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“A brilliant and witty chronicle of one
of the happiest marriages in modern
literary history. Not only star-studded
but light-filled.”—John Richardson,

author of A Life of Picasso

“[Souhami] provides a wealth of detail
on Toklas and Stem s social circle, what DIANA SOUHAMI
the two companions ate and wore and

how they treated each other.

Gossipy fun."—Publishers Weekly

Hardcover « $26.00 « ISBN 0-04-440833-1
Fully illustrated with 45 photographs & Pandora

A Selection of the Readers’ Subscription Book Club An Imprint of HarperCollinsPublishers

Distributed by HarperSanFrancisco
Also available from HarpchollinsCanada Ltd.
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Feminist Bookstore News

FROM
THE

NOTES

COMPUTERTABEE
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Welcome to FBN's Sixth Annual University Press
issue. This issue is rich with news about the Athene
Series’ new home, an update on the NYU Press Les-
bian Life and Literature Series, Ann Christopherson’s
insights on ordering from University Presses, a tale of
setting up a Lesbian and Gay section in a University
Bookstore, and everything you need to know to go
“on-line” and tune into the Women’s Studies E-Mail
conversations (and maybe promote a few books and
pick up some new customers, too). We've augmented
all this with University Press Bestsellers lists from
around the country and a handful of “short raves”
describing a few booksellers’ favorite university press
books of the moment.

We've also taken the liberty of reproducing
Firebrand’s “A Modest Proposal” (which will also run
in The Women'’s Review of Books University Press Issue).
(See page 40.) Here in the FBN office we’ve been very
taken with Nancy’s elegantly understated idea. We've
been imagining (as I'm sure we're meant to) what
would happen if every women’s studies course used
one (or several) titles from women'’s presses and we
come up with visions of radicalized student bodies in
the 1990s complemented by financial stability for all
of the feminist presses. And that’s just a beginning!
How can we, as a feminist publishing and bookselling
community, pass this vision on to all of the women’s
studies teachers? This is a conversation I'd like to see
in FBN's pages, everywhere at ABA, and maybe on
e-mail (see above) as well. The “Women’s Studies
Teachers’ Tea,” outlined by the 31st Street Bookstore
in next issue’s “Taking Care of Business” column,
strikes us as an opportunity to do. some of that con-
sciousness raising.

This issue also includes both reactive and proac-
tive bookstore confrontations with the forces of cen-
sorship. See Bookstore News for the Alaska Women's
Bookstore’s tangle with a local city ordinance that

would have threatened several of their sections. On
page 21 we've reprinted an article that two Texan
booksellers published in their local paper in response
to San Angelo’s “Anti-Pornography” Week.

As our contribution to getting through the Febru-
ary “blahs” we’re making this our FBN cartoon issue.
Thanks to everyone who contributed, and especially
to Diane DiMassa (of Hothead Paisan fame) for the
illustrations that accompany the article about Inland’s
10th(!) anniversary.

Next issue will see the debut of our “Question
and Answer” series. Well, actually, the question
debuted two issues ago and the answers will appear

FBN
Deadlines

Spring Announcements
March/April Issue
February 18

ABA Special Issue
May/June 1992
April 6
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in the the next issue. Next issue will also see the return
of Canadian Content, thanks to a coup by Mid- Cana-
dian feminist booksellers.

Speaking of columns, FBN is also looking for a
new Mysteries columnist. Mary’s feeling a bit over-
whelmed with extended-family commitments and is
ready to pass the column on to the next mystery
buff/Sister in Crime. Call me if you're interested or
are willing to have your arm twisted!

Yes, FBN has once again reserved a block of
rooms at a motel within walking distance of this
year’s ABA convention in Anaheim. Full details
should have reached you by the time this issue makes
it through the printer and the mail. Plans are under
way for Feminist Bookstores Day(s) and for a feminist
booksellers/ feminist publishers dinner as well. The
women at A Different Drummer are setting up the
space and the food, but we still need someone to
organize the program for the dinner. Call me if you're
interested or willing.

Announcing
FBN'’s First Ever
Index

Sure, I'd like a copy of FBN's First Index
(V134#5 to V144#4) covering (almost) all
of the books announced in FBN in 1991.

____Sendindexby Title $10

____ Send Iindex by Author  $10
Please wait to send until V14#5
is available, t00. ‘

Name: :
Address:
City/State/Zip:

Make checks out to FBN. An additional $5 billing
chargewﬁlbeaddedtoallordersnotprepaid.

I've long had a dream of providing FBN readers
with an elegant, up-to-the-minute index of all books
announced in FBN and now we’re well on the way. In
1990 we shifted all of our data-base work to Paradox.
In the process, we expanded the system we useto send
out tear-sheets (which go to all of the publishers who
have books in each issue) to include room for every
book by each publisher, as well as the page number,
volume and issue number — and the author and the
section in which the announcement ran. Under the old
system we tracked only the first book by each pub-
lisher and its page number, so this new system was.
quite an expansion. It's a lot of work but we've been
faithfully entering each book covered for the last year,
and so now, Voila! we have an Index for 1991 (V13#5
to V14#4).

More or less. More, actually. The current version
runs to 30 pages with about 2,000 books listed — some
more than once, however. We're still in the experimen-
tal stage — and we've learned some things along the
way — for instance, not to enter book titles in all
capitals. They’re too hard to read in small print. (We
only did that with the books from V13#5.) We also
learned that our version of Paradox is set up to “alpha-
betize” in ASCII order, rather than traditional alpha-
betical order. And then there are the odd spelling
errors, the missing authors, the issues where we listed
every title in columns like Back to Press, and then
there are the later issues where we decided to focus
only on the actual book reviews and announcements.
It’s, well, a first index and it has its irregularities but
we use it often and think that it might be useful to
some of you as well.

Some day we may get this down to an exact
science and find an extra $2000 or so a year to print an
annual index in FBN, but we don’t see it happening
soon. So we'll print copies on our laser printer on an
“as requested basis” for $10/per copy. The indexes are
in alphabetical order (more or less) by title. We can
also print indexes by author for another $10. These
indexes will include all of the books reviewed or an-
nounced in FBN in 1991 (V13#5 through V14#4) and
will include this issue (V14#5) as well, if we get the

‘data entered before you order. If you want us to hold

your order until V14#5 is ready, be sure to tell us. Use
the handy (attached) order form.

Yours in spreading the words,

Carol Seajay

January/February 1992

Volume 14 Number 5

This content downloaded from
70.126.145.227 on Sat, 19 Mar 2022 18:00:50 UTC
All use subject to https://about.jstor.org/terms




Feminist Bookstore News

FBN

Editor & Publisher
Carol Seajay

Columnists

Tee Corinne
Penny Goldsmith
Ed Hermance
Sandi Torkildson
Mary Lowry
Susanna Sturgis
Ann Christopherson
Christine Jenkins

Art Books

Canadian Books NEC
Gay Men’s Literature
Mainstream Publishers
Mysteries

Science Fiction
University Presses
Young Adult Books

Cover Art
Ursula Roma

Editorial Assistant
Ann Morse

Advertising/Production
Cill Janeway

Proofreading
Pat Kelso

Feminist Bookstore News
456 14th Street Suite 6
PO Box 882554
San Francisco CA 94188
415-626-1556 FAX: 626-8970

FEMINIST BOOKSTORE NEWS is the communications
vehicle for the informal network of feminist bookstores.
FBN reaches 350 feminist and feminist-inclined book-
stores in the U.S. and Canada as well as feminist book-
sellers in England, Europe, Australia, New Zealand,
India and Japan. Librarians, women's studies teachers,
book reviewers, publishers and feminist bibliophiles
comprise the remainder of the subscribers.

Letters, articles, news items and announcements should
be received the tenth of the month preceding publication.
Signed articles and letters are the responsibility of the
authors.

FEMINIST BOOKSTORE NEWS (ISSN: 0741-6555) is
published bi-monthly in January, March, May, July,
September, and November by FEMINIST BOOKSTORE
NEWS at 456 14th Street Suite 6, San Francisco, CA
94103. Second-Class Postage paid at San Francisco,
CA. POSTMASTER: Please send address changes to
FEMINIST BOOKSTORE NEWS, PO Box 882554, San
Francisco, CA 94188-2554.

SUBSCRIPTIONS: $60/yr/6 issues, $115/2 years. Plus
$9/yr Canadian postage; $19/yr for overseas postage.

CONTENTS

UNIVERSITY PRESSES

Lesbian/Gay Section in a University Bookstore . . . 29
Teachers College Press Buys Athene Series . . . . 31
NYU Press: fThe:Cutting:Edge’ i s 1 33
Buying University Press Books . . . .. . ... .. 35
sAdlodest Broposalr: (i o s ke st et 40
Women's Studiesby E-Mail . . .. ... ... . 41

Favorite University Press Titles of the Moment . . . 43
AL Suppressing Feminist Dissent?
University Press Bestsellers

ARTICLES

News/Short Stories
National Lesbian/Gay Book Month - Seal Press Turns 15 «
Grier/McBride 20th Anniversary « Falmer Press Launches Lists «
Gay Sexin Print » Saying 'No' to Sexual Harassment » Publishing
Triangle « Open Letters « Feminaria « Inland & InBook Merge Order
Depts. « Wiplash Awards

News From the Bookstores

Texas Booksellers Protest Anti-Censorship Week . 21

Volume 14 Number 5

Happy Birthday,‘Inland - " 88 S0 c MG o 23
Going with the (Cash) Flow: Nett Hart . . . . . . . . 55
DEPARTMENTS

Adverlisingtindexssts & . ., o O ORI L 111
ANNOURCEMBRIS S & i ot i il 54
Back to Press & Other Good News . . . . . . . . . 59
Bestsellers” T el e g nnaag 69
Classified Ads, ' s 7 e neliin Sn e b iy 112
Subseription:lnformation . i i e 108
TheyWentThattAsWay . =~ 0 foiie i o8 63
DAL et aiens deud it et L il 51
Writing Wanted ™. "% 1 | wisoriois i e s oy 61
THE BOOKS

A Books st il Gl e e nh 73
Border Crossing: Books in Canada . . . . . . . . . 71
SayMensEiteraltices .= " SRR 75
OnRublisherstROW ® ~u ooy oo 99
Oir@OWn Pressesesl . o L 81
SCeRceEjction @ .. .. . o T 77
Fhe:SmalkPressesiic asmern s r s 89

3 January/February 1992

This content downloaded from
70.126.145.227 on Sat, 19 Mar 2022 18:00:50 UTC
All use subject to https://about.jstor.org/terms



Feminist Bookstore News

\0/ WOMEN’S PRESS (Canada)
Celebmtmg 20 years of feminist publishing

No Burden to Carry
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dionne brand

with the sssistance of Lois De Shieid

and the Immigrant Women s Job Placement Ceatre

NO BURDEN TO CARRY
Narratives of Black Working
Women in Ontario 1920s-1950s
by Dionne Brand

with the assistance of

Lois De Shield and the Immigrant

Women'’s Job Placement Centre
Through oral histories Dionne Brand
documents the lives of Black women
in Ontario from the 1920s to the 50s.
These voices bring to life decades
previously excluded from the
historical record of Black lifein
Canada.

