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AYear and A Day Calen(lar 1991

“A good calendar to mark the beginning of
the Post-Patriarchal Age!” —Gloria Steinem

Based on The White Goddess by Robert Graves, A YEAR AND A DAY
CALENDAR — a hardbound matriarchal engagement calendar —is the perfect time

reckoning tool to help awaken Goddess consciousness in the modern woman.

Used for thousands of years through- l=

out the ancient world, the fixed lunar

calendar system is based on the natu- 'ﬁ\‘\

ral cycles of the earth, body and moon. :

Robert Graves's classic 7he White God- AYear and A Day

dess first detailed the religious and

matriarchal symbolism inherent in this CALENDAR

Celtic Druid version, consisting of 13 boos 1 9 9 1 et

months — named after trees —of 28 '

da_ys each plus an extra day to start the
" year. In the introduction and through-

out the diary, editor Peter Bog-

danovich explains the tree and

Goddess symbolism associated with

each of the tree months.

Includes dates from the conventional
Gregorian calendar for easy refer-
ence.

Compiled by Peter Bogdanovich
Ilustrated by Melissa Knight

0-87951-358~6 208 pp. 7V x Y4
$19.95 2~color illustrations throughout

The Overlook Press
RRi1Box 4 96
Woodstock, NY 12498
212/679-6858
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Welcome to the Sixth Annual FBN Sidelines Cat-
alog. This year, for the first time, we're publishing it
as a stand-alone supplement to FBN. We've expanded
the craftswomen'’s advice-to-booksellers sections and
added a compendium of booksellers’ favorites and
recommendations.

Women do not live by books alone! We also want
our bookstores to provide an abundance of positive
images — cards, calendars, pins, buttons, t-shirts, pins
and bumperstickers — even videos. This catalog
includes enough sidelines to stock a bookstore for
the winter holidays and all year around. New book-
sellers will find enough diversity to stock an entire
store. Keep the catalog at hand as a resource to use
all year.

So, peruse these pages and consider where these
items can fit into your store. Write for catalogs and
write your holiday orders early. Don't forget to tell
craftswomen that you saw their ad in FBN. If you have
other, favorite sidelines that aren’t represented in this

year’s catalog, send us their names and addresses,
and we'll make sure they receive information about
next year’s edition. And sit back and enjoy the cultural
artifacts of our community.

In addition to sending the FBN Sidelines Catalog
to the feminist, gay, gay and lesbian, alternative, left-
ist, and general independent bookstores on our list,
we send it to all the new feminist, gay, gay and lesbian,
alternative, et al., new bookstores we hear about
during the year. We've also included several articles
about bookselling — articles that will interest both
new and experienced booksellers, articles that will
increase the number of times each bookseller picks up
and leafs through the catalog.

As always, we're interested in your feedback,
compliments, complaints, criticism and suggestions
for making next year’s edition the best ever. If you'd
like advance information about next year’s catalog,
call FBN or write and ask to be added to our side-
lines list. @]
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Feminist Bookstore News

DYKES T0 WATCH OUT FOR

19 LENDAR

A RTOONSS
BY ALISON BECHDEL

DYKES TO WATCH OUT FOR

1991 Calendar
Cartoons by Alison Bechdel

The second year in this new tradition of inviting Mo and her friends to help
you keep track of who’s who and what’s happening.

This 11 x 11 wall calendar with a four-color cover and brand new cartoons
for each month gives you plenty of room to get your schedule under
control. And remember days off from work, your cat’sbirthday, and what
the moon’s doing to your life.

The Dykes To Watch Out For 1991 Calendar by Alison Bechdel—

irresistible, like the women in your life. ﬁ
1SBN 0-932379-83-4 S
Firebrand

Books

Firebrand Books, 141 The Commons, Ithaca, New York 14850, (607)272-0000
Available to the trade from Bookpeople, The Distributors, and Inland Book Company
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By Sue Esterson

DUBLIN: We launched ourselves November 1st
1988. We are a women worker’s co-operative and our
original plan was to do lots of wonderful children’s
books, social history, social commentary, feminist
postcards, new writing, literacy material, practical in-
formation books, fiction, material by and for women,
in other words just about everything.

Enthusiasms and energy oozed...it still oozes but
we have become just a little more realistic about how
much we are able to do on very limited finances.

In July last year we set about producing a collec-
tion of postcards. Some designs we bought from a
defunct publisher and we commissioned a lot of
new ones.

It was Dublin’s Millennium year and our idea
was to use that as a focus for the books and hopefully
get financial backing from the Millennium budget. We
borrowed money to start up and got stuck in the
production work.

What we did not realize then was how little we
knew about all sorts of things. We, all three of us, had
a background in teaching and all had varying degrees

23-25,MOSS ST.,
DUBLIN 2. TEL 712149

of publishing, media and design skills. As we got
closer to our launch date we realized we quickly had
to learn about marketing, public relations, distribu-
tion, repping and business planning. -

We had a wonderful launch, nearly all of the
national media covered it, photographs and articles
appeared in all the national dailies, features appeared
in magazines, mentions on relevant television and
radio programs. Great!! So far so good. Now the really
hard work started.

We approached state bodies for funding —a very
cool reception. We discovered that all funding bodies
wanted to see things like cash-flow forecasts, three-
year projections, balance sheets etc. Here we were
three fairly political, idealistic individuals having to
become part of the capitalist business world. Phew!
It's also a “Catch 22" because it’s nearly impossible to
try and run a business on a day to day basis on a
shoe-string budget and then afford to buy in profes-
sional help to learn the skills we needed to learn.

Postcard by Cath Jackson
Back we went to the government funding agency
who accepted the point that yes, we looked like a
See Spellbound, page 64
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Selling Sidelines:

Jewelry Adds
Interest and Income

By Jane Sipe

Just as Women’s Music Festivals have become
events celebrating women’s culture, our bookstores
are finding that they are in a position to serve the
community and increase the bottom line by selling
other forms of women'’s art and culture, called side-
lines. Jewelry, cards, buttons, tee shirts, posters, re-
cords, and tapes all fall into this category, and deserve
careful consideration for inclusion in the inventory of
women'’s bookstores. Jewelry designed for the femi-
nist community, in particular, can bring a lot of excite-
ment into the store and takes very little space.

How To Get Started

e Women’s Music Festivals’ Crafts Area: Stop by
early in the festival to make your first contact
and set up an appointment for a time convenient
to both of you. Just as you would want to see a
Sales Rep at your store during a slow time, avoid
trying to negotiate a wholesale purchase during
the busy hours.

° Sales Representatives: This is a relatively new con-
cept in the women’s community, but there are reps
all over the USA, Canada and the UK who repre-
sent women artists. The advantage to working
with sales reps is that they usually represent at
least 5 lines, and will come to your store to show

Jane Sipe, President of Jane Iris Designs has been designing
and making jewelry for 15 years. Jane’s goddess imageries
are well known within the feminist community nationwide,
and now in Canada and the UK.

you samples. Network with other women’s book-
stores to learn the name of a rep in your area.

Issues that you will need to discuss with the artist or

her rep:

e the product (options and assortments; think about
how many pieces it will take to make an attractive
display);

e minimums (usually $100);

e lead time (generally 3 to 6 weeks);

e payment terms (remember that many artists and
small businesses will not be in a position to extend
credit, so expect to pay COD; if you are able to
negotiate Net 30 terms, be sure to pay on time —
late payments might be of little significance to
Harper & Row, but to a craftswoman, they can be
devastating; avoid consignment — you get a
smaller return for more effort.);

° repair or replacement of damaged goods;

e return/exchange policy (check if there is a restock-
ing fee).

At some point before or just after you have
placed an order for a product or line, you will need
to determine where to position it in your store. Do
some brainstorming about how you would like to
display the items, and think about security consid-
erations, etc.

You may need to purchase or make a display
case, get graphic artwork blown up to poster size,
move other things around to make space. Taking
time to think these things through before you have
the merchandise in hand will result in a much
smoother transition into actually selling the prod-
ucts once they arrive.
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Remember that you will probably be paying more
for a piece of jewelry than you do for a book, and that
means that selling that item will bring you a proportion-
ately larger profit. Arranging all merchandise in your
store for optimal viewing by your customers is impor-
tant; displaying jewelry, which takes up so little physical
space, is critical. Showing these higher priced items to an

advantage will allow you to turn over the inventory

quicker in order to cover your costs.

How To Put Together A Display

Jewelry and other articles of value are best posi-
tioned near the cash register where there is an aura of
security consciousness and someone is available to
assist customers.

Give careful consideration to display cases; even
a small one can represent a bit of an investment, and
you will feel better if it meets all you needs. An inex-
pensive option is to use Lexan Clips and sheets of
plexiglass cut to create secure display spaces. The clips
are available through plastics stores, such as Tapp
Plastics in San Francisco. Just be sure to use a thickness
of plexiglass that will support the weight of the jew-
elry over time without sagging.

You may be able to purchase a used counter/
display case. If so, avoid using the bottom shelf of a
floor size display case for jewelry; your customers
would end up standing on their heads to see the
pieces. Best is to put it on the top shelf, and make sure
that the top surface glass is kept free of clutter that
would obstruct the view.

Jewelry needs lots of light and works best on a
gray, or soft colored background. Black and dark
colored backgrounds tend to overpower the jewelry.
Background materials are unlimited: matte boards
and pantone papers, velveteen jewelers pads, lucite
cubes, mirrors, fabrics, rice, etc. Ideally, the back-
ground should “disappear,” not be eye catching.

Traditional jewelry display items are available
through such companies as Gerald Fried, 550 Fillmore
Ave., Tonawanda, NY 14150, and Rio Grande Albu-
querque, 6901 Washington NE, Albuquerque, NM
87109. These places also carry traditional display cases
and other display aids such as “grippits” for rings,
easel type boards for pendants, earring display units,
ring trays with any number of slots. Most of these
things are fairly inexpensive and contribute to the
visibility of the jewelry.

On Selling

“Selling” is a word that leaves a funny taste in
most of our mouths. Forget about selling; get into
“helping.” Being knowledgeable about the pieces en-
hances your presentation tremendously. Provide your
customer with information in the display. Some artists
provide description cards you can include in the dis-
play, or you can pull something from a book you carry
and feature the book as well.

Since some artists have developed a following via
the music festivals, grouping their work in one area
and possibly displaying a business card and/or pho-
tos will take advantage of that.

Assign someone who is enthusiasticabout the prod-
uct to be there to answer questions for customers, hand
items to the customer to try on, point out any new items,
reference pieces to books in the store, and remember a
frequent customer’s likes and dislikes. Excellence in
customer service is simply good business.

Maintenance

Just as you are careful to make sure that books are
on their proper shelves, it is important to put some
effort into keeping your sidelines orderly. With jew-
elry, it is particularly important to polish it frequently:
dull, tarnished, fingerprinted jewelry is unappealing.
It will help is there is someone who makes the jewelry
case her special project.

Rio Grande Albuquerque (above) sells Sunshine
Cloths, which are cleaner than rouge to handle, and
do a great job on metal. Using the display aids men-
tioned above will facilitate tidiness.

Order 3 to 6 weeks ahead of need so that your
display won’t appear depleted. When placing an
order, remember which pieces sold quickly, and which
ones had someone asking for them after they were
sold. Try ordering something new for excitement in
the display.

Enterprising bookstores should have no problem
finding quality sidelines to add spice and excitement
to the store. It may sound like a lot of work, but like
any other aspect of doing business, finding the person
who enjoys doing the job is essential to successfully
buying, displaying, maintaining, and selling jewelry
and other sidelines. All it takes is a dash of imagina-
tion, a big handful of creativity, and a tad of intuition
blended with a willingness to take a chance now and
then. Have fun at it! )
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An Open Letter to Women’s Bookstores

To Video or Not to Video?...
That Is the Question!

By Pat Stone
Charis Video

I'll bet this has happened to you: a customer
walks into your store and asks you for a copy of a
video. The title sounds familiar, but you're not sure
your supplier carries it. When you call them, you find
out they do have it, but it’s out of stock. They back-
order it for you. Six weeks later, you get lucky. They
actually find a copy. They ship it out to you. Since you
don’t do enough business with them to make it worth
their trouble to give you credit, you have to pay a COD
charge - close to $5. The video retails for $29.95. You
pay $23.00 for it wholesale. Plus the $5, and you've
made a whopping $2 on the sale. That's if, after six
weeks, the customer remembers that she ordered it, or
hasn’t already found it some place else.

Let’s faceit . .. videos could be a real pain. Which
titles do you stock? How do you keep track of the
latest releases? How do you set up a rental system? Is
it worth the shelf space? Is it profitable enough to be
worth the effort? Which titles are rentable and which
are “for sale only”? What's the difference anyway?
And how do you avoid the above scenario?

There seem to be a lot more questions floating
around about videos than there are answers. The fact
is you just haven’t had access to very much informa-
tion about videos — info on new releases, pricing, etc.
How can you make an intelligent decision about in-
vesting in a video sideline when you don’t even have
the basic facts about the industry?

The answer is, you can’t! Or couldn’t, until now.
['m hoping this article will change all that. There are
actually three reasons I'm writing this: 1) to provide
you with some of that missing information, 2) to make
you aware of the serious possibility that many of the

videos of interest to the women’s community could
become inaccessible, and 3) to propose a way to solve
this accessibility problem, which would also increase
your buying power and access to information about
videos. Let me start with some basic economic infor-
mation that will give you an idea about how profitable
videos could be for your store.

Why Videos?

Lesbian/feminist/women’s videos are a natural
for women’s bookstores. You're perfectly positioned
for them. Your store is the logical place for your
customers to look for these titles. They’re loyal. They
want to give you their business. Besides, they might
feel funny asking for Desert Hearts, for example, at
their local video store. But even if they felt comfortable
asking, they wouldn’t find titles like Ancient Women's
Spirituality or Olivia’s 15th Anniversary Video. Whether
you just sell, and especially if you get some sort of
rental system going, women’s videos could make you
a profit. Your customers have an interest and a need
for videos with positive images of women. Since these
videos can’t be found anywhere else, you're in a
unique position to fill that need.

So what kind of initial investment are we talking
about? Well, a shelf or two ought to be able to handle
your video sideline. I always keep 30 specific titles in
stock here at Charis — my best sellers. Any combina-
tion of the 30 titles ought to be enough to get you
started.
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Videos vary greatly in price. The best figures I
have for us to use in a profit analysis are averages I've
calculated from my own business experience. Over
the last year I've paid an average wholesale cost of
$23.21 per video. The average price paid per video by
my customers (not including the discount I usually
give) was $38.24. That’s an average profit of $15.03 per
video. Depending on how many tapes you start with,
you would be talking an initial investment of $232.10
(ten tapes) to $696.30 (thirty), potential gross receipts
of $382.40 to $1147.20, and a potential net profit of
$150.30 to $450.90. (Please keep in mind that these
averages include both mainstream and independent
titles. In reality, mainstream titles are less expensive
for your customers, but the markup is a lot lower than
independent titles.)

Now, here’s the $64,000 question: Who makes
more money on any one video tape — the store that
sells it, or the store that rents it? The answer is: the
store that rents it. At $2 per rental, you would break
even on a $23.21 tape after 12 rentals (12 x $2 = $24).
You would equal the net profit of the sale of the tape
after 19.5 rentals ($2 x 19.5 = $39 minus $23.21 cost =
$15.79 net profit). The beauty of this formula is that
you don’t have to stop there. Videos are good for
hundreds of plays and continue to earn you money
long after they’ve paid for themselves. And you only
have to buy it once.

Okay, but isn’t renting a little like giving the
store away. After all, your customer will reason,
why buy when you can rent? Well, strangely
enough there is evidence that renting might actually
improve your sales. Arecent study done by the A.C.
Neilson company indicated that a video renter is
twice as likely to buy a video than a non-renter. If
they see something they like, renting it over and
over is going to seem like money down the drain.
This will be true of your customers, too — particu-
larly considering the types of videos we're discuss-
ing, which are not just more cop/cowboy dreck you
can see on TV. These women want to own these

titles, because they’reworried about losing access to
them (and with good reason). Your customers will rent
videos, but they’ll buy them, too.

Women's videos will rent. They’ll sell. They can
be profitable. So if they’re such a terrific sideline, why
aren’t more of you carrying them?

One reason is that you're a bookstore — you
know books, not videos. Keeping up with the latest
book titles is a chore in itself. How the heck do you
keep up with the latest releases in video too?

Another reason is the scenario given at the begin-
ning of this article. Believe me, [ know what it’s like. I
deal only in videos, and I still don’t do enough busi-
ness to get the mainstream distributors to pay atten-'
tion to me.

So what’s the answer? How can you get the vid-
eos your customers want without making yourself
crazy or bankrupting your store? Well, one sure way
to protect your business (and your sanity) is to be as
informed as possible about what you are trying to do.
I have a plan that I think will increase your access to
the videos and the information about them, and in-
crease your buying power as well. But before we get
into that, you need some basic information about the
video industry first. How does all of this video stuff
work anyway?

A Few Helpful Hints About The Video Biz

As far as the lesbian/feminist video “industry” is
concerned, there are really two kinds of videos. I refer
to them as “mainstream” and “independent.” The
basic difference is how they are released, that is,
through what channels they are made available to the
public. This distinction is important because it affects
how the tapes are priced and what you can do with
them after you purchase them (i.e., rent, sell, etc.).
Let’s start with definitions of both:

Mainstream: These titles are those released
through major studios (MGM/UA, CBS/Fox, Orion,
etc.). You can always find the logo of the studio (aka
the manufacturer) on the packaging. Even if a film was
independently produced, if it is released through a
studio, it is a mainstream title. These titles are the
staple of your local neighborhood video store.

Independent: These are produced by someone
who has been able to scrape together enough money
to get them made. They are sometimes marketed by
the filmmaker herself or through a non-mainstream
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distributor like Charis. They consist of documentaries
(Making It Last), the lesbian erotica which has ap-
peared recently (Erotic in Nature), and a few bonafide
stories (Lesbionage).

Another way to release a film/video is through
distributors who cater to the educational market or
have the license to distribute the film on 16mm. Some
cater to the home video market as well, but they don't
really affect you, except when it comes to group show-
ings. I'll say more about this later.

Pricing: Mainstream titles are almost always re-
leased at a high price (usually $79.95 or $89.95). This
keeps people from buying the just released titles so
that the local neighborhood video store can make
money renting them. The manufacturer (studio)
makes its profit by selling to the hundreds of thou-
sands of video stores that have sprung up all across
America. After nine months to a year, the price is
reduced to “sell-thru” (usually $29.95) so that people
who want to collect can get the tapes at a reasonable
price. This is why the markup on mainstream videos
is usually only 23% to 25% — its a rental market, not
a sell-thru market.

Independent videos, on the other hand, are made
to be sold — basically because there is no place to rent
them. The markup is much better for these tapes. They
are usually priced around $29.95 to $39.95 and are
generally wholesaled for 30% to 40% off. -

Now on to the issue of what you can and cannot
do with videos, mainstream or independent. What
can you rent, what can you copy, what can you show?

Renting: All mainstream videos are released for
rental and resale. That’s pretty simple. Its a little more
complicated with the independent titles. Many of the
independent producers release their videos “for resale
only”. This should be clearly labeled on the package.
If you rent these titles to your customers, you would
be in violation of the copyright and can be held liable
to the filmmaker or whoever holds the copyright.
Rentability is up to the filmmaker, and I strongly
feel that her decision should be respected. The trick
is how to tell which videos are rentable and which
are not. If you can’t tell from the package or from
the promotional material, the best thing to do is ask.
Either contact whoever is distributing the video, or
feel free to give me a call. Ill be glad to help in any
way [ can.

