Guin, The Left Hand of Darkness (Ace, $6.50 pb,
0441478123); Joanna Russ, The Female Man (Beacon,
$11 tp, 0807063134); and Suzy McKee Charnas, Walk
to the End of the World and Motherlines (InBook,
$14.99 tp, 0704341549 — one volume for both titles).
The third book in Charnas’ series was published
almost 20 years after the first two: The Furies (Tor,
$5.99 pb, 0812548191).

Other award-winning, Tiptree “short-listed” SF,
and recent titles are listed below. All of these books
have stood the test of time.

AVON

Severna Park, Speaking Dreams ($5.99 pb,
0380729245). This very interesting story was first

available through Firebrand and is now back in
print. It will have ongoing popularity; it is well-
written and interesting, and should appeal to lesbian
and SF audiences.

BANTAM

Sheri Tepper’s work provokes and satisfies. A
prolific author, she also writes mysteries as B.J.
Oliphantand A.J. Orde. Beauty ($5.99 pb, 0553295276),
Gibbon’s Decline and Fall ($6.50 pb, 0553573985),
Grass ($5.99 pb, 0553285653), and The Gate to
Women'’s Country ($5.99 pb, 0553280643).

BEACON

Both Octavia Butler’s Kindred ($13 tp, 08070-83054)
and Monique Wittig’s Les Guérrilleres ($12.95 tp,
0807063010) are classics that should retain their popular-
ity. Kindred — the story of a woman who finds herself
mysteriously back in time as a slave — is one of Butler’s
best-known works. Wittig’s work — strange and some-
times hard to read — is sought after nonetheless.

CLEIS PRESS

Pam Keesey, ed. Women Who Run with the
Werewolves ($12.95 tp, 1573440574), Dark Angels:
Lesbian Vampire Stories ($10.95 tp, 1573440140), and
Daughters of Darkness: Lesbian Vampire Stories
($9.95 tp, 0939416786). Look for her new one: Vamps:
An Illustrated History of the Femme Fatale ($21.95
tp, 1573440264). The Keesey anthologies are great fun,
and will be picked up by readers of erotica and lesbian
fiction as well as SF fans.

FEMINIST PRESS

The Feminist Press continues to release marvel-
ous works by forgotten or under-rated feminist
writers. Katherine Burdekin’s Swastika Night ($9.95
tp, 0935312560) examines the misogyny that under-
pinned Nazi ideology in this frightening tale of a
debased future; book groups may wish to compare
this work with Orwell’s 1984 or Charnas’ Walk to the
End of the World. Burdekin’s The End of This Day’s
Business ($8.95 tp, 155861009X) also takes place in a
far future, one in which men are the second sex.
Compare this work with Naomi Mitchison’s
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far-future Solution Three ($10.95 tp, 1558610960) in
which heterosexuality is frowned upon.

HARCOURT BRACE & CO

Pamela Sargent, ed. Women of Wonder: The
Classic Years ($15 tp, 0156000318), and Women of
Wonder: The Contemporary Years ($15 tp, 01560-
00334). These large trades include most of the stories
in the original three out-of-print Women of Wonder
books; with some exclusions and some new mate-
rial. These might be the best introductions to
women'’s SF available.

HARPERCOLLINS

Ursula K. Le Guin is widely published, but many
of her titles are available from HarperCollins. Her
writing and wisdom improve with each work; she is
truly one of this century’s great writers and thinkers.
Her recent works, including Four Ways to Forgive-
ness ($5.99 pb, 0061054011), display a wonderful
consciousness of the ways in which power structures
affect our lives. Older collections and works, such as
The Wind’s Twelve Quarters ($4.99 pb, 0061056057)
and The Dispossessed ($5.50 pb, 0061054887), remain
as true and popular as ever.

INDIANA UNIVERSITY PRESS

Joanna Russ’ To Write Like a Woman: Essays in
Feminism and Science Fiction ($12.95 tp, 02532-
09838) was reviewed in FBN January/February 96.
Russ’ essays are witty and insightful. An excellent
book for any writer or reader.

SEVEN STORIES

Octavia Butler’s Bloodchild & Other Stories
($10 tp, 1888363363) contains several of Butler’s
most sought-after short fiction pieces.

ST. MARTIN'’S

Candas Jane Dorsey’s Black Wine ($22.95 l,
0312861818) was reviewed in FBN March/April 97.
Watch for this one to win awards. Worth every penny
for hardcover — highly recommended.