“’No Burden to Carry exquisitely
weaves the threads of autobiog-
raphy and history into a flexible
and meaningful relationship. Never
again will I be at a loss for names
of Black women who have stood at

$17.95pb 0-88961-163-7 288 pages

the junctions of Canadian history.”
— ANGELA Y. DAVIS

The Granddavg nler.
o

Ixmucané

THE GRANDDAUGHTERS

OF IXMUCANE

Guatemalan Women Speak

As told to Emilie Smith-Ayala
The granddaughters of Ixmucané are
Guatemalan women who have
survived violence and terror, women
dedicated to Guatemala’s struggles
for liberation. In this essential and
unique political document their
compelling voices insist that their
history be heard and recorded even as
they continue to suffer and struggle.

$17.95 pb 0-88961-169-6 256 pages

#233 - 517 COLLEGE STREET

TORONTO, ONTARIO
CANADA M6G 4A2

RE-BELLE ET INFIDELE/

THE BODY BILINGUAL

Translation as a Re-Writing in the
Feminine
by Susanne de
Lotbiniére-Harwood
A truly bilingual book by an
award-winning feminist translator. In
Re-Belle et Infidele/The Body Bilingual,
Susanne de Lotbiniére- Harwood
explores the complex terrain of
translating the writing of feminists
who use language innovation to
create a feminized space inlanguage.
Written in both French and English,
this book is a unique contribution to
feminist literary theory and an
essential for literary translators.
Theauthor is the winner of the
Felix Antoine Savard Prize for her
translation of Letters From An Other.

$18.95pb 0-88961-166-1 174 pages
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Women'’s Bookstop
333 Main Street West
Hamilton, Ontario
Dear FBN,

Margaret Phillips from Northern Women'’s Book-
store in Thunder Bay called me after a recent trip she’d
made to the Ottawa Women’s Bookstore where she
spoke with Kim Nash. They were discussing the im-
portance of the continuation of the Canadian content
articles (which Donna Murray had been doing). Mar-
garet called to say that they, (she and Kim) thought
that there might be a time when each of them could
take on the Canadian content articles for one FBN
issue but that someone should co-ordinate the sharing
out of the job. In my absence, they figured that Renee
would be a good choice for this co-ordinating job.
Why me? But I have a history of saying yes.

So here I am saying I would do the Canadian
Content article for the March issue and Margaret says
shell do the following one (May) and that Margaret
and I volunteer Kim to do the one after that (July).

I'd like to add that I found the December issue’s
list of Canadian books and periodicals very helpful
and that [ was inspired to see so much of the work
being done in Canada acknowledged in one area. We
are a creative, busy bunch.

In the meantime I feel like mentioning Marlene
Nourbese Philip’s Looking For Livingstone [in this
issue] because I read it in one sitting. It is a slim book
but so packed full. Sometimes we need a book which
will show us the inequities people perpetuate, which
points out the deep frustration experienced by the
oppressed cultures on our planet and which uncovers
the lies we are all forced to learn. Looking For Living-
stone does this so elegantly. But most of all Philip’s
work gave me an emotional rush which caused me to
smile inside and out.

One of the questions I would like to ask other
women'’s bookstore staff: In three or four sentences
could you say what you do with the complexities of
the lives of your customers as they unravel and re-
weave in and around your bookstore? In other words
how do you stay clear, balanced, friendly and con-
nected without being drawn into turmoil. This may
sound vague but somehow I think that workers at
Women’s Bookstores will interpret this question with-

out difficulty.
Renee Albrecht
Ed. note: Hurray! Look for the next Canadian Content in
the March issue. — CS
Feminaria
C.C. 402
1000 Buenos Aires
Argentina
Dear FBN,

I'm sorry that the motive for my writing to you
after such a long period of silence is to inform you of
an intolerable situation and to ask for your solidarity
in an attempt to remedy it.

It has come to my attention that Dr. Temma Kaplan
and her staff at The Barnard Center for Research on
Women have been forced to resign their positions. This
action against one of international feminism’s outstand-
ing scholars and activists is appalling and unacceptable.
We must all protest the ramrodding of this exceptional
woman who, generous with her time, knowledge, and
skills, founded and directed this excellent research cen-
ter, one of the few of its kind in its international scope,
archives, and activities.

This brings me to the next issue: this research and
documents center must not be closed. It not only must

Volume 14 Number 5
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remain genuinely accessible to all potential users, i.e.,
the material at each researcher’s disposition (not
packed away somewhere in boxes) and the staff
knowledgeable as to the material contained in the
center.

As a feminist activist, researcher, publisher, editor
of a feminist theory and literary criticism journal, I
deplore this highly untenable and unmeritorious
deed. As one who is in contact with many women who
are concerned about their daughters’ education and
contemplate sending them to Barnard, I find myself
forced to bring this to their attention and to counsel
them to seriously consider the consequences of send-
ing their daughters to a women’s college that takes
such unwarranted steps against women and the so-
cialization of world-wide information and thinking
on/by/about women.

Could you please put a note in FBN as to this
effect and supply the following address:

President, Barnard College

Broadway & W. 116th St.

New York NY 10027

Thank you for your time and solidarity with Dr.
Kaplan, her staff, and The Barnard Center for Re-

0
Unity - Equality - Freedom - Choice
Justice - Love - Peace - Diversity

T-Shirt 100% cotton - black on white
send $12 1o Little Bear Graphics
PO Box23302 - Cincinnati, OH 45223
send SASE for brochure of more shirts & cards!

search on Women. They need and more than deserve

our support.
Warmly,
Lea Fletcher
Woman of Power
PO Box 2785
Orleans MA 02653
Dear Calyx & FBN,

Thanks for the article “Financing the Publishing.”
It should greatly contribute to furthering more aware-
ness about the financing of feminist publications.
There’s a definite need for such information.

I'd like to see more feminist publishers contribute
articles about this topic.

Thanks again.
Chai McKee
Editor
Third Side Press
2250 W. Farragut
Chicago IL 60625
Dear FBN,

I’d like to add to the now ongoing discussion of
the publication/prod uction of lesbian/feminist
plays.

As an avid Chicago theater-goer, I've watched the
development of feminist theater in Chicago with an
eager eye— particularly the work of Chicago’s lesbian
playwright Claudia Allen whose script Movie Queens
is now available from Chicago Plays Inc. ($4.95), and
Footsteps, a women's theater company that has been
(among other things) reviving some of Jane
Chambers’ lesser-known works.

As one of the many organizers of the 1991 Na-
tional Women’s Music Festival (Bloomington, Indi-
ana), | was proud and pleased that the festival’s full
scale production of Dos Lesbos was so well received in
its two performances at the festival that its producers
put together a short run of the play in Indianapolis this
fall (where it was also very successful) — just the kind
of thing Mary Morell suggests. Of course, Dos Lesbos
is one of the few lesbian plays that is available in print,
and I know that the ability to find it was one of the
reasons the producers chose it...so I guess the circle is
round. In any case, NWMF is very interested in bring-

January/February 1992
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ing in at least one lesbian play at the 1992 festival (and
in years beyond). Theatrical directors or producers
who are also interested in such a possibility should
contact Mary Byrne, NWMF producer, at PO Box
1427, Indianapolis IN 46206-1427.

As a publisher, I have been contemplating the
print production and distribution of lesbian/femi-
nist play scripts. Because I do not anticipate a large
market, I believe that the way to go with this would
be to produce the scripts the way Chicago Plays Inc.
is doing them — in single-play saddle-bound vol-
umes with single-color covers. In order to be consid-
ered for publication, any play would have to have
been put on in at least one (preferably more) stage
production and would have to be provided to the
press on computer diskette. (I note this here to help
assuage a possible deluge of my office with play
scripts.)

I'would like to hear from a few booksellers about
this proposal. Does anyone think her store would sell
a few of these scripts? Would you order a few if they
were available?

Midge Stocker, Publisher

LR

Rising Tide Press/Womankind Books
5 Kivy Street
Huntington Station, NY 11746

Dear FBN,

As usual, I read with bated breath every page of
the October, 1991 issue of FBN, but I was especially
interested in Susanna Sturgis’ sci-fi/ fantasy column.
I'am a sci-fi/fantasy buff, and I am constantly seeking
books with Lesbian content, within this genre. Many
of Womankind Books’ customers are asking more,
and more, for sci-fi/ fantasy novels with Lesbian
characters and plots, and there just isn’t enough
available. I would like to ask Susanna to compilea list
of sci-fi/fantasy books (including the horror genre)
that contain Lesbian plots and/or characters, major
or minor.

In addition, I would like to assure Susanna, as
well as other writers of this genre, that Rising Tide
Press is extremely interested in publishing novels in
this genre. It has been our experience, at Rising Tide,
that the sci-fi/ fantasy manuscripts we receive are gen-
erally poorly written. So please, Susanna, add Rising

_ourselves all birthing as we enter the ‘90s. I, for one,

Tide’s name to your list of publishers willing to pub-
lish Lesbian sci-fi/fantasy/horror novels. Please note,
we are not interested in manuscripts that do not have
a Lesbian protagonist or plot.

Thank you for all the hard work you and your
staff put into FBN. There would be a terrible void if
FBN did not exist.

Warmly,

Lee Boojamra

Womankind Books

Rising Tide Press
Ed. note: Look for Susanna’s list of flsf titles with lesbian
characters and|or issues in the next issue.

Three Dollar Bill

PO Box 190176
San Francisco CA 94119

Dear FBN,

I'm sure I speak for all of us here at Three Dollar
Bill fanzine in thanking yourselves, in addition to
Rachel Pepper, for the recent mention in your publica-
tion.

Indeed, we appreciate the decentralized nature of
the life-positive, countercultural outgrowths we find

live for building the kinds of Cross-group, common-
interest networks of information, psychic energy, love
and rage being so successfully built by activists such
as yours and, I should hope, ours as well.

We do find your advertising pricing out of our
range, however. (Our entire budget for publication is
about a hundred bucks, raised and spent over and
over again!)

However, part of our diversity (and this strength)
seems to us to be the different levels, including fiscal
budgeting and numbers reached, on which groups
such as ours operate.

For us, even being mentioned is a relatively big
deal, and we indeed appreciate it.

Thus, enclosed is also a copy of our publication.
Though always changing and growing, we nonethe-
less remain committed to the liberation of human lives
and love, of all creatures, and of our common Mother,
Gaia/Earth.

In Solidarity,

Deke Nihilson, 4 ©)
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FEELING OUR FIRE,
HEALING OUR WORLD

THE NEW FEMALE SHAMmizm

Manpa Gommoras

h O Catamins Muses

i

A “Unique. . .. Four experts
weave together thelr knowledge of
the historical, spiritual and cultural
aspects of the Goddess.”