Copying: This is a no no for any video. Like a
book or record, all videos are licensed or copyrighted.
Any unauthorized reproduction is a violation of the
copyright and you can be held liable to the holder of
that copyright. This, by the way, goes for anything that
you might record off of the TV. Phil or Oprah might
have a pretty interesting show now and then, but if
yourecord it, copy it, sell or rent it, you are in violation
of the copyright and can be sued.

Group Showings: This gets a little complicated.
Let’s start again with the mainstream titles. These are
all licensed “for home use only”. This is stated clearly
on the package and in the “FBI blurb” that you see at the
beginning of each video. If you have a public showing of
a mainstream film at your store, even if you don’t charge
admission, it is still in violation of the copyright and you
can be held liable. The studios don’t spend a lot of time
tracking down people who do this. I suppose your
comfort level for having such a showing would be
directly proportionate to how close your store s to FBI
headquarters. I'm certainly not advocating that you
ignore the law. I just want to make sure that you are
aware that it is against the law.

What concerns me more is the showing of inde-
pendent works. If you show an independent title,
you are hurting someone who doesn’t work with a
multi-million dollar budget, but rather someone
who is struggling with a lack of funds trying nobley
to get the message out. This is especially true if you
show a film that is licensed elsewhere specifically for
group showings. These licenses are held by distribu-
tors that make them available for a flat fee, a percent-
ageof the gate, or both. They cater generally to schools
and educational groups and they make the films avail-
able on video or 16mm film. Showing these titles with-
out authorization directly robs the filmmaker of income
and is a violation of the distributor’s copyright. Show-
ing any video without the permission of the woman
who made it is not only illegal, but pretty rude.
Always attempt to get the consent of the filmmaker
or distributor before showing any video. Again, this
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is something that I can help you with. If you don’t know
how to contact a filmmaker or distributor, give me a call.

Women’s Videos — An Endangered
Species!

Which leads me to the issue that I would like to
address most strongly — the possibility that access to
women'’s videos could be cut off. This has mostly to
do with economics. The women who are struggling to
make these videos, who want to see to it that there are
some positive images of women on tape or film, need
to make a profit on their work so that they will be able
to continue making videos. If they don’t keep making
videos, and if we can’t encourage others to begin
making videos, there aren’t going to be any videos.
This is why I advocate so staunchly against the un-
authorized showing of independent works.

And the problem is not just with the independent
productions. Many of the mainstream titles of interest to
the lesbian/feminist/ women’s community — hard to
get hold of in the first place—are going to disappear into
obscurity. As I sit writing this article, Vestron Video, the
company that released Desert Hearts and Lianna, is in the
process of merging. I can’t get any copies of either video.
And I have no idea if these two titles, both favorites of
the women’s community, will be rereleased after the
merger. A Question of Silence, Sylvia Scarlett, and A Ques-
tion of Love have already disappeared. All of the films that
have something positive to say to women, to lesbians, to
feminists are in danger of disappearing simply because
they do not appeal to the masses. Video is an industry
that deals in what's hot now, not in what is socially
responsible and uplifting.

The bottom line is two-fold: if we can’t get to a
point where the independent video makers are mak-
ing a profit on their work, and where the mainstream
distributors are paying attention to our needs, the net
result will be that any positive impact that these vid-
eos could have on the women’s community will be
down the drain. So what are we gonna do?

There’s Strength In Numbers — And
Buying Power, Too!

I believe that the way to combat this inevitabil-
ity is for us all to stick together — filmmakers,
retailers, distributors. What I'm thinking of is a
collective type set-up where a fee would be paid in
exchange for service and up-to-date information.
All of our mainstream orders would be filtered
through one source. By combining our buying
power, we’d definitely have more clout with the big
distributors. We’d be able to get the titles we want
more easily, and possibly even keep some of them
from disappearing altogether. And a healthy ex-
change of information would be beneficial to the
independent producers as well.

That’s why I'm writing this article. I'd like to get
something going. I'm willing to do the legwork. I'll
gladly be the provider of information (new releases,
who distributes what, who holds which copyrights,
etc.). I'm also willing to be the focal point for ordering,
which makes sense since I already have the contacts.
I'm looking for the same thing you are, buying power
— the ability to make a supplier sit up and take notice.
I truly believe that if we stick together, we can make it
happen for all of us.

When I first started my business, I laid awake
nights worrying that I wouldn’t be able to find enough
titles of interest to women to build a business on. T had
nothing to worry about. There are films and videos
galore out there, made by women, about women, for
women. And if we can keep the cauldron bubbling,
there will be more and more made. Women's videos
will fill up and spill over just like women'’s publishing
and music.

I get really excited about this, but I need to
know if I'm being excited in a vacuum, or if there
are other devotees besides me. I want to hear from
you. I need to know how much interest there is out
there in videos as a sideline. And I'd like to help
answer any questions you might have about videos.
I can be contacted at Charis Video, PO Box 797,
Brooklyn, NY 11231. Or call me at 718- 855-4458.
Let’s talk. Let me know what you need, and I'll see
what I can do about providing it.

I’'m really looking forward to hearing from you.
I think this could be the beginning of a beautiful
friendship! ©)
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Lookstore

Compiled by Carol Seajay
With help from dozens of booksellers.

In June FBN sent a note to feminist booksellers
asking for contributions for a new (and long overdue)
column for the sidelines issue — a list of favorite and
best-selling sidelines. I envisioned the kind of “over-
the-counter”conversation we have when feminist
booksellers from out of town come to visit. Booksellers
responded with a marvelous range of sidelines and
surprisingly little overlap! Here are your responses!

Favorite Sidelines: Jane Sipe Jewelry (Jane Iris
Designs, Box 608, Graton CA 95444 or Mulberry Dis-
tribution 415-530-5248), Book Woman t-shirts (See
Book Woman listing, below), Ladies Sewing Circle &
Terrorist Society t-shirts (Rising Moon Designs, Box
60933, Palo Alto CA 94306). Pottery from Amazon
Earthworks (PO Box 684-F, Benicia CA 94510) and
Lunar Moon Works (796 Oak St., Ashland OR 97520).
Greeting cards by the hundreds!

— Sisterhood Bookstore[Los Angeles

Jewelry is a great sideline from small $6.00 items
on up. Cardsand fun items like glow-in-the-dark stars

Faves. Laves. &
Lestselling
Sidelines

are also very good. Write to us for names and ad-
dresses of distributors.  — Storytellers Books & Gifts
397 E. Main St.,Ventura CA 93001

About 25% of our sales are sidelines. Our large
and diverse card section — one whole room of our five
room store — draws lots of “off-the-street” and neigh-
borhood traffic. 50% markup. It’s in the front of the
shop and is a major draw for our store. We also sell
jewelry, primarily Lielin, at 50%, mostly silver and
relatively inexpensive, from a locked case (Leilin-
West, PO Box 722, Benicia CA 94510; Leilin-East, 1703
Colley Ave., Norfolk VA 23517). We have lots of music:
cassettes and CD’s (have phased out LPs) from
Ladyslipper (PO Box 3124, Durham NC 27715) and
Music Design (207 E. Buffalo St., Milwaukee WI
53202). Problems with shorter discounts. Sound of
Nature tapes for $3.99 from Silver Bells do well (467
Chestnut St., Nashville TN 37203). We also stock vid-
eos, primarily lesbian, from Pop Video (PO Box 60862,
Washington DC 20039), Naiad (PO Box 10543,
Tallahassee FL 32302), etc. ($20-$40 range). Also
bumper stickers and buttons and decals on a range of
issues; all sorts of posters, blank books from Quill-
mark (order from Random House) on a spinner.
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POSITIVE IMAGES
2304 Hancock Drive #7A, Austin, TX 78756 ¢ 512-467-8497

my head is full of children

T-SHIRTS: $9.00 wholesale, S to XXL
BAGS: $12.00 wholesale, Bookwoman

& My Head is Full of Children
CARDS: $7.50/dozen o POSTERS: $12.50
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Audio tapes have not done well for us. We're also
running a new women'’s art gallery. Alocal artist made
one wall of our main room into display/exhibition
space and is scheduling 6-week exhibits by local
women artists. We get 25% commission. No staff or $$
overhead for us. The artist signs a waiver for theft or
damage. It's working well so far.

— Thirtyfirst Street Bookstore/Baltimore

Being a gay/lesbian store, our best-selling side-
lines are sexual lubricants & massage oils. We do a
good business in t-shirts, especially gay-identified
and lesbian/gay community-event-related t-shirts.
We display the work of local artists and sometimes
do quite well both with sales and with making the
store look good. — Liberty Books/Austin
(Editor's Note: In this era of safe and safer-sex, I was
surprised that no one mentioned dental dams, condoms,
rubber gloves or safe-sex kits!)

One of our best-selling sidelines is “dream-
catchers,” made by Rima, a native American woman
from Duluth. She stops by the store occasionally and
brings us two dozen dream-catchers and we're usu-
ally sold out of them within a month. We also sell her
feather earrings and sometimes large leather and
feather shields that she makes. They’re wonderful to
have hanging in the store. The dream-catchers retail at
$14.95. We mark them up 50%. I don’t have ordering
information, but if anyone is interested in carrying her
work they should let me know and I'll try to get the
orders to her. — Barb, Amazon Bookstore,

1612 Harmon PL., Minneapolis MN 55403 ger. Available from Fotofolio (536 Broadway, 2nd
Floor, NY NY 10012).  — Three Birds Bookstore/Tampa

f;her bestWGrk ]éwelry.
. -«Kas}m  Songer O

g s v
sales just keep chmbmg

We found a local line of stoneware that’s inexpen-
sive and sells well. Good colors, very usable, and Buttons & stickers sell really well — mostly from
clever. Musical G-Clef vases, whale bowls and lots Northern Sun (2916 E. Lake St., Mpls MN 55406) &
more from Lynn Hull Pottery (29 S. Pearl, Denver CO | Donnelly/Colt (Box 188, E. Hampton CT 06247). Post-
80209. 303-744-6430). e Absolutely the best bee’s wax cards sell well, too. Jewelry in the $10 and under range
candles every made! You can smell the honey! They | sells the best. We get it from Pride Products (3449
sell so fast.... from Earthwork Farms (Rt. 2, No. 7 Mile Orchid Trail, Calabasas CA 91302.) But, really, our
Rd., Lake City, Michigan 49651. 616-229-4515.) biggest sidelines is the food: vegetarian fare like

— Book Garden|/Denver hummus, tabouli, and tempeh salad.
— Wild Seeds Bookstore & Cafe[Rochester NY

Everywoman’s calendar: A Menstrual Chart for
Women. $4.95 from the Morning Glory Collective (PO Handmade notecards with quilted inserts, from
Box 1631, Tallahassee FL 32302). Also: “Your Body Is | Kaleidoscope Quilting, are unique. Quilted shapes
ABattleground” t-shirt and postcards by Barbara Kru- include lesbian symbols, labyses, dolphins, cats, fish,
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goddesses. We've carried cards (they wholesale at
$1.50, no minimum) and they’ve done well. They also
make wall hangings and pillows. Lesbian owned. (Rt.
2 Box 2448AA, Spooner W1 54801. — Inklings

Favorite Sidelines: T-shirts by Snake & Snake,
beautifully silkscreened designs of goddesses, mer-
maids, etc. The newest is a wonderful Black Athena
(Rt. 3 Box 165, Durham NC 27713). e Greeting cards
from Rya, whimsical line drawings of women and
great quotes, i.e., Laurie Anderson, “I just turned forty.
I can’t decide if I feel more like four ten-year-olds or
ten four-year-olds.” Part of the proceeds go to the
Rape Crisis Network and they sell like crazy! (1383
Lawrence St. #3, Eugene OR 97401.) e Porcelain jew-
elry: very witchy, very pretty, and affordable, from
Crone’s Throw (Rt. 8 Box 293, Hillsborough NC
27278). e Venus of Willendorf figurines from Back
Door Pottery, $5-$6 retail, also sell like hotcakes (3922
St. John Ave., Kansas City MO 61423). e Sterling ear-
rings, Native American motifs, western-styles and at
good prices from Long Hungry Trading Company
(273-275 E. Bennett Ave., Cripple Creek CO 80813). e
Helaine Victoria postcards (PO Box 1779, Martins-

Audre Lorde Cassettes

Exciting, studio produced readings
by the author from:
Zami: A New Spelling of My Name

Sister Outsider: Speeches & Essays
plus

A Radio Profile of Audre Lorde

“| cried and laughed out loud and cried some
more... | didn’t move for an hour.”
— Susanna Sturgis, poet

Zami 120 min. $10.00
Sister Outsider ~ (2) 180 min. $18.00
Radio Profile 59 min. $15.00

To order: 10 or more, 40% discount
Available from:

Inland Book Co. Profile Productions

ville IN 46151). ¢ Donnelly-Colt bumperstickers &
buttons (Box 188, E. Hampton CT 06247). e Local
traditional pottery. ® Sudie Rakusin postcards. They're
great! (Box 648, Rt. 3, Hillsborough NC 27278.) e Every-
body needs to know about Ladyslipper, the world’s
greatest distributor of women’s music, right here in
Durham NC (PO Box 3124, 27715). e Oh yeah! Kate
Gawf postcards; funny and often feminist (from Carol
Wilson Fine Arts, PO Box 17394, Portland OR 97217).

— Southern Sisters/Durham

A tremendously successful sideline in our store is
a line of inexpensive jewelry made by one of our staff
members. “Pride- Angels,” triangle-shaped pins and
earrings, come in every shade of pink and purple,
plain or festooned with rhinestones, labryses, even
tiny lizards! Samples available from Wendy Wine,
#401-485 Huron St., Toronto ONT M5R 2R5.
— Toronto Women'’s Bookstore

We've gotten into “smellines” in a big way this
past year and they’re doing quite well. We sell per-
fume sticks and cones from California Fragrance Co.
(620 Walker St. #2, Watsonville CA 95076. 408-724-
2143) and incense of various sorts, oils and bath salts
from Astral Sea Enterprises (PO Box 1558, Fair Oaks
CA 95628. 916-395-9585). All these products are
cruelty-free. Not only are they profitable, they also
make the store smell terrific. — Lioness/Sacramento

The hottest sidelines at My Sisters” Words:

e “A Family Is a Circle of Friends Who Love You”
t-shirt from Zone Two (PO Box 24001, Minneapolis
MN 55424. 612-929-7920). Shirts sell for $16.00. I've
always bought 18 per order @ $8 each. White shirt
with multi-colored design on front. 1 wore mine to Gay
Pride and as we marched to “We Are Family,” the
media ate it all up!

e Cycle Goddesses by Debbie Berrow (34994 E. Dan-
strom Rd., Creswell OR 97426). These are wonderful
little (palm-sized) clay goddesses with intricate detail
— a Menstrual Goddess with a place to put your own
blood, a Birthing Goddess with a tiny removable baby,
and a Mother Goddess complete with her own “child
within.” Each comes with its own card. Suggested

PO Box:120261 PO Box 426 retail is $13.00 Prices: 1-6, $13 ea.; 7-12, $8; 13-20, $7;
East Haven, CT Cambridge MA 21+, $6; plus shipping.
penls ga1a e Mobiles & Jewelry from Sancraft. Most notably
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Dreams and Shadows: A Journal

Sudie Rakusin has created another beautiful
book—224 8x11 pages printed on quality vellum
featuring 50 new drawings and ample space for
journal keeping.

Record your personal dreams and shadows in the

latest of these beautifully illustrated books.

Retail $17.95
Bookstores receive 40% discount and pay postage
Order 10—get one free when ordered directly:

Sudie Rakusin/Journal
2\ Rt. 3 Box 648
M )[ Hillsborough NC 27278

Distributors: Inland and New Leaf

mermaid mobiles and vulva earrings, very colorful
and reasonable prices. (Sancraft c/o San Gordon, 19
Sibley Ave., Montpelier VT 05602. 802-223-5466.)

— My Sisters’ Words/Syracuse

Clay Goddess figurines at reasonable prices! Very
nice to touch as well as look at. Graven Imagery (PO
Box 612, Vequita NM 87062). The pocket goddess with
a rune on the back sells best. ® Overall bestsellers:
Ferne Sales (PO Box 113 TCB, West Orange NJ 07052).
774 button slogans, lots of bumperstickers, great
prices, low minimum, decent quality and very prompt
service. “I'm not gay but my lover is” sells best. ¢ Best
Card Line: Rumplestiltskin Designs (PO Box 458,
Santa Cruz NM 87567). Whimsical Southwestern de-
signs with great images of women. Best image: Sante
Fe Cat Woman. e Best Jewelry line: Laural Burch
Company is owned by a disabled single mother. Hard
to get accepted as a sales location. Requires good
walk-by traffic. Call 800-information for the phone
number in your area. — Full CircleAlbuquerque

The Alaska Women'’s Bookstore in Anchorage has
tremendously expanded its music inventory. The hot-

test selling recording is If You See a Dream, a new
release by Libby Roderick, a popular Alaskan
singer/songwriter. Since the album’s release one
month ago, the bookstore has sold hundreds of
Roderick’s high quality tapes and CD’s. This explo-
sion in music at the Bookstore means customers can
now get tapes by women in Africa, New Zealand
and other countries outside the U.S., as well as
Children’s, Native American, New Age, Country
music and more! Other top-selling items include
Carol’s Herbal Baths for purification, Sage and
Cedar smudge sticks and beautiful multi-colored
greeting cards by Eastern Sun Printworks. Tourist
season is upon us in Alaska, with almost 24 hours
of sunlight, so come on up North and drop in!

— Alaska Women's Bookstore/Anchorage

On Lesbian/Gay Pride Day we started selling
whistles sold to us by the Lesbian and Gay Anti-
Violence Project (212-807-0197). We pay $.65 and sell
for $1.00. Although they’re to help stop anti-lesbian
and anti-gay violence, women are — as Lisa Sliwa of
the Guardian Angels stated — the most endangered
species in New York City (and everywhere else). We

Summer Supplement 15

August 1990

This content downloaded from
70.126.145.227 on Sat, 19 Mar 2022 17:44:19 UTC
All use subject to https://about.jstor.org/terms



Feminist Bookstore News

QUETESH... LA REINE DU
: <
< 2
0 m
n :

5 (é:2,
5 m
2 =

=
& <
o3
& »
& O
L A} (o=
a | T
= =
] £ B
Z &J’) w
DESIGNS, INC.
New Color Catalog Now Available
Send $2 refundable with your first order.
Jane Iris Designs, Inc., Dept. FBN
P.O. Box 608, Graton, Ca 95444
Formerly Jane Sipe Jeweler

like the whistles, hate the need for them. Imagine, on
a dark street in New York City late at night, hundreds
of women rushing to help the source of the truly shrill
call for help! — Judith’s Room/NYC

One of our favorite sidelines at the moment is a
line of beautiful, well made porcelain bolo ties (and
pins and earrings, but especially b.t.’s) made by
Caroline Earley of Adamah Jewelry. The bolos sell
for $16-$20 each, come on black or pink silver-
tipped cord, and have lots of neat designs, some
goddessy, some fun & funky, etc. She’s from Tucson
(as we are), but sends her work all over. Write to her
for a brochure if you're interested: Adamah (2956 N.
Campbell Suite 369, Tucson AZ 85719).

— Antigone Books/Tucson

Some of our current favorites in our card side-
lines are: Beautiful quilted card designs from Kalei-
doscope Quilting (Route 2 Box 2448 AA, Spooner
WI 54801); Various animal cut-outs — cats, pen-
guins, etc. from Paper House Productions (PO Box
172, Woodstock NY 12498); and cards featuring peo-
ple of color, greeting cards and holiday cards from

L'Image Graphics (PO Box 1544, Culver City CA
90232. 213-837-4588). — Rubyfruit Books

Our best selling sideline is t-shirts. Some weeks
we find that depressing. Our favorite t's are from
Snake & Snake, also Cats Coming And Going from
Hepcat (definitely a bestseller) (Box 120122, Nashville
TN 37212) and a t from Alternatives Corner which
says Very Vegetarian.