UNIVERSITY PRESS OF NEW ENGLAND
Samuel Delany is a perennial favorite with queer

and feminist readers. Literary, dense and wildly

imaginative, he writes both fiction and lit-crit. Flight

from Neveryon ($14.95 tp, 0819562777), Neveryona
($14.95 tp, 0819562718), Return to Neveryon ($14.95
tp, 0819562785), Silent Interviews on Language,
Race, Sex, Science Fiction, & Some Comics ($17.95
tp, 0819562807), Tales of Neveryon ($13.95 tp,
081956270X), and Trouble on Triton: An Ambiguous
Heterotopia ($14.95 tp, 081956298X).

VIKING PENGUIN

Angela Carter’s short work, especially, is fabu-
lous, and has fortunately just been collected in
Burning Your Boats ($14.95 tp, 0140255281). Her dark
humor and intense writing stay with you a long, long
time; expect readers to snap it up.

WARNER

Nearly all of the Octavia Butler canon is being
reissued by Warner in eye-catching metallic covers.
Bulter is the recent recipient of a MacArthur “genius”
award. Her work — especially Kindred (Beacon,
above) — is also frequently used in college classes on
literature, women'’s studies and African American
studies. Adulthood Rites ($5.99 pb, 0446603783),
Clay’s Ark ($5.99 pb, 0446603708, February), Dawn
($5.99 pb, 0446603775), Imago ($5.99 pb, 0446603635),
Mind of My Mind ($5.99 pb, 0446361887, February),
Parable of the Sower ($5.99 pb, 0446601977, Febru-
ary), Patternmaster ($5.50 pb, 0446362816, February),
and Wild Seed ($5.99 pb, 0445205377, February).

After wandering through several book-related jobs
(library assistant, mainstream publishing, bookstore clerk
at a Doubleday chain store/Stamford, CT and Wordsworth
Books/Cambridge, desktop publishing, Aquarius Books,
(the now defunct Bloomington, Indiana women’s book-
store) volunteer, and English grad student), Heather
Whipple finally realized she should be a librarian and has
been one since 1995.

Laura Quilter has been a librarian for over four years
and a feminist for most of her life (but especially since she grew
up). She’s worked with New World Resource Center, a leftist
bookstore, Autonomous Zone, an anarchist info-shop and
bookstore, and the Gerber/Hart Library & Archives
(Midwestern lesbigay archives). Laura patronizes women’s
bookstores, and now flagrantly avoids chain bookstores. O
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@ MYSTERIES@

By Nan Cinnater
Cape & Dagger and Now Voyager/
Provincetown, MA

In the better-late-than-never department, here are
a couple of interesting new mysteries by African
American women. Rhode Island Red by Charlotte
Carter is both jazzy and poetic, befitting the main
interests of the author and her heroine. Fictional
sleuth Nanette is a sax-playing street musician with an
advanced degree in French lit, who lives in New York
City but pines for Paris. Suddenly, an undercover cop
is found dead in her apartment, sixty thousand dollars
turns up stashed in her sax, and a strange man wants
her to help him understand jazz great Charlie Parker.
With an ambiguous ending that packs a wallop,
Rhode Island Red is the kind of avant-garde, neo-noir
mystery that one would hope to find in a feminist
bookstore, and it’s an affordably priced hardcover at
$15.99. 1-85242-5664-4, Serpent’s Tail.

In Caught in a Rundown, a much more tradi-
tional mystery that’s already getting a lot of positive
attention, Lisa Saxton introduces “baseball wives”
Jewel Averick and Dee Sweet. Both are married to
major league baseball players, but that’s all this odd
couple seem to have in common. Jewel is Black and Dee
is white. Jewel is gorgeous and selfish, Dee is timid and
self-effacing. The two go on a kind of treasure hunt for
a glove that belonged to a legendary player in the old
Negro Leagues. The plot unfolds at a breakneck pace,
with baseball lore, African American history, and lots
of wonderful characters thrown into the mix. Perhaps
most important, the mystery provides an opportunity
for the two women to grow and change and become
friends. $21 cl, 0-684-82967-3, Scribner.

lllustrations by Yani Batteau from The Dyke Detector,
Paradigm Publishing.