—Feminist Bookstore News

AUTHOR C1F MOTHERPEACK

IR
i
H

A “These stories are not born to
simply lie on the page. . . . They draw
us into a parade of wit and wisdom
that dances across the globe.”
—Luisah Teish, author of Jambalaya

A “Part memoir, part revisionist
feminist history, part guide to goddess-
based splrlruahty . Written with passion
and authority.” »_San Francisco Chronicle

2 424080208 58P AP L0 ROPEPEPEDAOROPEPIDEPEORIDEDE
R SR AP AP AN R YR AP AV AV RIS E PP AP AT AT REREDAIAC RS LS P

It's Time ... To

or Qur Past, Empower Our
Present, and Celebrate Our Future

“Reading [Prayers to the Moon), 1 felt embraced
and welcomed into my deepest self. I find
myself eager for mghrfa 1, watching for the
moon. Hagan is a remarkable teacher”—Laura
Davis, coauthor of Conrage to Heal W

“Pick up a copy and hit the road. . ...
[Goddess Sites] provides an exciting
way to tour the land where the
Goddess reigned supreme.”—New
Directions for Women W

“/Grandmother Moon] pleases and enchants
while it instructs; indeed, as it rebuilds the
world and history itself—it beguiles. That’s
magic.”—Kate Millett w

CPREPLOLEDACREP LTI LIREIAOLEDREIEORED

s

. ¥ LEIGH HAGAN .
: wthor of Internal Affiirs
oy ¢ .
&= HarperSanFrancisco 3
A Division of HarperCollinsPublishers Anneli S. Rufus - Kristan Lawson *  Also available from HarperCollins Canada Ltd.
January/February 1992 8 Volume 14 Number 5
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age of women’s and lesbian/gay stores that would
bring new customers into the bookstores (and thus
increase sales), could be the most effective aspect of
NL&GBM. Continued on next page

The Publishing Triangle, a NYC based network-
ing association for lesbians and gay men working in
the publishing industry, is contemplating creating a
nationwide lesbian/gay book month to correspond Seal Press recently celebrated its 15th year of
with gay pride events in June. The idea and much of | “helping women lead lives of empowerment and
the (still tentative program) is inspired by the very | change.”
successful British Feminist Book Fortnight and mod- Barbara Wilson and Rachel da Silva founded Seal
eled, in part, after Black History Month, according to | in 1976 primarily as a letterpress poetry press. Since
Publishing Triangle member Roz Parr (A Different | then, Seal has published nearly 100 books and grown

Light Bookstore/NYC). into a forum for fiction and nonfiction by women
Parr sees the proposed Lesbian/Gay Book Month | writers from around the world.
as offering a number of ways to promote lesbian and These days, under the direction of a staff of 10 led

gay literature. It would encourage New York and by co-publishers and editors Wilson and Faith Conlon
mainstream publishers to do special promotions of | (who joined the press in 1982), Seal looks forward to
gay and lesbian books including special ads, gay/les- | another great year. Titles in 1992 will include a book
bian catalogs and handouts, and various kinds of on women in rock and pop music, a collection of

promotion pieces that could be useful to booksellers. | essays on bisexuality and feminism, a first novel by
As with Black History Month, publishers could do | Chicana writer Terri de la Pena, books on women in
special launches for books and groups of books dur- the outdoors, and the first poetry collection by the
ing the month that would garner extra media atten- | well-known novelist Barbara Kingsolver.

tion for both the books and the stores hosting the
events. Having a Lesbian/Gay History Month
(NL&GBM) would encourage these publishers to
work more closely with feminist and lesbian and gay
stores in all these areas.

Gay and lesbian and feminist bookstores could
make use of these materials for special NL&GBM
window and in-store displays and give-aways, spon- Donna McBride and Barbara Grier, lesbian pub-
sor special readings, work with other g/1/fbookstores lishers extraordinaire, celebrated their 20th anniver-
to generate advertising, posters and media coverage sary in January. They jointly founded Naiad Press the
for local NL&GBM events, and to encourage local TV, following year and will celebrate Naiad’s 20th anni-
radio, and print media to promote NL&GBM (and, of versary in January 1993. See Hot Wire (Jan. 1992) for
course, the events in their stores). Local media cover- more details and interview.
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Lesbian/Gay Book Month, Continued from
previous page

The Publishing Triangle (PT) is sorting through a
number of ideas to provide the most effective support
for such an event. Obviously the PT — being com-
posed primarily of people working in publishing —
would work closely with publishers to generate pro-
motional materials. It would also work to obtain main-
stream media attention. Mainstream media in general
seems to be looking for new approaches to Gay Pride
Month and bookselling and literature are, as one PT
member put it, “very respectable.” NL&GBM would
provide an easy way for the various kinds of media to
pitch women’s and gay/lesbian bookstores.

kv

The PT is also considering developing a package
of materials for bookstores that could include promo-
tional ideas, suggestions for how to contact local
and/or national media, dummy press releases, and
display materials (window posters, logo blow-ups, a
poster with room to write in local readings, camera-
ready materials for creating local posters) as well as a
geographic list of authors to help booksellers and the
media find “local authors” (inspired by Women In
Crime’s success with a similar list) and a data base of
key gay and lesbian bookselling accounts to aid pub-
lishers with NL&GBM promotion. Other ideas in-
clude developing a nationwide list of gay media
contacts, working to generate readings and other
NL&GBM events in public libraries, working with the
American Association of Publishers, supporting the
development of a special gay and lesbian caucus in the
ABA and sponsoring a booth at ABA to display lesbian
and gay books from a range of publishers to provide
a centralized place for booksellers to shop for lesbian
and gay titles, and to promote NL&GBM.

NL&GBM is tentatively scheduled for June of this
year. If the program is launched this year, it will focus
on gay/lesbian and women’s bookstores and atten-
tion to general stores and chain stores will be delayed
until future years. This will allow NL&GBM to focus

on the bookstores with the strongest commitment and
expertise in selling lesbian and gay books and to work
toward bringing more customers into women’s and
gay/lesbian bookstores. Long-term goals do, how-
ever, include encouraging general and chain book-
stores to expand their stock of lesbian and gay titles
and to add lesbian and gay literature sections if they
don't already have them.

It will be important and useful for the specialty
stores already focusing on lesbian and gay books to
work together to create a local identity as the central
organizing places in their community for NL&GBM
events and publicity so that when general bookstores
and chain stores (and libraries and universities) join
the effort and sponsor NL&GBM readings and events,
joint publicity efforts will already be in place and
media won’t be encouraged to skip over the specialty
stores in favor of giving publicity to stores with chain-
sized advertising budgets, etc.

Future projects could include developing a core
list of titles for starting a lesbian/gay section in a
general bookstore, a guide to promoting lesbian and
gay titles in a general bookstore with some comment
on the fine points and sensitivities of selling lesbian
and gay titles, and outreach to national wholesalers to
encourage them to participate in NL&GBM by pro-
ducing catalogs, highlighting target accounts, and im-
proving their stock of both backlist and front list
lesbian and gay titles.

Although there was some early discussion of
scheduling the NL&GBM in April to allow and en-
courage universities and colleges to sponsor readings,
the idea has been shelved for the moment in the inter-
est of piggybacking the book promotion on the al-
ready well established Gay Pride Month. Income from
university-sponsored readings and programs during
Black History Month has become an important source
of revenue for Black writers since the inception of
Black History Month. University-based NL&GBM
readings could generate similar income for lesbian
and gay writers in the future.

This whole program is very much in its formative
stage. If you have ideas, comments, suggestions or
concerns, or can take a few moments to tell the PT
which of the above ideas would be most useful to your
bookstore, call Roz Parr at A Different Light, 212-989-
4850 (or write to Roz at 548 Hudson St., NY NY 10014.)

—CS
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Falmer Press in London has launched its new
women’s studies list with Out of the Margins:
Women'’s Studies in the Nineties, published in associa-
tion with the Women'’s Studies Network (UK). Out of
the Margins, edited by Jane Aaron and Sylvia Walby,
takes a look at the state of women's studies in Britain
' today. It’s the first title in the series “Gender and
Society: Feminist Perspectives on the Past and Pres-
ent.”

Falmer Press also publishes a “Social Aspects of
AIDS” list, which commissioning editor Jacinta Evans
says has been well-received by the gay and bisexual
community there.

Forthcoming titles from Falmer include Women in
Science: The Snark Syndrome, by Eileen M. Byrne, and
AIDS: Women, Drugs and Social Care, edited by Nick
Dorn, Sheila Henderson and Nigel South. For more
information on these series, contact Falmer Press at 4
John St., London WCIN 2ET; 071-405-2237, fax 071-
831-2035.

Alyson Press’ Gay Sex (the book) is finally in print
and in the stores, after being turned down by 18
printers. (See FBN 144#4.)

While Gay Sex’s illustrations do, well, illustrate
the specifics of gay (male) sexual activities, they are
hardly to be categorized as erotic or pornographic.
According to the Alyson Press Newsletter, the produc-
tion manager at a major publishing company ex-
plained why Alyson (and other publishers) are
suddenly encountering trouble finding printers:

“It turns out that many printers locate in small
towns where they get a tax break in return for pro-
viding a certain number of local jobs. When these
deals first started being made, townspeople in some

areas were aghast to learn that magazines like Play-
boy and Blueboy were being printed in their commu-
nities. When the tax breaks were renegotiated, it was
often with an understanding (presumably unwrit-
ten) that the printer agree not to print items that
might be considered pornographic by local towns-
people. Scared of losing their tax breaks, these print-
ers are now unwilling to print even a book like Gay
Sex.”

Alyson did find a Canadian printer willing to
print the book — but the layouts were intercepted by
the ever-vigilant Canadian Customs office which, as
of mid-January, has yet to return them. (Perhaps every-
one in the office hasn’t had a chance to read it yet?)
Unfortunately, the difficulty is continuing. Alyson’s
new edition of Young, Gay and Proud! was rejected by
Bookcrafters,apparently because the book describes
safe sex practices.

But who loses out in the long run? Sasha Alyson
argues that it’s the proponents of censorship. “Yes,
this is costing us money, but it’s also generated quite
a bit of publicity. Consequently we've raised our print
run for Gay Sex by 50%.”

GREECE: On November 28, the lesbian editors of
the Greek Gay/Lesbian magazine AMPHI were taken
to court and charged with “publishing material that is
indecent and offensive to the public feeling” under
paragraphs 29, 30, and 31 of clause 5060/31 of the
Greek Penal Code. The women face 5 months in jail
and a 50,000 Drachmas fine.

AMPH]J, as a publication that reaches both les-
bians and gay men, receives many telephone calls
and letters from (straight) men who want the maga-
zine to provide lesbians for them to have sex with,
including propositioning the magazine’s Executive
Editor and Editor in Chief (both lesbians). Needless
to say, this is very irratating and not the purpose of
the organization. AMPHI editors ran a note in the
magazine’s announcements column asking these
men to leave lesbians alone because “they have
nothing in common with lesbians to share in bed.”
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This note was the material that was considered “in-
decent” in the eyes of the Greek legal systerm. In
other words, saying “No” to straight men is what
was found to be obscene.