— Bloodroot Restaurant and Bookstore/Bridgeport CT

We have two standbys. Women’s music pro-
vided by Paradigm Distributors (PO Box 16982, San
Diego CA 92116). Our other popular sideline is Jaes’
Jewelry. Jaes makes beautifully crafted Goddess
oriented/womyn earrings, pendants, and rings.
She does quality work for a reasonable price (PO
Box 7813, San Diego CA 92107). At the ABA we fell
in love with the artwork by Kiki, distributed by
Positive Images in Austin, Texas. We have had the
t-shirts and greeting cards for only a couple of
weeks, but they seem to be selling well.

— A Different Drummer/Laguna Beach CA

When my customers asked for unique book-
marks, I designed and had the enclosed sample made.
They have been well received. I've never sold them
wholesale, but I guess $2.15 each plus $2.50 shipping
would be an appropriate price. I've been selling them
for $3.95 retail. They’re11/2" x 2" in size and are made
by an etching process. A sheet of brass is selectively
protected with an acid resistant coating to create the
design of the open book and woman'’s symbol. An acid
bath is used to eat away the exposed metal, leaving the
protected metal untouched. The enclosed picture
doesn’t do justice to the design.

— Womanvision Books, PO Box 387,
Springfield PA 19064
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Our Fave: Jane Evershed cards (PO Box 8874,
Mpls MN 55408). — L' Androgyne/Montreal

Favorite Sidelines from Half the Sky Bookstore:

e Om Salts Bath Salts. $5.00/box retail (3 envelopes
per box). A favorite on our “$5.00 or less” shelf. Avail-
able from The Creative Source (20702 El Toro Rd., El
Toro CA 92630. 714-458-7971). The salts help the body
get rid of toxins and tensions and they make skin
really soft. Habit forming! Plus these people are espe-
cially wonderful to do business with.

e Tarot cards — Especially Motherpeaceand Daughters
of the Moon. Available through Inland and Bookpeople.
(Motherpeace approx. $25, Daughters, approx. $20.)

e Consignment Art by local artist — pins, earrings,
crystals on silk cords, postcards. We have a 60%-40%
arrangement with a number of local artists. We feel it's
nice to feature their work and it gives us a nice variety
of things including some unique pieces.

e Women'’s music (cassettes).

e A cassette tape called “From the Goddess” by On
Wings of Song & Robert Gass (5216 Sunshine Canyon,
Boulder CO 80302). Also available from The Creative
Source. We cannot keep it in stock.

o Womanswork Work Gloves (for women, made by
women) $15 unlined, $19 lined (retail). Available from
Womanswork (Pier Road, Cape Porpoise ME 04014).
Many of our customers gave Womanswork Gloves as
Christmas gifts. — Half the Sky/Mankato MN

Best sidelines for us are t-shirts. “Book Woman”
t-shirt is selling well in all types of bookstores across
the country. Wholesale $9 from Positive Images (2304
Hancock Dr. #7A, Austin TX 78756. 512-467-8497). Great
design, lots of color on 100% cotton Hanes Beefy-T.
Another winner for years is “Poodle With A Mohawk”
b&w on white Fruit of the Loop 100% cotton. Wholesale
$6.98, Greylag (PO Box 99093, Seattle WA 98199. 206-781-
3684.) Also boxed cards from Galison Books (36 West
44th St, NY NYY 10036. 212-354-8840) at $5.75/box. Great
Georgia O’Keeffe notecards. — Book Woman|Austin

And... at the bottom of the pile were a couple of
“enclosed samples” that had shaken loose from their
bookseller’s notes:

AfraGoddess transforming ritual/spiritual bath
crystals from Asungi Productions and African god-
dess and Transformational Afra-Image cards, also

AFRICA: THE HEALER
MULTI-CULTURAL CARDS & POSTERS

based on original paintings by Betty LaDuke

Set of 10 mixed cards, S14
AFRICA: THE HEALER: Poster 20 x 26, $20

catalog available
Betty LaDuke ¢ 610 Long Way ¢ Ashland, OR 97520

from Asungi Productions (3661 N. Campbell Ave.
Suite 108, Tucson AZ 85719).

FBN'’s current “rave” is for Enviro-Tote bags.
Totebags are imprinted with your logo on one side for
$1.50 each for 6 oz. cotton, $3.00 for 12 oz. cotton
(wholesale). No charge for printing on orders of 500+
bags. For quantities of 100 to 499 bags, $.35 per bag
plus $35 plate charge. Printing on the second side is
$.17 per bag for 500+ bags. Second ink color is $.05 per
bag. Back pack and shoulder bags also available for
$.05 to $.20/bag additional. Made from 100% un-
bleached cotton using non-toxic materials. We've cer-
tainly seen better quality book bags — but none
cheaper! Easily saleable at $3.00 (or more), they can
cut bagging costs, are reusable, and make great adver-
tising when your customers carry them all over town.
Write for price list and a sample bag: Arthur Lee
Company, Pine Tree Place, 360-301 Rt. 101, Bedford
NH 03102. 603-472-7171.

Thanks to everyone who took time to share their
favorite and best sidelines with other feminist book-
sellers! @)
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The
VWomen Artists
Diary 1991

Over forty artists from Women Artists Slide Library

* 40% discount, returnable ¢ 50% discount, nonreturnable
0-7043-4251-0 ¢ $10.95 ¢ Spiral bound

N The Women’s Press, Ltd. (UK)
|

Available from Inland Book Company
P.O.Box 120261 «East Haven, CT 06512+ 800-243-0138 - FAX (203) 467-8364
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Sidelines
1990

Audio Tapes

Audre Lorde Cassettes from Profile Productions.
Selected readings from Zami: A New Spelling of My
Name, 120 min., $10; selected readings fromSister Out-
sider: Speeches and Essays, two 90 min, $18; and A Radio
Profile of Audre Lorde, 59 min., $15. Seead, page 14. This
profile weaves together conversations and readings
by Lorde and comments by Adrienne Rich, Joe Beam,
Angela Bowen & others. “I cried and laughed out loud
and cried some more...I didn’t move for an hour.” —
Susanna Sturgis, poet. “For everyone interested in
feminism, women’s histories, poetry, relationships...I
highly recommend A Radio Profile of Audre Lorde.” —
Jacqui Alexander, Women of Color Institute for Radi-
cal Research and Action. 40% discount if ordering 10
or more. Available from Inland or Profile Productions,
Jennifer Abod & Angela Bowen, PO Box 426, Cam-
bridge MA 02146.

The Names of the Moons of Mars, read by the
author Patricia Roth Schwartz. “Schwartz writes a
spunky, visual kind of fiction,” which comes alive in
her reading. Winner of the 1990 Lambda Literary
Award for Lesbian Debut Novel. 52 minutes, $9.95.
Available from New Victoria Publishers, PO Box 27,
Norwich VT 05055.

By Word of Mouth: Lesbians Write the Erotic
(selections from the book) with the acclaimed erotic

text Sous La Langue/Under Tongue by Nicole Brossard,
translated by Suzanne Harwood. The English
works (35 minutes) are read by Augusta Lapaix;
Sous La Langue is read by Nicole Brossard. The lav-
ender cover shows the sculpture “Woman Emerg-
ing,” same as the book. Excellent recording quality.
Prices: wholesale US $6.50 (for retail $11), plus ship-
ping $4.00 for the first 5 tapes (minimum order),
then $0.50 each. Send a money order to Annor Pro-
ductions, Box 7 Place du Parc, Montreal Canada
H2W 2M9.

Bumnersﬂckers

A Woman Who Seeks to be Equal With Men
Lacks Ambition! Tell it like it is — on a mirror...a
briefcase...a refrigerator...a car... 3"x11" bumperstrips:
$2 each. 2"x5" sticker: $1 each. Mail order and make
check payable to: Loui, PO Box 26774, San Jose CA
95159.

Labrys — Gold Vinyl Decals for car windows,
bumpers, etc. Packaged in poly bags, hole punched
for hanging displays, includes insert with historical
information on this feminist icon. $1/ea. wholesale, 1
dozen minimum. $1 postage/handling. $1.50 p/h for
2 dozen. Prepayment or COD only. Write for free
sample! Make checks payable to Gail Meese, 15 E.
Lakeview Ave., Columbus OH 43202.
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LABRYS

Gold Vinyl Decals (3 1/2" x 3")
for
car windows, bumpers or any non-porous surface.

Pre-packaged in poly bags.
Hole-punched for hanging displays.
Insert with historical info about this feminist icon.

$1/ea. wholesale 1 dozen minimum.
Plus $1 postage/handling. $1.50 p/h for 2 dozen.
Prepayment or COD only.
Checks payable to: Gail Meese

Mail to: 15 E. Lakeview Ave.
Columbus, Ohio 43202

Write for a free sample.

A WOMAN WHO SEEKS
TO BE EQUAL WITH MEN
LACKS AMBITION!

TELLIT LIKEIT IS—

ON A MIRROR . .. ABRIEFCASE. ..
A REFRIGERATOR...ACAR...

3'! x 11"
2" x 5 "

BUMPERSTRIP $2 EACH
STICKER $1 EACH

MAIL ORDER AND MAKE CHECK PAYABLE TO:
LOUI
P.O. Box 26774
SAN JosE, CA 95159

------.------

ON TAPE
The Names of the

Moons of Mars
read by the author

2

 of fiction " which

' comes alive so well
n her reading of it. .
Sl 261 52 Minutes
Lambda Literary Award $9.95

New Victoria Publishers
P.O. Box 27 Norwich, VT 05055
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THE GODDESS
CALENDAR

1991

MORE THAN A CALENDAR ... IT'S A
SENSATION!

Featuring 13 original paintings by artist Lisa Iris, this
breathtaking, full-color calendar presents the Goddess in Her
many manifestations. Athene, Greek goddess of wisdom;
Bast, Egyptian cat goddess; Chalchiuhtlicue, Aztec goddess
of rains and water; Epona, Celtic pastoral goddess; Freya,
Norse leader of the Valkyries; Fuji, volcano goddess; Hecate,
Greek Queen of the Underworld; Iris, Greek goddess of the
rainbow; Ishtar, warrior of the ancient Near East; Isis, Prime
Goddess of Egypt; Mawu, West African creator of all things;
Parvati, ornate and mysterious goddess of India; and Spider
Woman, Primeval Creator of the Pueblo Indians.

The goddesses and the symbolism of the paintings are
described in the accompanying text. Plus, the date pages
include the four quarters of the Moon and important holiday
information. 0-87542- LLEWELLYN

463-5, 24 pages, 12 x
New Worlds of Mind and Spirit

13, full color, $9.95.
Order Today! 1-800-THE-MOON
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Calendars

Syracuse Cultural Workers 1991 Peace Calen-
dar. “The Peace Calendar so beautifully illuminates the
values of our store — feminist caring and global under-
standing.” — Charis Bookstore, Atlanta. See our ad fea-
turing Betty LaDuke’s painting in the calendar. We also
have her work in poster and card form. See ad, back
cover. We also have the Madre address book with Nora
Astorga, June Jordan, Toni Morrison, Sonia Sanchez and
Alice Walker; Jan Phillips” Making Peace; 15 new posters;
20 new cards including cards for Christmas, Chanukah,
Solstice and Kwanzaa; 7 datebooks including The Every
Women's Almanac and The Women Artists Diary; Earth
Flags, buttons, bumperstickers and more. Syracuse Cul-
tural Workers, Box 6367, Syracuse NY 13217.

SheMoon Cycle of Days: A Global Witch’s Date
Book ‘91 by Spider Redgold. Fifth edition. Retail
$US13 $AUS14.95 $NZ18.95. Format: 14cm x 1lcm
spiral bound with 32 fold-out pages. Appointment
diary (one week to a page). Contents: global lunar

almanac; a moon gardening guide, for the beginner or
adept; appointment diary; psychic power days link-
ing timetable and spellcrafting guide. Spider Redgold
makes complex astronomical concepts and informa-
tion easy to understand and relevant to the lives of
women. Her diagrams and explanations are concise
and extraordinarily simple. Publisher: Dragon and
Amazon Benevolent Foundation, Box 57, Hindmarsh
SA 5007, Australia. Distributors: Inland, Thea Rain-
bow, PO Box 60, Hackett, A.C.T. 2602, Australia.

The Women Artists Diary 1991 from The
Women’s Press/Great Britain. The enormous success
of this beautiful calendar is now fully established,
making it a Christmas best-seller. The exciting repro-
ductions of contemporary art by women in all media
makes this gift unique. The calendar shows a week-to-
a-page and a full page planner precedes every month.
A menstrual calendar and A-Z address section are also
included. 27 color and 17 b&w reproductions. Spiral
bound. $10.95. 40% discount returnable; 50% nonre-
turnable. Available in the U.S. from Inland Book Com-
pany, PO Box 120261, East Haven CT 06512.
800-243-0138. FAX 203-467-8364.

Frida Kahlo

The Brush of Anguish

By Martha Zamora

A compelling look at one of the 20th century’s most complex,
charismatic artists, this generously illustrated full-color volume is
essential for Frida Kahlo’s many admirers and a fascinating
introduction to her life and work.

ISBN: 0-87701-746-8 Hardbound $29.95

The Paintings of Frida Kahlo
1991 Wall Calendar

Reproduced in calendar form for the first time, this selection of
vibrant full-color reproductions represents all the passion and
power of Frida Kahlo’s haunting art.

ISBN: 0-87701-767-0 Spiralbound $12.95

Chronicle Books

275 Fifth St., San Francisco, CA 94103
Call toll-free: 1-800-722-6657 (in CA: 1-800-445-7577)
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The original Sara Steele Calendar is back by popular demand!

SARA STEELE ORIGINALS
1991 CALENDAR

e Full size (12" x 15") e Color bars
e Chinese calligraphy e All new beautiful color images
e $12.95 e 40% Discount, Returnable e 45% Discount, Nonreturnable e 0-9613584-6-7

STEEEWORKS Available from Inland Book Company
P.O.Box120261 * East Haven, CT 06512 * 800-243-0138 * FAX (203) 467-8364
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Amber CALENDARS

(ST JOURNALS
[Ousse FARDS

MATERIALIZATIONS
Visionary fabric
collages by Amy

The Original Sara Steele Calendar is back by
popular demand! The Sara Steele Originals 1991 Calen-
dar. All new beautiful color images, Chinese calligra-
phy, full size, full color. Accept no substitutes! $12.95.
40% discount returnable; 50% nonreturnable. Inland
also has all of Sara Steele’s prints, kaleidoscopes, and
t-shirts. (Inland Book Company, PO Box 120261, East
Haven CT 06512. 800-243-0138. FAX 203-467-8364.)
The Sara Steele Originals 1991Calendar is also available

Zerner from Bookpeople, Pipeline, and New Leaf.

Amber Lotus. Distinctive and innovative calen-
dars, journals and greeting cards. Calendar titles in-
clude Huichol Indian Creation Myths (shamanic
yarn paintings). Art of the Dragon (Chinese museum
treasures). Tastes of Travel engagement calen-
dar/cookbook. Fresh Flowers calendar with hand-
made paper and real flowers. Greeting cards series
includes Lightstream mandalas by Jeanette Stobie
and Dancing Inks by Eileen Canning. Publisher’s
discount is 50%. Also available from most distribu-
tors. For ordering information and our catalogue: 1241
21st St., Oakland CA 94607. 415-839-3931, 800-
3AMBER L.

CULTURAL SURVIVAL
Celebrating ancient
ways of tribal

people

See our calendar listing
for more information on other products
1241 21st Street, Oakland, CA 94607
(415) 839-3931

Call us to place an order or fo request
a free 1991 calendar catalog:
(707)765-2005. Or write Pomegranate,
Box 808022, Petaluma, (A 94975

1991 CALENDAR

VINART §9.95 WOMEN WHO DARED -~ $9.95

ISBY

With admiration and respect, this calendar

recalls a dozen women who made positive GODDESSES ~ $1693

differences in the world. Featured are ISBN 0-87634-360-6

historic photos and bios on Dian Fossey, Goddesses of myth and classic culture as interpreted by the
Amelia Earhart, Frida Kahlo and nine more, magic eye of Susan Seddon Boulet. A gorgeous calendar!

A dozen living artists of different styles,
from super realistic to dreamscapes.

are Susan Seddon Boulet, Lee
Lawson, Siri Schillios, Frances Gillespie and
eight more. A calendar of color and wonder.

Commemorating the worthy contributions
of Leshians and Gays today and in history,
this calendar features historic photos and
stories on Bessie Smith, Virginia Woolf,
Hilda Doolittle, Romaine Brooks, more.

Summer Supplement 23 August 1990

This content downloaded from
70.126.145.227 on Sat, 19 Mar 2022 17:44:19 UTC
All use subject to https://about.jstor.org/terms



Feminist Bookstore News

CALENDARS
GOLDEN TURTLE PRESS

U

RemarkableWomen %1

Portraits of women whose lives and legacies
were remarkable. Black & white.

13"x 10" ISBN 1-55811-059-3

$9.95
For cat and art lovers, full color reproductions
from gifted artists.

Sa o
ollectable Cats

14"X 10" ISBN 1-55811-058-5

A Celebration of Women Artists  $9.95
Scintillating collection of art by women.
Full color.

14"x 10" ISBN 1-55811-063-1

Many more unique titles available.

More Calendars

Herstory is a spiral bound desk calendar, 5" x 8",
featuring biographies of Canadian women, discus-
sions of current issues, historical notes and more than
45 photographs. Compiled by the Saskatoon Women's
Calendar Collective, women everywhere appreciate
the practical weekly design, the quotes by women, the
recognition of important dates in women'’s history,
plus many extras, including “year-at-a-glance” page
markers and gift enclosure cards. $9.95, Coteau Books
(#401-2206 Dewdney Ave., Regina, SK Canada S4R
1H3). Available from Bookslinger.

Clearwater Graphics is pleased to announce
Sandy Gullikson’s 1991 Coyote Calendar and the
publication by Dial Books of her children’s book Trou-
ble for Breakfast. Also new Christmas cards, orna-
ments, jewelry, everyday cards, totenotes™, T-shirts,
tote bags and gift enclosures. To order, call 800-5-
COYOTE or write to Clearwater Graphics, PO Box
200, Bristol VT 05443.

. a5 onSE e A8
THE CHINESEWOMEN ARTISTS 1991 CALENDAR
Each month is a different masterpiece inspired
by the routines, traditions and lush landscapes
of the women folk artists of China.
A 12 month calendar, 14" x 20", unfolded.
ISBN 0-8351-2384-7 List Price $11.95
50% discount, returnable before March 1, 1991.

Available from Inland and Bookpeople, or di-

Retail/wholesale. Call 415-758-4745 collect or rectly through China Books. R CHINA
write to Golden Turtle Press, 3065 Atlas Road, 2929 24th Street, SE, CA 94110 ¥es BOOKS
Suite 105, Richmond, CA 94806 (415) 282-2994 FAX: (415) 282-0994 & Periodicals, Inc.
August 1990 24 Summer Supplement
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Caras

“Mom, Dad... I'm bicoastal” and other humor-
ous holiday and everyday cards available from Little
Bear Graphics. See ad page 27. Write to PO Box 23302,
Cincinnati OH 45223 for free brochure.

Note cards, writing papers, and post cards cele-
brating women'’s power and spirit! Great for gifts! For
a free catalog, send a self-addressed, stamped enve-
lope to Creations Of A Sound Mind (COASM), 212
Kennedy Ave., Louisville, KY 40206.