Native American mysteries are hot, but very few
of the authors are Native American themselves, and
it’s hard to tell if they are actually experts in tribal lore
and culture. I have discovered only a couple of excep-
tions. Carole laFavor is a Two-Spirit (lesbian) Ojibwa
writer, whose first mystery, Along the Journey River,
introduced Two-Spirit Ojibwa sleuth Renee LaRoche.
Renee lives on the Red Earth Reservation in Minne-
sota. The mystery involves the theft of sacred objects
from a tribal exhibit at the local high school, followed
by the murder of the Tribal Chairman. Some of the
nature writing is beautiful (reminiscent of Nevada
Barr), and Ojibwa traditions and beliefs are wonder-
fully woven into Renee’s reality, but the pacing is too
leisurely and the plot too complicated to build much
suspense. ($10.95 tp, 1-56341-070-2, Firebrand.) Renee
is back this Fall in Evil Dead Center, in which she
uncovers a child pornography ring, and is reunited
with her old girlfriend from her radical American
Indian Movement days. This complicates her already
challenging relationship with her chimook (white)
lover, a women's studies professor. With more at stake
in the plot, and with a promised “terrifying” climax (a
wilderness chase in a blizzard), Evil Dead Center may
be dead on target. ($11.95 tp, 1-56341-088-5, Firebrand.
Cloth also available for both titles.)

Mardi Oakley Medawar is an Eastern Band Chero-
kee who writes about a 19th century Kiowa man named
Tay-bodal. Death at Rainy Mountain was published by
St. Martin’s in 1996, and Booklist called it “a beautifully
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written, life-affirming, heartwarming story....” Now we
have Witch of the Palo Duro, set in 1867, when the
Rattle Band return to their traditional winter camp and
bad things begin to happen. When a death and a disap-
pearance are blamed on a mysterious witch, Tay-bodal
must uncover the truth before the camp is destroyed by
fear. $21.95 dl, 0-312-17065-3, St. Martin’s.

The holidays are good for selling hardcovers, so
here are a number to consider. Liza Cody brings back
her formidable, dysfunctional female wrestler Eva
Wylie in Musclebound. This is the third in a British
series that transcends the genre with its class and
gender consciousness and strange-but-true emotional
realism. The previous titles were Bucket Nut and
Monkey Wrench. ($22 cl, 0-89296-601-7, Mysterious
Press/Warner.) Cold Blood by Lynda LaPlante is the
sequel to the outstanding Cold Shoulder, about cop-
turned-private-eye Lorraine Page. Here Lorraine
continues to struggle with alcoholism as she searches
for the daughter of a faded movie star in New Orleans.
($23 cl, 0-679-44104-2, Random House.) Foggy Moun-
tain Breakdown is a collection of short stories, some
of them mysteries, by Sharon McCrumb, who has
made quite an impression lately with such well-
received mysteries as She Walks These Hills and If I'd
Killed Him When I Met Him. Whether customers will go
for a mixed bag of her stories is your call. ($22.50 cl,
0-345-41493-4, Ballantine.)

Many old reliables return this season. Already in
stores at this writing is Road Rage, the new Inspector
Wexford novel by Ruth Rendell, which involves envi-
ronmental terrorists and Wexford’s wife. ($25 cl,
0-609-60056-7, Crown.) P.D. James, the grande dame of
British mystery, is back with a new Dalgliesh mystery,
the first since Original Sin. In A Certain Justice, crime
literally enters the British justice system when a
woman barrister is found dead in her chambers. ($25
cl, 0-375-40109-1, December, Pantheon.) Martha
Grimes has a new entry in her Richard Jury series, The
Case Has Altered. ($24.95 cl, 0-805056203, Henry
Holt.) And Amanda Cross (who is, of course, the

wonderful Carolyn Heilbrun, author of The Last Gift
of Time) brings back feminist professor Kate Fansler in
The Puzzled Heart, her first mystery novel since the
very political An Imperfect Spy. ($19.95 cl, 345-41883-2,
January, Ballantine.)

Anne Perry now has two well-established Victo-
rian mystery series, and both sell for us in hardcover.
The Silent Cry is her eighth novel in the series featur-
ing brooding investigator William Monk and his
companion Hester Latterly. This one takes us into the
underworld of Victorian prostitution. ($24.95 cl,
0-449-90848-8, Fawcett.) The most recent paperback
in this series is Weighed in the Balance, published in
October. ($6.99, 0-804-11562-1, Ivy.)

On the legal front, Lisa Scottoline begins a new
series about an all-female Philadelphia law firm with
Rough Justice. ($23 cl, 0-06-018746-8, Harper.)
Scottoline has a nice sense of humor, which so many
legal thrillers (not to say lawyers) are missing. Her
most recent paperback, also about a woman lawyer,
is Legal Tender. ($6.99 pb, 0-06-109412-9, Harper.)

Naiad author Penny Mickelbury has jumped
ship for the big bucks (we hope) of the mainstream.
According to Mickelbury, her new novel, One Must
Wait, concerns “criminal defense attorney Carole Ann
Gibson, who gets tossed into the swampy waters of
environmental racism, pollution, and, of course, mur-
der.” There doesn’t appear to be significant lesbian
content, but it’s good