This prosecution is clearly prosecuting with a
political motivation and context. The right-wing
Greek government wants to banish homosexuality
simply by stopping any publication that is written by
or addressed to homosexuals and lesbians. AMPHI is
the first public victim of this crusade because it is the
oldest gay publication in Greece and is the official
publication of the Lesbian and Gay Liberation Move-
ment in the country.

Shortly after the beginning of the prosecution, the
Senior Judge made his views about homosexuality
clear. He called every homosexual man or woman
“abnormal” and made many derogatory comments
including “Now you'll tell me we have to introduce
homosexuality as a lesson in Sunday Schools so that
young children can be experts on the subject!” and
“Your ideas are that we must leave our wives and turn
to homosexuality.”

Send your letters of protest to The Ministry of
Justice, Zinonos Str., Greece; The Ministry of Foreign
Affairs, Vas Sophias St., Greece; or the Greek Embassy
in your own country.

— Information from the Lesbian Group|Athens. Re-
printed from the International Lesbian Information Service,
COC Rozenstraat 8, 1016nx Amsterdam, the Netherlands.

A dozen members of the Publishing Triangle suc-
cessfully pulled off what they hope to be the first of
many actions to raise AIDS awareness among book-
buyers and publishers “and to get the government to
get off its ass,” said David Groff of the Publishing
Triangle.

On December 1, outside seven major New York
City bookstores, activists handed out 1,000 postcards
featuring excerpts from the works of five writers
whose voices have been silenced by AIDS: Vito Russo,
Cookie Mueller, Allen Barnett, Michael Grumley and
Joseph Beam. The reverse side of the leaflet was de-

signed as a postcard to send to President Bush. Groff
said the activists were generally well-received as they
delivered the cards to bookbuyers near the Fifth Ave-
nue and 57th Street stores Brentano’s, Barnes and
Noble, B. Dalton, Doubleday, Rizzoli, Shakespeare
and Co. and the Whitney Museum.

Groff, an editor at Crown, is soliciting ideas for
other actions, such as handing out a leaflet with every
book purchase. Before that can happen, however, the
AIDS statistics on the postcards will need updating:
AIDS has killed 4,000 more women, men and children
since the December leafletting took place.

For more information, or to share ideas, contact
Groff at 212- 645-8910.

Open Letters, the new British feminist publishing
company founded by Ros de Lanerolle and friends
(previously announced as “Mimosa,” a title deter-
mined to be “too soft” for the kind of publishing Open
Letters will do) is planning to publish its first two titles
in June 1992, in time for the V International Feminist
Book Fair.

The first two books will be Colonels and Cadres by
Jackie Cock, author of the internationally known
study of the lives of domestic workers in South Africa
Maids and Madams, and Servants of the Buddha by Anna
Grimshaw. Colonels and Cadres will offer a sociologist’s
account of women'’s experiences in the South African
armed services and in the ANC guerrilla army along
with a highly readable feminist analysis of women
and militarism. In Servants of the Buddha, Grimshaw
writes perceptively and beautifully about the year she
spent living in a Tibetan buddhist nunnery in Ladakh,
the extraordinary hardship of the life, and also about
the relationship between the nuns and the nearby
monastery which controls all of the money.

Other scheduled titles include We Won't Let You
Use Our Silence edited by Armorer Wason, the first title
in a series about the incipient women’s movement in
Eastern Europe; Racism in the New Europe, an anthol-
ogy looking at emergent racisms/ nationalisms in Ger-
many, France, and Holland on theone hand, and those
of Poland, Czechoslovakia, and the Ukraine on the
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other hand (to be co-published with a German femi-
nist publishing house); two volumes in the Black
Women Writing series, one of fiction, the other of
critical work, that will be overseen by Margaret Busby
and Rhonda Cobham; and Women and Land and
Women and the Structural Adjustment Programs, the first
two titles in Open Letters’ Women and Development
series.

In February Open Letters will launch a book-
club aimed at the women’s studies, cultural studies
and Black studies markets. Bookclub titles will be
predominantly non-fiction, and drawn mainly from

. the humanities. Books will be chosen by Alison
Hennegan, formerly Editor of The Women'’s Press
Bookclub.

Open Letters is determined to retain financial
independenceand control. To this end they are financ-
ing the company with private investment raised
among friends and supporters. As of mid-fall, they
had raised half of what they need for the first crucial
period and are still welcoming all inquiries regarding
investment. Approximately a third of the money
raised has come from this side of the Atlantic.

For more information, or to inquire about rights
or investing (£50 = 1 share), or for information about
the Open Letters Bookclub, write to Open Letters, 147
Northchurch Road, London N1 3NT.

Feminaria, which I founded and have edited now
for four years, receives no outside financing. Most of
the money comes from what I make teaching English
and doing translations, the rest from believing family
and friends. There is no paid advertising in the journal
for two reasons: 1) the people/businesses with the
financial means to take out ads do not want to do so
in a feminist publication and much less so in one that
can only come out twice a year, and 2) the ads which
appear about women's activities and publications are
unpaid in an attempt to comply with one of the goals
of the journal: the socialization of information. This
has always been a thorny issue in Argentina and
perhaps in many other Third World countries: those

who have the wherewithal — usually money and
contacts — have the information and do not generally
share it with those people who have less. Feminaria is
an independent journal and its basic tenet is to obtain
and share with its readers information — feminist
theory and women’s writings — from all over the
world, including of course Argentina and the rest of
Latin America. The print run per issue is 1,000 of
which 750 copies are sold and the remaining are given
away.

This year Feminaria will only appear one time
because, in an attempt to lower costs, I learned how to
do the typesetting and layout on an Apple computer.
You can just imagine how frustrating that was at first
for someone who had never even touched a computer
before.

In an attempt to meet these needs and to find a
way to finance the journal I have decided that it is time
for Feminaria Editoria to come into existence. To this
end Linda Nicholson, the director of Routledge’s se-
ries “Thinking Gender” and the editor of the book
Feminism/Postmodernism and Routledge gave me per-
mission to select and translate four articles in her book
and publish them in book form with Feminaria
Editora. A friend of mine, who is a certified translator,
has done the translation and has agreed to my paying
her when the book is published — March 1992, in time
for the First Women’s Conference of the Federal Cap-
ital of Buenos Aires. Then, in April, the book will be
formally presented in the yearly book fair here in
Buenos Aires.

This is not the first attempt at beginning a femi-
nist publishing house (what a grandiloquent term!)
here in Buenos Aires. The first attempt, which pro-
duced two books, was made in the 1970s and the
second, made in 1989 had a false start, dissolved and
regrouped to publish one book, although it will do so
in association with a major publishing house in 1992.

What happened with these two? What makes me
think I can make a success of it? I believe that their
lack of continuity was due primarily to no real
knowledge of the publishing world. One of my goals
is to not commit the same mistakes. I feel like I've
taken some steps in this direction: four years of edit-
ing and publishing a feminist theory journal, learn-
ing how to do the typesetting and layout on an Apple
computer, but there is so much more to learn!!!

—Lea Fletcher
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As you may know, WomenSource and InBook
ordering, shipping, billing, and customer service
merged into Inland’s systems on January 1.

One of the highlights for booksellers is that,
thanks to a new computer program that automati-
cally sorts orders by program, you no longer need to
separate your WomenSource order from your Inland
order to get maximum discount on all three programs
— and the total number of books ordered is the de-
ciding factor for the discount your receive in each
category. For example, if you order 500 books at one
time, 100 of which are WomenSource titles, 100 of
which are InBook titles, and the rest Inland titles, you
will receive the 500 book discount on all three lines:
46% on WomenSource and InBook (rather than 43%
for 100 titles), and 41% on Inland titles. The computer
will automatically categorize titles based on which
will net you the best discount. On phone orders,
Inland will be able to give you an order summary
allowing you to add to the order if you want to jump
a bracket. Backorders from sales rep’s orders will be
shipped out with regular Inland orders which will
save freight and paperwork. And yes, your InBook
sales rep will be credited for the InBook titles you
order from Inland. And, to the relief of she-who-pays-
bills, all this will require only one account and one
account number.

Inland has also announced a new, improved
WomenSource discount schedule: 40% for 5-24 books,
429% for 25-49 books, 43% for 50-199 books, 44% for
200-349 books, 45% for 350-499 books, 46% for 500+
books.

Inland is also printing a specially produced issue of
the WomenSource catalog that includes all the ads and
title listings but doesn't refer to Inland. There’s room to
printor stamp your store’s nameand logo on the catalog
to distribute to your customers as your own sales cata-
log. Copies of the catalog run 80-90 cents per copy,
depending on the quantity printed. Deadline for reserv-
ing copies of the spring catalog was January 15, but

overrun copies may still be available. Call Mev Miller
(800-243-0138) to inquire or to reserve copies of the
Fall catalog.

The members of Women in Publishing handed
out two very special awards at their Christmas party
December 11 in London: the Pandora Award and the
New Venture Award. Both honors acknowledge the
achievements of women involved in the book world.
For her work setting up the Women Writers’ Work-
shop and Aurora Metro Publications, Cheryl Robson
garnered the Pandora Award, which celebrates “the
hard work and courage of women who are held to
have contributed most to the status of women in
publishing, bookselling and related areas.” The new
Australian feminist press Spinifex, founded by Ren-
ate Klein and Susan Hawthorne, earned the New
Venture Award for women who are considered to
have broken new ground. Spinifex was represented
at the awards by someone from the Australian High
Commission. Previous (1990) winners were Nina
Shandloff, who won the Pandora Award for her con-
tributions to Women in Publishing, and Urban Fox
Press, which took home the New Venture Award for
forming a new press promoting the creative talents of
Black women.

The following is adapted from a speech given by
Ekene Akalawu at the Women in Publishing Christ-
mas party December 11:

Good evening everyone, thank you for joining us
here to celebrate the achievements of women in the
book world. Book world sounds clumsy but the pur-
pose of these awards is not just to celebrate the work
of women in publishing and bookselling, but also to
celebrate the wide variety of work women do to get
books written, circulated and most importantly read.
Tonight’s nominees cover all these areas.

This year as in previous years WiP had a wonder-
fully difficult time choosing the recipients of these
awards. Wonderful because it was inspiring to see the
many projects that women are involved in and diffi-
cult because faced with such a good selection of can-

See Wiplash Awards, page 68
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Collected by Carol Seajay

Renee Albrecht (of The Women’s Bookstop in
Hamilton), Margaret Phillips (of The Northern
. Woman in Thunder Bay) and Kim Nash (of The Ot-
tawa Women’s Bookstore) have conspired to return
“Canadian Content” to the pages of FBN. See “Let-
ters” for more details.

Sales Reports

December sales reports are all over the map with
many feminist bookstores stores reporting “flat” sales
for December even when sales for the rest of the year
were up.