Feminist and Lesbian Christmas Cards/Winter
Solstice Cards. Unique, woman-affirming designs for
sending or gift giving. Holiday cards in boxes or in
bulk. Also, ‘gift box’ assortments, packaged station-
ary, prints suitable for framing. Woman-owned and
operated. Owner-artist personally handles orders,
promptly. Write or call for brochure and free samples:
MarkArt Studio, PO Box 241 (W.O.B.), West Orange
NJ 07052.201-669-1453, 10 a.m. - 5 p.m. EST, Mon.-Sat.

FISHBURN DESIGNS
'NOTECARDS

for a free catalog, please write
FISHBURN DESIGNS
PO BOX 20227
OAKLAND, CA 94620
or call

415-482-:2800

Beautiful new woman-to-woman greeting
cards, featuring erotic, humorous, loving imagery by
nationally-known photographer Susan Wilson. Spe-
cial introductory offer: 6 stunningly different cards, all
printed on heavy gloss stock, and suitable for framing.
Envelopes included. Send $10 check or money order
(Mass. residents add 50 cents tax): So’s Your Sister
Graphics, 33 Richdale Ave., Cambridge MA 02140.
Allow 3-4 weeks for delivery. Distributor and retail
outlet inquiries welcome.

Postcards from the Black West include images of
Black and Native women. Minimum order 48 cards,
$.30 each. Postage $1.50 for the first 48 cards, .50 each
add’l 24 cards. Order cards direct from Open Hand
Publishing, PO Box 22048, Seattle WA 98122.

shemoon cycle of days
the global witch's date — book

b
spidey g@@dﬁ@ old

Distribution Agents:
Thea Rainbow,

Box 60, Hackett,
ACT 2602, Australla

Rec. Retall Prices:
$14.95 Australia
$13.00 US

$18.95 Aotearoa (N.Z.)

Inland Books
P.). Box 121261
Easthaven,

Ct 06512 USA

Publisher : Dragon & Amazon
Benevolent F'ndation

Box 57, Hindmarsh,

Sth Australla, 5007
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New pom Wild Acres More L

EcoFeminist Cards and Stationary. Beautiful
pen and ink illustrations printed on recycled paper
and packaged in 100% vegetable fiber cellulose for
a healthier environment! Items include: Feminist
Earth Spirit Notecards, Winter Solstice Notecards,
Eastern Woodland Seasonal Notecards, Earth God-
dess Stationary, Rainforest Stationary, Minimum
Impact Stationary, Postcards, and more. Many of
these products have educational information and
some proceeds are donated by Earth Graphics to
related causes. Earth Graphics, RFD #1, Orange
MA 01364. Catalog available.

Edith and Victoria Notecards — Photographer
Edith Watson and writer Victoria Hayward lived and
worked together from 1912 until Edith’s death 1943.
These notecards make available six reproductions of
photographs of their 32-year relationship. Cards
$16.00 a dozen. Suggested retail $2.50 each. Minimum
order 1 dozen. Also Vanilla Bedtime Stories, cassette

Photographer Edith Watson and writer Victoria
Hayward lived and worked together from 1912 until
Edith’s death in 1943. For the first time, these
EDITH AND VICTORIA note cards of images
taken from Edith’s private albums make available
six reproductions of photographs of their 32-year
relationship. Cards $16.00 a dozen. Suggested
retail $2.50 each. Minimum order 1 dozen.

And everybody loves to be read to, so curl up and
sink down with VANILLA BEDTIME STORIES \ndian Woman T
cassette tape of lesbian love stories by Frances C’/"'Ig('/a

Rooney. Includes Mikalyn, Cat Fights, Airona G- ¥ e K

String, and Lydia. Playing time approx. 100 min- Cards: $.30 each o

utes. Tapes $6.00 each. Suggested retail $10.00. Postage: $1.50 for the first 48 cards,

Minimum order 3 tapes. .50 each additional 24 cards

. y Order cards direct from:
Wild Acres Productions, P.O. Box 868, OPEN HAND PUBLISHING INC. =
Station P, Toronto, Ontario, Canada M5S 272. PO. Box 22048 Seattle, WA 98122 Simias
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of lesbian love stories by Frances Rooney. Playing time
100 minutes. Tapes $6.00 each, retail $10.00. Minimum
order 3 tapes. Wild Acres Productions, PO Box 868,
Station P, Toronto, Ontario Canada M5S 272.

Fishburn Designs is a small notecard company
dedicated to honoring our sacred connection to
Mother Earth. Our intention is to reach people with
healing images in an effort to re-establish a more
natural balance in our world. Some powerful images
are reclaimed from the past while many are original
creations. On the back of each card is information
concerning the mythological or symbolic meaning of
that particular image. The cards come with brightly
colored envelopes. PO Box 20227, Oakland CA 94620.
415-482-2800.

V. V-V V. V-V

Cards for Lesbians
and women who love

everyday cards.

1

99090090000 |
I mum.-dad... I bicoastal.

ma .

FREE BROCHURE V¥
Send a self-addressed stamped envelope to:

LITTLE BEAR GRAPHICS
PO Box 23302, Cincinnati, OH 45223

MARKART STUDIO

Winter Solstice & Christmas Cards
NEW Feminist, Lesbian & General Designs

Cards Prints Stationery
FOR FREE BROCHURE
WRITE TO:

MARKART STUDIO
P.0. BOX 241 (WOB)
WEST ORANGE, NJ. 07052

~}:: Fora f“{‘i{*’*“i -

catalog orwmﬂ ]
»ift ideas, sena g ;
g jdressed, stamped
envelope t0 a U:\EM‘..
212 Kennedy _’\U’(Htt
Louisuille, Kentucky

self-ad

40206!
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We are a rapidly expanding women’s card
company producing and distributing a wide
range of products promoting the work of
women cartoonists, artists and radicals.

THE BIRTH 4 Man

Postcards e Qob
Greetings Cards ST SCHA
Christmas Cards RARE EVEN_[_
and Calendars __-

by women and

for women

[ —— Leeds Postcards
B s ony The most exciting feminist

§§ };I:t;gards political / radical cards in the world!
London SW2 4JE
England Available in the US from VisionWorks LEEDS®
CATH TATE PO Box 92 * Greenfield  MA 01302
CrrrCs— Calendar distributed by Inland Toll-Free orders 1(800)933*7326 :
: ask for full Leeds catalogue >

Payment in dollars accepted

o

VisionWorks

[IF You CAR WALK
You CAh DAnceRy

Cards & Calendars
Over 600 images
Many are imported
New catalog available

V.3195 Frida Kahlo

ZBS-1  $1.50 '
ZBSP-10 $3.95 Poster

Bestsellers!

P.O. Box 92

(413) 772-6569

1 (800) WE-DREAM

\:
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More Cards

The most exciting feminist political/radical
cards in the world! Leeds Postcards include: “Be-
cause...” Women’s Liberation card, “Yankee Go
Home,” and “Never Give Up!” See ad on page 28.
Available in the US from VisionWorks, PO Box 92,
Greenfield MA 01302. Toll-free orders, 800-933-7326.
Ask for full Leeds catalog!

Women Peasant Painting Cards from China
Books. These 6 brilliantly colored 5" x 7" cards show-
case the original art of China’s women folk artists.
Also available from China Books: Chinese Horoscope
Cards, with watercolor renderings of the 12 animals
of the Chinese Zodiac; Calligraphy Cards, 9 different
messages in beautiful calligraphy, gray and maroon;
Costume Cards, 4 full color designs of ancient Chinese
clothing. $12-$18/dozen, wholesale 50%. Free illus-

trated brochure and price list. China Books, 2929 24th
St., San Francisco CA 94110. 415- 282-2994.

Positive Lesbian Images. 25 B&W and color pho-
tographicimages of Strong, Powerful, Spiritual, Passion-
ate, Erotic Wimmin. Available in 5x7 cards, B&W
$12/doz., color $15/doz. Matted and 8x10, 11x14 prints,
$5and $9. Framed prints $20. New! Gift soaps in a basket,
$2.65. Introductory package of 24 assorted cards B&W
$24., color $30. Complementing the Wimmin'’s line, 5
sensitive, sensual, striking images of men. Ask for in-
sert. Call or write for catalog. Elegant Exposure, 4821
Olympia Dr., Mesquite TX 75150. 214-270-3341.

Cath Tate Cards — “If God had intended women
to think he’d have given them better jobs.” and many
more. Postcards, greeting cards, Christmas cards and
calendars by women and for women. Free catalog
from Cath Tate Cards, PO Box 647, London SW2 4]JE
England. Payment in dollars accepted. Calendar dis-
tributed by Inland in the US.
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DYKES TOMWATCH
Uil IS B O [T O R,

YU ASK ME...
Inexpensive, wheat-
free and portable
works of comic art
for the discerning
lesbian wit.

Postcards, solstice cards,
posters, buttons . . . all
kinds of highly functional
items!

[0 Send our bookstore a
free catalog now!

Name

Address

City State Zip

Alison Bechdel

PO Box 8161, Minneapolis, MN 55408

POSITIVE
LESBIAN
IMAGES

Cards,

matted and
framed prints,
gift soaps

STRONG,
POWERFUL,
PASSIONATE, SPIRITUAL, EROTIC

>

EXPOSURE
g

(214) 270-3341

Call or write for
wholesale catalogue

4821 OLYMPIA DR.
MESQUITE, TX 75150

MDI’E Cards

VisionWorks offers images of a changing world!
Wholesale distribution of over 600 postcards &
notecards including Feminist, women'’s art, political,
Black, spiritual, ecological, gay and humorous
themes. Imported items from Leeds Postcards, Cath
Tate & Swinging Bridges. Artists include Betty La-
Duke, Jennifer Berman, Andrea Smith & Carol Snow.
Display racks available, toll-free ordering.

Our 50+ 1991 calendars include hard-to-find
items: Frida Kahlo, Third World Calendar, Women
Artist Diary (London), I Dream a World: Black
Women, Goddess Calendar, WeMoon and more. Write
or call for our latest catalogs: VisionWorks, PO Box 92,
Greenfield MA 01302. 413-772-6569 or 800-933-7326.

Classic Photographic Notes, Postcards and
Christmas Cards. Over 100 images by women! Men-
tion you saw this ad in the FBN Sidelines Issue and get
free freight on your first order. Call or write for a free
brochure: Museum Graphics, PO Box 2368, Menlo
Park CA 94026. 415-429-1450.

Distributors

Womontyme Distribution is a Lesbian-feminist
owned company and has been serving bookstores since
1986. Striving for a peaceful woman-identified world
vision, Womontyme provides a carefully selected collec-
tion of books, videos, affirmations and cards that help
womyn and children find their rightful places in the
world. Womontyme's self-esteem builders range from
books on sexual abuse and incest to over 200 original
all-woman-image card designs. Call for information: In
California 213-429-4802 or toll free 800-247-8903.

Inland Book Company. Your source for women'’s
calendars, address books, diaries, engagement calen-
dars, gift books of all kinds, greeting cards and more! We
offer fast, friendly service, a great selection, low mini-
mum orders and we're (almost) always in stock. Call or
write for our spectacular 1991 Catalog of Calendars and
Gifts. Inland Book Company, PO Box 120261, East Haven
CT 06512. 800-243-0138. FAX 203-467-8364.
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S OFas o CALL TODAY FOR
s Go° YOUR CATALOG
Sl ke Lt SIDELINES
. Q‘ec \(\\6‘6 QO5\'C &
oo e BOOKS

< \’Cfb’ S
SO Q0% ‘&\P co Toll Free 800-247-8903
C : A _475-
| @8 7 Y FAX213-425-4258

Order your PLACES OF INTEREST titles TODAY!!
50%, Net 30
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T-SHIRTS, BUTTONS,
POSTERS, TAPES,
EVERYTHING...

Products ForProgressives  mourd BIGKLE

2916 E. Lake St.
Mpls. MN 55406
(612) 729-2001

(wholesale/retail prepaid or COD) SIl[N([ .D[ATH

THE AMAZONS

Experience our Amazon herstory as re-created
through a series of 25 dynamic Color Prints
which portray our power, spirit and diversity.
Each print is signed and numbered in a limited
edition of 500.

AMAZON PRODUCTS
25 individual full color 16 x 20 prints
6 x 8 Matted prints
Prints reproduced as notecards
Buttons with pin backs
Tanks, Tees & Totes with Amazon Logo
Catalog & Wholesale Prices available

ot we?\ ﬁi 4
% AN
S s e AMAZoN
& TOON
[P RODYCTIONS

PAT WILES
CHRIS RIVERS
2123 Bowie, Carrollton, Texas 75006 (214) 418-0716
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I:ine Art Drints

Matted prints, notecards and buttons which
portray in full color our Amazon herstory. 25 different
paintings depict our power, spirit and diversity. Also
tanks, totes and tees with Amazon Moon logo. Ama-
zon Moon Productions, 2123 Bowie, Carrollton TX
75006. 214-418-0716. Catalog page and wholesale
rates on request.

BookeWoman Posters. Inspired by Book Woman
bookstore in Austin, popular everywhere. Vivid col-
ors! See our ad page 12. Wholesale prices: posters -
$12.50; cards - $7.50/dozen. Positive Images, 2340
Hancock Dr. #7A, Austin TX 78756. 512-467-8497.

GIBSSWDI’K

Austrian Crystal — These are the famous rain-
bow makers, and they’ll brighten up your shop as well

LA TR el _—
Crystal Mist Y Glass Carving

PO Box 186, Guffey, CO 80820
719-689-2290

Unique sandcarved
stemware, crystals,
boxes, nitelites, etc.
Original lesbian,
matriarchal & fantasy
imagery.

—

Dancing Women
bevel lid box
$45 + $3 shpg.
Specify: lavendar,
purple, blue, red,
green or clear.

Send for
wholesale prices
& terms.

e S g e

as your sales. We carry prisms for the window,
jewelry, balls, pyramids, and a pewter sorceress, all
of this dazzling crystal. We've been serving women
since 1982, and it’s a wonderful relationship! Send
a long SASE for our color brochure: Glass Roots
Crystals, PO Box 744-S, Wallace ID 83873. 208-556-
4301. Please include business name and request
wholesale prices.

We sandcarve fine stemware, mugs, handblown
goblets, etc. with Lesbian, Matriarchal and Nature
imagery. We also create a wide variety of stained glass
items including boxes, nite lights and hangings. All
good sellers! Send for wholesale catalog and prices.
See ad this issue page 33. Crystal Mist Glass Carving,
PO Box 186, Guffey CO 80820.

Goddess Earrings

EgyptlanBird
+ Goddess

Venus of
WIIlendorft‘

é’avra'ti
® 3

>

*

Awaken The Power
Of The Goddess

These wonderful images are available
in Bronze and Silver and crafted with
Gem quality Beads. Wholesale from
$12-524. For a Catalogue & info write

Goddess Earrings dba Grapevine
4715 Crest SE Albg. NM 87108
ph# 505-255-6147
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\.' ewelry

Jane Iris Designs, Inc. presents jewelry images
of ancient feminine principles alive today, beautifully
transported in precious metals. See ad page 16. Write
for your catalog. PO Box 608 Dept. FBSN, Graton CA
95444.

Lizzie Brown Jewelry — Our wholesale cata-
log offers a bountiful selection of women-inspired
jewelry designs. Lizzie makes it and Lydia ships it,
so your orders are sent promptly and cheerfully, at
prices your customers will appreciate. Please see
photograph on page 35. Our thanks to all of you
who have carried our work this year! For catalog,
write or call: Lizzie Brown, PO Box 389, Brimfield
MA 01010. 413-245-9484.

Goddess Earrings! Shiva, Venus of Willendorf,
Kali and others... Only the highest quality Gems are
used to accent the power of these beautifully cast
Goddess images. Gems of Amethyst, Emeralds, Lapis,

. . . Jrommother earthtoyou . . .

Fine gems, minerals, fossils, jewelry
~ Beads from around the world.

You've known us in the past as Down to Earth Minerals.
Send for our new, expanded catalog — it's free.
You'll be delighted with our prices.

Please specily wholesale or retail.

Mail: PO Box 4532 Drop By: 4807 Central NE
Albuquerque, New Mexico 87196
(505) 877-8609

Garnet, irresistible Moonstones, alluring blue Water
Obsidian, and more! The Goddesses are cast in Bronze
& Silver and mounted on posts or ear wires. Whole-
sale $12 to $24, to order please call 505-255-6147 or
write: Grapevine, 4715 Crest SE, Albuquerque NM
87108. Brochure available. Give your customers the
opportunity to experience personal contact with the
Goddess. If the earring fits, wear it!!!

Symbols of lesbian and gay pride on pins, but-
tons and bumperstickers. Rainbow flags and Gay
Trivia games, too. Lambdas, pink triangles, labrys
symbols and rainbow flags in a variety of styles, sizes
and price points. Earn a keystone markup (or better)
on our low wholesale prices. See page 36 or contact
Lambda Rising, 1625 Connecticut Ave. NW, Washing-
ton DC 20009-1013; phone 202-462-6969.

J ocurnals

Dreams and Shadows: A Journal is a 224 8x11
page book printed on quality vellum featuring 50
new drawings with ample space for journal keep-
ing. Comes shrink wrapped with a bookmark. See
ad page 15. Retail $17.95. Bookstores receive 40%
discountand pay postage. Order 10 and get one free
if ordered directly: Sudie Rakusin/Journal, Rt. 3
Box 648, Hillsborough NC 27278. Distributed by
Inland and New Leaf. Also postcards — 12 images,
$.35 each, write for samples.

Minerals/Crystals

Mama’s Minerals...from mother earth to you...
Fine gems, minerals, fossils, jewelry, beads from
around the world. Send for our new, expanded price
list. You'll be delighted with our selection and
affordability. Amazing ammonites, bountiful beads,
comforting copper, estrogenic eggs, fascinating fos-
sils, grandiose geodes, hefty hematite, jazzy jasper,
magnificent malachite, opulant opals, quality quartz,
solemn sodalite, truly turquoise, voluptuous volcanic
rock. “Y” wait, send now and we'll include a zesty
zebra stone from Australia. Please specify wholesale.
PO Box 4532, Albuquerque NM 87196. 505-877-8609.
Formerly Down to Earth Minerals.
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Pins, Buffons, Stickers, Flags & Games

These best selling symbols of gay and lesbian heritage and pride are a must for every bookstore
and gift shop catering to the lesbian and gay community.

Gold Trlmme?
Cloisonné
Lapel Pins

P-5

Popular gay/lesbian symbols in tasteful, elegant, cloisonné enamel lapel
pins. P-1 features a gold lambda on a royal blue background. P-2 is
pink. P-5 is a six color rainbow. P-6 is gold, brown and black. Each
vibrantly-colored pin is edged in gold and backed by a safety tie tack

P-1 p-2

7y
(- S\
The Pink Triangle

New, improved pin mounting!
New low price!

P-3

The most popular handmade pin for many years, but at a new, low price
for this design. Carefully handcrafted by lesbian artisans in finest

\.

P-1
P-2....Pink Triangle Lapel Pin...
P-5....Rainbow Flag Lapel Pin..
P-6....Labrys Lapel Pin:.......cc..c.cocecovvviiic

....Lambda Lapel Pin.........ccceeevuruuerrennne $2.50 each
. $2.50 each
. $2.50 each

$2.50 each

style clutch back. Free counter display available. (Sugg. retail $4.95)

J

uality cloisonné with a safety pin back. Available in two sizes, small
?sugg. retail $2.50) and large (sugg. retail $3.00).

........ Small Pink Triangle...........cceuuun.
........ Large Pink Triangle............cccc.....

$1.25 each
$1.50 each

Ve

Peel-Off Stickers!

Stock next to your register for impulse sales

These brightly-colored stickers sell like hotcakes at
their suggested retail price of 50¢ each, and some
stores charge 75¢ or $1. S-1 is an orange lambda on
a royal blue background. S-2 and S-3 feature deep

pink triangles and royal blue backgrounds. S-4isa S-1 S-2 S-3 S-4
six-color rainbow flag. Actual size is 3 1/2 inches | ampda sticker Pink Triangle  Pink Triangle/Circle Rainbow Flag
(e (rainbow flag is 3" x 4 1/2"). $3.00/dozen $3.00/dozen $3.00/dozen $3.00/dozen” )

-

&

B-1.. Lambda Button (blue & orange)
B-2.. Pink Triangle Button.....................
B-3.. Christmas Button (sleigh at bottorn)

Have
A Gay
Holiday!

L

B-1 B-2
Buttons are a popular item and these designs are a staple of nearly
every gay and lesbian bookstore. Most stores sell them for $1 each,

but your cost is only 25¢ in quantity. Safety lock pin backs. 1-1/4”

B-3

$3.00/dozen
.. $3.00/dozen
$3.00/dozen

~

J

([ Ordering Information )

These products may be ordered COD (you pay
the freight and COD charge) or prepaid (we'll
pay all freight and handling costs). Sorry,
credit terms are not available, but we do accept
MasterCard, VISA and American Express for
prepayment. Minimum order is $25.00. Most
orders shipped UPS within 48 hours of receipt.
All sales final.

\ (Outside U.S., please write for terms.) =,

-

\

Full Size Rainbow Flag

Professionally sewn from the finest flag nylon in six vibrant
colors, with heavy duty canvas edging and brass grommets.
The six horizontal stripes represent the diversity of the gay
and lesbian community. Full 3’ x 5’ size. A fantastic seller!
(Suggested retail $24.95)

F-1...Rainbow Flag...$12.50 each

2Nl

° o ﬂ
Gay Trivia Game!
Lambda Rising is now the exclusive distributor for the popular Gay
Trivia game, a game of fact and fancy for and about gay men and les-
bians. Contains 1800 challenging questions about politics, romance,
history, fads, entertainment, arts, people and places. Fully compatible
with most other trivia games. (Suggested retail $14.95)

G1...Gay Trivia game...$7.50 each

il
Order today from:

Lambda Rising, 1625 Connecticut Ave., NW, Washington, DC 20009
Phone 202-462-6969

(Credit card and COD customers: call toll-free 1-800-621-6969 to place your order.)

August 1990

36 Summer Supplement

This content downloaded from
70.126.145.227 on Sat, 19 Mar 2022 17:44:19 UTC
All use subject to https://about.jstor.org/terms



Feminist Bookstore News

Music

Brenda Baker — self-titled debut album. “First
rate effort by singer-songwriter from Saskatchewan.”
- The Record. “Brenda...a sharp ear and the knack for a
distinctive phrase.” — Canadian Composer. Check
out: “Sex & The Bomb,” temptation and annihilation;
“Madonnas and Mary Magdalenes,” haunting song of
systematic oppression of women; “Price We Pay,”
moving glimpse of homosexual life; “Man of My
Dreams,” headless woman goes on a date! Cassette
($12.00 CDN); CD ($18.00 CDN) available from #807 -
2720 College Ave, Regina SASK Canada S4T 1T9.

Women'’s Music — Call or write for our whole-
sale catalog featuring Olivia, Redwood, Ladyslipper,
and over 150 different labels. Featuring music by
women, as well as folk, children’s, Latin American,
Black South African, new age, meditation/ritual, plus
songbooks and videos. The oldest women’s music
distribution company, serving the midwest and New
England for 16 years. Goldenrod Distribution,
Inc./Horizon Distribution, Inc., 5505 Delta River
Drive, Lansing MI 48906; 517-323-4325.

Dosters

Multi-Cultural Cards and Posters based on orig-
inal paintings by Betty LaDuke. Africa: The Healer
poster 20 x 26, $20, set of 20 mixed cards, $14. See ad
page 17. Catalog available. Betty LaDuke, 610 Long
Way, Ashland OR 97520.

The Virgin Passage Poster is still available! Erotic
Cave Formation: Pink with white flowstone frozen
from her opening. Wholesale price is $5.00 each plus
$2.50 for shipping with tubes. Minimum order is 6.
Mail orders to Arleen Olson, 57 Glen Lane, Novato CA
94945.

Posters Available from Syracuse Cultural Work-
ers 1991 Peace Calendar. Calendar images and more
— 250 designs — available as posters Betty LaDuke
designs available. See ad on back cover. Syracuse Cul-
tural Workers, Box 6367, Syracuse NY 13217.

—I_-Shirts

BookeWoman T-Shirts. Inspired by Book
Woman bookstore in Austin, popular everywhere
in all kinds of stores. Vivid colors! 100% cotton T’s
in sizes Small to XXLarge. Three other designs cur-
rently available, including “My Head is Full of Chil-
dren” and “The Embrace,” more on the way!
Bookbags, posters, and cards also available in many
additional designs. See our ad page 12 for illustra-
tions, write for our full color brochure. Wholesale
prices: t-shirts - $9; bags - $12; posters - $12.50; cards
- $7.50/dozen. Positive Images, 2340 Hancock Dr.
#7A, Austin TX 78756. 512-467-8497.

Full line distributors of women’s
music, folk, children’s, new age,
men’s, international, and more

Serving New England
and the Midwest
for 16 years

Call or write
for our catalog:

Goldenrod Distribution, Inc.
Horizon Distribution, Inc.
5505 Delta River Drive
Lansing, Ml 48906
517/323-4325
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More T=Shirts

T-shirts for feminist bookstores searching for
unique, fast- selling items of the highest quality. Rising
Sun Design offers over 50 intricate designs adapted
from carefully researched historical, archaeological
and fine art sources. Venus of Willendorf, Egyptian
goddesses, pre-Columbian art, mystical places, an-
cient Indian pottery and wildlife designs will excite
your customers. We print on quality 100% preshrunk
heavyweight cotton T-shirts. A complete wholesale
catalog is available to retailers upon request. Rising
Sun Design, 10,000 Trumbull S.E. Suite B, Albuquer-
que, NM 87123. 505-275-2029.

The Murphwear Distinction — Wearable Art for
the ‘90s. Murphwear was started 10 years ago by Erin
Murphy on the back porch of her parents’ home
(much to their chagrin). Years of hard work and the
mad genius of our leader has made Murphwear one
of the most popular lines of tie-dye in the United
States. Each garment is individually hand dyed, in
brilliant colorfast dyes, on 100% cotton pre-shrunk
shirts, long sleeved and short, tanks, pants, socks, and
more. T-shirts from $7 to $12.50 wholesale. Pink trian-
gles and many more designs and colors. Anyone can
wear Murphwear — sizes 6 months to 5x adult.
Murphwear is a lesbian owned and operated busi-
ness. Write 4401 San Leandro St. #54, Oakland CA
94601 or call the Murphwear Hotline at 415-533-7515
for free catalog.

longsleeve T's
shortsleeve T's
tank tops
tank dresses
leggings
pants

shorts

scarves

skirts

socks

jams
underwear
leotards
turtlenecks
sweatshirts

» Original designs

» Brilliant colorfast dye

» Size range: 6 months to 5X adult
—Anyone can wear Murphwear

Call or write for free brochure:

Marphwear
4401 San Leandro St. #54
Oakland, CA 94601
415-533-7515 Murphwear Hotline

Murphwear is a lesbian owned and operated business.

Wolfe Video presents:

FAT LIP
<A

Reader's
Theatre

Nothing
to

Lose

“Ada dear, are you aware that being over wieght
could shorten your life?”

“Edith darling, are you aware that rude
comments like that could shorten yours?”

Nothing to Lose offers a diverse cast of fat and
feisty women speaking, acting and singing about
being fat in our diet-obesessed culture.

“At last!...exactly what I always expected the women's
movement to do with video...Hooray! Wolfe Video.”
— Feminist Bookstore News
$0

30% wholesale discount
BUY * RENT « SHOW

P.O.Box 64
New Almaden, CA 95042

(408) 268-6782

Wollf

: deo
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VIdeo

Charis Video — The ONE source for all your [
video needs! Offers the largest selection of lesbian and
feminist videos anywhere. Stay up to date on new
releases, trends in the industry, etc. — mainstream
titles and independent works. Stories, humor, docu-
mentaries, erotica. If you've got a question about vid- o
eos, we'll do our best to answer it! Competitive prices;

30 days FOB. Call or write for more details: PO Box
797, Dept. FBN, Brooklyn NYY 11231. 718-855-4458. OFFERING THE FINEST
EROTIC LESBIAN PRODUCED

Nothing to Lose by the Fat Lip Reader’s Theatre VIDEO & AUDIO AVAILABLE
offers a diverse cast of fat and feisty women speaking,
acting and singing about being fat in our diet-ob- Please call us for special
sessed culture. Video $30, 30% wholesale discount. bookstore rates and terms
Buy, rent, show. Wolfe Video, PO Box 64, New Alma-
den CA 95042. 408-268-6782. |/

Tiger Rose Distributing offers the finest erotic TIGER ROSE DISTRIBUTING
Lesbian-produced audio and video available. We P.O. Box 609-F, Cotati, CA 94931
also have beautiful t-shirts and posters. Send legal
di5s ' SASE foF ires color bibckiute: POB Box ‘609, (707) 578-3336
Cotati CA 94931 O | N

Charis Video

is proud to announce the release of two new lesbian videos:

Making It Last The families We

Lesbian couples and therapists Choose
discuss the dynamics of lesbian A video about the wonderfully varied
sexuality! structures of lesbian families.

Charis offers the largest selection of lesbian and feminist videos anywhere!

30 days FOB. For prices & catalog: PO Box 797, Brooklyn, NY 11231/ 718-855-4458
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By Dan Otero and Neil Woodward
Category Six Books, Denver

If you think that PUBNET is only for the College
and University bookstores or the large independents
or the chains, then take a few minutes and consider
one of the newest and most exciting innovations avail-
able to all booksellers including us, the small stores
that make up about 80% of the ABA membership.

How would you like to generate and transmit an
order to a major publisher in less than 8 minutes? How
would you like to have accurate confirmation of that
order within 24 hours? How would you like to receive
100% fulfillment on that order within 6 to 14 days?
From a major publishing house, you say? Consider
PUBNET which in our store (2.7 FTE®) is quickly
becoming the second most efficient way to 1) keep out
stock replenished, and 2) rapidly replace the cumber-
some and very slow STOP form, the endless reading
of ISBN'’s over the phone, and Turtle Express on fax
and written orders. The industry “standard” of “Oh,
say 4 to 6 weeks or thereabouts” is becoming more and
more an unacceptable answer to our customers and to
ourselves thanks to PUBNET. We say “second most
efficient,” the first being electronic ordering from
Gordon'’s, Baker and Taylor, and Ingram. PUBNET
never beats Gordon’s service, but does sometimes
beat Baker and Taylor or Ingram deliveries. But when
Gordon's is out of stock, PUBNET is #1.

We've had a computer and inventory-control
software since 1984. Now that the beastlet is some-
what tame, new applications are easier and easier to

*FTE = Full Time Equivalent Employees

Independent Bookseller

install and use. PUBNET is no exception, although
we’ve made our share of goofs even with its ease of
use. A few words of advice, or, learning from the
mistakes of others follow. Read your manuals. Read
PUBNET's literature and guidelines carefully. Don’t try
to load PUBNET with 512 K. We guarantee it won't
work. Minimum is 640K. Go out and buy a board if
you have to. We did and it really didn’t hurt. Prior to
your first order with any publisher, call the designated
“PUBNET Person” — every publisher on PUBNET

=

°
o

N

mAC
has one — and make certain your PUBNET account is
open and ready (not your regular account). This in-
volved a phone call to each publisher and was easily
accomplished. Check your ABA Handbook for discount
schedules. The PUBNET computer system interprets
these quite literally. There is no room for human error,
so any mistakes will be yours. And boy we had a couple
of expensive orders show up. Do your ordering offline.
It’s much cheaper and much more efficient. You are
not at all restricted to academic titles or trade titles in
the database. You can order any title the particular pub-
lisher carries whether listed in the database or not. Check
your not-yet-published orders when they arrive for
proper discount, i.e., the discount earned when or-
dered. This is the one area we've found where things

See PUBNET, page 63
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The 31st Street Bookstore

Developing an
Ecofeminism Section

By Jennie Boyd Bull

We in Baltimore, Maryland, are part of the Ches-
apeake Bay bioregion, with an environmental focus
on wetlands, clean water, fishing, and bird migration.
We are also a center for many governmental and cor-
porate agencies and businesses: the National Insti-
tutes of Health (NIH) and Noxell do animal
experimentation; Peach Bottom and Calvert Cliffs are
nuclear power plants; Westinghouse and Martin Mar-
ietta manufacture weapons; Fort Dietrich and Edge-
wood make and store biological weapons; Goddard,
Aberdeen and the Pentagon are mllltary centers.
Beauty and the Beast!

The 31st St. Bookstore Cooperative
Within Baltimore, the 31st Street Bookstore Coop-
erative, 425 East 31st St., Baltimore MD 21218, is lo-
cated in Waverly, an old farming community that is
today a multiracial, working class urban neighbor-
hood with a long history of “alternative” and feminist
institutions and lesbian residents. The community
health clinic around the corner housed the offices of
Women: A Journal of Liberation for years; an alternative
used bookstore recently opened on the corner; and
The Belly, a health food coop, is our long-term next
door neighbor. The Waverly Farmers” Market in the
next block supplies locally grown fruit, vegetables
and flowers each Saturday morning, and is also a local
recycling center for paper, glass and metal. So, ecolog-
ical interests are important for our neighbors. We have
always carried a range of children’s books about na-
ture, and on Earth Day in April had a children’s event
with music, seeds, and children planting petunias

(pink, lavender and purple, of course) in a
windowbox at the front of the store.

Begun in 1974 as part of the “first wave” of femi-
nism in Baltimore, the 31st Street Bookstore has, from
the beginning, also been a children’s bookstore, fea-
turing multicultural and nonsexist children’s litera-
ture. A subsequent owner, Amy Gaver, had a strong
interest in nature and animal rights, and legend has it
that dog biscuits were kept behind the counter for
visiting dogs. The adult books over the years have
acquired a more lesbian focus, and today the fiction is
1/3 lesbian, 1/3 women of color and 1/3 other
women'’s literature. In the early days the store carried
alarge “progressive” section with a variety of socialist
and activist literature. As the movement changed and
feminism has grown, the section dwindled in size
from a room to a few shelves “in the back.”

In 1987 over 650 women, mostly lesbian, joined
together as a cooperative to purchase the bookstore
rather than see it go out of business. Today it is run by
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a 13-member board elected by the coop membership
at semi-annual meetings. The board sets policy and
handles advertising, community outreach and special
events, fundraising and financial oversight, store
maintenance and personnel matters with the full-time
manager, two part-time clerks and weekend volun-
teers. The store is prospering financially and in com-
munity support, and is an important communication
and cultural center for women in the Baltimore area.

The 31st St. Bookstore Cooperative
founding board of directors.

The Ecofeminism Section

My personal interest in ecofeminism is a natural
outgrowth of my feminist politics, my recovery, and
my spirituality. [ am gradually moving toward vege-
tarianism, healthy eating and recycling in my daily
life. Herring Run Park, near our home, is where Lila
(my lover), Daisy Mae (our dog), and I take frequent
walks and swims (for Daisy, anyway), and we help
with cleanup days. Last summer, I attended a week-
long workshop on earth-based spirituality with
Starhawk at the Institute for Creation Spirituality.
After returning, I chose to initiate the ecofeminism
section as a personal interest, as a response to the
surrounding community’s interest, and as a merchan-
dising change needed in the store.

When I became manager last year, it was time for
the old progressive section to be “recycled,” so I split
it into an “international/women of color” nonfiction
section, with shelves on Africa, Central and South
America, Afro-America, Asia, Native America, et al.,
and weeded out most of the titles by men. The other
titles, a conglomerate of anti-nuclear, theoretical and
environmental books, were either placed on sale or
formed the nucleus for a new ecofeminism section.

The section has grown over the last year to include
about 70 titles ranging from leftist analyses of environ-
mental activism to devas and nature spirits, women’s
adventure and nature stories, “animal” fiction, vege-
tarianism, bird-watching memoirs and more. The five-
shelf section is positioned in the front of the store just
across from spirituality. There is some double- shelv-
ing of titles in fiction, new age/healing, memoirs and
cookbooks. A large “ecofeminism” sign and a poster
of a wolf howling at the moon hang just above the
area. Relevant periodicals and fliers are posted nearby.
The section has been well-received and sales are
steady.

As with the rest of the store, the focus is on books
written by and for women, with a range of experiential
and theoretical approaches and an attempt to include
as many lesbian and multicultural books as possible.
The few titles by men are those frequently requested
by women (e.g. Robbins” Diet for a New America). The
numerous theoretical works from the “male left” ecol-
ogy movement are not carried. While one can find
books that use the terms “bioregionalism,” “creation
spirituality,” “earth spirituality,” “deep ecology,”
“green” and more, “ecofeminism” is the concept that
holds the section together, and the collection is heavily
biased toward an experiential approach, with lots of
fiction and memoirs.

Judy Lerner

Following is a list of over 50 titles that could form
the basis for an ecofeminism section. Most of these
titles are probably backlist for many feminist stores,
and of course the selection should reflect the
“bioregional” interests of an area: Globe Pequot and
Rambler (Talman), both distributed by Inland, have
good walking and biking guides for many
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metropolitan areas (e.g. Country Walks Near Baltimore,
$8.95). Other presses that publish a number of impor-
tant titles are Bergamot and New Society Publishers,
both distributed by Inland and Bookpeople, and Pen-
guin. The books are organized on the shelves, and in
this list, as follows: theory, spirituality, activism, anti-
nuclear, food, fiction, women and wilderness experi-
ences, and periodicals.

— Ecofeminism Core List —

THEORY

Thinking Like a Mountain: Toward a Council of
All Beings, Joanna Macy, New Society Publish-
ers, $7.95, IN/BP.

Reweaving the World: The Emergence of
Ecofeminism, Irene Diamond and Gloria Feman
Orenstein, eds., Sierra Club Books, $14.95,
0871566230, BP, Ingram. Excellent new overview;
includes most of the authors listed elsewhere in
this list.

Healing the Wounds: The Promise of Ecofemin-
ism, Judith Plant, ed., New Society Publishers,
$19.95, 0865711534, IN/BP. Another important
collection.

Woman and Nature, Susan Griffin, Harper & Row,
$7.95, 0060907444, BP. An early classic. -

The Death of Nature: Women, Ecology, and Scien-
tific Revolution, Carolyn Merchant, Harper &
Row, $10.95, 0062505955, Ingram, BP.

Staying Alive: Women, Ecology and Develop-
ment, Vandana Shiva, Zed Books, $15,
0862328233, IN/BP.

Rape of the Wild: Man’s Violence Against Animals
and the Earth, Andree Collard and Joyce Contrucci,
Indiana University Press, $8.95, 0253205190.

The Recurring Silent Spring, H. Patricia Hynes,
Pergamon Press, $14.95, 0080371167, Ingram.

SPIRITUALITY

The Spiritual Dimension of Green Politics, Char-
lene Spretnak, Bear and Co., $6.95, 0939680297,
IN/BP.

Behaving As If the God in All Life Mattered,
Machaelle Small Wright, Perelandra (Box 136, Jef-
ferson VA 22724), $9.95, 09617713, BP. A New Age
classic on nature spirits; good autobiography as

well. Also Perelandra Garden Workbook, $14.95,
0961771321, from above.

Spiritual Ecology: A Guide to Reconnecting with
Nature, Jim Nollman, Bantam, $9.95, 055334823,
Ingram, BP. Author of Dolphin Dreamtime.

Earth Song, Miriam Kaplan, Crystal Heart Press,
$9.95, 0962023310, IN/BP.

Hugging the Trees: The Story of the Chipko Move-
ment, Thomas Weber, Penguin, $7.95,
0140107894, Ingram, BP.