Although many general bookstores reported
additional sales from recession-wary shoppers who
decided (often at the last minute) to give books
rather than more frivolous and expensive gifts and
a crush of last-minute shoppers who pushed De-
cember 1991 sales above December 1990 sales, the
“new-found gift-giving style” has already been the
norm among feminist bookstore customers for
many years and consequently didn’t generate the
additional sales seen in many general bookstores.
PW and ABA Newswire reports didn’t consider gen-
der-composition of last-minute shoppers but FBN's
informant from a local general bookstore noted that
about 70% of the customers in the store doing that
much-touted last minute shopping, were men.
(Women make up about 70% of the store’s Thanks-
giving weekend customers.)

The word from the Ottawa Women's Bookstore in
mid-December was that sales were “Not good, but
very good.” OWB attributed much of their growth to
their move up the street a year ago. Their new location
is on ground-level rather than being ten steps above
street level, there’s a bus stop in front of the store and
it's closer to office buildings with lunch traffic and
restaurants. “We're on the path of women who didn’t
know they needed us until we appeared in their lives.

It was a very good move, and well worth the increase
in rent." OWB also reports that Canada’s new General
Sales Tax isn’t hurting sales. “Most of our customers
rank books only slightly behind rent and food as
essentials and the students have no choice — they
have to buy the books.”

Courtesy of A Room of One's Own

The Women'’s Bookstop (Hamilton, Ontario) re-
ports that sales are “Great!” Full Circle (Albuquerque)
reports sales up about 5%. Dreams and Swords (Indi-
anapolis) reports that this was their worst Christmas
“ever.” Inklings (Houston), which has just completed
its third year of business, reported that sales for they
year were up 25% but December sales were up only
2%, a major disappointment in a year when most
months were running 30% above the previous year.
Inklings had reported a growth rate of only 10% for
their second year, due in part to major construction on
their street corner that made it impossible for all but
the most committed to get to the store. New Words
(Cambridge) reported two bang-up weeks before
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Christmas, but that sales were down slightly for the
year. The Book Garden (Denver) said that sales
looked scary through November then rebounded in
the last three weeks. ‘91 was a record- breaking year
for the seven-year old store. “We broke $200,000 this
year (with 4 days to spare!) and then partied! We're
planning to break $250,000 for ‘92.” Owner/Founder
Kasha Songer adds that this year “makes me realize
we can survive the hard times.... We opened in "85
in what was a mean recession in Colorado — noth-
ing will ever be that tough again.” Page One (Pasa-
dena) reported that December was “not up.” While
Valley Women (Fresno) reported that sales were
good, they got their newsletter out late — it arrived
at customers’ homes just six days before Christmas.
Sales tripled from that day on, but even with that
surge, December’s sales were about the same as last
year and it was difficult and a bit scary waiting for
those sales to arrive. Valley Woman also reports that
sales have tripled since Susan and Tom took over
the store two years ago. They also tripled the space
and doubled the stock in the interim. In 1989 they
did major promotional efforts — such as sponsoring
a Holly Near event — but didn’t do any promotion
on that scale in ‘91. Mother Kali’s (Eugene) reported
that 1991 was a a good year but Christmas sales
were flat compared to the rest of the year, which was
a disappointment. The recession is more apparent in
Oregon now and sales are beginning to show that
women are feeling it. Charis (Atlanta) reported that
December sales were just a little better than last year.

oppeot = 000
- Kimat Our Mothers Gardens in Mankato, Min-
| nesota (507-345-5790) or Alice Hart at Rhino Nest,

Expansion:

Sue Butterworth and Jane Cholmeley telephoned
from London to tell us that Silver Moon will be ex-
panding into the shop next door and will triple their
selling space by Easter. The Old Collet’s Bookshop, is
moving in with the (newer) Collet’s Bookshop further
up Charing Cross Road, handily vacating the double
storefront immediately south of Silver Moon.
(Collet’s, started by Eva Collet, was the original left
wing bookshop in London.)

Sue and Jane estimate that adding the new space
will increase their rent by 200% but anticipate that
having the added selling space will increase sales by
about US$400,000 per year. “We expect that the added
space and the opportunities it will afford us will make
us the biggest and possibly the best women’s book-
shop in Western Europe,” Jane reports.

While we were on the phone I asked how Christ-
mas sales were going. Jane said that it had been a very
late season in Britain, with people generally waiting a
bit before making purchases, but that their sales and
the women’s market in general, recession or not, was
holding up very well. In terms of turnover per square
foot and per member of staff, Silver Moon continues to
be one of the most profitable bookshopsin all of Britain.

Awards and Appreciation!

Anne (Izzy) Harbaugh, Manager of Mother Kali's
Bookstore (Eugene) was awarded the community’s
Harvey Milk Award for her work in the feminist,
lesbian, gay, and bisexual communities. Mother Kali’s,
the only women’s bookstore in the Northwest, was
founded in 1975. Anne has been working at the store
since 1977. When asked how she felt about the award,
Anne replied, “It's wonderful to receive an award for
doing what you love.”

Theresa Corrigan, the owner of Lioness Book-
store in Sacramento, was awarded the River City

’ W“WWNWWBMW | | Democratic Club’s Community Service Award for her
_bythestorethatreceivestheBIP) =~ O | | work with the bookstore. Theresa, being Theresa, then
January/February 1992 16 Volume 14 Number5

This content downloaded from
70.126.145.227 on Sat, 19 Mar 2022 18:00:50 UTC ~ 4:56 UTC
All use subject to https://about.jstor.org/terms




Feminist Bookstore News

issued the gay/lesbian club a series of challenges on
building and maintaining community, part of which
I'd like to reprint in FBN.

Computer-Love

Red and Black went up on Wordstock in October.
They hired the “friendly, courteous people” from
Regis to do their inventory and found, to their sur-
prise, that Ingram’s database was able to match all but
150 of their titles. Pretty amazing, given Red and
Black’s eclectic leftist, progressive, feminist, gay/les-
bian stock mix. (Ingram’s database includes many
 titles that Ingram does not stock.) Word is that they
were quite pleased.

Red & Black also sponsored a Dead Writers Eve-
ning on Halloween. Their events calendar described
the event: “Join us for our second annual Dead Writers
Evening. Please come as your favorite dead author
and, if you're not scared to death to speak in public,
read from her/his work. Bring a picture of the author
for our Altar of Ancestors. If you don’t sign up by
October 20 (in person or by phone), you many not
have a ghost of a chance to read. Ethereal eats and
decoffinated beverages will be provided. Not-yet-
dead people (i.e., folks without costumes) are also
welcome.”

More Good Ideas:

New Words reports that their Frequent Reader
Plan (see Bookstore News, last issue) is an enormous
success.

Mary Ellen Kavanaugh (My Sisters’ Words)
writes that the Feminist Bookstores’ Network ads in
national magazines are really being noticed in Syra-
cuse and wants a postcard or bookmark version. Any
other takers?

Lioness Bookstore, for many years, sponsored a
women’s craftsfair in the bookstore in the beginning
of December. The craftsfair “brought in customers”
but just about broke even on the financial side. In 1990,
partly out of the urge to do something different, and
partly due to space considerations, Lioness hosted
two days of entertainment in the bookstore, as a way
of bringing in additional customers. “It was very ex-
pensive, and basically, it didn’t work,” Theresa re-
ported. “People who had holiday shopping on their
minds didn't feel like sitting still long enough to be
‘entertained.”” This year Lioness did an open house,

with minimal advertising and no mailing to their
(large!) mailing list. The Open House didn’t cost
nearly as much as the previous year’s project and was
alotless work than the craftsfair—and brought in just
as much business.

Fire & Fire Insurance

A Room of One’s Own in Madison is the most
recent victim of a series of “trash-fires” set at bar-clos-
ing time in this university town. The materials used to
set the fire were boxes and paper that had been set
outside to be picked up in the morning for recycling.
When the fire trucks arrived to put out the fire, women
were pulling burning materials away from the store with
their bare hands while (some) men were watching from
across the street and chanting “Let it burn. Let it burn.”

Courtesy of A Room of One’s Own

The fire was out by the time ARO3 collective
members had been notified and arrived on the scene.
Fortunately the fire was reported quickly enough and
the fire trucks arrived soon enough that fire destroyed
only the window and window casing to the left of the
door and the “free fliers and notices" shelves and area,
though firefighters estimated that, with another 15
minutes, the wood panelling in the entrance would
have ignited and the entire store could have been
destroyed. As it was, smoke damage necessitated re-
placement of all the ceiling tiles and cleaning or re-
placing both rugs.

The fire was set only days before the beginning of
text-book selling week. “Diane (Hughs) did a great job
with the insurance company,” Sandi Torkildson re-
ported. “We have business interruption insurance as
partof our insurance package and, when she made the
first contact with our insurance company, she pointed
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Dear Lucy, ‘

In the Beginning, 1 felt Stranded out On This
Hilltop. Living in An Intimate Wilderness has really
made me appreciate the value of Women's Friend-
ships. Thanks to The Company of Dogs and your
frequent letters, which keep me In Stitches, I'm in
full Possession of my senses. With my dream of
eventually homesteading in Alaska now realized,
Fm in Seventh Heaven. You Just Don't Understand
the beauty of this place until you're on on The
Plains of Passage (what I call my huge garden) and
look up to witness Hawkwings flapping overhead.
Though the Great Northern became my Bedrock,
I'm still a Feminist Fatale, full of Rebellion, and
singing my Road Song. I've even befriended a Coy-
ote! Being Someone of vivid imagination, I've been
having a lot of Animal Dreams and this sparked my
writing a book of Earth Prayers. Remember, call
my if you need Wilderness Tips. May Your Days Be
Merry and Bright. Wish You Were Here!

Lovingly, Georgia

Reprinted from A Room of One's Own’s newsletter. O

out to them that our biggest sales week of the semester
was coming up and that it might be more economical
to pay overtime for the clean-up company to work on
the weekend than to cover our lost sales during text-
book week. When she explained it to them that way,
they became quite cooperative and eager to get the
store open by the beginning of the week.”

The biggest part of the clean-up was cleaning the
books. The firefighters used chemicals rather than
water to put the fire out but the residue settled on
everything. Consequently, every book in the store had
to be picked up and wiped down on all six sides.
Fortunately, although most of the books for classes
had arrived, they were still sitting in cartons in the
storeroom waiting to be set out and did not have to be
cleaned individually. The store was up and running in
good time. Neither the awning nor the hand-painted
sign on the front of the store were damaged.

Facing Down Censorship

Anchorage and the Alaska Women’s Bookstore
faced down a censorship law this fall. The ordinance,
titled Exhibiting Obscene Materials would have made
it unlawful for any person (or store) “to exhibit ob-

scene materials for the purpose of selling, renting or
viewing.” The definition of obscenity, as Joann and
Mariah of AWB understood it, would include nearly
everything in the store’s sexuality, lesbian, and video
sections.

The people behind the ordinance were a mix of
right-wing Christian-types and people who had expe-
rienced abuse. There was a lot more testimony about
the ordinance than the city assembly had anticipated
and this seemed to be an important factor in their
eventual decision to table it.