Dreaming the Dark and Truth or Dare, Starhawk,
Beacon/FSG, 0807010251 and Harper & Row,
0062508164, Ingram, BP. Classics of Wiccan spiri-
tuality and ecological activism.

The Sacred Hoop, Paula Gunn Allen,
Beacon/FSG, 080704609, BP. Classic of Native
American spirituality.

ACTIVISM

50 Simple Things You Can Do to Save the Earth,
Earth Works Press, $4.95, 0929634063, Ingram.

Our Earth Ourselves, Ruth Caplan and Environ-
mental Action, Bantam, $10.95, 0553348574,
Ingram, BP.

The Green Consumer, John Elkington, Julia
Hailes & Joel Makover, Penguin, $9.95,
0140127089, Ingram, BP. Environmental shop-
ping guide.

Earth Right: Every Citizen’s Guide, H. Patricia
Hynes, Institute of Women and Technology, St.
Martin’s Press, $12.95, 1559580275, Ingram, BP.
By author of Recurring Silent Spring.

Save Our Planet: 750 Everyday Ways You Can
Help Clean Up the Earth, Diane MacEachern,
Dell, $9.95, 0440502675, Ingram, BP.

There are many other popular books of this sort;

discrimination required!

ANTI-NUCLEAR

Waking Up in the Nuclear Age, Chellis Glendinning,
New Society Publishers, $7.95, 0865711542, IN /BP.

Despair and Personal Power in the Nuclear Age,
Joanna Rogers Macy, New Society Publishers,
$12.95, 0865710317, IN/BP. A classic.

You Can'’t Kill the Spirit, Pam McAllister, New
Society Publishers, $10.95, 0865711313, IN/BP.
Prisons That Could Not Hold: Prison Notes 1964 -

Seneca 1984, Barbara Deming, Spinsters Ink,
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$7.95, 0933216157, IN/BP. A classic, as are other
books by this remarkable lesbian activist.

FOOD

The Sexual Politics of Meat: A Feminist-Vegetarian
Critical Theory, Carol J. Adams, Continuum,
$22.95 cl, 0826404553, Ingram.

The Dreaded Comparison: Human and Animal
Slavery, Marjorie Spiegal, New Society, $7.95,
0865711410, IN/BP.

Diet for a New America, John Robbins, Stillpoint
Publishing, $13.95, 0913299545, Ingram.

Diet for a Small Planet, $4.95, 0345321200, and
Food First, Ballantine, $3.95, 0345298187, Ingram,
BP. By Frances Moore Lappe.

The Gradual Vegetarian, Lisa Tracy, Dell, $8.95,
0440531241, Ingram, BP.

Oak La Strega, Lesbian Land

FICTION

Carmen Dog, Carol Emswiler, Mercury House,
091651577X, $9.95, IN/BP.

Widdershins, Judith W. Monroe, Crone’s Own Press,
$9.95, 0961521651, IN. Wiccan ecological activism by
lesbians on a Maine island — a good read.

Stray, A.N. Wilson, Franklin Watts/Orchard Books,
$15.95, 0531058409, Ingram. Young adult novel
written from perspective of a cat who escapes re-
search abuse and other adventures.

Skywater, Melinda Worth Popham, Graywolf Press,
$17.95 cl, 155597127X, IN/BP. A desert wolf’s
story; beautifully written.

Reindeer Moon, Elizabeth Marshall Thomas, Pocket
Books, $4.50, 0671638861, Ingram. A prehistoric
woman who becomes animal spirits.

Through Other Eyes: Animal Stories by Women,
Irene Zahava, ed., Crossing Press, $8.95,
089594314X, IN/BP.

With a Fly’s Eye, Whales” Wit and Woman'’s Heart:
Animals and Women, Theresa Corrigan and Steph-
anie Hoppe, Cleis Press, $9.95, 0939416255, IN/BP.

Buffalo Gals and Other Animal Presences, Ursula
LeGuin, NAL, $6.95, 0452261392, Ingram, BP.

Mundane’s World, Judy Grahn, Crossing Press,
$10.95, 0895943166, IN/BP.

WOMEN AND WILDERNESS EXPERIENCES

Mama Poc: An Ecologist’s Account of the Extinc-
tion of a Species, Anne La Bastille, Norton, $19.95
cl, 0393028305, Ingram. Also Woodswoman,
Dutton, $9.95, 0525485651; and Beyond Black Bear
Lake, Norton, $7.95, 0393305392, Ingram.

Down the Wild River North, Constance Helmericks,
Bergamot Books, $10.95, 0943127025, IN/BP.

Women at the Helm, Jeannine Talley, Mother Cour-
age Press, $11.95, 0941300161, IN/BP.

Over the High Passes: True Story of One Woman’s '
Year in the Himalayas, Christina Noble, Prentice
Hall, $9.95, 0136465226, Ingram, BP.

White Silk and Black Tar: A Journal of the Alaska
Oil Spill, Page Spences, Bergamot, $9.95,
09431270401, IN/BP.

Desert Years: Undreaming the American Dream,
Cynthia Rich, Spinsters/Aunt Lute, $7.95,
093321667X, IN/BP.

Eve and the Apes, Emily Hahn, Weidenfeld & Nicol-
son, $17.95 cl, 1555841724, Ingram.

Rivers Running Free: Stories of Adventurous
Women, Judith Niemi & Barbara Wieser, eds.,
Bergamot Books, $12.95, 0943127009, IN/BP.

The Solace of Open Spaces, Gretel Ehrlich, Pen-
guin, $6.95, 0140081135, Ingram.

A Woman'’s Journey on the Appalachian Trail,
Cindy Ross, Globe Pequot Press, $9.95,
0914788507, IN/BP.

On Top of the World: Five Women Explorers in
Tibet, Luree Miller, The Mountaineers, $9.95,
0898860970, IN/BP.

Birdwatching with American Women: A Selection
of Nature Writings, Deborah Strom, ed., Norton,
$8.95, 0393305988, Ingram.

PERIODICALS

Woodswomen News, $1 quarterly. 25 W. Diamond
Lake Rd., Minneapolis MN 55419. Also organizes
wilderness tours for women.

Women’s Outdoor Journal, $3.50 semimonthly. RR3
Box 72, Rockport IN 47635. A new publication.

Maize: Lesbian Country Magazine, $3.50 quar-
terly. WordWeavers, Box 8742, Minneapolis MN
55408. @)
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But Can She Type?

Womyn’s Braille
Press Celebrates
10th Anniversary

By Nett Hart

In the late 1970’s a group of blind women came
together through the National Federation of the Blind
to discuss feminist issues. Initially they hoped to en-
courage the National Library Service to produce more
feminist and Lesbian books on tape and Braille. In the
fall of 1980, six blind feminists, mostly Lesbian, started
the Womyn’s Braille Press in Minneapolis to provide
access to feminist books and periodicals and help
blind women and women with other disabilities find
and communicate with one another.

In the beginning the idea of producing books and
sharing them with blind women across the country
seemed an ideal beyond the means of this small col-
lective. But at the Michigan Womyn’s Music Festival
the organizers allowed Marj Schneider to solicit funds
for WBP and the $3000 raised in two evenings bought
a high-speed duplicator, two 4-track tape recorders, a
supply of blank cassettes, mailers, Braillon paper and
the Womyn'’s Braille Press was launched.

Marj Schneider, Lynn Zelvin and Nett Hart dis-
cuss some of the issues in creating access to feminist
and Lesbian literature:

Nett: Over the last twenty years we've been participants
and witnesses to an incredible growth in literature from
a feminist perspective and in Lesbian feminist work.
Like the spontaneous generation of women publishers
and printers, Womyn’s Braille Press came from a need
that was not met in existing resources.

Marj: WBP was begun in an era not only of feminist
consciousness, but a time of self-advocacy on the
part of the disabled communities. National Li-
brary Services for the Blind and Physically Hand-
icapped of the Library of Congress and Recording
for the Blind were not responsive enough to pres-
sure to make feminist and Lesbian literature
available and we realized that we could do it for
ourselves.

Lynn: Blind and disabled people deal with agencies.
Growing up blind or disabled or becoming so, we are
exposed to this attitude of looking to professional
service providers.

Marj: We were the best ones to do this, however,
because we had the desire. This is something we do
for peers. We're not an agency. Even though we now
have more resources and we're bigger, we're still this
kind of grassroots project.

Nett: This sense of creating something for ourselves
and our peers is so easily lost when we begin to create
products to market or services for clients. Creating for
ourselves and peers is what builds community. That’s
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clear in the WBP newsletter. What is offered is not
services but a network.

Lynn: Blind women wouldn’t meet each other
through an agency as you do in the WBP newsletter.
We are smaller than small agencies so it’s more per-
sonal. We also do not require people to prove they are
disabled to receive our resources.

Marj: We're creating a part of the feminist movement.
Now that our computer makes possible routine produc-
tion of the newsletter, we can concentrate on the content.

Lynn: The newsletter is a place to find out what is
available. If you don’t see displays in the women'’s
bookstore or read literature that tells what’s available,
you have no way to know what is out there. The WBP
newsletter does these short reviews of books newly
available on tape or Braille.

Marj: It’s also a forum for blind and other disabled
women to talk to one another.

Lynn: Many blind women are the only Lesbian or the
only feminist in their local blind community and there
are ideas that they can’t express because of homopho-
bia or anti-Semitism or whatever.

Nett: The newsletter is open to lots of different discus-
sions: memories of state schools for the blind, linguis-
tic explorations of the meaning of womyn/women,
extended reviews of books about disability, job
searches and discrimination, what is ableist language,
a letter to a guide dog school asking them to address
sexual harassment. Some discussions and responses
go on for several issues.

Marj: Yes, recently we have been asking WBP sub-
scribers to make decisions about this forum. We had
never defined the newsletter as womyn-only space so
when we received an appropriate article by a man we
printed it and asked subscribers to respond. Unfortu-
nately, people outside our process have trashed us for
“letting” this happen. Any implication that we are
powerless to decide what we publish is insulting.

Trashing shuts down discussion.

Lynn: Blind people are prone to a particular kind of
censorship because what’s available in periodicals is
what the Library of Congress puts out. You can imag-
ine how patronizing it is. Most people do not have the
government deciding what they read.

Nett: How do you decide what to make available
through WBP?

Marj: We respond to interest expressed by subscribers.
We're more likely to record something by an author
whose other works are often requested or books on
subjects for which there is much interest. Many of our
volunteer readers have great book collections and
make suggestions. Of course, anything on disabled
women we get out as fast as we can.

Lynn: WBP makes books available for loan or pur-
chase. It is practically the only way a blind woman
may own a book! Other services are loan-only so if
you're a student, writer or someone who likes to re-
read a book, you have to borrow it again.

Nett: Marj, you mentioned nearing the 500th recorded
book at WBP. Most of these are tape, fewer Braille.
What are the politics of this?

Marj: It’s easier to have access to recording equip-
ment than Braille equipment and the production
costs are less, not to mention less time and energy. But
we're getting more Braille all the time. We now have
the in-house capacity to convert from disc to Braille
and bind the volumes:

Lynn: The majority of subscribers are Braille users even
though their Braille skills may be low becausethere is not
much available to read in Braille out there in general. It's
not blind people who make that decision.

Marj: A Braille book is the only way to read without the
intrusion of someone else’s interpretation. And you get
a sense of what something is like on a page.

Lynn: You can look something up again, get a quote
casier in Braille. You get how it is spelled and punctu-
ated. It is the only format deaf-blind women have
access to. They can’t use tapes.

Nett: The number of books on tape by publishers isn’t
likely to make WBP obsolete, then.
See Womyn's Braille Press, page 49
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CANADIAN

CONTENT

As promised in the last issue of FBN, Canadian Content
continues with a series of guest editors from feminist bookstores
across Canada. This article, written by Margaret Phillips,
from Thunder Bay, Ontario, offers the point of view from a
physically isolated community, but one which is very much
connected to the rest of the world through the presence of
Northern Woman's Bookstore. — Donna Murray

Northern Women’s Bookstore
By Margaret Phillips

Frequently when asked why we started a femi-
nist bookstore in Thunder Bay, my reply is that I was
tired of having to travel 1,000 miles for my reading.
Indeed, having all these wonderful books at my fin-
gertips is one of the real joys of being a bookseller.

The Northern Woman’s Bookstore opened in De-
cember 1983, a partnership of Anna McColl and my-
self. Anna retired from active partnership in 1988, and
I continue the Bookstore by myself, with occasional
volunteer help from Anna and several other friends.
We began on a very small scale and, until recently,
have returned all profits into the expansion of stock.
The Bookstore is still small, but it is beautiful — and
growing. Because I also have to work paying jobs, the
Bookstore is a part-time venture, open Thursdays,
Fridays and Saturdays.

The purpose of the Bookstore is to provide North-
western Ontario (NWO) women with access to femi-
nist literature. To understand the importance of access
to good books in alleviating the isolation experienced
by NWO feminists, I should explain our geographic
realities. Northwestern Ontario is a vast, but sparsely
populated region extending from White River to the
Manitoba border. (To situate US readers — NWO lies
north of the states of Michigan, Wisconsin, Minnesota

and part of North Dakota.) The population of the total
region is 220,000, fifty percent of whom live in Thun-
der Bay, the only city in the region.

Apart from Thunder Bay, all communities are
very small towns, townships and unorganized territo-
ries. Communities are primarily resource-based (for-
est, industry, mining) with limited employment
opportunities for women; services are scarce; travel is
costly and time-consuming; and “cabin fever” is often
experienced. Some communities lack even one book-
store, let alone one with a feminist section, so it is
essential that the Northern Woman'’s Bookstore serve
the region, as well as Thunder Bay women.

To ensure that regional women have access, the
Bookstore offers a mail order service (anywhere in
Canada) and books are taken/sent to conferences,
workshops, meetings, etc. throughout Northwestern
and Northern Ontario. The Bookstore has travelled
thousands and thousands of miles in the past six years
and it is wonderful to experience the excitement of
women discovering our books for the first time.

In fact, off-site sales, mail orders, and special
orders considerably surpass the day-to-day in-store
business. (Sometimes I feel the Bookstore is primarily
a warehouse, as I spend more time packing mail and
off-site boxes than I do stocking the shelves.)

The Bookstore is an important resource to the
organizing efforts of feminist groups in our region. An
identifiable NWO women’s community has been ac-
tive since the early 1970s, anchored by the NWO
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Gossip: Women of the North

In keeping with the theme of the experience of
northern women in Canada, Gossip: A Spoken His-
tory of Women in the North — a culmination of
several year’s work by the “Women of the North ”
project — is “the starting point from which women
across the Arctic can formally express their feelings,
concerns and perspectives about the issues that ef-
fect their lives and communities.”

To try to describe the variety of points-of-
view, the cross-section of interviews, plays, draw-
ings, articles and personal writings, the spectrum
of the backgrounds of the contributors of Gossip
is not an easy task. Editor Mary Crnkovich writes
a six-page introduction to present the wide selec-
tion of offerings, and the complex manner in
which these writings were collected from the vast
Northwest Territories of Canada, “north of 60.”
Covering the broad chapter headings of Changing
Role of Women and Their Families; Midwifery
and Birthing; Violence, Women and the Commu-
nity; Women in the Workplace; and Rethinking
Power and Politics, Gossip presents women'’s
voices talking about their experiences in a context
where the changing social history of Canada has
affected the northern population perhaps more
than anywhere else in the nation. Contributions
include writings by women from the four major
cultural groups — Dene, Metis, Inuit, and Euro-
Canadian —from this region comprising one
third of Canada’s landmass, but with just over
52,000 inhabitants. The articles range from sensi-
tively translated interviews from elders of the
communities describing the enormous change ex-
perienced in their lifetimes, through a diarized
account of the challenges and isolation of nursing
in the North, to two plays designed to help
women take action around spousal assault.

The book has been painstakingly developed,
offering a variety of possibilities for input to allow
for the broadest possible cross-section of experiences
and views of women living in the North. $26.95 pb,
40% bookstore discount, 0-919996-44-2. Canadian
Arctic Resources Committee, 1 Nicholas Street, Suite
412, Ottawa, Ontario, Canada, K1N 7B7, (ph. 613-
236-7379; fax 613-232-4665). -DIM O

Women’s Decade Council, a coalition of regional
women’s groups, which has done extensive work in
women'’s economic development, as well as built a
strong regional network of groups working on vio-
lence issues. There is also a regionally based women’s
health information group and a day care advocacy
association. There are transition houses throughout
the region, women’s centres and rape crisis centres in
several communities, a local Canadian Abortion
Rights Action League chapter, and various women'’s
support groups.

I have been active in the feminist community
for over twenty years, and continue to be a collec-
tive member of the Northern Woman Journal,
Canada’s second oldest feminist newspaper, having
published continuously (and totally voluntarily) for
seventeen years. [ view the Bookstore as a logical
extension of all the other work I have done and
hope it will support me when I retire from paid
employment.

As regional women have often first organized
around wife-battering, it is understandable that the
category of books most frequently sought concerns
violence issues. Women'’s spirituality books also sell
well, as do all books by native authors. New feminist
theory is sought by feminist organizations and in-
dividual customers. Interest in lesbian books is ex-
panding.

Readers are encouraged to explore the work of
Third World women writers and the growth of the
Bookstore’s international section is exciting. A rela-
tionship between Thunder Bay women and the
Bangladesh feminist bookstore has developed as an
offshoot of Farida Akhter’s visit here last year with the
Women Working for Change tour (this is really a sub-
ject of another article).

Bestsellers at Northern Woman'’s Bookstore from
January to March of 1990 are:

The Courage to Heal Workbook, Laura Davis,
Harper & Collins.

The Courage to Heal, Ellen Bass/Laura Davis,
Harper & Collins.

August 1990

48

Summer Supplement

This content downloaded from
70.126.145.227 on Sat, 19 Mar 2022 17:44:19 UTC
All use subject to https://about.jstor.org/terms




Feminist Bookstore News

MoreThan A Labour of Love, Meg Luxton,
Women's Press.

My Father’s House, Sylvia Fraser, Harper & Collins.

The Inner Dance, Diane Mariechild, Crossing Press.

Don'’t Blame Mother, Paula Caplan, Harper & Col-
lins.

The Spirit Weeps: Characteristics and Dynamics of
Incest and Child Sexual Abuse with a Native
Perspective, Tony Martens, Brenda Daily, & Mag-
gie Hodgson, Nechi Institute, Box 3884 Postal Sta-
tion D, Edmonton, Alberta, T5L 4K1,
403-458-1884, $12 retail, $8 wholesale.

Truth or Dare, Starhawk, Harper & Collins.

Treatment for Adult Survivors of Child Sexual
Abuse, Eliana Gil, Launch.

In Search of April Raintree, Beatrice Culleton, Pem-
mican (new address: 412 McGregor St., Winnipeg,
Manitoba, R2W 4X5).

A conscious effort is made to introd uce readers to
new or little-known Canadian fiction writers. While
Atwood, Cameron, Laurence, Munro and Rule are
always popular, we hope that Armstrong, Barfoot,
Brand, Butala, Culleton, Donald, Gault, Murphy,
Scott, Warren, Zaremba and many, many more will
become equally well-known. It is encouraging for me
to note that the most consistent (year after year) best
selling fiction is Beatrice Culleton’s In Search of April
Raintree.

The growth of Canadian women’s writing in the
past decade is phenomenal. But, we are seriously
worried about the impact of the federal government’s
Goods and Services Tax (GST). The survival of our
small publishers is threatened by the GST and, as it is
the small publishers that publish new writers, we are
deeply concerned about the future of Canadian liter-
ature. =

I had hoped to go to Barcelona but it just wasn’t
possible, so I'm most anxious to hear Renee
Albrecht’s and Carol Seajay’s reports. Perhaps we
can all meet at the 5th International Feminist Book
Fair. o

Womyn’s Braille Press, continued from page 46

Marj: There’s little feminist work in commercially
available books and you can’t count on market driven
decisions for accessibility.

Lynn: The commercially available books on tape are
usually abridged and more expensive than the paper
format.

Marj: We wouldn’t mind if feminist publishers
started putting their books on tape though! We get
good support from the feminist presses. We have
blanket agreements with most to tape or Braille what-
ever we want and a number of the small feminist
presses routinely send us copies of their new books.
It helps us know what’s available and gives us access
to tape them.

Nett: The Braille version of my book, Spirited Lesbians:
Lesbian Desire As Social Action just came out. I was
amazed to see it was a three-volume work!

Lynn: The New Our Bodies, Ourselves takes up a whole
shelf.

Marj: We have a new software program that allows us
to convert disc to Braille.

Lynn: Since the software is new we haven’t decided
yet how we will deal with it, so it would be nice to
engage in conversation with publishers about what
they have available and how we can access it.

Marj: It's difficult to decide what to put into Braille
because of the labor involved. We’ve done a lot of
poetry because that is so valuable in Braille.

Nett: It seems like “access” goes both ways. The more
accessible the work of feminists is to all women, the
more access we all have to one another’s ideas and
experiences.

Marj: The feminist community is a community of
peers. We want to recognize that.

Womyn'’s Braille Press can be reached at Post Office
Box 8475, Minneapolis MN 55408. Subscription rates:
For those with annual incomes below $7,500, $10. For
those with annual incomes between $7,500 and $12,000,
$15. For those with annual incomes between $12,000
and $15,000, $20. For those with incomes over $15,000,
$25. O
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On May 24th the Oxford-based Pergamon Press, owned by Robert Maxwell, sacked 23
journalists for taking part in an official one-day strike in defence of the right to be
represented by their trade union, the National Union of Journalists.

IF YOU OPPOSE ARBITRARY SACKINGS AND BELIEVE IN
FREE TRADE UNIONS

*Don’t buy
* Don’t handle
Maxwell’s magazines, books or journals

DON’T LET MAXWELL GET AWAY WITH IT!

Spread the boycott -- tell your friends, family and colleagues

Science, = - Electronic Publishing  Maxwell Consumer Educational Dellen Publishing Co
Technology and [EEEAS Fublishing Publishing Que Corporation
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Pocket Flight Guide Insurance Age Dealerfield’s Audel Books PLp NUJ Pergamon Press Chapel
August 1990 50 Summer Supplement

This content downloaded from
70.126.145.227 on Sat, 19 Mar 2022 17:44:19 UTC
All use subject to https://about.jstor.org/terms



Feminist Bookstore News

United Kingdom

Pergamon Fires
Union Members

By NUJ/National Union of Journalists

Pergamon Press, a UK-based company owned by
Robert Maxwell which publishes the journal Women'’s
Studies International Forum as well as many women’s
studies titles under the Athene series imprint, has fired
23 members of the British National Union of Journalists
(NUJ). The 23 NUJ members, including 13 women,
were fired for taking a legal one-day strike on May 24th
1989 over the company’s arbitrary decision to deny
union representation to one of their members in a
grievance hearing. Two of the women fired have re-
cently been touring the United States to raise aware-
ness of and support for their cause, including a boycott
of all Maxwell publications.

The great majority of Pergamon’s 600 staff are
low-paid women clerical workers. Unfortunately, the
NUJ is restricted to organising only editorial workers
— asmall minority at Pergamon. Yet despite this it has
always been the most successful voice arguing for
women'’s interests within the company, and over the
years had managed to secure for its members many
benefits, not only in pay but also maternity rights,
health and safety measures, sickness benefits and pro-
cedures for dealing with sexual harassment. Now that
the entire union has been fired, these benefits have all
been lost and the workforce is entirely unprotected.

The 23 fired workers have been campaigning
solidly for over a year now for reinstatement and
recognition of the right of the NU] to represent all its
members. The women’s movement in Britain has been
particularly active on their behalf, and a number of
prominent feminist publications, including Spare Rib,
Feminist Review and the Women’s Press Bookclub,

have pledged not to advertise or review Maxwell
publications until the demands of the NUJ have been
met. They recognise the fact that, unlike most
women’s publishers, Pergamon seems to have little
respect for the rights of its employees. In the United
States, both the National Organization for Women and
the Coalition of Labor Union Women have been very
supportive, having met the two women representing
the Pergamon Press NUJ chapter during their visit.

NUJ
A

NATIONAL UNION
JOURNALISTS

The Pergamon Press NU]J chapter are looking for
support from their American sisters in their campaign
for reinstatement and recognition. They are asking
bookstores not to stock or advertise Maxwell publica-
tions until the demands of the NU]J have been met, in
particular the women'’s studies books in the Athene
series and the journal Women's Studies International
Forum, published by Pergamon. Other publishing
companies owned by Maxwell include Macmillan
and G.K. Hall. They are also asking bookstores to write
to Mr. Maxwell (8-10 New Fetter Lane, Holborn, Lon-
don, EC4A 1DU, UK), to the editor of the Athene series
Phyllis Hall (Pergamon Press Inc., Maxwell House, Fair-
view Park, Elmsford, NY 10523) and to the editor of
Women's Studies International Forum Christine Zmroczek
(8 St. Martin’s St., Brighton, East Sussex, BN2 3H], UK)
to tell them they are boycotting these publications. Letters
of support to the chapter are also welcomed (Pergamon
Press NUJ, 60 Cricket Road, Oxford OX4 3DQ, UK, tel:
865-60762, fax: 865-726753 mark attn. a/c 266). ©]
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On Being A
Feminist Employer

By Kasha Songer
The Book Garden, Denver

Kasha sent FBN the following article after spending a day
with the personnel specialist at the Tattered Cover (Den-
ver). It highlights some of the most important ideas that
came from their discussions.

I've discovered being a feminist employer is a
much trickier job than I realized. I've set very high
goals for myself. There are few if any role models for
feminist business management. And, this is just as
new an experience for my employees as it is for me.
Their lack of role models and experience working in a
feminist business is also a problem.

N
I e

IV International Feminist Bookfair
In the Beginning...

If you don’t hire right it will never work. Hire
someone you like! Your instinct has to approve.
Don’t hire just because a resume says experienced.
You’ll be training them anyway. So hire someone
you and your customers will get along with. Re-
member that lesson we’ve all learned in relation-
ships — you will not be able to change this woman,
she is what she is. So if the chemistry isn’t right,
keep interviewing. Interview plenty of women — it

helps to have lots of choices. Hire someone who will
bring positive assets into your store.

Now That You’ve Hired Her...

You must train her thoroughly. You're impressed

with her or you wouldn’t have hired her, so it's easy
to assume she thinks like you think and has the same
standards you have. Wrong. You must be thorough,
specific and precise. Don’t brush over the “easy” stuff.
Her ideas on how to greet a customer or handling a
phone call will vary a lot from your existing methods.
Again, be very specific. I was hesitant to cross per-
sonal boundaries. But we do have the right to set
standards of dress code and perfume code (don't wear
it) for example. Everything that you’ve now told her
and expect of her should be written down.

For the Duration...

Yes, this is just like a relationship in many ways!
When you were interviewing this woman you just
hired, did you talk about commitment? Your commit-
ment (also known as probation) is how long you're
willing to train and try to make it work well. And
since you’ve just invested months training her,
what’s the minimum time you want back — six
months, one year?

And finally, communicate with each other. You
must tell her what’s good and what needs changing
and you must be accessible for her to tell you what'’s
good and what needs changing. This should be a
constant ongoing process. Try a monthly, socially ori-
ented meeting to insure that all this communication
isn’t being overlooked in the course of daily business.
Take her/them to dinner.

The single most important thing 1've done to
improve my skills as an employer was to find advisors.
Try to find someone with a small to medium size busi-
ness. Thebusinesses can be quite different, but you'll find
employment problems are quite similar.

Good luck! (®]
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The Women-In-Print Movement

Some Beginnings:

An Interview with
Judy Grahn

PART TWO...

This is the second installment of a conversation in which Judy
Grahn and Carol Seajay interview each other about their respective expe-

riences in the early Women-In-Print movement.

We did the interview for FBN's 10th Anniversary issue but I to-
tally underestimated how much we had to say and how long it takes
to transcribe and edit a long and complicated oral history — so

here it is in print — a mere three years later.

The first installment was published in the May/June issue of
FBN (Volume 13 Number 1) which is available from FBN (PO Box
882554, San Francisco CA 94188) at $5.00 per copy.

Judy: So where were you at this time?

Carol: At this point — we're talking 1971 — I'm in the
heart of Kalamazoo Women’s Liberation, which was
a mixed group of lesbians and straight women. I think
the lesbian attitude was that it was a really good thing
“those women” were getting together and deciding
they should get equal pay because we certainly
wanted it. But we thought we had nothing to learn
from them at that point. Of course, we had everything
to learn, but wedidn’t know it yet. We had rap groups,
consciousness raising, street theatre, organized con-
ferences and generally invented women’s liberation in
our part of the midwest.

In 1971 I had just taken on publishing the
Kalamazoo Women’s Liberation newsletter Equal
Time, so that was my first publishing experience. It
came out every month or two and included every-
thing that was happening in the women’s movement

— Carol Seajay

Karen Garrison, Lesbians Speak Out

in the area and everything about women’s liberation
that we could find — which, initially, was just a few
articles that were published here and there. The next
year [ did the newsletter for abortion counselors and
began to understand the power and the economics of
getting key information into the hands of a few people
who will use it well. By then we had access to the New
England Free Press and KNOW, Inc. pamphlets. They
were both reprinting articles and pamphlets. That was
one of the first distribution networks going.

J: It was New England Free Press that Anne Leonard
and I went to in Boston.

C: Where you learned to print?

J: Yeah. They were a socialist press, so this is an exam-
ple of where the lesbian underground met the left
underground of the time and really produced
women'’s publishing.
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C: The next year I had a lover who was a Marxist who
was just coming out. I was the lesbian and a feminist
and she was a socialist so we invented lesbian-socialist
-feminism for ourselves, just as a lot of other women
were doing all around the country. She and her social-
ist friends knew we needed a women’s newspaper.
My feminist friends didn’t know that, and my lesbian
friends didn’t know that, but the socialists and the
leftists knew that if you want to change something,
you start a newspaper and distribute it. You give the
ideas to the people and they’ll take the ideas and run
with them. That was the idea and it seemed to work.

Karen Garrison, Lesbians Speak Out

So four women started this newspaper called
Kalamazoo Women which was very feminist and occa-
sionally had lesbians in it, though the editors, includ-
ing my lover, were very protective of lesbians. They
wouldn’t let me be “out” in the newspaper in that time
and place, for example.

Newspapers were starting all over the country at
that time. All the newspapers exchanged subscrip-
tions and so we got The Furies and It Ain’t Me Babe and
Ain't I A Woman and So’s Your Old Lady and Off Our
Backs. 1 find it very ironic and sad that the women of
my lesbian and feminist communities — myself in-
cluded — didn’t know how to subscribe to these
newspapers. We didn’t know to write a check and
send it inand have a paper come in the mail every time
it was published. We didn’t know how to support each
other in that way. Instead we worried that we might
pay for 6 issues and only get 4 of them or that we might
not “get our money’s worth.” Like most working

women then we didn’t have much money and we
worried over it. We didn’t know that we might turn
the page of any of those papers and find an idea that
would change our lives forever. It’s hard to know that
before it happens and it seems very short-sighted in
hindsight.

But because this group of women started the
newspaper, all these newspapers were suddenly all
over my house, and I got to read “Edward the Dyke”
sitting in my own living room in Kalamazoo, Michi-
gan in 1973. What intrigues me is the way we got
information around in a community that didn’t yet
know it was a community and didn’t know to spend
money on newspapers and books and pamphlets.
This is one of the huge changes we’ve seen since then.

J: Yes, definitely, women do know to support each
other’s work and to spend money doing it now.
Women were not out in the world then. And getting
women out into the world was the task.

So the problem facing us as writers and publish-
ers, once we knew we wanted to be out in the world
and once we knew that we needed a community to
read the things that we published and wrote, was that
in order for that to happen we had to help them these
women become a community and we had to help
learn how to write checks and get jobs and have
money and do exchanges and understand about com-
munication and networks, and traveling and so on
and so on. So our work was more than cut out for us
atatime when American women were wanting to join
the workforce.

So our press, in addition to putting out work by
women, first had to do what I think of as going
through the entire industrial revolution: We first had
to learn to get equipment or money (and spend it on
equipment) and space and set up shops. Then we had
to learn how to run the shops, fix the machines and so
on. It was all step after step after step after step, so that
teaching women printing became just as important a
part of what we were doing as selecting manuscripts.
Teaching women writing became important. Teaching
women editing and publishing became important.
Advocating literacy with women became important.

C: Right. And this is really a broad definition of liter-
acy: If you know how to read and write, but you don't
know how to pick up the newspaper that has the
information and ideas that you need to read, then
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you're not literate. And if the newspaper that has what
you need to read isn’t being published you’re also not
literate. If you know how to read, and there’s nothing
to read, you can’t practice literacy.

[ think that one of the major successes of the
women'’s movement is that it’s created a literacy rev-
olution among women. Now women expect to go out
to a bookstore, and we know what we want to read
and it better be there! But if it’s not, we’ll desire it and
our desire will call it into being. There'll be a desire
that says, “We want lesbian fiction, we want this kind
of poetry, we want a book on auto mechanics.” The
desire is an important part of what makes things
happen. I don’t know how to say that more clearly.
The desire pulls us into doing the next thing and to
knowing where to go, and then we go there and are
responded to. And that sparks the next desire...which
pulls something new into being.

J: Yes, and we're part of these successive waves of
women who have been pulling each other out into the
world for a couple of centuries anyway in one way or
another. The last big wave was WWII which impelled
a lot of women into the work force, and before that
there was what's called the first wave of the women’s
movement. It isn’t that women had never been liter-
ate. It’s that this is one of the major ways, clearly, that
we became literate. Because we egged each other on
and yanked each other out into the stream and the
stream was harder than we thought but lo and behold
someone there knew how to build a boat...

C: Right. And we all got in the boat. And occasionally
sank it and then we had to pull each other out of the
water and build some more. I think it’s important to
recall that what we call the first wave of the women’s
movement also had newspapers. There were a few
women who were printers, there were women’s news-
papers in places like Mexico, and women writing
books and publishing serial novels in their newspa-
pers. They had some kind of distribution system of
their own that we don’t know enough about.

So because we had a women’s newspaper that
had exchange subscriptions with all the other news-
papers all over the country, there was a way for me to
hear about the West Coast Lesbian Conference —
(What, get lesbians together just to talk to each other?!) and
[ went. There were 200 lesbians in one room and I had
never seen such a thing, 200 gay people in a bar on a

Saturday night, yes, but never had I seen 200 lesbians
in one place at one time. It was just amazing and there
were these women standing around selling these
books they had made — So I immediately decided to
move out here.

The West Coast Lesbian Conference was in the
spring of 1973. By fall I'd gotten a motorcycle and set
out for California. As you said earlier, we traveled
then. I stopped in Canada to see my lover from high
school, in Minneapolis to see the Lesbian Resource
Center and Amazon Bookstore that I heard about at
The Conference, and 1 also stopped in St. Louis and
Denver and Los Angeles. It was hardly a direct route
and I didn't get to San Francisco until January of 1974.

05
XX
A

\'<, ’;','ﬁ"' .‘t'/l‘
KK XA)
AL
AL
HKERES]

2

Wendy Cadden, Woman to Woman '

1 found a flier in the bathroom of the SF Public
Library about a coffechouse some women were start-
ing — The Full Moon. [ remember scrubbing the floor
the day before it opened and scraping off the spatters
from painting the walls. We knew how to paint the
walls but it hadn’t occurred to anyone to spread drop
cloths to protect the floor. It was quite a job and every
time I went into the Full Moon for several years I
noticed the place wherel finally got tired of it and left
the spatters intact. I also helped pour the concrete for
the kitchen floor. There was such a belief that we could
do anything. We could teach ourselves and each other
everything that we needed to know. These women did
everything necessary to rebuild the space and create a
woman’s coffeechouse and later a tiny bookstore.
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I finally found a full-time job and paid off my
traveling debts. They laid me off six months later, so I
went traveling again, this time to India and
Bangladesh. By the time [ got back, the country was in
a major recession and I qualified for six months of
emergency unemployment benefits and immediately
started volunteering at A Women'’s Place Bookstore in
Oakland. By that time (February 1975) it was a thriv-

ing, successful bookstore with all kinds of things
going on and there was this printing press — The
Women’s Press Collective — right next door. We
would walk into the bookstore each morning and the
first thing we would do is go into the Press and see
what the women had printed the night before. (They
always seemed to print at night!) [ very clearly remem-
ber a record jacket that The Press Collective printed. It
was a four-color job and every morning we'd come in
and find that another color had been added.

J. Yes, it was a 45 — some musicians did a 45 with a
couple of songs, including one that was one of The
Common Woman poems put to music. Max Daschau
did the cover — a beautiful, 4-color cover with Ama-
zons riding on horses. It was quite lovely.

And that gave us the skill to print the 4-color
work that was in the first edition of A Woman Is Talking
to Death, which is a large painting by Karen Sjoholm
who later became an independent artist. At that time
she was 21. She worked with the Press Collective for
four years, all the way through its transition of merg-
ing with Diana Press. You and | must have met when
you were working in A Woman'’s Place.

So this is 1974, 1975 by now. By now we’ve got
about 20 books that we’ve put out and by now we
don’t have to carry them ourselves so much and sell
them on the buses and get other people to distribute
them at work, and so on. By now, we're filling orders
with our books and there are lots of bookstores, prob-
ably 20, across the country, and the numerous other
special shelves in other bookstores that women have
gotten their hands on, and there’s also beginning to be

an international network and demand for our work,
so there are people beginning to write us tentatively
from Australia, Germany and France about how they
can get press collective work.

C. So it’s going out that way, that soon?

J. Well, beginning to. In 1975, as I distinctly remember,
a group of Australian women wrote that they in-
tended to burn us for their $500 bill because after all
we were rich Americans who didn’t need the money.

C. Who else was doing books at that point? What's
going on in the rest of the publishing world?

J. Daughters Inc. was started in 1973, I believe, with
Rubyfruit Jungle. Fran Winant did a little publishing
in Philadelphia or New York with the Violet Press.
The Furies newspaper came and went in a brilliant
flash, and Diana Press started in 1973, I believe, in
Baltimore with Coletta Reid and Casey Czarnik,
after visiting us and taking the untrimmed copies of
Edward the Dyke home. Coletta was one of the initial
founders of Off Our Backs newspaper as well as the
Furies newspaper.

C. There’s a pattern in our history that has to do with
vision and imagination. You can’t do something you
can’t imagine. You can’t publish a women’s newspa-
per if you can’t imagine its existance. But once we had
a newspaper — we could imagine many newspapers
and suddenly we had newspapersw springing up all
over the country.

J. Yes, the leftist paper Rat was taken over by women
in 1970 or ‘71. There weren’t women's papers before
then, before — you should ask Alice Molloy, but It
Ain’t Me Babe in Berkeley may have been the first
independent women's paper.

C. So first there were these newspapers with hitch
hikers and travelers carrying them all around the
country. And then after the newspapers — I don't
know which came first, the bookstores or the presses.
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J. They grew together, but for me, first it was the
poetry and the grassroots organizations.

C. Right, and not to skip that whole era of leaflet and
pamphlet publishing by New England Free Press and
Anne Pride’s KNOW Inc.