At the first hearing, the supporters of the ordi-
nance made a very strong visual impact as “clean-cut
American types,” all wearing little white ribbons, rep-
resenting the forces of truth and light and opposed by
a motley crew of adult bookstore owners (who could
have been dressed for roles in biker movies), ACLU-
ers and other various “scruffy” types and some dyke
booksellers. At the second hearing the First Amend-
ment types looked a bit more clean-cut and the Mr. &
Mrs. America types lost some power. The censorship
people were well organized and came early to the first
hearing and filled all the seats, so that when the hall
was cleared of those standing, the only people left
were the pro-censorship contingent who were then in
a position to dominate the testimony. Their strategy
was to push the ordinance through very quickly, but
the amount of testimony from the opposition pre-
vented that. The hearings were structured so that the
man who presented the ordinance asked questions of
all who testified and baited people who spoke against
the ordinance as a method of discrediting speakers
who disagreed with his views.

Madisew Avenve discovens Lesbiaws.--
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The emotional weight of the hearings was clearly
with the survivors of abuse, despite the fact that the
ordinance did not deal with the real issues of abuse
and did not present real solutions to abuse. Pro-ordi-
nance testimony also brought up health issues and
many other issues that added drama but were already
addressed by laws already on the books.
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At the third hearing, the ordinance was perma-
nently tabled. City assembly members seemed to
think better of voting on such a controversial proposal
with so much strongly felt testimony.

The ordinance seems to be on hold for the mo-
ment, and the assemblyman who proposed it did not
run for re-election although proponents are threaten-
ing to take it to the state level. The question, according
to Joann, is not if it will come up again, but when —
and that will be “when we least expect it and are away
on vacation.” AWB reported receiving good and use-
ful support from the ABA’s American Booksellers
. Foundation for Free Expression.

Bestseller Lists
Bestseller lists are odd, splendid, and only occa-
sionally scientific things. After calling the Ottawa

Women's Bookstore to request a list of university press
bestsellers we received the following note from
OWB'’s Kim Nash along with the list: “We were aston-
ished that we were able to come up with only seven
titles from the university presses. There we were pac-
ing up and down the shelves pouncing on one hot
book after another only to discover that despite being
theory they were usually from small and often Cana-
dian presses. It was quite an illuminating though
somewhat frustrating process. The academic books
one usually associates with university presses are pro-
duced in Canada by the small presses (just to make a
sweeping generalization). We also realized that we've
cut back on ordering from American university
presses because of the freight costs/exchange rate
difficulty and the expense of doing returns. This busi-
ness just breeds one insight after another.”

Just a Daydream? Maybe, Maybe Not

By Diann Bowoman

Time for a new catalogue to appear. Panic or
pleasure?

For this rural dyke still somewhat new to the
bookselling game, both words apply. Working another
full-time job to support my three year old (fe) mail
order and (in my home) bookstore doesn’t leave much
time for the Muse to inspire me, much less to do all the
‘homework’ required by this task.

A chronic ‘what-iffer,” with far too many ideas
: popping into my head to ever start or carry out more
than a few of them, I'm daydreaming again. I envision
a catalogue similar to Inland’s WomenSource mailing,
but with all (or at least more) new lesbian/feminist
books and presses featured as well as their backlist
with brief descriptions. It could be produced indepen-
dently by a graphic artist with a word processor or be
done cooperatively by our presses. And it would be
tailored to our customers. (Several large wholesalers
provide such a service with their book offerings
around the holidays.)

For a reasonable cost, an initial survey, presented in
FBN or mailed to the bookstores on FBN's list, could
ascertain booksellers’ desires as to whether we would be
interested, what objections might be raised, the average

amount we pay to produce our current fliers, what we
could afford to pay for such a product and an estimate
of how often and how many we would distribute.

Need proven, a new ‘Womyn’s Books Plus’ could
be edited quarterly? semi-annually? by a different
press each time. That would vary style and content
automatically. (Notice all I did was suggest this, I'm
not doing it!) Each publisher could provide its own
copy within a specified deadline. The format might
initially resemble LC’s ad issue and space would be
available on the basis of cost alone. Publishers might
want to purchase copies of this catalog and use it instead
of their own fliers for certain distribution purposes.

As some dreams can become nightmares, I sober
up on some disquieting thoughts. Part of the beauty
of our medium is in our diversity: catalogues, offer-
ings, personnel. Would this too uniformly mold us, as
well as taking out some of the fun? Would we createa
‘B Womyn’s Booksellers’ or a dyke’s ‘Books-R-Us'?
What would happen in the erotica/porn debate? Who
would decide what is included /excluded? There are
some books I feel are very anti-womyn and Idon’t put
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out any of my limited energy to advertise them when
I barely have enough time to promote the work I feel
is super. In a couple of situations I have supplied a
special request on a title I wouldn’t have ordered for
the store or for myself, or steered the customer to a
store that carries it and suggested some alternate-view
titles when I have the energy. SoI can see, judging from
my feelings and the heavy-duty discussion that goes
on around this issue, that it might be a hold-up to the
implementation of this concent.

If you have ever considered such an idea yourself
or have some thoughts on it now, I would be excited
to see an open forum in FBN for discussion on the
possibilities of us birthing a multi-purpose Womyn’s
catalog of this nature. If nothing is forthcoming, we'll
just let it lie for lack of an extra second. Incidentally,
have any of you womyn considered starting a lesbian-
owned wholesaler for all of our books? Why just the
other day I was thinking wouldn’t that be a wonderful
new business, maybe.....

Diann Bowoman
For Women Only
4471 Signal Road
Columbiana OH 44408

PS. Some other ideas:
I've also put a space on my mail order blank for

the customer to request used packaging. I'm getting a
good response on this.

On my new order form (which evolved from one
buyer’s concern at receiving too many unrequested
fliers in an order) customers can check six different
information-request options: additional women’s
healthcare information, information on other
women'’s businesses and organizations, extra For
Women Only Healthcare Resource fliers to share (with
a blank for how many), Current Women’s Fiction &
Non-Fiction pricelist, Current Lesbian Fiction & Non-
fiction pricelist, Current Children & Teen book pricelist.
I also ask who they heard about For Women Only from
if it’s their first order and havea line that says, “A friend
requested that FWO add her name to your mailing
list.” with room to fill in the name and address.

I also have a new multicultural, anti-sexist
children’s catalogue completed. It is available for
$2.00 or free with purchase.

*Thank-you to Nett Hart for her suggestion that I
share this with FBN.

Bookstore News is compiled from newsletters, no-
tices, copies of articles, the occasional press release as
well as letters and phone calls. We generally focus this
column on feminist bookstores and report news from
other bookstores elsewhere in FBN. If you enjoy reading
this column, please be sure to send your news in, too! We
can report the news we hear! If you publish a regular (or
irregular) store newsletter, please be sure FBN is on your
mailing list. Thanks! o

Books Etc.
2410 West Ave N.
San Angelo TX 76901
Dear FBN,

Enclosed is a guest Editorial which I submitted to
the San Angelo Standard Times and which they
printed.

San Angelo is a nearly antiseptic town of 80,000
people isolated 90 miles from any other similar size
city. The bookselling community is composed of a
B-Daltons, a Waldon Books, five Christian bookstores,
one other used bookstore ( we started out as a used
bookstore but now 90% of our sales are new books)
and some “paperback exchange” stores.

When Anti-Pornography Week was announced
and endorsed by the City Council, complete with police

cars and white ribbons, we began to wonder about our
vulnerability. We stock gay and lesbian literature, fem-
inist books, art books, and books about AIDS, besides
the whole range of a general interest bookstore.

Although protesting Anti-Pornography Week
might have made us a target, we decided it was better
to mount an ideological- based offensive than wait to
defend any particular book.

Since the Guest Editorial we have received favor-
able comments by people who went out of their way
to write, call, or come in, and more other favorable
comments in social settings. There were no negative
reactions, not even to our answering machines at work
and home.

Texas FitzGerald & Jay Moseley
co-owners Books Etc., Inc. O
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San Angelo

Standard

32 PAGES

Serving West Texas since 1384

®Times

90 CENTS

Suppression of human rights
is our society’s real obscenity

By TEXAS FITZGERALD

Anti-Pornography Week recently was
observed in .San Angelo. It follows on
American Booksellers’ Banned Books
Week. We are apprehensive. Your rights
are under attack.

As a member of the American
Booksellers Association, we learn of cen-
sorship movements, legislative bills and
laws across America. Our store’s packet
for Banned Books Week describes book
bannings, both historic and current. Every
year there are numerous cases of attemp-
ted and actual book bannings in America.

The historic documents of this country,
the Declaration of Independence and the
Constitution’'s Bill of Rights, declare
EVERY American’s right to tolerance. We
have the right to believe, speak, read and
publish what we will. Nonetheless, this
country is full of intolerant individuals
from East Coast to West Coast to the Gulf of
Mexico.

Some individuals believe their ideas are
a higher enlightenment, their anger a
righteous indignation, their morality the
one standard, their taboos inviolate. Their
tactic is to repress or remove what offends
them.

They are like the vandals who smashed
the genitals from innumerable Greek
statuary. They require public libraries to
lock up books. They intimidate schools and
libraries not to buy controversial books.
They threaten boycotts.

Their ilk would refuse women any infor-
mation about abortion. Great Britain’s
government has moved to suppress any
positive information about homosexuality.
Feminist Bookstore News reports the
American government may likewise
threaten federally funded institutions such
as libraries, colleges and public schools.

Booksellers are the first-line defense
against censorship. Books are an inexpen-
sive, long-lasting means to communicate
facts, concepts, beliefs and feelings.
Without booksellers, the public would have

Guest Column

no access to books.

Many repressive bills have beenaimed at
booksellers. American Bookseller’s
Newswire reports bills have been proposed
this year in another state to confiscate an
entire business if one book with one passage
deemed offensive is found for sale. If such a
bill were enacted, how long would
bookstores continue to exist and how an-
tiseptic would the survivors be?

Obscenity continues to be an illusive
term. The idea of community standards is
odious in a pluralistic society. We have
customers who are Christian ministers; we
also have customers who are of the Muslim
faith. Some of our customers live in San
Angelo, but some are from Christoval, Del
Rio, Midland, Austin, Tulsa and
Washington and some are foreign students
whose homes are in Europe.

We have asexual, bisexual, heterosexual
and homosexual customers. We have
customers who believe the husband is the
head of the family and customers who could
do without men entirely. No one standard
would suit them all. Qur advice is simple: If
a book in our store offends you, put it down.

Frankly, much offends us. We don’t
understand why the American public has
made national bestsellers of books that
combine sex and violence against women
and a book on how to commit suicide. But
we understand everyone has the right to
choose whattheyread and everyone hasthe
right to make their choice without assump-
tions being made about their motive. When
that principle cracks, liberty will not ring
true.

If the thought police were given the
choice, would this book remain? Two
daughters have sex with their father, a
father suggests a crowd rape his daughters,
a man hacks up the body of his lover who
has been raped all night, an unmarried

woman has sex with a man who offered her
charity, one character professes his love
for his male friend to be greater than his
love for women, the relationship between
an ex-mother-in-law and her ex-daughter-
in-law is said by some to be a leshian
relationship.

There is an explicit erotic chapter and
more. The book is the Bible, holy to both
Jews and Christians.

Anti-Pornography Week is a good bad
idea. Who is for pornography? The cam-
palgn is politically correct on the surface,
but is ideologically flawed at depth. Who
defines pornography" A definition has not
been offered in any printed news release.
Nodefinition was offered with the news that
such a week had been proclaimed. No
definition was offered in the handout we
found attached to our front door. No defini-
tion is offered on their billboard.

Anti-Pornography Week is an attempt to
rouse a political force. Once unleashed
someone will manipulate it for his or her
personal agenda. Already one person
claims to be victimized by the campaign.
Susan Wofford, proprietor of Joe's
Grocery, complained the placement of an
anti-porn billboard above her business is a
slander. According to the Standard-Times,
she stated she discontinued sexually
oriented magazines some time ago, but
negative inferences have been made
because of the billboard above her
business.

The campaign slogan, ‘‘Real Men Don'’t
Need Porn,"” placed over four hunky foot-
ball players is propaganda to intimidate
and repress. Ironically, this need to control
others resembles bashing more than
helping.

The problem is we allow people with
slogans to attack symptoms. Their solution
does not cure anything. It deflects from stu-
dying the problem, and it introduces dif-

. ferent problems, such as suppression of in-

dividual rights.

Texas FitzGerald is co-owner of Books
Etc. Inc. in San Angelo.
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Happy Valentines Day

By Carol Seajay

1982 and 1971 were landmark years in feminist
(and small press) bookselling and publishing. Book-
people was founded in 1971 and Inland sold its first
books on Valentines Day in 1982. Both organizations
have become veritable institutions and have forever
changed the face of feminist bookselling and of les-
bian and feminist publishing and distribution. FBN
interviewed David Wilk to give readers a look at
Inland’s origins and development. In the next issue
we'll take a look at Bookpeople.

Inland moved into its first building on December
15,1981 and sold the first books at an open house on
Sunday, February 14, 1982. Now there are more than
50 people working at Inland/InBook, including 14
people in the order and sales departments — a far cry
from ten years ago when there were only three people
to do everything.

Mutual friends introduced David Wilk and Steve
Hargraves in 1980. Both were thinking about the need
for a small press distributor on the east coast. Steve
was working at Bookpeople and had been there al-
most from the start, but was thinking it was time to
move back east. David was working at the NEA in the
Literature Program and knew his days in the new
Reagan administration were numbered. Prior to join-
ing the NEA he had been a small press publisher
(publishing the first books of both Daphne Marlatt
and Jayne Anne Phillips) and had started Truck Dis-
tribution, a distributor of small press books and mag-
azines in the upper midwest. He ran Truck from 1976
to 1979. Eventually Truck metamorphosed into Book-
slinger.

Cartoons courtesy of Diane DiMassa
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The time for a new small press distributor
seemed right. RPM had closed in 1977, not due to
lack of business and need for an east coast distribu-
tor, but due to confused management. Women in
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Distribution (WIND), a victim of undercapitaliza-
tion, overcommitment, and being an idea a few
years ahead of its time, had also closed. Both left a
legacy of booksellers who had used and wanted
small press distributors. Most feminist bookstores in
the east were ordering some of their books from
Bookpeople, but Bookpeople was 5 days away by
UPS, two weeks by mail, and a lot of shipping dol-
lars in either case.

One of David and Steve’s first ideas was to get
Bookpeople to set up an east coast branch, but in 1981

\
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Papier-Mache Press

WHEN I AM
AN OLD WOMAN
AUTHORS
PRESENT
EXCITING NEW
POETRY & FICTION

Poety by Sue Saniel Ekind

BARE ASs THE TREES — Known for her clarity and directness, Elkind has earned national recogni-
tion as the grandmother who discovered poetry as a natural medium for her long pent-up reflections,
candor, wrath, regrets, and appreciations. She acknowledges the fullness of life — the suffering as
well as the joy.

0-918949-21-1, Softcover $8.00; 0-918949-18-1, Hardcover

MERLE’S AND MARILYN’S MINK RANCH — “In this new collection of short stories, crisis and un-
certainty bring odd sorts of excitement into the mundane lives of all who inhabit Tetu’s world. . . Her
highly descriptive style lends dignity to their impoverished lives and transforms their unremarkable
experiences into memorable ones. Recommended for all fiction collections” —Library Journal
0-918949-13-0, Paperback $9.00; 0-918949-17-3 Hardcover $14.00

ORDERING INFORMATION

All books are available to the book trade from Bookpeople, the Distributors, Inland Book Company,
and Moving Books. Books and sidelines are available directly from Papier-Mache Press. Trade terms

are available upon request: (800) 927-5913 or FAX (408) 763-1422
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money wasn’t readily available and interest rates
were high and that plan fell through.

In the fall of 1981 they decided that their visions
were similar enough and that they knew each other
well enough to proceed with their vision on their own.
They raised about $50,000 from friends, relatives and
their own savings, and chose New Haven as a base.
New Haven? Sure. It was near enough to New York
City and Boston to do business but far enough away
to be affordable — and it was UPS Zone 2 (overnight
delivery) to large segments of the east coast booksell-
ing community.

“Women’s bookstores and
gay men's stores
are our best customers.”

“Once we decided to do it we found a lawyer, an
accountant and a building right off,” David recalls.
“The building was 5,000 square feet.” (Inland /InBook
now fills 50,000 square feet of warehouse and
officespace). “The building had been a machine shop
and came with a 30-year accumulation of machine
shop grit and oil. Steve and I, along with Maureen
Owen, whom we had just hired, had to clean it all up.
A friend of Steve’s came down and helped a bit with
the cleaning and with framing our first three little
offices but, essentially, the three of us cleaned the
whole place, did the construction, and built all the
bookshelves ourselves. That was how we did every-
thing in those days. We just did it ourselves. Maureen
was paid, Steve and I lived off savings for the first six
months.

“For the first two years we didn’t even have a
computer — though we did invest in a 1970 Chevy
pick-up truck. We took all the orders by hand and
then sorted the titles alphabetically by publisher to
create pull-lists. Steve and I did everything and
learned to do everything in great detail by doing all
those daily tasks over and over and over. We both
know how everything works here from doing it our-
selves. All of our systems are built on that working
knowledge.”

Inland started with a very tiny list of publishers
— North Point, Persephone, And /Or, and Crossing —

and a catalog listing the books they had. Persephone
was a lesbian-feminist press publishing some of the
most exciting titles of the day. Crossing also had a
strong women'’s list.

Early sales efforts included two- and three-day
trips to visit bookstores to tell them about Inland, and
drop off catalogs. It quickly became clear that certain
kinds of stores wanted and needed what Inland had
to offer — and those stores were the women’s book-
stores, the gay bookstores and other specialty and
literary stores. It was clear right from the start that
feminist and gay bookstores would be Inland’s pri-
mary customers, and that Inland could find and build
a niche in the distribution world by focusing on
women'’s, gay, poetry, and literary small press titles
and publishers.

I asked David why Inland’s mission was distrib-
uting small presses, per se, rather than, say, distribut-
ing books by progressive publishers or everyone’s
books that deal with any kind of movement themes or
politics.

YER KIDPDING! You MEAN HE

ACwALLY SITS THERE Au’}LlSTENS

TOo THEM ALL?2? _/
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AN BVERYTHING JUsT FoR TRATH

“They say poets are the antennae of the human
race. Small Presses are the same thing,” he responded.
“What we've been interested in all along is the pro-
gressive/alternative side of small presses. These
presses are addressing a whole range of social and
cultural issues. The small presses are always there
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An Inland Story

Everyone has heard a few Inland stories;
most of us have a few favorites. Mine is set at the
Third International Feminist Bookfair in Montreal
at the Women'’s Press/U.K. booth. The Women’s
Press, being owned by a larger publishing corpo-
ration that made all their distribution decisions for
them, had suffered through a number of distribu-
tion schemes, none of which, unfortunately, did
even a mediocre job stocking (much less selling)
Women'’s Press titles. The latest in these schemes,
Salem House, had just announced that they were
quitting the distribution business and there was a
wild hope among feminist booksellers that some
sane arrangement might be achieved.

There were thirty-some US. and Canadian
feminist booksellers at Montreal and, one by one,
they all made their way to the Women's Press booth
and suggested that Women's Press go with Inland.
Now, as | heard it later, The Women's Press staff was
looking for information about U.S. distribution and
appreciated hearing the suggestions of the first few
booksellers. But by the tenth or so unanimously rave
report on Inland’s excellent fulfiliment rate, prompt
shipments, helpful, dyke-friendly and feminist sales
staff, the Women's Press staff was becoming to think
there might be some kind of plot going on. After
aboutthe 15th or 16th absolutely glowing review, the
sales manager caught my eye and pulled me aside
to ask if possibly the booksellers were getting some
kind of extra discount or something to advocate for
Inland. I had to have some sympathy for her con-
cern, having just heard watched one of the most
demanding, critical, and perfectionist feminist book-
sellers I've ever known look her in the eye and say,
“But Inland doesn’t make mistakes” —a statement no
one in her right mind would believe about a distrib-
utor, so why should she? I always respect a healthy
paranoia but [had toexplain that feminist booksellers
here are a rather independent and anarchist lot and
that you couldn’t get them to take a united stand
against their will if their livelihoods depended on it.
The only reason that so many booksellers were rec-
ommending that Women's Press go with Inland was
that each thought it was the best way for them to get
the books. It took awhile for The Women's Press to
convince the management upstairs to go with Inland,
but they did it, and on the best of advice. —CS O

first, publishing the new ideas. The things that the
small presses are saying now will become the mass
culture in a few years. That’s how it’s been for the last
25-30 years: Ideas start in the small and alternative
press and perk up and reach the slightly more estab-
lished media and then keep perking their way up until
the messages are swallowed by the mass culture
which does its best to destroy them so as to keep the
status quo intact. And then we're back to the small
presses again.

“The small presses keep the mass market from
totally controlling the distribution of information.
Supporting the concept of small presses — the range
of small presses — is very important politically. The
means of production are affordable. The means of
distribution are critical. It's very satisfying work.

"There’s not a minute to get
bored. Not a chance!"

“The women’s bookstores and the gay book-
stores are our best customers. Small press books are
their bread and butter. Sometimes we get pigeon-
holed as a gay/lesbian distributor by general book-
stores and they think that there’s nothing here for
them. They’re wrong, of course. They need to be
stocking feminist and lesbian and gay books because
they all have feminist and lesbian and gay
customers. And we have a lot of other kinds of books
they could be selling, too. Their own prejudices are
hurting them, but that’s how prejudice works. Some
people want us to distribute only feminist and les-
bian, or gay, lesbian, and feminist books, but distri-
bution works best with a wide range of titles,
publishers, and booksellers. You need that wide base
to be financially viable.