J. But then came the papers, and then the presses
began to grow and there were just tons of newsletters.
And then there began to be women investing in
presses. There finally was a press with some money.
Our problem was not only that we had no money but
that we had no understanding of money, so we under-
priced ourselves and actually underpriced ourselves
out of business finally — I think. That’s my interpre-
tation. We didn’t recognize that we are our own basic
finite resource and we didn’t take care of ourselves.
And you take care of yourself by making sure that you
can earn a living at what you're doing and that you're
not being exploited. We were exploiting ourselves to
the maximum and finally collapsed under it. But
when Daughters began, they had capital. They
wanted to publish novels and —

C. What an idea — whole novels!

J. A little before then Joan Larkin had come out to
Oakland. She stayed in our house and, I think, was
inspired by what we were doing. She was a poet and
started Out and Out Press. And there was one in the
Northwest — Press Gang, in Vancouver, along about
then (before 1976). And the lowa City Women's Press
got started some time in there and they also came out
to visit us. I remember Joan Pinkvoss being on Terrace
Street. This may have been around 75-76.

C. At that time Diana was not only printing books for
women, they were also trying to make a living print-
ing. The Iowa City Women’s Press tried that on and
off at different times.

J. We tried it on and off. | was always against it and it
turned out that I was right not to go in that direction.
I wanted to go in the direction of the publishing. If I'd
had sense enough to price the publishing right, we
probably could have stayed in business without kill-
ing ourselves but I didn’t know how to let go of
control. Once [ had it in my head that I had to do
everything myself, why, I just had to do everything
myself and [ didn’t learn how to job things out. I didn’t
learn how to hire other people to do the heavy work.

I thought [ had to do all of it. I thought I had to hold
the press together or I wouldn’t be able to write An-
other Mother Tongue, because who on earth would
publish it? It really took me awhile to learn that I could
let go and trust that other things grow out of your
garden bed — that once you've planted your garden
you don't have to sit there and breathe on every little
seed and every little plant, they really will seed them-
selves, and other people will come along who'll want
to do gardening too. And it will grow. I didn’t under-
stand about that. But I did know that [ didn’t want to
bea printer all my life. In fact, the presses were caught,
just as all small businesses in America were caught, in
a changing technology because the industrial revolu-
tion left us behind and we are now in the atomic age
and in the age of computers and electronics and elec-
tro magnetics and fiber optics and so on and so on. We
were continually running to keep up with machinery
that was more and more out-of-dateand, of course, we
were being put out of business by the competition,
quick printing, which simply took over. Xerox alone
made us not necessary anymore.

C. Suddenly women can rent a few hours on a good
photocopy machine and publish the books that, ten
years earlier, you had to buy a press and learn how to
take it apart and fix it to publish. And all that change
happened in the 10 year period of the 70’s. It totally
changed the Women In Print movement.

R. Cherin, Woman to Woman

J. What was done to it? Tell me about that. I haven't
kept up with that. [ was not at any of the Women In
Print conferences. Wendy and I were so exhausted
that, by the time of the first Women In Print confer-
ence, we didn’t attend, although other Press Collec-
tive members did. What were the changes you saw
happen in the 70s in the women’s printing industry
and publishing industry? What happened as soon as
there was a Women In Print conference?

C. The Women In Print conference, was June Arnold’s
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idea. June was Daughter’s Press. She had this idea
about gathering together into one place all these
women from all over the country who were running
printing presses and bookstores and publishing books
and doing magazines... I don’t think she knew what
would happen but she knew it would be amazing and
she wanted to see what would happen so she took the
idea out of her head and put it into action and, with
some help from some other women, she invited the
entire women in print movement to come to this
Campfire Girls’ camp near Omaha, Nebraska. And we
all went, and it was just amazing. The New Yorkers
freaked out when they didn’t have the New York Times.

—

r

Woman to Woman

Some people had to go into town to see third run
movies to get a media fix. Some wonderfully crazy
women from California looked at the printing indus-
try and concluded that paper was going to become a
scarce and restricted commodity that women
wouldn’t be able to buy so they figured out how to
make paper out of Nebraska’s grass and had paper-
making demonstrations. We would write and typeset
and printand bind and distribute and sell and buy our
own books and magazines and newspapers. And if we
had to make the paper ourselves, then we’d do that,
too! We weren’t going to depend on anybody for
anything! Nobody was going to stop us! That was the
energy that was at the first Women In Print Confer-
ence.

J. These were the days when what we talked about
was buying a web press, and that was the big ambi-
tion. I also wanted a freighter. I wished that I had the
time and energy to get $1,000 from 1,000 women and
buy a freighter because | wanted to know what we
would do if we owned a freighter.

C. A sea freighter?
J. Yes.
C. And set out to sea with...?

J. Yes, with cargo. What would we carry and to whom
would we sell it, | wondered. June Arnold’s idea was
a practical version of the same thing.

C. Right.

J. So you all sat in this freighter in Omaha with the
Campfire Girls .

C. Many, many things happened there. Many of us
had never met each other. Some of us were working in
bookstores and we got to meet the women we’d been
writing letters to, ordering their books and magazines
and newspapers. And the women from the presses
and magazines got to talk to booksellers about so
many things that they needed to know. Booksellers
know so much that is useful and essential to those who
are further removed from community contact.

One of the fastest ways to make change is to get
people talking to each other and — to get these people
with all these ideas talking to each other — and every-
thing happened! Some newsletters came out of that. I
think the printers were especially excited to talk to
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each other. Obviously they had all been traveling
through Terrace Street and the Women'’s Press Collec-
tive, and visiting each other when they could, but
most of them hadn’t seen each other for awhile and it
was very exciting. And weall talked day and night for
a week — we had so much to say to each other!

I think there were about 18 bookstores there, and
there were a few more stores scattered around the
country that we knew existed that hadn’t come.I went
representing A Woman'’s Place in Oakland.

I had been having this idea for a couple of months
about opening a bookstore in San Francisco. I lived in
SF and was commuting an hour to an hour and a half
each way, on public transportation, to get to the
woman'’s bookstore in Oakland, to work there for free
all day and then I'd go my hour and a half home. And
my unemployment was running out. It occurred to me
that if I was willing to travel this huge distance and
spend 3 hours a day getting there and back to work
for free to make this bookstore happen, that there were
probably other women in San Francisco in the same
straits who wanted a bookstore and in fact made a
pilgrimage to Oakland once or twice a year. I thought
that if there was be a bookstore in San Francisco, it
would be easier for women and they would come
more often.. And I could make a job for myself at this
bookstore. So I had this on my mind and I had been
talking to my lover then, who was Paula Wallace, who
by then had left the Press Collective and was also
working at A Woman'’s Place and I said, what do you
think of this? We weren't sure about doing it. We were
thinking about it, talking to Natalie (Lando) and say-
ing, well, how much money would it take to do this,
and figuring that out, and sorting out whether there
was room in the community for another bookstore. It
seemed at that point that probably 10 bookstores
might be almost enough....

J. It still seems that way.

C.There were already four bookstores in the Bay Area:
A Woman’s Place in Oakland, The Oracle in Hayward,
Rising Woman in Santa Rosa (that was also called
“Moving Women” because they moved so often) and
the tiny bookshop in The Full Moon Coffeehouse. And
four wasn’t enough. So that idea was right.

We applied for a loan from the local feminist
federal credit union of which there were many around
the country at that point in time and then I went off to

this Women In Print conference. And the first night I
was there I said to a group of women, “I have this idea
of borrowing $6,000 and starting a bookstore. Do you
think it’s possible to start a store with that much/little
money? Can it work? Could I support myself in doing
that?” I had to know that because I had no money
except my unemployment which was on the verge of
running out.

The next day, this woman came up to me in the
swimming pool and said “Yes, you can do that.” I had
no idea what she was talking about! So [ say some-
thing articulate like “Huh?” And she (Karyn London)
said “You can start a bookstore with $6,000. We did
that two years ago at Womanbooks and we're sup-
porting one woman full time and one woman half-
time. It works, and you can do it, too.” Later I talked
with women from New Words in Cambridge, who
had done almost that exact same thing with almost
that same exactamount of money two years earlier. Of
course, my model was A Woman’s Place’ which
started with $400, a month’s rent, and a line of credit
from Bookpeople. Their idea was that you declare a
bookstore, and then, little by little, build the stock.

J. Yes, it’s the Northern California working class
method.

C. Right. Start with nothing and work your way up.
Starting with $6,000 looked like doing it the easy way.

While I was at WIP Paula called with two impor-
tant messages. The first was that the credit union
approved our loan contingent on finding a co-signer.
The loan committee was Marilyn Shatzen, who staffed
at The Oracle, the women’s bookstore in Hayward,
DPat Mattie, a feminist poet who had published her
own book, and a third woman whose name [ don't
recall. But they totally understood the need for a
women’s bookstore in SF and their own experience
was part of their decision. Part of that message was
that a friend of Paula’s, a dyke who managed a PG&E
substation and had a “good” income was willing to
co-sign for us.

The second message was that the Electrician’s
Union was going to start an apprenticeship class the
next week and, after two years of waiting, I was in it!
So I had to choose between these two dreams of mine
— immediately.

There was another thing that happened at WIP
that really changed my life — FBN. There was such
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intensity in the way the bookscllers were all talking to
cach other. Nobody wanted to stop talking. We worried
about how were were going to keep talking to each other
after we went home. We thought about phone calls, but
none of us could afford that. We thought we could writer
letters. There were so few of us that we thought about
sending letters from store to store — one store could start
a letter and send it on to the next store and they could
add their comments and send it along to the next store....
But some woman who was very practical said “I already
havetoo muchto do. It might get stuck on my desk and

Willyce Kim, Lesbians Speak Out

Wendy Cadden running the Chief 17.
never go anywhere.” Which was true for all of us, so
that idea was scratched.

Finally we came up with the idea of a newsletter
for the bookstores. In this newsletter we could talk
about new books and new ways of running book-
stores, and teach each other skills. Very few of us had
any experience with bookselling other than what we
were inventing as we went along and we had so much
that we needed to share and to learn.

We decided each store would put in a certain
amount of money every year so we would pay some-
one to put it together and mail it out. But no one
wanted to take it on. But by the end of the week I had
decided to open a new bookstore and not to be an
electrician and I thought, “Well, maybe I could do it.”
because 1 had done newsletters before. I was also
worried about making enough to live on at the new
bookstore and thought it would help to make twenty
or thirty dollars on the side. So I agreed to do it and
Andre,from Rising Woman Books in Santa Rosa, de-
cided that she would work on it, too. Rising Woman
had a Gestetner that someone had donated to them, so
the deal was that Andre and I would collect the infor-
mation, type it onto stencils, crank it out on the printer
and mail it out to the bookstores. Making twenty or
twenty-five copies of something was very labor inten-
sive then. So that was the beginning of The Feminist
Bookstore News.

J. I wonder if it was our Gestetner.
C. Did it go to Santa Rosa?

J. I don’t know where it went to. I wouldn’t be sur-
prised though.

C.So the bookstores left WIP with a communication
network. We had the first issue out on October 1 and
we had the money to do it because the five largest
stores — Womanbooks, New Words, A Woman'’s
Place and two others each donated $100 to get the
newsletter started. $100 was a lot of money at that
point in time.

J. Yes, it certainly was.

C.The money carried us until we could figure out how
much it would cost to publish 12 issues a year. We
charged $18 per year for the first couple years.

The printers also started a newsletter and Marie
Kuda did a Women-In-Print newsletter that lasted a
year or two.

With the bookstores there was an energy and
shared purpose that worked very well. We knew that
pooling information would strengthened all of us. We
weren’t competitive at all — not because we were far
apart geographically, because some of us, such as in
the Bay Area, were relatively close together. But be-
cause we knew that the more stores there were, the
more books we could sell all together. And the more
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copies of each title we could sell, our stronger the
publishers would be. And, as they sold more copies of
each book, they’d be able to publish more books. And
we'd — individually and collectively — have more
titles to sell and that would strengthen us. There was
such a hunger for the books that we were inventing in
the women’s movement. Getting those books into
women’s hands was our work and having a newslet-
ter would help us do it. We celebrated all the new
books from the feminist presses and also told each
other about the new books from the New York pub-
lishers. Mainstream publishers were publishing some
important books but they weren’t making any effort
to tell us about them. Finding out about their new
books was always a challenge then because the infor-
mation was so scattered and you had to read between
the lines of the publisher’s catalogs for the informa-
tion you needed.

J. That’s a very important function of the trade mag-
azine that you're doing — that it simply surfaces
with the information. Out of all of the hundreds of
thousands of books that are published each year in
this country, which books would I possibly want to
read that are affirmative of women? Which ones
have something to teach me as a woman? It’s all of
that sorting through that you do and that the book-
stores do in finding them. I remember Forest and
Natalie and Alice and Carol doing that and the big
discussions early on about whether a book qualified
as being pro-woman or not. What was pro-woman?
What was a lesbian book? Was it lesbian if the word
lesbian was mentioned in it even though she died
horribly as the moral of the story? Is that a lesbian
book? Or is it a lesbian book only if it’s written by a
lesbian?

C.Orcanitbea lesbian book if it’s written by a lesbian
but doesn’t have any women in it?

J. Exactly.

C. Or if it didn’t say “lesbian” anywhere, but it was
about women loving each other in some way? We
decided those were lesbian books. The Full Moon had
whole sections of books that never said the word
lesbian in them, and nobody ever kissed, but they
were lesbian books — books in which women deeply
honored and loved one another.

J. The important categories in the bookstores changed
from period to period. Early on the featured books
were poetry books by women. Poetry was leading
with the ideas. The poets were map makers, going out
first and laying down the dimensions of the terrain
and what the landscape (and the future) could possi-
bly look like.

Wendy Cadden, Lesbians Speak Out

C. Conceptualizations came through in poetry much
sooner — then the ideas went out into women’s minds
and reappeared in new forms in other books.

J. Yes, it often has to start with the poetry.

Alice made this beautiful display of the huge
number of poetry books they had ata Woman’s Place.
The books were all facing out. They were the first
thing you saw when you walked into the bookstore.

As those ideas became absorbed people, writ-
ers filled them out with non-fiction and fiction books.
So pretty soon the category was non-fiction books and
then it was even philosophy — theory of women’s
liberation and so on. And the categories became much
more concentrated and specific, not as diffused as the
poets are. Inmediately following was biography, and
autobiography, because surely this was how we
would learn how to do things — by seeing how these
other women had done them. Anything about women
living their lives was biography, and valuable. Well,
I'm getting tired a little. Lets take a break....

To be continued in the next issue... O
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The Naiad Press vigorously enters its eighteenth year
of publishing life, continuing to bring you the works of:
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from our first day. January 1, 1973.

The Naiad Press, Inc.
PO. Box 10543 e Tallahassee, Florida 32302
(904) 539-9322 e (904) 539-5965 e FAX (904) 539-9731
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PUBNET, continued from page 40
may not be as they seem.... But here, too, the
publishers” PUBNET folks will fix things up right
away. Occasionally, we have not received Purchase
Order Acknowledgments. This means the publisher
didn’t bother to run one. If we all get together and
keep after them maybe they will eventually under-
stand that these POAs are our essential proof-of-order
document and that they should automatically be pro-
grammed for retrieval by the bookstores. However,
when we call to say we haven't received ours, again,
the PUBNET person has faxed one to us right away.
In addition to each publisher having a PUBNET
person, you will be dealing with GE Information Ser-
vices whose computers route everything to the right
publisher. GE has been extravagantly helpful with
transmission or hardware or telecommunications is-
sues. Their service department is wonderful for get-
ting any kinks worked out when you first go on line.
Their billing and accounts receivable department, on
the other hand, is not so helpful. We get monthly
statements from GE for our telecommunications use
that are in the range of 3 to 4 dollars. We have tried to
get quarterly billing for this, but we can’t even get a
phone call returned from that office. So, once a month

A couple other random facts about PUBNET:
They require a minimum of 35 orders during the first
three months after signing on. Given the number of
publishers participating, it's easy to generate that
many orders, even for a store as highly specialized as
ours. Another advantage to PUBNET is that, unlike
distributors’ computers which are not always in opera-
tion, PUBNET’s computers are always ready to take your
order be it 2:00 a.m. or weekends or late evenings. Cor-
rect book prices and editions are found faster in PUBNET
than anywhere else. This allows you to put new books
into your inventory program with correct information in
advance of the books’ arrival.

G55

All in all, we cannot recommend PUBNET highly
enough. It’s fast and cheap and efficient and even fun to
run. You can call us (Dan or Neil) to chat about PUBNET
or computer stuff anytime. 303-832-6263. We're happy to

we write a measly check for $3.10 or $3.87. see bookselling enter the 20th century! O
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Spellbound, continued from page 4

credible outfit needing business and marketing skills
(and lots of other ones too) and yes they would supply
us with some training.

Nearly a year on now and we find ourselves
with more and more questions to be answered but
now with some of the mechanisms to answer them.
We have done some preliminary market research
and have got very useful information on our cards
and the card market. We have some great new
books in the pipeline and are investigating new
products. Because we are under-capitalized we still
have to look for funding but we are now in a posi-
tion to present coherent business plans and fore-
casts for the future.

We have all the same problems that affect all small
co-ops, or any business that is small. It is difficult to
break into the market initially, hard to compete with
large companies which are mass producing, and hard
to get an effective distribution network suitable for us.

We also have very many advantages that an ordi-
nary commercial venture would not have. We receive
vast amounts of goodwill and support from many
quarters. We mutually support other co-ops and small
publishers and the women and trade union networks
have been very helpful.

Write for catalog: Spellbound, 23-25 Moss St.,
Dublin 2 Ireland (tel. 712149).

Reprinted from the Radical Bookseller, 265 Seven
Sisters Rd., London N4 2DE, U K., subs: £15/year. o
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"We love that the Peace Calendar so beautifully
illuminates the values of our store - feminist caring
and global understanding. We also love that it sells out
year after year!"

-Charis Bookstore, Atlanta, GA

Africa: Healer is available
in the following ways:

« 1991 Peace Calendar - March/
Women’s History Month artwork.
Other art themes include the
environment (Karen Kerney and Jane
Evershed); the anti-apartheid
movement in South Africa; freedom;
lesbian gay history; Middle East
Peace. Plus Lunar cycles. People’s
history. 14X11. Full color. $9.95 list.
20th edition!

- Poster - P260BL. $20. 20X26. Full
color.

« Notecard - C152BL. 4/$5.95. 5X7. Full
color.

PLUS

« MADRE Address book with Nora
Astorga, June Jordan, Toni Morrison,
Sonia Sanchez, Alice Walker. Photos
by Jonathan Snow. English/Spanish.
160 pages, 6X8, hardcover, flat-
opening. $19.95.

+ 15 new posters - almost 250 designs
available.

» 20 new greeting/note cards including
Rosie the Riveter and cards for
Christmas, Chanukah, Solstice,
Kwanzaa.

» 7 Datebooks including the Every
Women’s Almanac and The Women
Artists Diary.

« Earth Flags, buttons, bumperstickers
and more.

+» Making Peace book of photographs by
Jan Phillips

Africa: Healer (acrylic painting by Betty LaDuke)

@ @ ) Syracuse Cultural Workers
« Art with Heart -
S.C_.VV. « Box 6367 « Syracuse, NY 13217 « 315-474-1132
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INLAND

YOUR SOURCE FOR WOMEN’S
CALENDARS, ADDRESS BOOKS, DIARIES,
ENGAGEMENT CALENDARS,

GIFT BOOKS OF ALL KINDS,
GREETING CARDS
AND MORE!

BOOK

We offer fast, friendly service
A great selection
Low minimum orders
And we’re (almost) always in stock

(800) 243-0138
TOLL FREE ORDERS

CALL OR WRITE FOR OUR SPECTACULAR
1991 CATALOG OF CALENDARS AND GIFTS

COMPANY

P.O.Box 120261 «EastHaven, CT 06512+ 800-243-0138 - FAX (203) 467-8364
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