“Working with the small presses we're always
on the cutting edge of what’s going on. There was a
time when we (our generation) were the cutting
edge. We're not now. To continue to succeed at this
job, we have to say alert and pay attention to the next
generation. We have to keep the door open to new
ideas. When we get a weird book, we circulate it
among the staff and get the next judgment. We don't
have to believe in a book or agree with it or even
understand it to distribute it because we do believe in
the overall work of small presses. Our job is to pres-
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ent their books and to make it possible for the ideas
to get out.

“Our goals are to provide the avenue for publishers
todistribute their work and to makea living doing it. Our
pleasures are very specific: to get orders out daily and to
add to our list of publishers, among other mundane
activities. It’s a hefty responsibility — to the stores, to the
publishers and to the people who work here.”

Some of Inland’s “pleasures” are very visible to
booksellers: Inland’s active support for feminist and
lesbian and gay presses and their books. The wide
range of titles and publishers distributed. Inland’s
excellent service and friendly, helpful, intelligent and
knowledgeable order-takers and sales staff. The
WomenSource catalog, which promotes women'’s
books published by women’s presses, is one of many
ways Inland supports feminist bookstores and pub-
lishing. InBook also grew out of Inland’s commitment
to supporting small presses. Improved bookstore dis-
counts reflect a change necessary for bookstore sur-

vival. Over the last year Inland’s pursuit of university -

presses has paid off for Inland in terms of expanding
their list and making it much easier for feminist book-
stores (and other stores) to order books from these
presses. Inland has also pursued Canadian small
presses and has arguably the largest collection of Ca-
nadian published books in the U.S. — including many
strong feminist fiction, non-fiction, and poetry titles.
David suggests that feminist bookstores stock and
promote a “Northern Sisters” section and offers
Inland’s assistance in putting together a Canadian
section and backs that up with a 42% discount on the
first order for that section.

But success is also an inside job. A business is also
an organism that requires care and attention and clear
goals. Inland is based on an evolutionary structure
that assumes that there’s more to learn every day and
that while Inland is part of a larger, international book
community, it is very much a part of the local, alterna-
tive communities in New Haven. Inland management
is also very clear that it’s the people who work there
who do it all.

Inland is well known in the local alternative com-
munity as a good place to work for gay people, alter-
native folk and various kinds of “weird” people. Most
hiring is done by word of mouth and the staff includes
couples in various forms, various sibling combina-
tions (and sometimes someone’s lover), and even a
mother-daughter and daughter’s-lover grouping), a
lot of people in various recovery groups and people
living in half-way houses as well as cartoonists, a
novelist, a poet, and half of an electric blues jug band.
We're told it’s a homey atmosphere right down to the
classic never-ending struggle over dishes.

THIS 6NE SOUNDS GOOD |
SEND ‘EM AN AGREEMENT '

Inland works to keep staff long term. Part of that
is taking employees seriously — and expecting staff to
take Inland seriously — and remembering that every
single person who works at Inland is unique and
contributes something significant to Inland — even
the people who don’t work out long term. There's a
built in assumption that hard work and vision of all
kinds are to be appreciated.

What does Inland want to be doing in ten years?
In twenty? “That’s easy,” David responded, “We
want to be the best small press distributor in the
world. If we can get bigger while doing that —
great!. But we never want to lose sight of who we’ve
been and are to the booksellers. We're having a good
time and enjoying doing something that’s vital.
We're here for life!” o
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INLAND

BOOK COMPANY

has enrolled the university press of your choice!

We now carry

@ @
Harvard University Press University of Nebraska Press
Indiana University Press University of Nevada Dress
Northwestern University Press University of New Mexico Dress
Drinceton University Press University of North Carolina Press
- Rutgers University Press University of Texas Press
University of California Press University Dress of Colorado
University of Chicago Press University Dress of New England
University of Maine Press Yale University Press

and there’s more to come!

(Trade discount items only!)

Inland is proud of our great service, friendly folks and our greatf selection of
women’s books, magazines, audio/video, calendars and more. Call us today!

800/243-0138 « FAX 800/334-2892
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Setting up a
Lesbian and Gay Section
na University Bookstore

By Richelle Van Snellenberg,
University of British Columbia Bookstore

The University of British Columbia Bookstore
will celebrate the first anniversary of its Gay/Lesbian
Studies section in January 1992. The UBC Bookstore
has always carried books on this topic, and had been
discussing establishing a gay studies section on and
off over the past ten years. Space in the book division
has been tight and shelving hard to come by. It wasn't
until the Bookstore opened a new Health Sciences
branch in town and all the medical books were trans-
ferred there that we came up with adequate shelving
at our campus store for new sections like Gay and
Lesbian Studies.

At a buyers’ meeting in July 1990, a group of us
decided to unite the gay books. Celebration 90: Gay
Games III and Cultural Festival was held in Vancou-
ver in August 1990 and the event was attracting a lot
of (mostly positive) attention. Gays and Lesbians were
in the media and the time felt right.

Since August and September are the busiest times
of the year for us, we chose to postpone the rearranging
of shelves till the late fall, after classes started. In the
meantime, Jennifer Pike, the senior trade buyer, and
Donna Kaye, from the Social Sciences Bookshop, began
poring over trade journals and catalogues in search of
likely titles. They also rummaged through other sec-
tions, such as women'’s studies, psychology and sociol-
ogy, in search of titles that could be moved to Gay &
Lesbian Studies. In a store with approximately 70,000
tradetitles, this is a lengthy process. Due to a very hectic
fall rush we were delayed in the shelf construction, but
we managed to get the books out by mid- January.

We placed Gay & Lesbian Studies and the (also
new) Men’s Studies sections next to the already well-
established Women'’s Studies section to create a gen-
der studies area. This September, a Women's Studies
major became available at UBC for the first time. An
upper level course entitled “Feminisms from the
Margins” (i.e. Lesbian Studies) was offered as one of

the first courses in the new program. Trade sales in
Women'’s Studies books increased dramatically this
fall and we anticipate that the trend will continue as
the program grows and as more people become
aware that we carry a good selection of books in this
area.
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The long-awaited
sequel to the classic

Pulling Our Own Strings!

N0
In Stitches
A Patchwork of
Feminist
Humor

and Satire
Edited by Gloria Kaufman

“Notice to the consumer: Major
giggles contained herein.”
—Rita Mae Brown

“For those of us who are lifers
in the women’s movement, In
Stitches is the best cure for burnout
I've found so far.”

—Mary Kay Blakely

“At last, a use for all those hotel
sewing kits I've collected for

years! In Stitches will make you
pop your buttons and split

your seams from laughing.”

—Kate Clinton

“In Stitches will tickle your funny bone, no matter where it's
Jocated! The first collection was so clever, who would have thought this
would top it?"—Flo Kennedy

“All of our voices are here—wicked, sardonic, gently humorous.
The wide range of feminist humor is delightfully represented.”
—Linda Bubon, Women and Children First (Chicago)

“ . awonderfully diverse collection of amusing, biting and satiric
observations . . . a very funny, feminist view of our relationships,
institutions and culture.”—Carol N, Levin, Judith's Room (New York)

The best of feminist wit and wisdom—quips, quotes, stories,
cartoons, photos—all guaranteed to leave you in stitches!

paper $14.95
cloth $29.95

INDIANA

Bloomington, IN 47405 PRESS
Orders: 1-800-842-6796

Vancouver has two women'’s bookstores and one
gay bookstore, all within 10 miles of UBC. Our goalin
creating a separate Gay/Lesbian Studies section at
UBC is to respond to requests from faculty and stu-
dents by providing both an academic and a general
selection of books on that topic. As publishers are
coming out with more varied lists, we want to keep up
with what's current. Nonetheless, some customers ap-
pear surprised by the new sign and others are careful
not to be noticed browsing in the vicinity. Most people
seem to prefer to locate what they want on their own,
but there are very few “out” individuals who aren’t
too shy to ask us about what they’re looking for.

We currently carry about 70 titles and are contin-
ually expanding our selection. We place orders for
Canadian titles directly with the publisher or distrib-
utor. Most of our orders from small American presses
go through Bookpeople, unless there is a Canadian
agent. For the American university presses, we order
direct.

Some of our bestselling titles: After the Ball by
Marshall Kirk and Hunter Madsen (Plume); Lesbians
in Canada edited by Sharon Dale Stone (Between the
Lines); Buddies by Stan Persky, now in paperback
(New Star Books); Invisible Lives by Martha B. Barrett
(Harper & Row), Social Construction of Lesbianism by
Celia Kitzinger (Sage); Odd Girls and Twilight Lovers by
Lillian Faderman (Columbia University Press); and
Arena of Masculinity by Brian Pronger, (Summerhill
Press). Other titles that seem to have piqued some
people’s interest include: Lesbian Love Advisor Celeste
West (Cleis Press) and Lesbian Love Stories edited by
Irena Zahava (Crossing Press) — it seems I'm always
finding a well-thumbed copy of one of these books in
a unusual place.

Response to the new section has been good. Con-
sidering it has only been in existence for a year, we're
pleased with the sales so far. We are still trying to get
a feel for what our customers would like us to carry.
We expect that it will take some time for word to get
around and for us to settle in. Meanwhile, we'll keep
on ordering those books.

Richelle Van Snellenberg was an editor and founding col-
lective member of Diversity: The Lesbian Rag from 1988 to
1991. She is currently working at the University of British
Columbia Bookstore in Social and Behavioural Sciences
Books. ©)
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Teachers College Press

i A

Sarah Biondello, the Executive Acquisitions Edi-
tor at Teachers College Press successfully closed six
months of negotiations in December that led to TCP’s
purchase of the Athene series from Robert Maxwell
Inc., an affiliate of Macmillan Inc. The final papers
were signed just before the lawsuits tying up the
Maxwell empire hit Macmillan.

The Athene series, one of the finest and
earliest collections of academic titles de-
voted to women's studies, was started
by Phyllis Hall at Pergamon Press in
1981 and was co-edited by Dale
Spender. The first book in the
Athene series was Spender’s
Men'’s Studies Modified which,
along with Ruth Bleier’s 1984
Science and Gender, are among
the most popular titles in the
series. Biondello worked on the
Athene series for several years
when she worked for Pergamon
Press (U.S.A)) in the early days of
the series and has been very ex-
cited to bring the series “back home.”
“But everyone at TCP,” she told FBN, “has
been very supportive and interested and excited
by the project.”

The Athene series became the property of Robert
Maxwell when Pergamon was acquired by
Maxwell’s holding companies. When Maxwell ille-
gally fired trade unionists organizing at Pergamon in
May of 1989, organizers asked feminists and other
trade unionists for an international boycott of all
Pergamon books including the Athene series, and the

Buys
ene Series

400+ journals published by Pergamon as support for
the illegally fired workers. It was a situation that
caused a great gri<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>